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* 2020 Census Redistricting Data Program
* The 2020 Census: A New Design for the 21 Century
* Geographic Programs in Support of the 2020 Census

* The 2020 Census Community Partnership and Engagement
Program
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2020 Census Redistricting Data Program
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2020 Census Redistricting Data Program
History

1975
* Passage of P.L. 94-171

1980

*  Blocks created for all incorporated places of 10,000 or more population

= 5 States (GA, MS, NY, RI, VA) contracted for statewide block coverage
resulting in 78% of population and 7% of land area

1990
* Nationwide Block Coverage
* Block Boundary Suggestion Project
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2020 Census Redistricting Data Program
History

2000

* Paper submissions and equivalency files for digitiiing into Census’s “TIGER”
geographic  database
* New race categorizations based on OMB Directive 15

2010
* Enhanced precision of Census TIGER geography
* Digital submission using required Census supplied software

2020

* Digital with no software restrictions but with a supplied software option
* Centralized program and processing

United States™ | U,S, Department of Commerce
Cens
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2020 Census Redistricting Data Program
Phase 1 - The Block Boundary Suggestion Project (BBSP)

Schedule
Initial Delineation December 2015 — May 2016
Verification December 2016 — May 2017
Activities

States can influence the 2020 tabulation blocks
* Must Hold/ Do Not Hold
* Missing Features
* Misaligned Features
Update Area Landmark (state parks, prisons, etc.) boundaries
Block size review - NEW for 2020
Suggest updates to legal boundaries — NEW for 2020

U.S. Department of Commerce
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2020 Census Redistricting Data Program
Phase 2 — The Voting District Project (VTDP)

Schedule
Initial Delineation December 2017 — May 2018
Verification December 2018 — May 2019
Activities

States provide their Election Districts/Precincts/Wards
States can influence the 2020 tabulation blocks
¢ Missing Features
* Misaligned Features
Update Area Landmark (state parks, prisons, etc.) boundaries
Suggest updates to legal boundaries — NEW for 2020

United States™ | LS. Department of Commerce
Cen sus Econontics and Sraristics Adniinistration
115, CFNSLIS BLRFALL 7
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2020 Census Redistricting Data Program
Phase 3 — Data Delivery

Schedule
Activity Date
Geographic support products November 2020 — February 2021
P.L. 94-171 Redistricting Data February 2021 — March 31, 2021
Content
Geographic Support Products
= Shapefiles

* Maps (PDF only)
= Block Assignment Files
= Block to Block Relationship Files — NEW (timing) for 2020

US, Department of Commerce
Econoiiics and Statstics Adininistration
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2020 Census Redistricting Data Program
Phase 3 — Data Delivery (Continued)

Schedule
Activity Date
Geographic support products November 2020 — February 2021
P.L. 94-171 Redistricting Data February 2021 — March 31, 2021
Content

P.L. 94-171 Redistricting Data File
= Race and Race for the Population 18 Years and Over
* Hispanic or Latino, and not Hispanic or Latino by Race and Hispanic or
Latino, and not Hispanic or Latino by Race for the Population 18 Years
and Over
= Occupancy Status (Housing)
* Group Quarters — NEW for 2020

.S, Department of Commerce
Econainics and Star stics Administrerion
115 CFNSUS BURFAL
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2020 Census Redistricting Data Program
Phase 4 — Collection of the New Plans

Schedule

115" Congress and 2016 State Legislative Districts November 2015 — April 2016

116 Congress and 2018 State Legislative Districts November 2017 — April 2018

117 Congress and 2020 State Legislative Districts No Collection

118™ Congress and 2022 State Legislative Districts November 2021 — April 2022

* Continuous collection of Congressional plans on a 2-year cycle

¢ Continuous collection of State Legislative District Plans on a 2-year cycle

¢ Two versions collected - official and tabulation

U.S. Department of Commerce
Econamics and Statistics Administration
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Census Redistricting Data Program
Phase 5 = The View from the States

Generate, from the States’ point of view, a report detailing:
¢ Successes of the 2020 Census Redistricting Data Program
* Areas for improvement from the 2020 Census Redistricting Data
Program
* Recommendations for the 2030 Census Redistricting Data Program
* Publication date in 2025

United States™ | U.S, Department of Commerce
C n noiics and Statistics Adminisiration
115, CENSUS AURFALI 11
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2020 Census Redistricting Data Program

* The Census Redistricting and Voting Rights Data Office (CRVRDO) is the
point of contact for the state designated non-partisan liaison regarding the
Redistricting Data Program

= Liaisons have the option to parcel work out to others and then review

¢ Liaisons must certify all work being submitted to Census for processing

* The CRVRDO will facilitate legal boundary updates with the Boundary and
Annexation Survey team and the area’s highest elected official

*  The CRVRDO will continue outreach and education on Census related issues
of interest to the redistricting community

United Statea~
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Voting Rights Data

Citizen Voting Age Population by Race and Ethnicity

* Annual Tabulation

* Calculated using the American Community Survey 5-year estimates
* Researching the addition of other geographies

* Released in the 1% week of February each year

Section 203 Language Determinations
* New determinations conducted every 5 years

* Identifies counties or townships where language assistance is needed for
voting

* Calculated using the American Community Survey 5-year estimates

* Expected publication in the Federal Register — December 2016

U.S. Department of Commerce
Econonics and Statistics Administraton
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The 2020 Census
A New Design for the 21t Century
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The Decennial Census

Purpose:

To conduct a census of population and housing and disseminate the results to the President, the
States, and the American People

Primary Uses of Decennial Census Data:

= Apportion representation among states as mandated by Article 1, Section 2 of the United
States Constitution:

Representatives and direct Taxes shall be apportioned among the several States which may
be included within this union, according to their respective Numbers ... The actual
Enumeration shall be made within three Years dafter the first Meeting of the Congress of the
United States, and within every subsequent Term of ten years, in such Manner as they shall by
Law direct.

= Draw congressional and state legislative districts, school districts and voting precincts
¢+ Enforce voting rights and civil rights legislation

*  Distribute federal dollars to states

* Inform federal, tribal, state, and local government planning decisions

*  Inform business and nonprofit organization decisions (e.g., where to locate, size of the
market) )

*  Provide population benchmark for nearly every other United States survey

U.S. Department of Commerce

Econonics and Statstics Administration

15 CFNSUS RLRFALL 15
...... oy

Censs

The 2020 Census
The 2020 Census Environment

Constrained
fiscal
environment

Rapidly

A mabile
The 2020 Census is being Hopultian
conducted in a rapidly changing
environment, requiring a
flexible design that takes

advantages of new Informal,
. complex living
technologies and data sources ol
while minimizing risk to ensure ments
a high guality population
count.
Increasingly
diverse
population
United States™ | U5, Department of Commerce
Ce Econorics and Satistics Administrat on
LS, CFNSLUS MIRFALI
o
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The 2020 Census
Goals and Key Innovation Areas

Overarching Goal: To count everyone once, only once, and in the right place

Challenge Goal: Conduct a 2020 Census at a lower cost per housing unit (adjusted for inflation)
than the 2010 Census, while maintaining high quality results

Focus on Four Key Innovation Areas

Records
Party Data

U.S, Department of Commerce

Econoniics ad Statstics Administraiion

1.5 CFRSLS TLIRFAL 17
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The 2020 Census: Establish Where to Count
Reengineering Address Canvassing

Reduce the nationwide In-Field Address Canvassing by developing innovative methodologies for

updating and maintaining the Census Bureau’s address list and spatial database throughout the
decade.

Continual Research and Updating
Ongoing Process for
In-Office Canvassing

In-Field Address Canvassing

Address List and
United States™ | U.S. Department of Commerce Spatial Database
Cens Economics and Statstics Adminisiation
U.S. CENSUS BUREAL 18
census.gov
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The 2020 Census: Motivate People to Respond
Optimizing Self-Response

Motivate People to Respond Assure Respondents that their Data

are Confidential and Secure

Notices Encouraging
Seff Response

Make It Easy to Respond from

Any Location at Any Time
/ s
Multiple Modes
and Deviees
“Valldstarespancent sddressestor
those without a Cersus I and prevant
fraudulentsubmizslons
Online Formsin
Multiple Languages
United States™ | LS. Department of Commerce
C s Econoniics and Statistics Adwinistration
11,5, CFNSLR AUNFAL 19
Lerusgov

Generate the largest possible self-response, reducing the number of households requiring follow-up.

The 2020 Census: Motivate People to Respond
2015 Optimizing Self-Response Test

A site test conducted in the Savannah, Georgia media market area (20 counties)

Research how advertising, outreach, and promotion can engage and motivate respondents for
action

*  Findings:

An additional 35,249 Internet responses from housing units not selected in mail panels as a result of
advertising and promotional efforts

= “Notify Me” again had low participation
New postcard generated response of approximately 8 percent
Successful implementation of real-time non-ID processing, and matched 98.5 percent of cases

U.S, Department of Commerce
Econantics and Statistics Administravon
LS. CENSUS DETFALL
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The 2020 Census: Count the Population
Reengineering Field Operations

Use technology to more efficiently and effectively manage the 2020 Census fieldwork.

Streamlined Office and Increased use of Increased Management
Staffing Structure Technology and Staff Productivity
* Automated and optimized work * Increased visibility into
assignments case status for improved |
' Area Manager of * Automated recruiting, training, workforce management
Q Operations payroll and expense reporting * Redesigned quality
* Ability to conduct address updates | assurance operations
and enumeration on same device | = Improved |
Census Field * Reduced paper and manual ‘ communications
Managers processing

Census Field | . @
‘% o 8 Supervisors | g . | Q : 3 Q
.' .' " " Listers and

\
& & & g Ervmerators | 3 a . e ‘:‘fg Z[I[

|
i

cUn-ﬂed. States™ | U.S. Deparm;em of Commerce
ens S EE:%E@EE%M‘ Admimistration 21
The 2020 Census: Count the Population
Utilizing Administrative Records and Third-Party Data
Use information people have already provided to reduce expensive in-person follow-up.
B 4 Validate incoming data from
—~ Update the address list L federal, tribal, state, and local
= | -~ governments
- -
Support the micro- .\ . Create the contact frame
targeted advertising — (e.g., email addresses and
campaign — telephone numbers)
-
Validate respondent addresses for those without a Census
1D and prevent fraudulent submissions
.2 Remove vacant and nonresponding } s Optimize the
— occupied housing units from the —~ number of contact
— nonresponse follow-up workload — attempts
- - —
United States™ | U.S. Department of Commerce
C Econamics and Statistics Administration
115, CENSUS BUREAL 22
cerigay
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The 2020 Census
A New Design for the 215t Century

The 2020 Census: A New Design for the 21 Century

Motivate People to Respond
ation-wids AND PAPER SELF-
partnership campalgn _ RESPONSE

Collact duta from all households, including
group Ll

TELEPHONE ~ ‘;‘Sﬂfgﬁ;ﬁ"“ Count the Population

Maximize outreach using

traditional and new medis
Target ads to specific audiences

Workwith rusted sources

to inspire ;umcw:'*ﬁ'

Make it easy for peaple ta respond
amtime, anywhese
Encourage peopla to use the new online:
response option
ihe most cost-effective strategy 10
it and count

K %w only when nacessary
sn’-ﬂjp'l*yncu census-taking
[PEY

A
Releaseﬂus Results

Deiiver apportionment caunts to the
President by December 31, 2020

Release counts for redistricting by April 1, 2023
Make it easier for the public to get data

Conduct a 100% review and update of the
nation's address fist . e [
Winimize field wark with in-office updating * =
Use mukiple data sources to identify e s g
areas with address changes

Get local government input

U.S. Department of Commerce
Econonvics and Staritics Adninistration
115, CFRSUS BURFAL 23
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The 2020 Census
Estimated Lifecycle Costs

$17.8B
TRADITIONAL
2020
$125B
CENSUS. INNOVATIVE
T 2020
CENSUS

$123B .
MORE THAN
$9.4B $5 BILLION
s IN SAVINGS
7
$3.0B
$11B
1970 1980 1880 2000 2010 2020
United States™ | U.S. Department of Commerce
c s |E|cuno|m‘:s and Stanstics Adminlstration 24
2| [Shgre
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The 2020 Census
Where Are We Today?

A
N "f Ay 6‘,“
PP ufrs

2013 2014 2015

Estimate on-the- Davelop and award Putfeld
and defins cperations he systems that wetl offices in placs
suppartthe Census thronghout the:

Ry Consus activities
sthrt in 2015 ane
caatinue rough 2031

Key Activities in 2016:

* Making Key Decisions: Continuously make timely
decisions based on research and evidence

* Decennial Device as a Service: announced the
decennial Device as a Service strategy for provisioning
equipment for the 2020 Census

* Census Enterprise Data Collection and Processing:
Announced on May 25, 2016 that we will purchase a
commercial off-the-shelf platform to be used in
tandem with several in-house solutions

U3, Department of Commerce
Econaiiics and Stastics Aditinistration
LS, CFHSUIS MURFALL

Py

Censii§

OPERATION AND IMPLEMENTATION PHASE

2018 End-to-End  On-the-ground Apri 1 December31:  March3i:
Cenpus Test addresscanwassmg CensusDay  Delwer Complste
where necessary IpporsonmEnt  delivering
counts Reduwicing
Summary Files
wallstates
PL82ITY

* Address Canvassing Test: Beginning operations in late
FY 2016 in parts of the city of St. Louis, MO and
Buncombe County, NC

* Residence Criteria: Proposed criteria in June 2016 and
final criteria in late 2016

* Operational Plan: Updated Operational Plan together
with lifecycle cost update and Detailed Operational
Plans released in Fall 2016

25

The 2020 Census
Address Canvassing Test

¢ Beginsin the Fall 2016
*  Two contiguous sites, approximately 12,600
blocks in total, Buncombe County, NC and part
of the city of St. Louis, MO
*  One site is a mix of urban, suburban and rural
territories
*  One site is a principal city of a metropolitan
statistical area

Purpose
= Measure the effectiveness of In-Office Address

Canvassing through In-Field Address Canvassing

* Measure the effectiveness of In-Field Address
Canvassing

* Understand the implications of moving from
Assignment Areas to Basic Collection Units
(BCU)

* Conduct an In-Field Relisting to collect data to
refine future Quality Control operations

United States* | .5, Department of Commerce
c Economics and Statistics Administrarion
115, CENSUS B
Buresu | census.gov

ADORESSE ANVASSING TEST (20061
many NC

ADDIESS CANVARSING TEST g2018)
Benceihe € St Lewis, N0

26
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The 2020 Census
2017 Census Test

*  April 1, 2017 Census Day
= Anation-wide self-response test of 80,000 y
housing units :

\ 2017 CENSTS TEST
ety
| O a T L RTL

B =
+  Two site locations on tribal land: o SRR ) Ita g 1D M
» Colville Reservation and Off-Reservation Trust —— - ;
Lands in Washington State, and i S o ) J 2
= Standing Rock Indian Reservation in North and e i
" South Dakota ot e e
Purpose

+ Test the integration of operations and systems
for Self-Response

« Test the integration of operations and systems
for Update Enumerate Wi, —_

s Test the feasibility of collecting tribal - - i)
enrollment information

L.5. Department of Commerce
Economics and Statistics Administraion

United States™
C n us U5, CENSUS BUREAL 27
censusgov

The 2020 Census
2017 Puerto Rico Census Test

e April 1, 2017 Census Day
= Asite test in Puerto Rico:
*  Carolina Municipio
¢ Loiza Municipio
*  Trujillo Alto Municipio

2017 PUERTO RICO CENSUS TEST
Carolinu, Lates, 1nd Trajitle Al Munictpies

Purpose
* Test the Address Canvassing operation in Puerto
Rico

* Integrate Self-Response, Update Enumerate
{UE), and Nonresponse Followup operations

= Test Spanish versions of the software/systems
needed to support Census activities

U.S, Department of Commerce
Econaniics and Statistics Administration
U5, CENSLIS BUREAU

cEnssgov

CEnsus
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The 2020 Census
2018 End-to-End Census Test

*  April 1, 2018 Census Day

¢ Site test in Pierce County, Washington; Providence County, Rhode Island; and, Bluefield-
Beckley-Oak Hill, West Virginia

Purpose

* Test and validate 2020 Census operations, procedures, systems, and field infrastructure

together to ensure proper integration and conformance with functional and non-functional
requirements

* Produce a prototype of geographic and data products

st

US. Department of Commerce

Econonics and Statistics Administration:

1S CPNSUS RLAFALL 29
LEnLigae

United States™
C

Bureau

The Decennial Census Program
Geographic Programs in Support of the 2020 Census

U.S. Department of Commerce

Econamics and Statstics Administrazon

115, CFNSUS, RERFALL 30
Lenus. g
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Geographic Programs
Key Points

* Accurate 2020 Census data comes from accurate geography, including
Administrative, Legal and Statistical geographies

e The 2020 Geographic Partnership Programs provide opportunities to work
together to ensure the data that impact your redistricting efforts are
accurate and correct

U.S. Department of Commerce
Econoimics and Starstics Adiministiacon

United States”
c ns 115, CFNSLS AIRFAL =
Censusgie

Census Bureau Geography

NATION

[
REG[IONS
DIVISIONS

States
ZeTAR™ / ll
o Urban
mmmsor/" alies \\ Aras
Districts /
Cs

County Places
Subdlvisions

AlANHHSs —

Census
Tracts
Subbarrios

Block
Groups

ALANHH. Arvwceican tchan AresAdasi Mertevo Area
Hannian Home Land
ANRG: Alasha tien
LD Strba Legislativa Distrct (uppes & ower
chambers)

Blocks TAZ: Tafic Ayl 2
UGA
ZCTA™ 2R Code Tubiuatien Arei

United States™ | U5, Department of Commerce  For more information:
C n s Economics and Statistics Administration . .
U, CENSUS BUREAU https://www.census.gov/geo/partnerships/bas/bas_videos.html 32

9/6/2016
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Administrative Geography

Administrative measures create administrative boundaries, specify their
governmental or administrative functions, and contain provisions for
establishing and changing their names and boundaries

Redistricting Data
e Congressional Districts
» State Legislative Districts (Lower Chamber)
 State Legislative Districts (Upper Chamber)
* Voting Districts

School Districts
* Elementary
¢ Secondary

* Unified
United States™ | U.S, Department of Commerce
C ns ‘E‘(;mropuléf ’:\mskgﬁncsAdnumsira:lon 2
.

Legal Geography

Legal entities originate from legal actions, treaties, statutes, ordinances,
resolutions, court decisions, etc.

* State and Equivalent
*  County and Equivalent
* Consolidated City
* Incorporated Places
*  Minor Civil Divisions {County Sub)
= Townships
* Alaska Native Regional Corporation
*  American Indian/Alaska Native
* Off Reservation Trust Lands
* Native Hawaiian Area
*  American Indian Tribal Subdivision

*  Puerto Rico
¢ Subbarrio
e Subminor Civil Division

Photo courtesy of Michael Ratcliffe 2015

LS. Department of Commerce

Economics and Statisties Adinlrlstrazion

VLS, CENALIS BURFAL 34
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United States™
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Statistical Geography
Pre-2020 Census

Statistical geography involves geographic areas defined solely for data
collection, tabulation, and analysis

* Tabulation Block

* Census Designated Place

* Census Tract

* Block Group

¢ Alaska Native Village Statistical

The Las Vegas Strip.

Areas (ANVSAs) ——

* Oklahoma Tribal Statistical R
Areas e BoudpChyatty bt e

* Tribal Census Tract Las Vegas strip in Paradise CDP

e Tribal Census Block Group

United States™ | U.S. Department of Commerce
cens ;Z%E?ﬂgﬁ:mﬁﬁmm.nlnlnm.nn ‘ g

Addresses and Streets

* In addition to collecting accurate boundaries for administrative, legal, and
statistical geographies, the Census Bureau also maintains:
¢ A national address list of every housing unit in the U.S.
e A national street map

= This information will be used with boundary data to conduct the 2020
Census, tabulate the results, and create data products

U.S. Department of Commerce
Econorvics anel Staustics Administration

United States™
Ce n s LS CFNSLS MURFALE 36
Ll

Buieay
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Geographic Partnership Programs
Partnership Opportunities

e Address and Road Data Collection

* Boundary and Annexation Survey (BAS)

* Boundary Quality Assessment and Reconciliation Project (BQARP)
* Participant Statistical Areas Program (PSAP)

* Local Update of Census Addresses (LUCA)

United States™ | U.S. Department of Commerce
cens Eromoniics and Stansties Adiniistsation

15, CENSUS NURFALI 37
| cenuisgor

Geographic Partnership Programs
Address and Road Data Collection

» Opportunity for tribal, state, county, and local governments to continually
exchange address and spatial data with the Census Bureau leading up to
the 2020 Census

* Recognizes partner governments as a definitive authority for quality
address and street data within their communities

* Leverages the Census Bureau’s broad partner network to encourage
participation

United States™ | U.S, Department of Commerce
Cens Econoniics ad Statistics Adminlstration
115, CFNSLIS RURFALL 38
| e frie
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Geographic Partnership Programs
Address and Road Data Collection Status bv Data Provider

GSS Participation Status, by Data Provider

Data Provided or Pending Na Data Provided

American Indian
= Reseruatlon {Federal) County
st Incorporated Place

1 coumy s
4 Incarporated Place or i
Minor Civl Divislon {

e

United States

Census R
e PR
United States™ . Department of Commerce
Census Econonics and Stat stics Administration
115, CFNSER NLRFALL 39
em—Bureay | \riusaar

Geographic Partnership Programs
Community TIGER

WA };""

fit i
= Address and spatial data management and exchange tool for each
government in the United States =
* Data exchange simplified — web based system
* You control your data — upload what you want, when you want
* Standard data format established

* Tools for data validation/review/editing and data management
provided at no cost

* Contact: geo.community.tiger@census.gov for more information

‘Eonomics and Statistics Admin|straton

cUniterl States™ | U,S. Department of Commerce
ens .5, CENSUS BUREAL a0
e gov
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Geographic Partnership Programs
Boundary and Annexation Survey

What is the Boundary and Annexation Survey (BAS)?

R——
| (BAS]: Laguna Pugblo Bnd UTER=s

= Annual, voluntary survey to collect legal
status and boundary information for ‘
local governments P L

* Review the legal boundaries the Census
Bureau has on file

*  Boundaries must be legally in effect on
or before January 1% of each year

* Make corrections and updates to their
boundaries

* Boundary updates submitted by
deadline are reflected in the American
Community Survey and Population

United States™ | U.S, Department of Commerce Estimates
C ns Econoniics and Staustics Adininistration
115, CFNSUR LR AL 41
Lrius gov

Geograp'hic Partnership Programs
Boundary and Annexation Survey Schedule

Activity Date(s)

Annual Response information emailed December 2015/January 2016
Annexations must be effective by this date in order to be January 1, 2016
processed
Deadline for BAS submission to be included in Population March 1, 2016
Estimates Program and the American Community Survey
State Data Center non-response follow up March/April 2016
Deadline for BAS submission to be reflected in 2017 BAS May 31, 2016
Materials
United States™ | U.S, Department of Commerce
c nsmm E:‘Sg’ﬁm'mﬁmsulmms“mn 42
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Geographic Partnership Programs
Geographic Update Partnership Software (GUPS) Tool

c United States™

Provides a common geographic update tool that will allow over 40,000
tribal, state, and local governments to submit digital updates for
geographic programs such as BAS

Makes geographic program participation more convenient for participants
by offering the ability to view and update Census Bureau geospatial and
tabular data

Partners from tribal, state, and
local partners contribute to the
improvement of the Census
Bureau’s MAF/TIGER geospatial
database hy creating
transaction-based geographic
updates for boundaries,
addresses, streets and other
geographies

U.S. Department of Commerce

Economics and Statistics Administration

LS. CFRSLS BURFAL 43
L

reau

Geographic Partnership Programs
Boundary Quality Assessment and Reconciliation Project (BQARP)

cam'ﬁ:ds States™

Pilot Project comparing locally sourced data to adjust Census boundaries
where necessary
Coordinating efforts with State partners
Aligning with Parcel and Public Land Survey System (PLSS) boundaries,
where applicable
Improving the spatial quality of legal and administrative boundaries within
the MAF/TIGER System

* Establish spatial accuracy for each boundary section

e Lock boundaries in place to avoid changes without legal

documentation

Accurate legal boundaries will improve the quality of demographic
statistics and assure that subsequent funding and fund allocation through
the Census Bureau counts are accurately distributed

U.S. Department of Commerce
Econanmcs and Statistics Administration

VLA CRNSUS MUNFAL 44
U | et

9/6/2016
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Geographic Partnership Programs
Boundary Quality Assessment and Reconciliation Project (BQARP)

-F =4

Realigning the Census place
boundary (blue) with the accurate
locally-sourced place boundary (red)
and parcels (black)

Example 1

Example 2

United States™ | U.S. Department of Commerce
Census Economics and Statsues Adiinlsteation
115, CENSUS BUREAL! . 45
e——— consis.gov

Geographic Partnership Programs
Boundary Quality Assessment and Reconciliation Project (BQARP_) Status

N Boundary Quality Assessment and Reconciliation Project (BOARP
. ¥ Program Status as of June 2016
Yo 4 b,

A s e ke

Thewus fur €7 3000

B i

.-I‘

L Wil TR

U.S. Department of Commerce
Eranomics and Staristics Administration

United States~
C ns 11,5, CENSLS R REAL) 46
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Geographic Partnership Programs
Participant Statistical Areas Program (PSAP)

United States™
Cens

Update and create the boundaries for Census geographies such as Census
Designated Places (CDPs})

Encourage state as well as Regional Commissions and Councils to
participate in the data review and update

These areas are a critical part of our geographic hierarchy for data
dissemination for small geographies

U.5. Department of Commerce

Ex e s and Statistics Adiministration

NSLI IRFAL 47
e

Geographic Partnership Programs
2020 Local Update of Census Addresses (LUCA)

C'Unl.ter] States™

Provides an opportunity for designated representatives within tribal, state
and local governments to review the Census Bureau’s address list before
the 2020 Census
Improvements to the 2020 LUCA program:
= Simplified the program participation options
¢ Provide census structure coordinates and allow partners to provide
their coordinates back to census
* Encourage governments at the lower levels to work with larger
governments to consolidate their submissions
Advanced Notice and Invitation packages will go to the governor’s office
Census can work with State partners to provide registration and
participation information from participants within the State

Ensure the accuracy and location of addresses are correct prior to the
Census

U.S. Department of Commerce

Econoimics and Stavstics Administration

15 CENSUS BURFALL 48
Cerus g
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Geographic Partnership Programs

2020 Local Update of Census Addresses (LUCA) Draft Schedule

Activity Date(s)

Receive OMB Clearance November 2016

Mail Advanced Notice Package lanuary 2017

Mail Invitation Package July 2017

Mail Review Materials February 2018

Validate Addresses in Address Canvassing March 2018 — June 2019
Deliver Feedback Materials August 2019

Process Appeals October 2019

Closeout LUCA Program (complete survey and assessment)} September 2021

U.S. Department of Commerce
Ecanaliics and Statstics Adiinisation
LAS, CENSUE RLINFALE

Ll g

c&mﬁedsshte! 3
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Geographic Programs
Key Points

* Accurate 2020 Census data comes from accurate geography, including

Administrative, Legal and Statistical geographies

* The 2020 Geographic Partnership Programs provide opportunities to work
together to ensure the data that impact your redistricting efforts are

accurate and correct.

U.S, Departtent of Commerce
Econainics and Stanstics Adminlstration
115, CENSHES RLUAFAU

cEns gy

céniﬁds States™
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2020 Census Community Partnership and
Engagement Program

Census Regional Office Operations

LS. Department of Commerce

Economics and Statisties Adniinistration

115, CENSUS BURFAL 51
Censunge

Cunited Stafes”

Bureau

Community Partnership and Engagement Program

= Motivate diverse communities toward greater participation in the Census and
increase self-response

*  Outreach to populations with historically low response rates and undercounts
*  Count everyone once, only once, and in the right place

- Unitsn States
V# Wil Aviseca ]

U.S. Department of Commerce
Econoinics and Stavstics Administiazon
11,5, CENSUIS B REALL 52
s

C United States™
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Community Partnership and Engagement Program
What does Program Do?

e Partnerships reach into local communities, especially those hardest to
count

* Generate public awareness to increase self response on internet

¢ Heighten buzz within Hard-to-Count (HTC) communities to make this
census theirs

* Mobilize community leaders to exponentially engage their constituents to
be counted

United States™ | LS. Department of Commerce
census E and Statstics Adminishiation
15 ALRFAL

53

Community Partnership and Engagement Program
The Environment

* Growing concerns about privacy and cybersecurity
* Growing terrorist fear

* Charged political environment

* Growing diversity in our nation’s population

¢ Deepening distrust of government

U.S, Department of Commerce
Econormics and Statstics Adiministration
1Ly 15 MRFAL

Lty v

Unifed States™
Censu
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Community Partnership and Engagement Program
Targeted Outreach to Hard-to-Count Populations

¢ Support through community leaders

* Raise census awareness among HTC populations

¢ Overcome community fears through awareness, education, motivation, and community
events  'Hard-to-count counties

of s residents maiing back
tha Census 2010 form naxt
spring. The score, shown
here 28 a caunly sversge, s
based n 12 factors such as
satos of poverty, English-
apeaking abilfy and
hamesumesship, Highar
acares indicale a lawer
Tholincod.

Likalihood ot returning
Census form
{rmaximum scors 18)
] Most iiely 815}
1 Linaly (16-30)

I cesa tikery 310
W coost iy 52

‘St Anstysis of Census Bursau
deta by Paul Ouartiay, USA TODAY

U.5, Department of Commerce
Economics and hat;ﬁltks Adminisirason 55

United States”
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Community Partnership and Engagement Program
Partnership Tools Connect With Us

¢ 2020 Census Public Website -

009 Coman

* Partnership Portal and Toolkits e e clhired&m
»  Customizable Materials . ". @ . i‘ﬂ%s
* Promotional Items and Materials —
electronic, print, and giveaways = : &
» Complete Count Committee (CCC) S -
Training Package o —— e
* Social Media Outreach

United States™ | U.S. Department of Commerce
c Econamies and Statistics Administrazion
1.5, CENSUS BUREALI 56
au CEnsus.gay
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Community Partnership and Engagement Program
Partnership Methods

ceénsts

Complete Count Committees

Tribal Government Liaison Program

Targeted Outreach to Hard-to-Count populations
Language Support Program

Faith Based Organizations

Statistics in Schools

Social Media Outreach

U.S, Department of Commerce
Econoimics and Stanstics Administrazion
LA, CENSLIS MURFAL

Lenius.gue

57

Community Partnership and Engagement Program
Complete Count Committee

United States™
Cens

Volunteer committee established by local government entities

Develops and implements plans to increase participation in the 2020 Census for
their areas

IT'S IN OUR HANDS

2010cemsut gov

& T

U.S. Department of Commerce
Econamics and Staristics Administration
1LS. CENSUES RUNFALL

Lensin v
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Community Partnership and Engagement Program
American Indian and Alaska Native Program

* Increase the overall self-response rate
* Ensure the best possible count of American Indian and Alaska Native populations

*  Support 2020 Census activities for American Indian and Alaska Native populations
on and off tribal lands

CUnited States”

ensus

an't‘lads States™

LU.5. Department of Commerce

Economics and Statistes Administranon

LS, CENSLIS BUREALH 59
census.gov

Community Partnership and Engagement Program
Statistics in Schools

e Educate the public

* Demonstrate applicability and utility of statistics and statistical concepts in
educational activities

¢ Encourage public cooperation in Census Bureau surveys and censuses

United States”
Cens

U5, Department of Commerce
Econamics and Statistics Administration
1.5, CENSLIS BUREAL

censas.gor

Bureay
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Community Partnership and Engagement Program
Faith-Based Organizations Outreach

¢ Influential faith-based organization leaders can ensure the people they
represent are fully counted.

* Provide outreach in hard-to-count areas
* Notify members about job openings

Supportin
2010 Co

United States™ | LS. Department of Commerce
cen Econainics and Stan suics Administiation

115, CENSUS RURFAL 61
L gy

Community Partnership and Engagement Program
Recruiting

* Offers temporary employment opportunities
with good compensation, flexible work
schedules, and on-the-job training

* ldeal for people who want to work close to
home, are between jobs, or want to earn extra
money while helping their communities

= Skills for different languages needed in HTC
communities

U.5. Department of Commerce
Econoimics and Statistics Administrazion

United States™
Cens U5, CENSUS BUREALI 62
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Regional Office State Updates

e Current Surveys
¢ Decennial Operations

United States™ | L.S. Department of Commerce
C ns Econoinics and Statistics Administrasion
LS CPNSUS BlRFAL 63
Burass | cersus.gon
United States™ | U.S, Department of Commerce
c ns Esonontcs and taatcs A on e
Buredy | cemun.uov
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United States

Census No Time to Lose

o Bureau

The U.S. Census Bureau is at a critical juncture. Continued investment in real-world testing of our innovations
is needed now to save S5 billion while maintaining quality.

WHY THESE NEXT FEW 2020 Census

YEARS ARE CRITICAL
The 2020 Census will be unlike any fiiit A /
other in our nation’s history. titet O il g 5 @

less than

We must test every aspect of this 330+ 140+ 9 months 1chance
complicated program. ';;g;f;: I P o ey e succeed
. ! the results
Simple on its face, the census
requires years of careful planning.
By 2018 we must complete all tests Traditional 2020 Census
and “lock in” our plans. $17.8 B*

Innovative 2020 Census
$12.5B

Total Cost $12.3B

(In 2020 Constant Dollars through 2zo20) $9.48B $
Fewer Staff
54'7 B Fewer Offices
; + Less Burden
$3.0B More than
$1.1B . 85 Billion in
B Savings

1970 1980 1930 2000 2010 2020

*Source: Bureau of the Census estimate on 2020 Census Life-cycle cost if the 2010 approach is used.
Note: Figures through 2020 shown in 2620 constant dollars.

Census:

Re-engineering the CenSUS: Count the People
PI'OtOtype, Test, Bui].d, Integ'['ate Tabulate Results

Census Begins:

Interactive Testing of All Components bhrae Sei ket Operations

Needed to Conduct the Census End-to-End Test of
Census Operations

Integrated Tests and Systems

Field Test Refined IT
Systems & Procedures

Refined
Individual Tests

Small-Scale Build IT Systems &
Individual Tests Procedures

Prototype IT Systems
& Procedures

2015 2016 2017 2018 2019 2020

# April 1 +# April 1 JrApril 1 Y December 31
Identify major cost drivers of the 2010 Census, Deliver 2020 Deliver question Census  Deliver
and develop new, al methodologi Census Topics wording to Day Apportionment
to reengineer the operations. to Congress Congress Counts
i to President

. ¥ =Legally mandated deadline
Cost Saving Innovations We 're Developing

Better Address Validation Better Use of Existing Information Better Response Options Better Field Operations

Validate the Address List Use Existing Government and Make Responding to the Use Technology to better manage
using the U.S. Postal Service, Commercial Records to reduce Census More Convenient by and track field cases.

aerial imagery and other respondent burden. offering secure online, phone Use GPS-Enabled Technology to
sources, rather than walking and mail options. efficiently route and manage field staff.

street in the nation.
SVERy:sHEehiB e naloY Use Smart Phones and Tablets for

follow-up rather than pen and paper.

U.S. Department of Commerce







