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Marketing



Logo Development



Collateral Development

• T-shirts
• Postcards / Flyers
• Promo Items

– Magnetic Chip Clips
– Laptop / Water Bottle Stickers
– Post-it Notes
– Baby Onesies



Website Development



Thoughts Behind the Design

• Responsive design
• Interactive design

– Rotating word that visualize reasons to be counted
– GIF that show the Community Motivator
– Hover animations on elements throughout the websites 

• Geotargeted content



Structure for HawaiiCounts.org

• Home
• About the Census
• What’s at Stake
• Events
• Resources
• Partners
• Contact



Homepage



Community Motivator in Action
The GIF shows someone using the Community Motivator.



Be Counted for…

• Hospitals
• Affordable Housing
• Roadway Repairs
• School Lunches
• Social Services
• Firefighters 



Upcoming Events and Countdown



Hard to Count Map and Signups



Take Action

If you would like to list an event, provide resources or be 
included as a partner or supporter, please email:

caroline@beckercommunications.com

If appropriate, we’d love for our partners and vendors to 
link to our website – this will help with organic SEO.

mailto:caroline@beckercommunications.com


Social Media



Follow @HawaiiCounts

Facebook
Instagram

Twitter



Social Media

• Our activities are focused on:
– Developing content
– Increasing our following

• Ways you can help:
– Tag us in social media posts
– Like and share our posts
– Send us content (i.e., photos, 

event info, flyers, etc.)



Social Media Samples



PR



Media Relations

• Pitching stories
• Coordinating interviews



Outreach

• Partnerships with statewide 
organizations and organizations 
reaching hard-to-count 
communities

• Outreach to businesses in low-
response rate communities

• Pop-up shops in hard-to-reach 
communities

• Development of outreach materials
– Mat articles
– Social media content
– Website content
– Tip cards
– Flyers





COMMUNITY EVENTS AND OUTREACH

New Partners:

County of Kaua‘i
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HCF’s Request for Anthology
• Supplement the national buy and community efforts to 

target messaging directly to the known Hard to Count 
population segments:
◦ Neighbor Island 
◦ Non-English speaking groups
◦ Young kids
◦ Elderly
◦ Multiple family homes



Identified Gaps in Coverage
• Neighbor Island non-Hawaiian music stations
• Filipino (English-language & Ilocano) radio
• Recommend splitting costs evenly across all 5 segments

◦ West Hawaii island
◦ East Hawaii island
◦ Maui
◦ Kauai
◦ Filipino (English-language & Ilocano)



Targeting Hard to Count Segments 
Hard to Count Segment Opportunity

Neighbor Island Complement with other non-Hawaiian music stations

Non-English speaking groups Target Oahu Filipino English-language & Ilocano community through radio

Young kids Address through messaging

Elderly Address through messaging

Multiple family homes Address through messaging



Messaging Recommendations 
• National buy covers Census awareness
• Opportunity to message to the ‘real’ impacts of Census
• Sequencing key discussion points 

◦ Why – responses have a direct affect on funding for schools, 
community programs, etc. for their local community – cite examples

◦ Ease – respond online or through the mailed survey
◦ Timing / Logistics – When to expect it, who to count, etc.











 County of Hawai‘i
Wednesday, February 19
9 am – 11:30 am at Waimea Civic Center

 County of Kaua‘i
Friday, February 21
8 am – 10:30 am at Kaua‘i Marriott, Kona Room

 County of Maui
Tuesday, March 10
9 am – 11:30 am at Maui Beach, Moloka‘i Room

Neighbor Island Meetings
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Commit to Count
Text OHANA to 808-650-7744 - Get 2020 Census Reminders

 Drive Census Awareness
 Get Others Engaged 
 Receive Automatic Reminders
 Available in multiple languages

TEXT OHANA TO 808-650-7744

In 2020, I will be counted in the 
Census because our ‘ohana and 
communities deserve support

Leilani PERSONALIZABLE 
MESSAGE
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