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Sample Plan and Methodology

SamplePlan

Omnitrak used a regionbased stratified sampling for the study, the same approach used in earlier Resident
Sentiment Surveyefforts conducted by Omnitrak The sampling plan divided the State into 12 subregionswith
considerationto population proportion, and allocated sufficient sample for each area to achievean acceptable
sampling error. Within each region, data was collected randomly The resulting sample of residents was
weighted proportionate to population distribution per the latest State Censusfrom the state Department of
Business,EconomicDevelopment& Tourism

Statewidesamplingproduceda total of n = 1960 respondentsas follows:
O 6 a: 816

H a w dsladdi453

Mauilsland: 326, Mo | 0:60 16 N n: 850 |

Ka u:2%i

> > I

Methodology
A mixed methodologywas used for this survey,including a combination of Computer Assisted Telephone
Interview(CATI24 %) and online surveys(76%).

A All calls were placed from Omn i t coatkubusly quality-controlled calling center in the Davies Pacific
Centerbuilding in DowntownHonolulu

A FieldDates May5 throughJune22, 2023
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Key Recommendations & TakeawaysState Overall

months.

Spring Fall Spring Fall Spring

Tourism has brought more
than problems

and your family

my island

Tourism should be actively
encouraged on my Island

My island is run for tourists
expense of local people

Perceived impact of tourism on you

Tourism is being better managed on

Key Resident Sentiment Tracking Statements

benefits

5.87 5.67 594 4 6.05

5.91 6.01 6.02 6.21

5.06 5.06 5.33 5.44

6.07 5.87 6.10 - 6.07
at

6.78 6.98 6.93 6.92

Measures of H a w aRegident Sentiment have stabilized, though below
historic levels After an extended period of weakening,which started in the
early 201006 $H,a w aResident Sentiment towards tourism has leveled off
since Spring2022 . Asof Spring2023. most key highdevel indicators show
minimal movement, relative to indicators from the prior 6-months/12-

5.92

6.10

5.34

6.07

6.87

*Red fontindicates questions where higher ratings are worse for Tourism sentiment.

Awareness of destination stewardship initiatives strengthens Resident
Sentiment Nearlysix-out-often (59%) H a w adsi@ents are aware that the
H a w aTouéism Authorityis working on destination stewardshipinitiatives.
Residentswho are aware of these initiatives are significantly more apt to

feel that such efforts are working,and that the balancebetweent our i s mo s
positivesand negativesweighmore toward the positive side.

4, itrak
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However,the perceivedbalance of t o u r ibeneifits gs. challengesis shifting:
Perceptionsthat Tourism has brought more benefits than problems declined as
the perceivedchallengesof tourism increasedand perceivedbenefits of tourism
held steady. As of Spring 2023, just more than half (52%) believe that tourism
has brought more benefits than problems, a decrease from 57 percent in Fall
2022 . While measuresrelatedtot o u r iecomotisand quality of life benefits
remain unchanged, perceptions of the industry as one that contributes to
damageto the environment,overcrowdingand higher cost of living have grown

Spring Fall Spring
2022 2022 2023

Tourism Creates jobs for residents
Benefits ~
Enhances resi ents
(Mean Scores) quality of life d5.4 %5 5.4
Tourism Damage to the 0 0 0
Challenges environment T 1% 5%
o .
(%oreporting) 5y orcrowding 69% 73% 74%
Higher cost of living 62% 70% 73% —,

Perceivedchallengesof tourism extendbeyondH T Adirexct areas of authority.
As the perceived challenges of tourism extend beyond H T Adirsect area of
authority, addressing these areas will require an integrated effort between
multiple public and private sector organizations Moving forward, the integrated
effort should align with the top drivers of Resident Sentiment, including:
Economic/quality of life benefits of tourism and destination stewardship efforts
(74%), negative impacts of tourism (10%), and providing residents a voice in
tourism development(6%).
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Executive Summary Key Resident Sentiment Indicators

Highlevel key indicators of H a w arasident sentiment towards tourism have largely stabilizedin Spring2023, though at a level below historic
levels. Acrossall major indicators, resident sentiment displayed only minor fluctuations during this period. However,perceptions of Tourism
bringing more benefits than problemsdeclinedas perceivedproblemsof tourism increasedand perceivedbenefits of tourism held steady:

Perception of tourism Perceived impact of tourism | crceived impact of Tourism has brought more

' - i 5 tourism on you and your
Lago?al;ilistyt ry-1n HaWwhhddtate family Y Y benefits than problems
Ratings 6-10 76% 76% 64% 65% 47% 47% 57% 52%®)
100% ¢ pmmm w0 O EmmE O O mmm O R S mmmm —- 10
80% - - |- - - - - - - - [l - el - 1 —- 8
60% = 6 10=High
40% |- (- - - - - - - (R SR - BB - 4 1sbow
20% - - P - - - B - - B - - [ - - - I - - R 2
0% , . , . 0
Fall 2022 Spring 2023 Fall 2022 Spring 2023 Fall 2022 Spring 2023 Fall 2022 Spring 2023
B Top Box (9-10) 26% 25% 27% 25% 18% 15%®R) 19% 20%
CMid-Range (6-8) 40% 42% 37% 40% 28% 32% 37% 33% R
mmm Bottom Tier (1-5 31% 30% 33% 32% 37% 37% 40% 45% _
—INo Impact 0% 0% 1% 1% 13% 14% 0% 0%
mmm DK/Rf 2% 4% 3% 2% 3% 2% 3% 3%
Base 1949 1960 1949 1960 1949 1960 1949 1960
w1 EAN 6.7 6.7 6.7 6.6 6.2 6.1 6.1 5.9

QL. Using a 1@oint scale where 10 means Extremely Favorable and 1 means Not Q2a/b. Using a 1G@point scale where 10 means Extremely Positive and 1 means Extremely

Favorable at All, please give me your gln%eﬁfj)?{eofhtoavu?'vloél’ndagoé'nriar‘i&uéthf’yoivr‘?rl-a:é\,vaii6"ip.a°t

our Family?

tourism

Q.4. |1 dm going to read you some statements about to ism, and
you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree ‘( m
and 1 meaning Do Not Agree At All. You can choose any humber between 1 and 10. oo St e

4, itrak
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oOTourism has Dbrought mdippedirbSpmmg 2023t s
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% strongly/ somewhat agree tourism has
brought more benefits than problems
(Rating of 6-10 on 10-Point Scale)

90% - - 11,000,000
%
0 7895 80% I
80% 7405 75% 239% 7% 1 24% 1 10,000,000
20% - 69% 67% 64% 66% - 9,000,000
- 8,000,000
60% - ! 54% 57% J J
53%4090f 54% 0
249% 52% 7 000,000
50% -
- 6,000,000
40% -
- 5,000,000
0, |
30% - 4,000,000
20% 1 - 3,000,000
10% - 2,000,000
0% - - 1,000,000
O O N $ O Q& 9 LR Y Q@ O O
& & & S Q,QQ(L S S S (19\ N q,Q\ s & & s & R & > @
TR LA AL L AL AT L ARIT LIS A NG G SR Ay ‘LO')Q Gr R
WV & IV
» » @
M\ RN N Q¢
mm %Strongly/Somewhat Agree ===V/isitor Arrivals (by Air)
Q.4. 1 d8m going to read you some statements about tour i sdhstatemaendusiagak y ou

scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10

8

t

Annual Visitor Arrivals

(o]

pl ease

t



Executive Summary Economic Impact Indicators

Economicimpact indicators are holding steady with prior ratings, reporting positive perceptionsregardingthe contribution of tourism to job
creation for residents and opportunities for advancement Additionally,the industry's beneficial spillover effects into local businessesand
other sectorslike agriculture continue to be acknowledged

Supports other industries
important to residents
like agriculture

Supports our local
businesses like
retail, dining, etc.

Creates job
opportunities with
paths for advancement

Creates job opportunities
for residents

Ratings 6-10 76% 75% 63% 64% 75% 7% 57% 59%
100% 10
80% 8
60% 6 10=High
1=Low
40% 4
20% 2
0% : : , . 0
Fall 2022 Spring 2023 Fall 2022 Spring 2023 Fall 2022 Spring 2023 Fall 2022 Spring 2023
B Top Box (9-10) 38% 37% 26% 26% 36% 38% 22% 22%
C—Mid-Range (6-8) 38% 38% 37% 38% 39% 39% 35% 37%
B Bottom Tier (1-5 23% 23% 34% 34% 24% 21% 39% 37%
mm DK/Rf 2% 1% 3% 2% 2% 1% 4% 4%
Base 1949 1960 1949 1960 1949 1960 1960 1960
*VlEAN 7.4 7.4 6.6 6.6 7.3 7.4 6.1 6.2
Q.4. 1 dm going to read you some statements about tour i adhstateneniusiagak you t o pl ease t

scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10
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Executive Summary Economic Impact (continued)/Quality of Life

T o u r iingpatbos Qualityof life also remains stable. Residentsremain divided on the issue that Tourismenhancesresident quality of life
and remain more upbeatthat it Createsshopping/dining/entertainment opportunitiesand Sponsorsfestivals/activities/sports events.

Economic Impact

Tourism should be actively

Sponsors festivals, activities &
sports events for residents and

I Quality of Life

Enhances r esi @Greates shdpping, dining &

4, itrak
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encouraged on my island | quality of life entertainment opportunities visitors
Ratings 6-10 55% 55% r 48% 47% 64% 66% 60% 61%
100% 1 - 10
80% 8
60% 6 10=High
1=Low
40% 4
20% 2
0% : : . , 0
Fall 2022 Spring 2023 Fall 2022 Spring 2023 Fall 2022 Spring 2023 Fall 2022 Spring 2023
B Top Box (9-10) 23% 23% 16% 14% 26% 29% 25% 23%
C—Mid-Range (6-8) 33% 33% 32% 32% 38% 37% 35% 39%
Emm Bottom Tier (1-5 42% 43% 49% 50% 33% 32% 35% 36%
E= DK 3% 2% 3% 3% 2% 2% 5% 3%
Base 1949 1960 1949 1960 1949 1960 1949 1960
sl EAN 6.1 6.1 55 54 6.6 6.6 6.5 6.4
Q.4. |1 dm going to read you some statements about t our i sahstatementusiagek you t o |l ease
scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10 10 (

t



Executive Summary Native Hawaiian Cultural & Sustainability Indicators

Residents strongly agree on the importance of Authentic presentation of the Native Hawaiian culture/language and that Visitors need to be
educated on protecting H a w a inalurabeavironmentand cultural resources Onthe other hand, residents remain neutral in their assessment
that Tourismcontributes to Native Hawaiianculture and are only slightly positive that Tourismhelps to fund stewardshipof H a w a resourées

Authentic presentation of
Native Hawaiian language
and culture is important

Native Hawaiian Cultural Indicators

Tourism contributes
to the perpetuation of
Native Hawaiian

Tourism helps fund the
stewardship
natural resources, parks

Sustainability and Natural Resources

NEW Natural resources in

Visitors need to be

@ducatdcPaBoutiptecting
the natural environment

my community are being
improved and better

culture and language and cultural sites and cultural resources maintained
Ratings 6-10 86% 87% 42% 43% 56% 55% 92% 91% 38%
100% - 10
80% - - 8
60% - - 6 10=High
1=Low
40% - - 4
20% - - 2
0% Spring Spring Spring Spring Spring 0
Fall 2022 2023 Fall 2022 2023 Fall 2022 2023 Fall 2022 2023 2023
B Top Box (9-10) 57% 61% 13% 14% 22% 18% ® 70% 70% 12%
CMid-Range (6-8) 29% 26% 29% 28% 33% 37% 22% 21% 26%
mmm Bottom Tier (1-5 12% 11% 53% 53% 38% 39% 7% 7% 55%
mm DK/Rf 2% 2% 5% 5% 6% 6% 2% 1% 7%
Base 1949 1960 1949 1960 1949 1960 1949 1960 1960
. . Q.4. 1 dm going to read you some statements about t our i sadhstateameniusingek you t o l ease
\>/\\<\\ Omnltl‘ak scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10 ‘( DBEDT
74 UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET, i i

11

1



Probl ems Created by Tour idsSwming2023Ha wa i
( According to residents s gpwbhbemgthaklzneats) 61 t ou

Amongresidentswho saythat the benefits of tourism do not outweighthe problems, the top perceivedproblemscreated by tourism are Damage
to the environment(75%), Overcrowding(74%) and High prices/higher cost of living (73%), each of whichincreasedfrom Fall 2022 levels.

DAMAGE TO THE ENVIRONMENT ( W, 75% -

74%
73%

HIGH PRICES/HIGHER COST OF LIVING ( 7007/<§,’(%)'il

OVERCROWDING (NE

- ' 70%

Traffic problems | 70%

69%

No respect for ¢ | 70%

62% ! ;

Too dependent on tourism/should diversify 9%

46%

Health concerns, viruses, potential epidemicg 50%

Locals don't benefit from tourism money il 41% 48%

B Spring 2023
E Fall 2022

CRIME (NET

1%
1%

Tourism/Tourists are given priority 010%’

Loss of cultural/community sensitivity

< . Base: Fall 2022 (871), Spring 2023 (902)
%QOmmtrak Q5. In your opinion, what problems do you think tourism has crfzat(we



Opportunities for Improving Opinion of Tourism (Spring 2023)

(According to residentsiotf avor abl e toward tourism |

Among residents who did not express a favorable opinion of tourism in H a w a thedtop, actions cited for improving their opinions are
Managing/controlling/capping tourism (22%), Addressingv i s i lack ofsréspect for | o c a |l s /Niunla%) anel Educating tourists
regardingthes t a tard@rsl people (10%).

Manage/Control/Cap tourism
Be more cautious of/ address |
Educate tourists regarding land and peopl
Help locals/tourism caters to tourists
Diversify economy/too dependent on tourism
Lower cost of living/costs/taxes

_ 22% i
: t14%f or: | ocal s/ cul
10% ’ ’
0%

8%

7% |

Tourism money should benefit local 4%
Address influx of newcomers purchasing propert 4%
Charge fees for tourists/increase taxes for tourist 3%

Protect our environment 3%
Address road/traffic issues
Create stricter laws for tourists/set rules for tourists
Limit places tourists can go
Address overdevelopment
Address health concerns
Address vacation rental issues
Improve interaction with locals & tourists
Other
Favorable
Not favorable

None/Don't know

1%
1%
1%
1%

14%

A . Base: Spring 2023 (623)
\>,,\§\ Ommtrak Q6a. You said that you do not have a favorable opinion of tourism. What would it take to improve your opinion? Anything else? 13 ‘(BBEDT



Executive Summary Balance: Negative Impacts/Managed Tourism

Apartfrom specific perceivedproblemscreated by tourism, the number of residents who thought their Island is run for tourists at the expenseof
local people (67%) and that their Island economyis too dependent on tourism (82%) held relatively steady with Fall 2022 levels Re si de nt s
assessmentof managedtourism measures,such as efforts to balance economicbenefits with quality of life, tourism being better managedon
their island, and their ability to have a voicein tourism matters, held relativelysteadyas well.

Negative Impacts

Island is run for
tourists at expense

Island economy
is too dependent

More effort is made to

balance economic benefits

of tourism and quality of

Managed Tourism

Tourism is being
better managed on

| have a voice in my
island'’s tourism
development decisions

of local people on tourism life for residents my island
Ratings 6-10 67% 67% 79% 82% 49% 47% 44% 45% 24% 23%
100% -
80% - -
60% | -
40% + -
20% | -
0% , . . . .
Fall 2022 | Spring 2023 | Fall 2022 | Spring 2023 | Fall 2022 | Spring 2023 | Fall 2022 | Spring 2023 | Fall 2022 | Spring 2023
= Top Box (9-10) 32% 30% 44% 41% 17% 15% 15% 12% R) 10% 7% [R)
C—Mid-Range (6-8) 34% 38% 35% 40% — 32% 32% 29% 33% _ 14% 16%
B Bottom Tier (1-5 29% 29% 18% 15% 45% 47% 48% 47% 69% 70%
E= DK 4% 4% 3% 3% 6% 6% 8% 8% 6% 7%
Base 1949 1960 1949 1960 1949 1960 1949 1960 1949 1960
plllel\ EAN 6.9 6.9 7.7 7.8 5.7 5.6 54 5.3 4.0 3.8
Q.4. 1 8dm going to read you some statements about t our i sdhstatemantiusingak y ou

7 . k
Y% Omnitra
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scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10
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Executive Summary Importance of Select Managed Tourism Strategies

Consistent with r e s i da@ncérms about overcrowdingand respect for | oc al s/ ¢ u Ipdrceptions o thé importance of specific
Regenerative and Accommodationsrelated strategiesto managetourism continuedrelativelyunchangedfrom Fall 2022 ratings.

Regenerative Accommodations
o Encourage visitors to Eliminate illegal Do not allow building of  Stop approval of
Educat_e visitors and volunteer & aiv . g additional hotel/condo/ additional legal vacation
residents to o arﬁ‘a? % he vacation rentals on : : :
: Back during their island timeshare units on my rentals on my island
islands and each other C my 1slanc island
visits to awai Oi
Ratings 6-10 89% 89% 70% 70% 76% 76% 69% 67% 65% 62%
100% - 10
80% - 8
60% | 6 10=High
1=Low
40% -
20% 92
0% : : : . , 0
Fall 2022 Spring 2023 Fall 2022 Spring 2023 Fall 2022 Spring 2023 Fall 2022 Spring 2023 Fall 2022 Spring 2023
B Top Box (9-10) 65% 65% 36% 34% 53% 52% 38% 38% 36% 35%
I Mid-Range (6-8) 24% 24% 34% 36% 23% 24% 31% 29% 29% 27%
= Bottom Tier (1-5 9% 10% 26% 27% 20% 21% 26% 29% 30% 32%
B DK 2% 1% 4% 4% 4% 3% 5% 5% 5% 6%
Base 1949 1960 1949 1960 1949 1960 1949 1960 1949 1960
#\AEAN 8.7 8.6 7.1 7.1 7.8 7.8 7.2 7.2 6.9 6.8
A I 7. Legall , the state of Hawai 6i dpantsoatewheeeldd neeans Bxtrdmelyni t tr avel i
YK Omnitrak 2 gal Y P m ! °| ATBBEDT

Important and 1 means Not Important at All, how important is it that the state

to help better manage tourism?



Executive Summary Importance of Select Managed Tourism Strategi@sntinued)

Consistentwith r e s i dcencerns about overcrowdingand islands prioritizing visitors over locals, perceptions of the importance of specific

Accessrelated strategiesto managetourism continuedrelativelyunchangedfrom Fall 2022 ratings.

Access

Charge visitor access fees to
state parks and trails

Designate residenonly days of
the week at some state parks,

beaches and trails

Ratings 6-10

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,

69% 66% 59% 57%

100%

80%

60%

40%

20%

0% : ,
Fall 2022 Spring 2023 Fall 2022 Spring 2023
I Top Box (9-10) 35% 34% 32% 30%
—Mid-Range (6-8) 34% 32% 27% 27%
B Bottom Tier (1-5 27% 31% 36% 38%
E= DK 4% 3% 5% 5%
Base 1949 1960 1949 1960
il IEAN 7.0 6.9 6.5 6.3
Q7. Legally, the state of Hawai 6i dpadntscatetwheseldd neans Bxtrdmelyni t

Important and 1 means Not Important at All, how important is it that the state

to help better manage tourism?

10

10=High
1=Low

o N b~ OO @

travel

t
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Executive Summary Tax Dollars Should be Spent to Manage Tourism

Similarly, public support for utilizing tax revenuesto managethe impacts of tourism on communities continued to lean favorably Approximately

66 percentof respondentsexpressedstrong or somewhatagreeableopinionson this idea, while only 30 percentopposedit.

7 . k
Y% Omnitra
// UNEARTH AHA! INSIGHTS, MASTER YOUR MARKET.

Tax dollars should be spent to MANAGE the

impacts of tourism in my community

Ratings 6-10

66%

66%

100%
80%
60%
40%
20%

0% .
Fall 2022 Spring 2023
mmm Top Box (9-10) 29% 30%
C—Mid-Range (6-8) 38% 36%
mmm Bottom Tier (1-5 30% 30%
mm DK/Rf 4% 4%
Base 1949 1960
sl EAN 6.7 6.8
Q13. Using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All, how much do you agree or disagrdn at é . [ | NSERT]
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Executive SummaryTourism is Worth the Issues, Benefits Outweigh Problems by Island/Area

At the community level, residents who were particularly critical of the perceived benefits vs. problems of tourism resided in

Wa i 6 athe &l@th Shoreof O 6 a WestH a w dsladdiandon Mo | o. Seniimientwas strongestamongresidentsof L Nn.a 6 i

ATourism is worth the {Rating 6-10p ssoci ated with itbo
I I I I
74%
| 67% 70% | | 67% | 66%
0, 0, 0
61% | 61% 59% 61% 61% 61% g | 62% E4%% | 61% E40%
I I |
I I |
1
ATourism has brought more (RaBnygé-10) t s t han probl emso
I I I I
| 71%
60% 57% 62% 57%
52% | 53% 51% 51% °| 51% 48% 53% 0 479 | 48% 53%
41% 43%
32% 29% |
Statewide O a Hamoluly © EW&VA i 0 Wmda Srd No Central Maui West Central/Mo | o kLaNtniaKéaiu a & NE SW Hawa iwest East

Leeward Shore County Maui E. Maui Kauaka@uadi Hawalldwai 0i
Q3. In 2019, visitors spent nearly $18 billion i n sthonls hospitals, amdhinfrastructper oduced $2 bil |l
Do you think tourism is worth the issues associated with the industry?
. : - .
%Qomnltl‘ak Q.4. 1 3dm going to read you some statements about t our i sdghstatemantiusiagak yo%i8 m

scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All.



Key Indicators by Island/Area (continued)

Atthe communitylevel, residents who felt most stronglyabout tourism beingd mo sptolsyi onitheiefamily impact resided in West
Mauiand on L N n; ¢hése least likely to agree on suchimpactresidedin Wa i 0 athe &l@rth Shoreof 06 adndionMo | 0.k a 0 |

ATouri sm has been 6mostly posbti( RadélDhgr 7you and your family

66% |

I |
| | . |
56%
I 40% | 40% 41% 42% 40% I
6%| 3506 37% 339 36% °| o 37% | 0 36% 330, 38%
24% 23% 23% I
| I I | | | I
| | | |

A T hiisland is being run for tourists at the expense of local peopleo (Rating 6-10)

I |
80%
75% 7%
57% | 68% ggop  T0%  68% 71%  70%  70% | (4% 1%  72%  poy | 650%

|
|
| | > 510
| | A N
| | e | |

Ew Windward Nq. M West Central/
Statewide 08 a Hanolulu, © Central Maui _ ua t East
Leeward E\Na' oanaeSh ore County Maui E.Maw Mo | o k &l o aKoai I?aual@au H"awahmf\?\,aua)wm Oi

Q2a/b. Using a 18point scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you ratetheovemafp act t ouri sm has onéYou

7, . ~ . . .
Q%Omnltl‘ak Q. 4. Iom.g0|_ng to read you s ome statements about t our i sdmstatementusisgs k youlgtoMe
2N o wrsous scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All. L R o




Awareness of HTA Destination Stewardship Initiatives

Nearly six-out-often (59%) H a w areésidants are aware that the H a w aToudism Authority is working on destination stewardship initiatives.
Awarenessamong Maui residents was the highest in the State, with 63 percent of residents aware of at least one of the HTAdestination

stewardshipinitiatives referencedin the research

Percent of residents aware

of at least one specific HTA Are you aware that t he
destination stewardship [Examples of HTA destination stewardship programs by island]
initiative
State Overall 59%
06ahu 60% Pre- and postarrival visitor ~ Stewardship plans for key  Curated experiences for
0 communications program hot spots on @s>8ideftsuand visitors
Ul 6f | s | an5S4% Preservation of culturally Resources to perpetuate Plan to facilitate positive
0 significant hotspots authentic Hawaiian culture community-visitor relations
: Responsible tourism Cultural education and Regenerative tourism
0
Maui Island 63% communications program training programs strategies
Mol ok aéi 30% Responsible visitor behavior Product development focuse Enhance interisland
0 communications program  on Regenerative tourism transportation options
- ~ - . . . Encourae eanln fuIdayI mpl ement t he
0
LNnaoOl 63% LNnadi City P, 0 {’n rgstays Gpunty Plétigea b i
Kauaéi 5204 Focus policy efforts on visita ~ Address overtourism by Local culture educational
and resident behavior managi ng Kaua dmatenals i visitors s
@;\%Omnitrak Q10AAre you aware that the HTA is working onéé..? Base: 400
// UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET
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Awareness of HTA Destination Stewardship Initiatives (Continued)

Nearly six-out-often (59%) H a w aresiddnts are aware that the H a w aToudigm Authority is working on destination stewardship initiatives.
Residentswho are aware of these destination stewardshipinitiatives are significantlymore apt to feel that such efforts are workingand that the
balancebetweent o u r ipasitivésand negativesweighmore toward the positive side.

Mean Scores Aware* | Unaware
Awar_ene_ss of o Tax dollars should be spent to manage 20 6.6
Destination Destination  the impacts of tourism in my community ' '
in initiati wardshi .. :
Steyvgrdshlp Initiatives Stewardship 1. rism is being better managedonmy | ¢ - 48
positively impacts island ' '
Resident Sentiment More effort is being made to balance
economic benefits of tourism and quality 6.0 5.1
o of life for residents
Destination
Balance Tourism has brought more benefits than 6.2 55
problems '
Tourism is worth the issues associated
: . 6.8 6.3
with the industry
*Note: Aware of at | east one Hawai 6i Tourism Authority tination ¢

des
Q10A.Ar e you aware that the HTA is working onéé..? Base: 400

Y% Omnitrak ,, & DBEDT
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Impact of the Visitor Industry



Impact of Tourism on the State Overall

100%
80%
60%
40%
20%
0% Yr 2021 Yr 2022 Yr 2023
Yr 2019 Yr 2020 Spring Yr 2021 Fall Spring Yr 2022 Fall Spring
m=m Top Box (9-10) 29% 31% 25%@®) 24% 24% 27% 25%
—Mid-Range (6-8) 45% 34%®) 38% 38% 40% 37% 40%
mmm Bottom Tier (1-5 24% 33%._, 34% 36% 34% 33% 32%
No Impact 0% 0% 0% 1% 1% 1% 1%
mm DK/Rf 29% 29% 29% 2% 2% 3% 29%
Base 1,707 1,709 1,779 2007 1955 1949 1960
i IEAN 7.2 6.8 ® 6.6 6.5 6.6 6.7 6.6

Q2a. Using a 1@oint scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the
overall impact tourism has onéThe State as a whol e?

\/// .
¥ Omnitrak o



Impact of Tourism on the Staté® By County

100% rpum - EmE - WEE WEE mEE WEE - - 10
80% - --- BN - - - BN - BN - 8
60% - {HOBl--- IRt - - -1 - - - R - - - - - - - - 6
10=High
1=Low
40% - - - - R - R - - TR - - - - - - -
20% - - - - SN - - - - - B - - - - -2
0% Hawai|0i Maui 0
OVERALL OVERALL Ob6ahu Obahu Hawal o |sland Maui County Kauaodi Kauad
2022 Fall | 2923 | o000 Fa | 2028 Island 2023 County 2023 | 2022Fal | 2923
Spring Spring 2022 Fall Sori 2022 Fall - Spring
pring Spring
B Top Box (9-10) 27% 25% 27% 25% 27% 24% 27% 26% 25% 27%
C—Mid-Range (6-8) 37% 40% 38% 41% 36% 41% 37% 37% 35% 41%
mmm Bottom Tier (1-5 33% 32% 32% 32% 33% 32% 36% 36% 39% 30%
CNo Impact 1% 1% 1% 1% 1% 1% 0% 0% 0% 0%
mm DK/Rf 3% 2% 3% 2% 3% 1% 0% 1% 1% 2%
Base 1949 1960 811 816 451 453 397 401 290 290
mllllV| EAN 6.7 6.6 6.7 6.7 6.7 6.7 6.5 6.4 6.4 6.7
Q2a. Using a 16ooint scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the
State as a whol e? 25 m
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100% - 10
80% 8
60% -6
10=High
1=Low

40% -4

20% -2

0% 0

Urban 0 Ewa o . Windward North Central
Urban Honolulu | Leeward Legward Wai 0 a r\1N 50!5 04 Wm@/vard Ob6 ahju North Shore Cerjtral Ob6 ah
Honolulu 2023 O'ahu O'ahu 2022 Eall 3 O6 a hju 2023 Shore 2023 O6 ahju 2023
2022 Fall : 2023 Spring | 2022 Fall - 2022 Fall - 2022 Fall :
Spring | 2022 Fall Spring Spring Spring Spring
Emm Top Box (9-10) 29% 28% 26% 22% 7% 17% 25% 30% 20% 21% 31% 23%
CMid-Range (6-8)  39% 45% 38% 37% 26% 27% 41% 35% 27% 25% 38% 52%
mEmm Bottom Tier (1-5) 28% 25% 30% 37% 64% 51% 29% 32% 51% 53% 26% 26%
—No Impact 0% 0% 2% 2% 2% 0% 0% 0% 1% 0% 0% 0%
mmm DK/Rf 3% 2% 3% 1% 1% 5% 6% 2% 0% 1% 4% 0%
Base 300 300 151 150 75 79 125 125 80 80 80 82
i\ EAN 6.9 7.0 6.7 6.5 4.8 5.6 6.7 6.6 5.9 5.7 7.1 6.9
Q2a. Using a 16ooint scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the
whol e? 26 ‘(BBEDT
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Impact of Tourism on the Stat® By Area (Maui County)

100% 10
80% 8
60% 6
10=High
1=Low
40% 4
20% 2
0% Central / East | Central / East 0
West Maui West Maui Maui 2022 Maui 2023 Mol okadliMRIORRadi LNOW2ADI | 2I0RRadi 2023
2022 Fall 2023 Spring Eall Spring Fall Spring Fall Spring
B Top Box (9-10) 18% 36%._, 30% 24% 7% 26% —, 16% 28%
C—IMid-Range (6-8) 34% 31% 36% 39% 38% 23% 57% 62%
mmm Bottom Tier (1-5 48% 28% 33% 37% 55% 51% 27% 5%
—No Impact 1% 2% 0% 0% 0% 0% 0% 0%
mmm DK/Rf 0% 3% 0% 0% 0% 0% 0% 5%
Base 150 150 177 176 54 50 16 25
s\ EAN 5.9 7.1 — 6.7 6.3 5.2 6.1 6.8 8.0
Q2a. Using a 16oint scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the ovepattm
whol e? 27 m

\/// .
%QOmmtrak onéThe State as a

tourism has



Impact of Tourismonthe Statd By Ar e a

(Hawai Oi

100% 10
80% 8
60% 6
10=High
1=Low
40% 4
20% 2
0% — — — — 0
East HawhkaHti Ha wsde séti Ha wWwe Hti  H & widortlho/ iEast North / East South / West South / West
Island 2022 Island 2023 Island 2022 Island 2023 Kauaobdi |[2KH2®Rad6i (2KWRBadi |2KWRRadi 2023
Fall Spring Fall Spring Fall Spring Fall Spring
B Top Box (9-10) 29% 24% 25% 24% 24% 28% 26% 24%
C—IMid-Range (6-8) 35% 43% 36% 39% 37% 40% 32% 42%
mmm Bottom Tier (1-5 31% 31% 37% 34% 39% 30% 38% 31%
—No Impact 2% 0% 1% 2% 0% 0% 0% 0%
mmm DK/Rf 3% 1% 2% 1% 0% 2% 3% 2%
Base 226 228 225 225 145 145 145 145
s\ EAN 6.8 6.8 6.6 6.5 6.5 6.7 6.4 6.6
Q2a. Using a 16oint scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the ovepattm
A(DBEDT
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Impact of Tourism on the Stat®

Visitor Industry Household vs Ne¥isitor Industry Household

U —— T T
80% - - - - - - - - - - - B o
60% ({0 0[- -0 - -1
40% - | |- 1 =11 bl
20% - - - - S - - - - - - -
0% Visitor Visitor Visitor Non-Visitor Non-Visitor Non-Visitor
Industry Visitor Industry Visitor Industry Industry Non-Visitor Industry Non-Visitor Industry
Industry Industry Industry Industry
Household Household Household | Household Household Household
Household Household Household Household
2021 1 HoptFall | 2922 | oppoFan | 2928 2021 1 Hopr Fall | 2922 | ppoFan | 2928
Spring Spring Spring Spring Spring Spring
B Top Box (9-10) 26% 28% 25% 29% 29% 25% 19% 24% 24% 21%
CMid-Range (6-8) 40% 34% 38% 38% 38% 37% 41% 41% 37% 43%
Emm Bottom Tier (1-5 33% 35% 35% 31% 31% 35% 37% 33% 34% 33%
—No Impact 1% 1% 1% 1% 0% 0% 1% 0% 1% 1%
mmm DK/Rf 1% 2% 2% 1% 2% 3% 3% 2% 4% 2%
Base 928 1063 1028 1137 1068 851 944 927 812 892
il EAN 6.7 6.6 6.5 6.8 6.8 6.5 6.3 6.6 6.5 6.5
A . Q2a. Using a 16oint scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the
%QOmmtrak overall impact tourism has onéThe State as a whol e? 29
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Impact of Tourism on the Stat® By Demographics

Income
100% 10
80% 8
0
60% 6 1o=High
1=Low
40%
20% 2
0% 0
18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
mmm Top Box (9-10) 23% 26% 23% 28% 24% 26% 28%
—Mid-Range (6-8) 39% 39% 45% 42% 37% 45% 45%
B Bottom Tier (1—50| 36% 33% 31% 28% 36% 27% 27%
= No Impact 2% 1% 0% 0% 0% 2% 0%
mmm DK 1% 1% 2% 1% 2% 0% 0%
Base 442 643 313 496 876 313 481
,-I-MEAN 6.4 6.6 6.6 7.0 n 6.4 6.9 7.1

7, . . . o .
\§\//§\ Ommtrak Q2a. Using a 1(-Ipo_|nt scale where 10 means Extremely Positive an’d 1 means Extremely Negative how would you rate the _
ZZN iamsin won os overall impact tourism has onéthe state as a whol e? 1 f t 8Qri™s



60% -

50% -

42%

Impact of Tourism on You & Your FamyOverall Trend

% saying Tourism has been fAmost

49%

aa% 445 AN
42% 219  41% 400 41% 41%
36% 36% 37% 360
| ‘ ‘ ‘ \

40% -
30% -
20% -
10% -
0% -

Yr 2005 Yr 2006 Yr 2007 Yr 2009 Yr 2010 Yr 2012 Yr 2014 Yr 2015 Yr 2017 Yr 2017 Yr 2018 Yr 2019 Yr 2020 Yr 2021 Yr 2021 Yr 2022 Yr 2022 Yr 2023
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Spring  Fall Spring Fall Spring Fall  Spring

In order to track the data (change in rating scale) from 2009 on a rating ofID was used to approximate the percent that felt
positively about this statement.

Q2b. Using a 16ooint scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the
overall impact tourism has onéyou and your family?

y
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Impact of Tourism on You & Your FamilyOverall

100% 10
80% 8
60% 6
10=High
1=Low
40% 4
20% 2
0% Yr 2021 Yr 2022 Yr 2023 0
Yr 2019 Yr 2020 Spring Yr 2021 Fall Spring Yr 2022 Fall Spring
B Top Box (9-10) 18% 15% 15% 16% 16% 18% 15%
CMid-Range (6-8) 32% 27% 26% 29% - 30% 28% 32%
mm Bottom Tier (1-5 30% 37% 41% 39% 40% 37% 37%
E=No Impact 17% 20% 14% 13% 13% 13% 14%
mmm DK/Rf 3% 1% 3% 2% 2% 3% 2%
Base 1707 1709 1779 2007 1955 1949 1960
#VIEAN 6.5 6.1 59 6.0 6.0 6.2 6.1

Q2b. Using a 16ooint scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the
overall impact tourism has onéyou and your family?

7, .
Y% Omnitrak ., @ DBEDT



Impact of Tourism on You & Your Fami#igy County

100% 10
80% 8
60% 6
10=High
1=Low
40% 4
20% 2
0% Hawai 0i Maui 0
OVERALL OVERALL Od ah Obahl Hawail o \sland Maui County Kauaoi Kauagi
2022 Fall | 2923 | 2020Fal | 2023 Island 2023 county | 023" | 2022 Fall | 2923
Spring Spring 2022 Fall . 2022 Fall . Spring
Spring Spring
B Top Box (9-10) 18% 15% 17% 13% 20% 17% 22% 21% 19% 17%
C—Mid-Range (6-8) 28% 32% 29% 33% 24% 28% 31% 29% 26% 29%
mmm Bottom Tier (1-5 37% 37% 37% 39% 37% 36% 35% 31% 41% 36%
E=No Impact 13% 14% 13% 13% 16% 15% 11% 18% 12% 14%
mm DK/Rf 3% 2% 4% 2% 3% 3% 0% 2% 1% 3%
Base 1949 1960 811 816 451 453 397 401 290 290
il EAN 6.2 6.1 6.2 6.0 6.3 6.1 6.4 6.5 6.1 6.4
Q2b. Using a 16point scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the
p . overall impact tourism has onéyou and your family?
Y% Omnitrak xz M(DBEDT



Impact of Tourism on You & Your FaméyBy AreaQ 6 a)h u

100% - - .10
80% | - - - 8
60% | - - -6
10=High
1=Low
40% - - - -4
20% - - - -2
0% n 0
Urban 6 Ewa P Ewa . i Windward North Central
Urban Leeward .~ | Wai 6 a wmdward . North Central ~
Honolulu | Leeward X Wai 6 an 505 ~ O6 ahlu Shore ~ O6 ahiu
Honolulu X O'ahu Ob6 ahiu Shore Ob6 ahiu
2022 Fall| 2023 | Qa1 5qp3 2022FaAll ghing 2022 Fal 2923 oz2Fal | 2923 2022 Fan| 2023
Spring | 2022 Fall Spring Spring Spring Spring
B Top Box (9-10) 21% 13%® 14% 10% 4% 14%—, 17% 15% 20% 14% 16% 21%
C——Mid-Range (6-8) 30% 39% 28% 33% 28% 18% 24% 27% 26% 14% 34% 32%
mmm Bottom Tier (1-5 33% 33% 37% 43% 55% 52% 43% 42% 38% 65% 33% 28%
C—INo Impact 11% 13% 17% 13% 11% 11% 12% 13% 16% 6% 15% 18%
mmm DK/Rf 5% 2% 4% 1% 2% 5% 4% 3% 0% 1% 2% 1%
Base 300 300 151 150 75 79 125 125 80 80 80 82
,—l—MEAN 6.4 6.2 6.0 5.8 4.9 5.2 6.0 6.0 5.8 4.8 6.5 6.7
Q2b. Using a 16ooint scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the

% i
NN . . P .
%§Omnltrak overall impact tourism has onéyou and your family? 34



Impact of Tourism on You & Your FamiyBy Area (Maui County)

100% .10
80% g
60% 6
10=High
1=Low
40% -4
20% -2
0% Central / East Central / East 0
West Maui West Maui Maui 2022 Maui 2023 Mol okadiMeIo@Radli LNO2DI 210RMRadi 2023
2022 Fall 2023 Spring Eall Spring Fall Spring Fall Spring
mmm Top Box (9-10) 15% 33% —, 25% 18% 11% 12% 4% 32% —
C—Mid-Range (6-8) 28% 28% 33% 30% 15% 16% 38% 38%
Emm Bottom Tier (1-5 48% 27% 32% 33% 37% 22% 42% 5%
—No Impact 8% 10% 10% 17% 37% 50% 16% 24%
mmm DK/Rf 1% 3% 0% 2% 0% 0% 0% 0%
Base 150 150 177 176 54 50 16 25
sl EAN 5.8 7.0 o 6.6 6.4 53 6.1 55 8.1 —

Q2b. Using a 16point scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the ovepaittim
tourism has onéyou and your family?

7/, .
Y% Omnitrak s @ DBEDT



Impact of Tourismon You & YourFamiyBy Area (HaMaw)ddoi | sl and

100% 10
80% g
60% o6
10=High
1=Low
40% - 4
20% -- 2
0% — — a— — 0
East Ha wkBa 9Hti Ha wde s6ti Ha wwWwe Hti H g wldoirtld/ iEast North / East South / West South / West
Island 2022 Island 2023 Island 2022 Island 2023 Kauaodi 2@ Ra 6 i 2@ Ba 6 i 22 Ra 6 i 2023
Fall Spring Fall Spring Fall Spring Fall Spring
mmm Top Box (9-10) 22% 18% 18% 17% 20% 19% 18% 14%
C—Mid-Range (6-8) 24% 29% 23% 28% 29% 27% 22% 32%
mEmm Bottom Tier (1-5 36% 37% 40% 36% 42% 34% 40% 40%
—No Impact 15% 15% 17% 15% 9% 15% 18% 14%
mm DK/Rf 4% 2% 3% 5% 0% 5% 2% 1%
Base 226 228 225 225 145 145 145 145
,-I-IVIEAN 6.5 6.2 6.2 6.1 6.2 6.5 5.9 6.2

Q2b. Using a 16point scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the ovepaitim
tourism has onéyou and your family?

7 . l(
Y% Omnitra
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Impact of Tourism on You & Your Famiy

Visitor Industry Household vs Ne¥isitor Industry Household

100%
80%
60%
40%
20%
0% = = = = - - - - . .
Visitor Visitor Visitor Visitor Visitor Non-Visitor | Non-Visitor | Non-Visitor | Non-Visitor | Non-Visitor
Industry Industry Industry Industry Industry Industry Industry Industry Industry Industry
Household | Household | Household | Household | Household | Household = Household | Household | Household | Household
2021 Spring | 2021 Fall 2022 Spring | 2022 Fall 2023 Spring | 2021 Spring | 2021 Fall 2022 Spring | 2022 Fall 2023 Spring
E=m Top Box (9-10) 18% 22% 20% 24% 18% 12% 10% 13% 12% 11%
C—IMid-Range (6-8) 29% 30% 30% 30% 34% 23% 29% 30% 26% 30%
B Bottom Tier (1-5 38% 35% 40% 36% 34% 45% 43% 39% 38% 41%
== No Impact 13% 11% 9% 9% 12% 16% 16% 16% 19% 16%
mmm DK/Rf 2% 1% 1% 1% 3% 4% 2% 2% 6% 2%
Base 928 1063 1028 1137 1068 851 944 927 812 892
snlllal IEAN 6.2 6.3 6.2 6.5 6.3 5.6 5.7 5.9 5.8 5.8
Q2b. Using a 16point scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the
and your family? 37
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Impact of Tourism on You & Your Famil$y Demographics

Income

100%

80%

60%

40%

20%

0%

18-34 35-54 55-64 65+ <$75K $75-$100K $100K+

== Top Box (9-10) 13% 16% 16% 14% 13% 20% 18%
——IMid-Range (6-8) 28% 34% 32% 35% 31% 35% 36%
B Bottom Tier (1-5 38% 38% 40% 33% “ 42% 35% 28%
= No Impact 16% 11% 11% 17% 12% 10% 17%
mmm DK 3% 2% 2% 2% 3% 0% 1%
Base 442 643 313 496 876 313 481
,-I-MEAN 59 6.1 6.2 6.2 5.8 6.5 6.6

Q2b. Using a 16point scale where 10 means Extremely Positive and 1 means Extremely Negative how would you rate the
overall impact tourism has onéyou and your family? | f
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Tourism has brought md@dOeralbTeende f i t

90%

80%

70%

60%

50%

40%

30%

20%

10%

0%

% strongly/ somewhat agree tourism has brought more benefits than problems

77% 78% 2%

71% 71%
7% Gags 66%
63% 0
61% 59%
i 58% . 57%
54% 5304 54% 52%@)
‘ ‘ | ‘

Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr
2002 2005 2006 2007 2009 2010 2012 2014 2015 2017 2017 2018 2019 2020 2021 2021 2022 2022 2023
Spring Fall Spring Fall Spring Fall Spring

In order to track the data (change in rating scale) from 2009 on a rating ofi® was used to approximate the percent that felt
positively about this statement.

Q4.1. Using a 16ooint scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
di sagree thaté?

or

39
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OTourism has brought md®&Oerabene

100% 10
80% 8
60% 6  10=High
1=Low
40% 4
20% 2
0% Yr 2021 Yr 2021 Yr 2022 Yr 2022 Yr 2023 0
Yr2019 Yr2020 Spring Fall Spring Fall Spring
mmm Top Box (9-10) 19% 19% 17% 16% 20% _ 19% 20%
C—Mid-Range (6-8) 39% 35% 36% 33% 33% 37% 33%
mmm Bottom Tier (1-5 39% 42% 44% 48% 44% 40% 45% —
EmDK 4% 4% 3% 3% 3% 3% 3%
Base 1707 1709 1779 1999 1955 1949 1960
sV EAN 6.3 6.0 5.9 5.7 59 6.1 5.9

Q4.1. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
or disagree thaté?

7/, .
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OTourism has brought m®ByColngne

100% - - B 10
80% - - - 8
60% - - - 6 .
10=High
1=Low
40% - - -~ 4
20% - - - 2
0% T3 H " 0
OVERALL OVERALL O6ahu Q®&&Ru Ig@ﬂ% gogzl I‘S’l anf‘j ;Vogsl Malui County Maui CountyK a ua 6 i K20©2@&i 202 3
2022 Fall | 2023 Spring Fall Spring , 2022 Fall | 2023 Spring Fall Spring
Fall Spring
m=m Top Box (9-10) 19% 20% 19% 20% 20% 17% 22% 21% 19% 15%
—Mid-Range (6-8)  37% 33% 39% 33% 30% 31% 38% 30% 34% 38%
mmm Bottom Tier (1-5)  40% 45% 39% 44% 47% 48% 37% 45% 47% 44%
== DK 3% 3% 4% 3% 3% 4% 2% 4% 1% 3%
Base 1949 1960 811 816 451 453 397 401 290 290
el EAN 6.1 5.9 6.1 6.0 5.8 5.7 6.1 5.9 5.7 5.8

Q4.1. Using a 16oint scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
or disagree thaté?

7/, .
Y% Omnitrak ,, M DBEDT



benefit

\ -
OTourism has brought mdére
By Area(Q 0 a)h u
100% -y
80% —oe
60% —oe
40% - - - o e - TR
20% [N - - - - L - -
0% 0 Ewa
Urban Urban OEwa Leeward . A Wa i 0 a Wadward Wlnqward North North Central Ce[\tral
Honolulu | Leeward ; Wai 6an 30(3 N O6 ahlu Shore A Ob6 ah
Honolulu |5 y55 Oahu | 22 | 5005 Fall 3 00ahu ;54 shore | 5503 00ahu s
2022 Fall Spring | 2022 Fall 828r2|r3:g Spring | 2022 Fall Spring 2022 Fall Spring 2022 Fall Spring
mmm Top Box (9-10) 24% 24% 12% 14% 4% 16% — 20% 21% 15% 10% 23% 26%
C—Mid-Range (6-8) 35% 35% 48% 37% 23% 17% 33% 30% 35% 19% 43% 31%
mmm Bottom Tier (1-5 35% 39% 37% 46% 71% 63% 43% 44% 49% 70%— 29% 41%
mm DK/Rf 5% 1% 2% 4% 2% 5% 3% 5% 1% 1% 5% 2%
Base 300 300 151 150 75 79 125 125 80 80 80 82
#VIEAN 6.3 6.3 6.1 5.8 4.1 4.7 6.1 59 55 4.4 ® 6.8 6.3
Q4.1. Using a 16oint scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
42
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brought

\ .
oTouri sm has
By Area (Maui County)
100%
80%
60%
40%
20%
0% Central / East | Central / East
West Maui West Maui |\3|aui2022 Maui 2023 Mol okadiMRIO@RRa 6] LNOWADI 210RrRadi
2022 Fall 2023 Spring Eall Spring Fall Spring Fall Spring
B Top Box (9-10) 9% 26% 26% 19% 13% 24% 14% 41%
—Mid-Range (6-8) 36% 36% 39% 30% 29% 16% 57% 30%
mmm Bottom Tier (1-5 55% 35% (R 33% 47% — 58% 59% 29% 29%
mEmm DK/Rf 1% 3% 3% 5% 1% 0% 0% 0%
Base 150 150 177 176 54 50 16 25
sl EAN 51 6.4 — 6.4 5.8 4.7 55 6.7 7.4

Q4.1. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or disagree
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100%

80%
60%
40%
20%
0% a— n— —— YT
East Ha wka 9ti Ha wde séti Ha w\Wa Hti  H a widoirthd/ East North / East South / West South / West
Island 2022 Island 2023 Island 2022 Island 2023 Kauaodi 2P Ra b i 2P Ba 6 i 2P Ra 6 i
Fall Spring Fall Spring Fall Spring Fall Spring
i Top Box (9-10) 24% 19% 15% 16% 20% 17% 18% 10%
C—Mid-Range (6-8) 30% 34% 30% 27% 33% 40% 34% 37%
mEmm Bottom Tier (1-5 42% 44% 53% 53% 47% 39% 47% 52%
B DK/Rf 4% 3% 3% 4% 0% 4% 1% 1%
Base 226 228 225 225 145 145 145 145
,-I-IVIEAN 6.1 58 55 5.5 57 5.9 5.7 5.7

Q4.1. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or disagree
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\
OTourism has brought
Visitor Industry Ho
100% . e -
80% — 1 — -
60% — - -
40% - -
20% — -
0% _ - - - - -
Visitor Visitor Visitor Visitor Visitor Non-Visitor Non-Visitor Non-Visitor Visitor Non-Visitor
Industry Industr Industry Industr Industry | Industry Industr Industry Industr Industry
Household H hyld Household H hyld Household! Household H hyld Household H hyld Household
2021 OuUSenoid - 5579 ousenoid 55,3 2021 ouSenoid 5579 ousenold - 5n5p3
: 2021 Fall ) 2022 Fall ) ) 2021 Fall . 2022 Fall :
Spring Spring Spring Spring Spring Spring
B Top Box (9-10) 17% 18% 21% 21% 21% 16% 15% 20% 18% 18%
C—Mid-Range (6-8) 37% 32% 31% 37% 34% 36% 33% 35% 37% 31%
mmm Bottom Tier (1-5 44% 48% 45% 40% 42% 44% 47% 42% 40% 47%
B DK 2% 2% 3% 2% 3% 4% 5% 3% 5% 3%
Base 928 1062 1028 1137 1068 851 937 927 812 892
sl EAN 5.9 57 5.9 6.1 6.0 5.8 5.6 6.0 6.0 58

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,

Q4.1. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
di sagree

or

that é?
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m® ByeDemagmphitsi t s t

\ []
OTourism has brought
Income
100% 10
80% 8
60% 6
40% 4
20% 2
0% 0
18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
B Top Box (9-10) 18% 19% 18% 24% 17% 22% 25%
—Mid-Range (6-8) 27% 32% 38% 38% 31% 34% 38%
Emm Bottom Tier (1-5 52% 46% 41% 36% 49% 42% 36%
E=DK 3% 3% 3% 2% 4% 2% 1%
Base 442 643 313 496 876 313 481
sl EAN 55 5.8 6.1 6.5 5.6 6.2 6.5
Q4.1. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being
Completely Agree and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.
46
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Probl ems Created by Tourism i n
( According to residents s gpwhlemgthaklzenefits) 61 t ou

DAMAGE TO THE ENVIRONMENT ( ! ! ! ! ! ! ! 75%5
OVERCROWDING (N 74%
HIGH PRICES/HIGHER COST OF LIVING ( 73%
Traffic problems . 270%
No respect for c 569%

Too dependent on tourism/should diversify . . . . i 62% .
Health concerns, viruses, potential for epidemics ' ' ' ' 46‘:%

Locals don't benefit from tourism money 41%
CRIME (NET 32%

Loss of cultural/community sensitivity | 1% .
Tourism/Tourists are given priorityl| 1%

% . Base: 902
%QOmnltrak Q5. In your opinion, what problems do you think tourism has crﬁjatma



ems Created by TodSpring2023i n |

Pr obl
( A ording to residents s gphlemgtharlzneits) 61 t ou

b
C

C

75% —
71% i

74% !
73%

73%-—,
170%

' 70%

DAMAGE TO THE ENVIRONMENT (
OVERCROWDING (N
HIGH PRICES/HIGHER COST OF LIVING (

Traffic problems

. 70% '
No respect for ¢ 56?8/3/6
Too dependent on tourism/should diversify 62%
Health concerns, viruses, potential for epidemics 50% 5 5
Locals don't benefit from tourism money 4;3%

CRIME (NET ! ! ! 30'3‘/3% B Spring 2023
Loss of cultural/community sensitivity 110’3,0 = Fall 2022 |
Tourism/Tourists are given priority 010%’ i i i i i i i

< . Base: Fall 2022 (871), Spring (902)
%QOmmtrak Q5. In your opinion, what problems do you think tourism has cr,ggat(wa



Ways Resi dents can Support Tou
(According to residents s agnefisthaniprableans)01 t ou

71% |

Show the Aloha Spirit: Kind, Helpful, Respectful, Smili : : :

Keep Hawai 6i c¢cl ean [/ 66%

Educate tourists regarding land and people $8%
' ' 54%

Work in the tourism industry
| | 48%

Welcome them and understand their importance
W%

Ensure a safe/pleasurable experience
36%

31% a
W%hers to visit ?

Play tourist / Support local business/events
Allow more community input/involvement

Hawai 0i /

too d

Mar keti ng
Hawai 6i i s | 20n tourism
Tolerate / Let them be / Stay away from them

Discounts/lower taxes for tourism businesses] 0%
None J| 1% 5 i .

14%

Don't Know 5%

Base: 1303
Q6. You indicated earlier that you were favorable toward tourism. Is there anything that residents like yourself can dorttsibute to or
49

\/// .
\>,,\§‘ Ommtrak support the tourism industry?
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OCreates job opportOuwemnallt i es f o
100% 10
80% 8
60% 6 :
10=High
1=Low
40% 4
20% 2
0% Yr 2021 Yr 2022 Yr 2023 0
Spring Yr 2021 Fall Spring Yr 2022 Fall Spring
B Top Box (9-10) 26% 25% 42%—, 38% 37%
CMid-Range (6-8) 39% 35% 36% 38% 38%
mmm Bottom Tier (1-5 33% 38% — 21%[R) 23% 23%
DK 2% 2% 1% 2% 1%
Base 1779 1999 1950 1949 1960
il EAN 6.6 6.3 ® 7.6 7.4 7.4
Q4. Il dm going to read you some ways tourism may affect your island, plea

each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 being Do Not Agree At All?

*Note: Changed in Spring 2022 fpalidnggjbbemfoTouesstheateattes many wel |l

7/, .
Y% Omnitrak - @ DBEDT



OCreates job

100% -
80% - -
60% - -
40% - -
20% - -
0% T3 H T
OVERALL| OVERALL I O6ahu Q@®2aRu I%Ian% 22' Iglanz ;Vogg,l Mali CountyMaui CountyKauabdilKawaai
2022 Fall | 2023 Spring Fall Spring : 2022 Fall {2023 Spring Fall Spring
Fall Spring
Emm Top Box (9-10) 38% 37% 37% 36% 37% 37% 42% 43% 44% 43%
C—Mid-Range (6-8) 38% 38% 38% 40% 37% 35% 37% 34% 36% 35%
mEmm Bottom Tier (1-5 23% 23% 23% 23% 25% 27% 21% 22% 19% 21%
B DK 2% 1% 2% 1% 1% 1% 0% 2% 0% 1%
Base 1949 1960 811 816 451 453 397 401 290 290
mllll\ EAN 7.4 7.4 7.3 7.3 7.4 7.1 7.6 7.6 7.7 7.7

Q4. Using a 1@point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or
di sagree that é?

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,

opporBwdountyi e s

f or

10

8

6 10=High
1=Low
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OCreat es

ob

7 . l(
Y% Omnitra
// UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.

100% [ - 2
80% | - L .
60% - - . .
40% - - - -
20% - - . .
0%
Urban 6 Ewa - , Windward North Central
Urban Honolulu | Leeward Lec?ward Wai 0 a r\1N §OI§ 4 Wmciyvard O6 ahju North Shore Cerjtral Odah
Honolulu ' o023 | “oahu | 28N 2022 Fall 3 | O00ahiu 5p | Shore 1 oop3 | 003N U 5a3
2022 Fall . 2023 Spring | 2022 Fall . 2022 Fall . 2022 Fall .
Spring | 2022 Fall Spring Spring Spring Spring
mmm Top Box (9-10) 37% 38% 33% 31% 16% 25% 43% 39% 44% 30% 53% 43%
CMid-Range (6-8)  39% 43% 42% 43% 38% 18%(R) 30% 36% 29% 37% 34% 36%
mEmm Bottom Tier (1-5) 22% 17% 23% 24% 46% 54% 23% 23% 26% 31% 10% 21%
B DK/Rf 2% 1% 2% 2% 0% 2% 4% 1% 0% 2% 3% 1%
Base 300 300 151 150 75 79 125 125 80 80 80 82
 ——d A 7.4 7.6 7.2 7.3 5.7 5.7 7.6 7.4 7.4 7.0 8.2 7.7
Q4. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or
di sagree thaté? 57

oppobBylrea@da ahsu f or

10

r

€



0OCreates job oppo 0Bk (MaweGuntypr r es

100% 10
80% 8
60% 6
10=High
1=Low
40% 4
20% 2
0% Central / East | Central / East 0
West Maui West Maui &2&?20223 &2&?202?;‘5 Mol okadiMeIo®RKka 6| 210adi (2023
2022 Fall 2023 Spring Eall Spring Fall Spring Spring
B Top Box (9-10) 33% 51%_ 45% 41% 32% 37% 21% 64%
—Mid-Range (6-8) 39% 27% 36% 35% 35% 28% 61% 27%
mmm Bottom Tier (1-5 27% 17% 19% 23% 33% 35% 18% 9%
mmm DK/Rf 2% 4% 0% 1% 0% 0% 0% 0%
Base 150 150 177 176 54 50 16 25
el EAN 7.0 8.0 - 7.8 75 6.5 7.2 7.4 8.6

) Q4. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or disagree
¥4 Omnitrak ~ thaté?
/ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.



OCreat es

j ob

oppomByun At eas ( Hawar ési d

100% - 10
80% - 8
60% - 6 _
10=High
1=Low
40% 4
20% o2
0% T —— —— — 0
East Hawma Hti Ha wihe soti Ha wWwae Hti H g widortld/ East North / East South / West South / West
Island 2022 Island 2023 Island 2022 Island 2023 Kauaodi |[2KH2®Rad6i (2KWRZBadi |2KWRRadi 2023
Fall Spring Fall Spring Fall Spring Fall Spring
B Top Box (9-10) 35% 37% 40% 37% 40% 44% 51% 42%
C—Mid-Range (6-8) 41% 34% 32% 37% 41% 33% 28% 37%
mEmm Bottom Tier (1-5 22% 28% 28% 25% 19% 22% 21% 20%
mm DK/Rf 2% 1% 0% 2% 0% 1% 1% 1%
Base 226 228 225 225 145 145 145 145
mlllel\ EAN 7.5 7.0 7.2 7.3 7.7 7.7 7.8 7.7
Q4. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or disagree

7 . l(
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.

that é?
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OCreat es

j ob

opp o rmBwlemndgriaphiss f or r

Income
100% 10
80% 8
0 .
60% 6 10=High
1=Low
40% 4
20% 2
0% 0
18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
mmm Top Box (9-10) 30% 36% 42% 44% 34% 41% 42%
——IMid-Range (6-8) 42% 39% 35% 36% 34% 44% 43%
B Bottom Tier (1-5 28% 22% 23% 19% 31% 15% 15%
B DK 1% 2% 0% 0% 2% 0% 1%
Base 442 643 313 496 876 313 481
sl EAN 7.0 7.3 7.6 7.7 7.0 7.7 7.8
Q4. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely
Agree and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,



4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,

\ ] n
oOCr e tes shopping, din
opportunitieQverabr r esi
100% 10
80% 8
60%
40% 4
20% 2
0% 0
vy 202 Yr 2021 Fall Yr 2022 Yr 2022 Fall Yr 2023
pring Spring Spring
B Top Box (9-10) 32% 29% 31% 26% R 29%
C—Mid-Range (6-8) 39% 39% 35% 38% 37%
mmm Bottom Tier (1-5 27% 31% 32% 33% 32%
DK 2% 1% 2% 2% 2%
Base 1779 1996 1955 1949 1960
malllel 1 EAN 7.0 6.7 6.7 6.6 6.6
Q4. |l &m going to read you some ways tourism may affect

each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 being Do Not Agree At All?

10=High
1=Low

your

i sland,

56

pl ea



100% -
80% - -
60% - -
40% -
20% - -
0% T T
A % aloHawa|M|. . . .
OVERALL| OVERALL I O6ahu Q@®2Ru I%Ian% 22 1sland 2023 | Maul County Maui CountyK a u a Kaonaai
2022 Fall | 2023 Spring Fall Spring . 2022 Fall | 2023 Spring Fall Spring
Fall Spring
I Top Box (9-10) 26% 29% 26% 29% 28% 27% 24% 26% 31% 31%
CIMid-Range (6-8) 38% 37% 39% 37% 36% 38% 39% 38% 35% 34%
I Bottom Tier (1-5 33% 32% 33% 31% 34% 34% 35% 32% 33% 34%
E= DK 2% 2% 3% 2% 2% 1% 2% 3% 1% 1%
Base 1949 1960 811 816 451 453 397 401 290 290
el EAN 6.6 6.6 6.6 6.7 6.6 6.5 6.5 6.5 6.8 6.6

Q4. Using a 16ooint scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or
that é°?

di sagree

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,
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S

Hyd eMrtesad ( O6 ahu)

shopping,

di

100%
80%
60%
40%
20%
0% Ewa
Urban Urban 0Ewa Leeward .~ Wai 6 aWmdward Wlnqward North North Central Ce[\tral
Honolulu | Leeward . Wai 6an 305 A O6ahiu Shore N Ob6ah
Honolulu 2023 O'ahu O'ahu 2022 Eall 3 Ob6 ahlu 2023 Shore 2023 Ob6 ahlu 2023
2022 Fall Spring | 2022 Fall 828r2|r3:g Spring | 2022 Fall Spring 2022 Fall Spring 2022 Fall Spring
B Top Box (9-10) 28% 34% 21% 23% 7% 16% 32% 30% 31% 22% 30% 37%
C—Mid-Range (6-8) 34% 39% 45% 42% 35% 27% 32% 36% 35% 24% 53% 29%
mmm Bottom Tier (1-5) 34% 25%R) 33% 34% 57% 51% 33% 31% 34% 55% _ 15% 34%—,
B DK/Rf 4% 2% 1% 1% 1% 5% 4% 3% 1% 0% 3% 0%
Base 300 300 151 150 75 79 125 125 80 80 80 82
 —=al\ 6.6 7.0 6.6 6.5 4.9 5.3 6.8 6.6 6.5 5.6 7.5 6.9
Q4. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or
58
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100% [
80% B -
60% R -
40% - .- -
20% -
0% Central / East | Central / East |
West Maui West Maui Maui 2022 Maui 2023 Mol okaodliM2IOR’kRadli LNOW2aDiI | 210RMRa 0 i
2022 Fall 2023 Spring Fall Spring | Fall Spring Fall Spring
I Top Box (9-10) 27% 30% 26% 25% 10% 35% — 4% 28%
—Mid-Range (6-8) 37% 45% 40% 37% 31% 28% 42% 47%
mmm Bottom Tier (1-5 32% 24% 32% 34% 59% 37% 54% 25%
m DK/Rf 4% 1% 1% 4% 0% 1% 0% 0%
Base 150 150 177 176 54 50 16 25
sl EAN 6.3 6.8 6.7 6.4 5.3 6.4 5.2 7.1
Q4. Using a 1@ooint scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or
A : di sagree thateée?
¥ Omnitrak o

ent
10
8
6
10=High
1=Low
4
2
0
2023



100%

80% |
60% |
40% |
20% |
0
0% East HawklaHti Ha wsde s6ti Ha wwe Hti H a‘ w ldoirttd/ East North / East South / West South / West
Island 2022 Island 2023 Island 2022 Island 2023 Kauadi 22 Ra 6 i 2K&2Ba 6 i 2W&2Ra o6 i
Fall Spring Fall Spring Fall Spring Fall Spring
mmm Top Box (9-10) 30% 29% 26% 26% 30% 32% 33% 30%
C—Mid-Range (6-8) 41% 43% 29% 31% 37% 34% 33% 35%
mmm Bottom Tier (1-5 26% 27% 44% 42% 33% 33% 33% 35%
mm DK/Rf 3% 1% 1% 2% 1% 1% 1% 0%
Base 226 228 225 225 145 145 145 145
sl EAN 6.9 6.7 6.1 6.2 6.7 6.8 6.8 6.4
Q4. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or
di sagree thaté?
60
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‘ L] L] L]
oCreate shoppi ng, il ning, and er
r e s i dé&ynlesdyraphics
Income
100% 10
80% 8
0
60% 6 10=Hign
1=Low
40%
20% 2
0% 0
18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
I Top Box (9-10) 26% 28% 28% 34% 25% 35% 35%
C—Mid-Range (6-8) 38% 36% 39% 36% 36% 36% 42%
B Bottom Tier (1-5 34% 34% 30% 27% 37% 27% 23%
DK 2% 1% 2% 2% 2% 1% 0%
Base 442 643 313 496 876 313 481
sl IEAN 6.4 6.5 6.7 7.0 6.3 6.9 7.1
Q4. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely
Agree and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,



AN ] ] ] ]
OCreates Jjob opportunities wi
V 4
advanceonwmnlt O
100% 10
80% 8
60% 6
10=High
1=Low
40% 4
20% 2
0% Yr 2021 Yr 2022 Yr 2023 0
Spring Yr 2021 Fall Spring Yr 2022 Fall Spring
I Top Box (9-10) 24% 25% 28% 26% 26%
CMid-Range (6-8) 40% 36% 37% 37% 38%
B Bottom Tier (1-5 33% 36% 32% 34% 34%
DK 3% 3% 3% 3% 2%
Base 1779 1999 1955 1949 1960
sl EAN 6.5 6.4 6.7 6.6 6.6
Q4. |l &m going to read you some ways tourism may affect your island, plea

each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 being Do Not Agree At All?

7/, .
Y% Omnitrak > @ DBEDT



OCreat es

J

ob

adv an c edBe @otinby

opportunities

100% - -
80% - -
60% - -
40% - -
20% - -
0% T3 H T
OVERALL| OVERALL O6 ah Qdaru I%Ian% ;{)gz' Iglanil ;\623' Mali CountyMauiCountyKauabdilKawaai
2022 Fall {2023 Spring Fall Spring : 2022 Fall | 2023 Spring Fall Spring
Fall Spring
i Top Box (9-10) 26% 26% 26% 26% 26% 22% 26% 29% 26% 29%
C——Mid-Range (6-8) 37% 38% 37% 39% 34% 37% 37% 34% 37% 36%
Emm Bottom Tier (1-5 34% 34% 33% 33% 36% 38% 36% 33% 35% 33%
B DK 3% 2% 3% 2% 4% 3% 2% 3% 2% 3%
Base 1949 1960 811 816 451 453 397 401 290 290
el EAN 6.6 6.6 6.6 6.7 6.4 6.3 6.5 6.7 6.6 6.7

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,

Q4. Using a 16ooint scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or

di sagree

that é?

W I

10

8

6 10=High
1=Low

4

2

0
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100%
80%
60%
40%
20%
0% Ewa
Urban 6 Ewa . . Windward North Central
Urban Honolulu | Leeward Le(?ward Wai 0 a r\lN 50('5 04 Wmc!ward O6 ahlu North Shore CerAltraI O6 ah
Honolulu 2023 O'ahu O'ahu 2022 Eall 3 Odahu 2023 Shore 2023 Ob6 ahu 2023
2022 Fall X 2023 Spring | 2022 Fall . 2022 Fall ) 2022 Fall X
Spring | 2022 Fall Spring Spring Spring Spring
mmm Top Box (9-10) 27% 31% 24% 20% 8% 25%._, 30% 26% 36% 18%® 34% 30%
C—Mid-Range (6-8) 34% 41% 42% 41% 36% 20% 36% 35% 26% 32% 42% 39%
mEmm Bottom Tier (1-5 35% 26% 32% 38% 53% 52% 32% 37% 36% 48% 19% 29%
mm DK/Rf 4% 2% 2% 1% 2% 4% 2% 1% 2% 1% 5% 2%
Base 300 300 151 150 75 79 125 125 80 80 80 82
,-I-I\/IEAN 6.6 7.0 6.5 6.3 5.1 57 6.9 6.6 6.7 57 ® 7.4 7.0

\>:\\//§\ Omnit]‘al( Q4. Using a 1@oint scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or dishgeeé té ? 4
/ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.



OCreates

j ob

By Area (Maui County)

opportunit

10=High
1=Low

100%
80% | |
60% | |
40% | |
20% I 1
0% Central / East | Central / East | |
West Maui West Maui Maui 2022 Maui 2023 Mol okadiMRIORRadli LNOW2aDiI | 210RmRadi
2022 Fall 2023 Spring Fall Spring | Fall Spring | Fall Spring
Emm Top Box (9-10) 20% 30% 28% 29% 17% 25% 10% 40% —
—Mid-Range (6-8) 40% 42% 36% 33% 29% 31% 62% 34%
mmm Bottom Tier (1-5 39% 25%R) 34% 35% 54% 38% 27% 24%
mm DK/Rf 1% 4% 2% 3% 0% 7% 0% 2%
Base 150 150 177 176 54 50 16 25
sl EAN 6.2 7.0 4 6.6 6.6 5.2 6.4 6.3 7.7
% ) Q4. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or
%Qomnltl‘ak di sagree thaté? 65



100%
80%
60%
40%
20%
0% e e T ———
East Hawhaot Ha wede soti Ha wwWwe DHti H a widorttd/ iEast North / East South /West | South / West
Island 2022 Island 2023 Island 2022 Island 2023 Kauadi 2@ Ra o i 2@ Ba o i 22 Ra 6 i
Fall Spring Fall Spring Fall Spring Fall Spring
mmm Top Box (9-10) 25% 23% 27% 21% 23% 30% 30% 26%
C—Mid-Range (6-8) 36% 37% 32% 37% 35% 35% 40% 36%
mmm Bottom Tier (1-5 36% 37% 37% 39% 40% 30% 26% 37%
mm DK/Rf 3% 3% 4% 3% 2% 4% 4% 1%
Base 226 228 225 225 145 145 145 145
sl EAN 6.5 6.3 6.3 6.3 6.4 6.8 6.8 6.6
Q4. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or
66
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10=High
1=Low



OCreates job opportuni t i daByDemiodraphicp at

Income
100% 10
80% 8
0
60% 6 10=High
1=Low
40%
20% 2
0% 0
18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
B Top Box (9-10) 23% 27% 26% 30% 25% 30% 30%
——IMid-Range (6-8) 36% 37% 39% 41% 37% 36% 43%
B Bottom Tier (1- 40% 34% 32% 28% 36% 34% 27%
B DK 1% 3% 3% 2% 3% 1% 0%
Base 442 643 313 496 876 313 481
sl EAN 6.3 6.6 6.7 7.0 6.4 6.8 7.0
Q4. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely
Agree and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.

7 . l(
Y% Omnitra
// UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.
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each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 being Do Not Agree At All?

|V [ |
ols an i ndustry that enBhances
100% 10
80% 8
60% 6 10-High
1=Low
40% 4
20% 2
0% Yr 2021 Yr 2022 Yr 2023 0
Spring Yr 2021 Fall Spring Yr 2022 Fall Spring
I Top Box (9-10) 13% 15% 15% 16% 14%
CMid-Range (6-8) 33% 29% 34% 32% 32%
mmm Bottom Tier (1-5 51% 54% 49% 49% 50%
mm DK 3% 2% 2% 3% 3%
Base 1779 1999 1955 1949 1960
il EAN 5.4 5.3 5.4 5.5 54
Q3. 6. | &dm going read you some ways tourism may affect your island, pl

s @ DBEDT



0ls an industry that enbBances:cs
By County

100%  pmmr~ mmm -+ 10
80% | || | | g
% - el _ ]
60 6 10=High
1=Low
40% - (L - B 4
20% - [ - B o
0% T H T 0
OVERALL| OVERALL O6ahu Q@Q®2Ru I%Ian% ;{)gz‘ Iglanil ;\623' Mali County Maui CountyKauab6ilKawa@i|] 2023
2022 Fall {2023 Spring Fall Spring : 2022 Fall | 2023 Spring Fall Spring
Fall Spring
i Top Box (9-10) 16% 14% 15% 14% 14% 15% 19% 14% 16% 17%
C——Mid-Range (6-8) 32% 32% 33% 34% 29% 28% 30% 30% 29% 34%
Emm Bottom Tier (1-5 49% 50% 48% 49% 53% 55% 49% 52% 53% 47%
B DK 3% 3% 4% 3% 3% 2% 2% 3% 1% 2%
Base 1949 1960 811 816 451 453 397 401 290 290
el EAN 5.5 5.4 5.6 55 5.3 5.3 5.4 5.2 5.4 5.7

Q3.6. Using a 16oint scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
or disagree thaté?
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100% -

80% - -
60% - -
40% - -
20% - -
0% y
Urban Urban 0CEwa Lf;elivz\;\lr: i 6 a Wmmdward Windward North North Central Central
Honolulu | Leeward . Wai 6an 50 N Ob6 ahju Shore n Ob6 ah
Honolulu | “5053™" | “oahuy | 28N 5025 Fall O0ahu 55 7 Shore | 553" | 00 ahiu 555
2022 Fall - 2023 Spring | 2022 Fall : 2022 Fall - 2022 Fall :
Spring | 2022 Fall Spring Spring Spring Spring
B Top Box (9-10) 16% 17% 13% 10% 3% 7% 17% 11% 17% 8% 22% 19%
C—Mid-Range (6-8) 33% 38% 37% 34% 23% 15% 27% 30% 26% 22% 38% 33%
mEmm Bottom Tier (1-5) 46% 43% 47% 52% 73% 69% 52% 54% 53% 70% 38% 47%
B DK/Rf 5% 2% 3% 4% 1% 9% 3% 5% 4% 0% 2% 1%
Base 300 300 151 150 75 79 125 125 80 80 80 82
sl EAN 5.7 5.9 5.6 5.4 3.9 4.0 55 5.1 5.0 3.8 R 6.4 5.6
Q3.6. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
that é?
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i ndustry
By Area (Maui County)

t hat

enbBances

100%
80%
60%
40%
20%
0% Central / East | Central / East
West Maui West Maui . ; Mol okadiMeloekasli LNO2Di 2108Rm®a6i
2022 Fall 2023 Spring Maui 2022 Maui .2023 Fall Spring Fall Spring
Fall Spring
mmm Top Box (9-10) 13% 16% 22% 13% 4% 15% 0% 35%
C—Mid-Range (6-8) 31% 39% 30% 28% 23% 27% 36% 53%
mmm Bottom Tier (1-5 54% 42% 46% 55% 68% 53% 64% 12%(R)
mm DK/Rf 2% 3% 2% 3% 5% 4% 0% 0%
Base 150 150 177 176 54 50 16 25
sl EAN 5.2 5.7 5.6 5.0 3.7 53 4 | 5.2 7.8
Q3.6. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
or disagree thaté?
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100%
80%
60%
40%
20%
0% —— e T —
East Hawhaot Ha wede soti Ha wwWwe Dt H al widorttd/ iEast North / East South /West | South / West
Island 2022 Island 2023 Island 2022 Island 2023 Kauadi 2@ Ra o i 2@ Ba o i 22 Ra 6 i
Fall Spring Fall Spring Fall Spring Fall Spring
mmm Top Box (9-10) 15% 14% 13% 16% 16% 18% 15% 15%
C—Mid-Range (6-8) 31% 29% 27% 26% 28% 34% 32% 34%
mmm Bottom Tier (1-5 51% 55% 56% 55% 55% 45% 50% 51%
mm DK/Rf 3% 2% 4% 3% 0% 2% 3% 1%
Base 226 228 225 225 145 145 145 145
sl EAN 5.6 5.3 4.9 5.2 5.4 5.8 5.3 5.4
Q3.6. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
that é?
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0l s an industry that endhances res

By Demographics

100% 10
80% 8
60% 6
10=High
40% 4  1=Low
20% 2
0% 0
18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
mmm Top Box (9-10) 16% 12% 12% 15% 13% 15% 18%
C—Mid-Range (6-8) 25% 34% 35% 38% 30% 34% 38%
B Bottom Tier (1-5 56% 50% 50% 44% 54% 48% 43%
DK 3% 4% 3% 3% 4% 3% 1%
Base 442 643 313 496 876 313 481
sl EAN | 5.1 5.3 5.5 5.9 5.1 5.7 5.9
Q3.6. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being
Completely Agree and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.
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OSp act.
100% - 10
80% .. 8
60% ~ 6 10=Hign
1=Low
40% -1 4
20% 9
0% Yr 2021 Yr 2022 Yr 2023 0
Yr 2020 Spring Yr 2021 Fall Spring Yr 2022 Fall Spring
B Top Box (9-10) 29% 20% R 20% 25% — 25% 23%
CMid-Range (6-8) 39% 36% 35% 35% 35% 39%
mEmm Bottom Tier (1-5 29% 39% — 40% 35% 35% 36%
mm DK 4% 6% 5% 5% 5% 3%
Base 1709 1,779 1999 1955 1949 1960
ﬂ/IEAN 6.9 6.1 ® 6.1 6.4 — 6.5 6.4
Q3. 7. |l &m going to read you some ways tourism may affect your
each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 being Do Not Agree At All?
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100% -
80% -
60% - -
40% - -
20% - -
0% T Hi T
OVERALL OVERALL O6ahu Q®&&Ru ,%Ia'ang ;{)gz' |2|an3 %33' Malui County Maui CountyK a ua 6 i K202 @i
2022 Fall | 2023 Spring Fall Spring . 2022 Fall | 2023 Spring Fall Spring
Fall Spring
= Top Box (9-10) 25% 23% 26% 24% 25% 21% 21% 16% 21% 24%
CMid-Range (6-8) 35% 39% 38% 41% 29% 32% 29% 37% 35% 27%
Emm Bottom Tier (1-5 35% 36% 32% 33% 40% 43% 43% 43% 40% 46%
E= DK 5% 3% 5% 3% 5% 4% 6% 3% 4% 3%
Base 1949 1960 811 816 451 453 397 401 290 290
sl EAN 6.5 6.4 6.6 6.6 6.2 6.1 6.1 5.7 6.2 5.9
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Q3.7. Using a 16oint scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
that é°?
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100%
80%
60%
40%
20%
0%
Urban Urban 0Ewa Leeward .~ Wai 0 awmdvard Wlnqward North North Central Ce[\tral
Honolulu | Leeward . Wai 6an 305 A O6ahiu Shore N Ob6ah
Honolulu 2023 O'ahu O'ahu 2022 Eall 3 Ob6 ahlu 2023 Shore 2023 Ob6 ahlu 2023
2022 Fall Spring | 2022 Fall 828r2|r3:g Spring | 2022 Fall Spring 2022 Fall Spring 2022 Fall Spring
B Top Box (9-10) 29% 28% 20% 17% 10% 17% 31% 26% 21% 23% 29% 30%
C——Mid-Range (6-8) 36% 46% 44% 41% 41% 23% 27% 40% 34% 24% 39% 35%
mmm Bottom Tier (1-5) 29% 23% 33% 41% 48% 55% 36% 30% 41% 51% 24% 32%
B DK/Rf 6% 3% 3% 1% 1% 5% 6% 5% 4% 2% 8% 3%
Base 300 300 151 150 75 79 125 125 80 80 80 82
 —=al\ 6.8 7.0 6.4 6.1 5.2 5.2 6.6 6.8 5.9 5.4 7.2 6.8
Q3.7. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
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By Area (Maui County)
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100%
80%
60%
40% |
20% |
0% Central / East | Central / East |
West Maui West Maui Maui 2022 Maui 2023 Mol okadiMRIO®RRadli LNOW2AaDiI | 210RmRadi
2022 Fall 2023 Spring Fall Spring | Fall Spring Fall Spring
I Top Box (9-10) 13% 27%— 23% 13% 27% 23% 4% 22%
C—Mid-Range (6-8) 36% 32% 28% 40% 20% 20% 44% 42%
mmm Bottom Tier (1-5 43% 35% 43% 44% 51% 48% 45% 30%
mm DK/Rf 8% 6% 6% 3% 2% 8% 7% 7%
Base 150 150 177 176 54 50 16 25
sl EAN 5.6 6.5 6.2 5.6 5.6 5.7 5.7 6.7
Q3.7. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
or di sagree thaté?
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100%
80%
60%
40%
20%
0
0% East Ha wka 9ti Ha wde s6ti Ha wwWeae Hti H a‘ w ldoirtld/ IEast North / East South / West South / West
Island 2022 Island 2023 Island 2022 Island 2023 Kauaodi 2P Ra b i 2P Ba 6 i 2P Ra 6 i
Fall Spring Fall Spring | Fall Spring Fall Spring
mmm Top Box (9-10) 29% 22% 20% 19% 19% 27% 24% 19%
C—Mid-Range (6-8) 29% 34% 30% 31% 39% 28% 30% 24%
Emm Bottom Tier (1-5 37% 41% 45% 45% 39% 41% 42% 54%
B DK/Rf 5% 3% 5% 5% 3% 4% 5% 3%
Base 226 228 225 225 145 145 145 145
,-I-MEAN 6.4 6.1 5.9 6.1 6.2 6.1 6.1 5.6
Q3.7. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
di sagree thaté?
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0OSponsors festivals, activitieod,

By Demographics

Income

100% 10
80% 8
60% 6
10=High
40% 4  l=Low
20% 2
0% 0
18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
B Top Box (9-10) 20% 21% 24% 27% 21% 25% 26%
—Mid-Range (6-8) 38% 38% 39% 40% 36% 45% 41%
B Bottom Tier (1-5 38% 39% 34% 29% 39% 28% 32%
DK 3% 2% 2% 3% 4% 1% 1%
Base 442 643 313 496 876 313 481
mnllll [ EAN 6.2 6.2 6.5 6.8 6.1 6.7 6.7
Q3.7. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedg Agd 1
meaning Do Not Agree At All. You can choose any number between 1 and 10. 79 m
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of Nati ve

0 A
100% -1 10
80% -1 8
9 -1 6
60% 10=High
1=Low
40% -1 4
20% -1 2
0% T3 H n 0
OVERALL OVERALL O6ahu Q®&&Ru ,Sla'ang ;%gzl |2|an3 ;‘633' Malui County Maui CountyK a ua 6 i K202 @&i 202 3
2022 Fall | 2023 Spring Fall Spring . 2022 Fall | 2023 Spring Fall Spring
Fall Spring
= Top Box (9-10) 57% 61% 54% 58% 66% 67% 58% 61% 67% 74%
CMid-Range (6-8) 29% 26% 31% 28% 21% 21% 30% 25% 20% 16%
Emm Bottom Tier (1-5 12% 11% 12% 12% 12% 10% 11% 11% 12% 8%
EmDK 2% 2% 3% 2% 2% 2% 0% 3% 2% 2%
Base 1949 1960 811 816 451 453 397 401 290 290
sl EAN 8.3 8.4 8.2 8.3 8.5 8.6 8.3 8.5 8.7 9.0

Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedg Agil 1 meaning Do
Not Agree At All. You can choose any number between 1 and 10.
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0 A
100%
80%
60%
40%
20%
0% 0 Ewa
Urban Urban OEwa Leeward . A Wa i 0 a Wadward Wlnqward North North Central Ce[\tral
Honolulu | Leeward ; Wai 6an 30(3 N O6 ahlu Shore A Ob6 ah
Honolulu 2023 O'ahu O'ahu 2022 Eall 3 O6 ahlu 2023 Shore 2023 O6 ahlu 2023
2022 Fall Spring | 2022 Fall 828r2|r3:g Spring | 2022 Fall Spring 2022 Fall Spring 2022 Fall Spring
mmm Top Box (9-10) 52% 56% 52% 58% 67% 74% 56% 61% 81% 68% 49% 57%
C—IMid-Range (6-8) 34% 29% 34% 32% 17% 10% 23% 24% 14% 21% 32% 33%
mmm Bottom Tier (1-5 10% 14% 12% 9% 16% 11% 19% 14% 4% 10% 16% 8%
mm DK/Rf 4% 2% 2% 1% 0% 5% 2% 1% 1% 1% 3% 2%
Base 300 300 151 150 75 79 125 125 80 80 80 82
,-I-IVIEAN 8.2 8.1 8.2 8.5 8.4 8.8 8.1 8.3 9.3 8.7 7.8 8.4

\§\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedge Agr
- and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.
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OAut henti c presentation of Nati Ve
] ] VAR
I S i mpdBy AraanMadi County)
100% 10
80% 8
60% 6
10=High
1=Low
40% 4
20% 2
0% Central / East | Central / East 0
West Maui West Maui I\e/lau?202§S &au?zozgs Mol okaédiMeloekRaoli LNw2a®i 208mRadi 2023
2022 Fall 2023 Spring Fall Spring Fall Spring Fall Spring
mmm Top Box (9-10) 66% 67% 55% 58% 78% 74% 49% 65%
—Mid-Range (6-8) 28% 24% 32% 26% 14% 19% 41% 14%
m=m Bottom Tier (1-5 5% 7% 13% 12% 8% 7% 10% 21%
= DK/Rf 1% 1% 0% 4% 0% 0% 0% 0%
Base 150 150 177 176 54 50 16 25
sl EAN 8.9 8.8 8.1 8.4 9.0 8.9 8.0 8.5

\§\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedge Agr
- and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.



presentation

of

mted ( Hawai Oi
100%
80%
60%
40%
20%
0% a— n— —— ———
East Ha wka 9ti Ha wde sé6ti Ha wwWa Hti H g widoirtid/ East North / East South / West South / West
Island 2022 Island 2023 Island 2022 Island 2023 Kauaodi 2P Ra b i 2P Ba 6 i 2P Ra 6 i
Fall Spring Fall Spring Fall Spring Fall Spring
Emm Top Box (9-10) 66% 68% 65% 65% 67% 75% 68% 74%
C—Mid-Range (6-8) 21% 19% 21% 22% 19% 14% 20% 18%
Emm Bottom Tier (1-5 12% 11% 11% 9% 12% 8% 10% 7%
B DK/Rf 1% 2% 2% 3% 2% 3% 2% 0%
Base 226 228 225 225 145 145 145 145
,-I-MEAN 8.5 8.6 8.5 8.7 8.7 9.0 8.8 9.0

\§\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedge Agr
- and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.

10=High
1=Low



OAut hentic presentation of Native
i mp o rdtBa Memaographics

Visitor Industry

Income

100% -~ -
80% - -
60% - -
10=High
40% - 1=Low
20% - -
0% Visitor Non-Visitor
Industry HH | Industry HH | 18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
mmm Top Box (9-10) 65% 56% 62% 61% 61% 57% 60% 56% 61%
C——Mid-Range (6-8) 23% 30% 24% 27% 27% 29% 25% 30% 27%
mEmm Bottom Tier (1-5 10% 13% 13% 10% 11% 12% 12% 12% 11%
DK 2% 2% 2% 2% 2% 2% 3% 1% 1%
Base 1068 892 442 643 313 496 876 313 481
,-I-MEAN 8.6 8.2 8.4 8.5 8.4 8.3 8.5 8.1 8.4

Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedg Agil 1 meaning Do
Not Agree At All. You can choose any number between 1 and 10.
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to the perpet

0 T
100% -1 10
80% -1 8
0 -1 6
60% 10=High
1=Low
40% - 4
20% -2
0% T3 Hi R 0
OVERALL OVERALL O6ahu Q®&&Ru ,Sla'ang ;{)gz' |2|an3 ;‘633' Malui County Maui CountyK a ua 6 i K202 @&i 202 3
2022 Fall | 2023 Spring Fall Spring . 2022 Fall | 2023 Spring Fall Spring
Fall Spring
= Top Box (9-10) 13% 14% 12% 14% 14% 14% 13% 14% 16% 18%
CMid-Range (6-8) 29% 28% 30% 29% 23% 27% 32% 25% 21% 25%
Emm Bottom Tier (1-5 53% 53% 52% 52% 58% 55% 53% 57% 58% 54%
E= DK 5% 5% 5% 5% 5% 4% 2% 4% 4% 3%
Base 1949 1960 811 816 451 453 397 401 290 290
sl EAN 5.2 5.2 5.2 5.3 4.9 51 51 4.9 51 5.1

Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedg Agil 1 meaning Do
Not Agree At All. You can choose any number between 1 and 10.
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0 T
100%
80%
60%
40%
20%
0% 0 Ewa
Urban Urban OEwa Leeward . A Wa i 6 a Wmdward Wlnqward North North Central Ce[\tral
Honolulu | Leeward ; Wai 6an 30(3 N O6 ahlu Shore A Ob6 ah
Honolulu 2023 O'ahu O'ahu 2022 Eall 3 O6 ahlu 2023 Shore 2023 O6 ahlu 2023
2022 Fall Spring | 2022 Fall 828r2|r3:g Spring | 2022 Fall Spring 2022 Fall Spring 2022 Fall Spring
mmm Top Box (9-10) 14% 17% 11% 10% 6% 7% 12% 14% 23% 8% 12% 21%
C—IMid-Range (6-8) 30% 34% 32% 30% 15% 13% 27% 26% 21% 15% 39% 25%
mmm Bottom Tier (1-5 49% 45% 54% 55% 76% 73% 54% 56% 54% 74%— 44% 43%
mm DK/Rf 7% 4% 3% 5% 4% 7% 7% 4% 2% 2% 5% 10%
Base 300 300 151 150 75 79 125 125 80 80 80 82
,-l-MEAN 5.4 57 5.3 5.1 3.3 4.0 5.1 5.2 5.1 3.8 ® 5.8 57

\3\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedge Agr
- and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.



0T perpet
100% 10
80% 8
60% 6
| 10=High
1=Low
40% | 4
20% I 2
0% Central / East | Central / East I 0
West Maui West Maui Maui 2022 Maui 2023 | Mol okaodiMelo@ka oli LXN@w2®i 200masi 2023
2022 Fall 2023 Spring Eall Spring Fall Spring Fall Spring
mmm Top Box (9-10) 8% 20%— 15% 12% 6% 18% 4% 43% —
C——Mid-Range (6-8) 18% 31% 36% 24% 12% 21% 27% 41%
mmm Bottom Tier (1-5 69% 47%R) 47% 60% — 82% 60% 63% 17% ®)
B DK/Rf 5% 3% 2% 4% 1% 2% 6% 0%
Base 150 150 177 176 54 50 16 25
mllll 1 EAN 4.3 54 54 4.7 3.3 4.7 51 7.7
\3\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedge Agr m

- and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.



100%
80%
60%
40%
20%
0% T ey ver YT
East Hawhaot Ha wede soti Ha wwWwe DHti H g widorttd/ iEast North / East South /West | South / West
Island 2022 Island 2023 Island 2022 Island 2023 Kauabdi [20®2®Radi |(2KRBadi |2KWRRadi
Fall Spring Fall Spring Fall Spring Fall Spring
= Top Box (9-10) 16% 14% 11% 15% 17% 20% 16% 16%
C—Mid-Range (6-8) 24% 29% 22% 24% 20% 27% 22% 21%
mmm Bottom Tier (1-5 55% 53% 62% 57% 60% 49% 56% 62%
m DK/Rf 5% 4% 5% 5% 4% 4% 6% 2%
Base 226 228 225 225 145 145 145 145
sl EAN 5.2 5.2 4.5 4.8 5.1 5.3 5.1 4.9

\3\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedge Agr
- and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.
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d a ¥ gywbDargographics

Visitor Industry :

oT
an

Income

100%
80%
60%
10=High
40% 1=Low
20%
0% Visitor Non-Visitor
Industry HH | Industry HH 18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
= Top Box (9-10) 14% 14% 16% 12% 11% 17% 14% 16% 16%
—=Mid-Range (6-8) 30% 27% 26% 31% 26% 30% 26% 32% 33%
mmm Bottom Tier (1-5 52% 54% 54% 53% 59% 47% || 55% 51% 48%
== DK 4% 5% 4% 4% 5% 6% 6% 1% 3%
Base 1068 892 442 643 313 496 876 313 481
el IEAN 5.2 5.2 5.1 5.1 4.9 57 [ 5.0 5.5 5.5
Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedg Agil 1 meaning Do
Not Agree At All. You can choose any number between 1 and 10.
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0 To
100% - -
80% - -
60% - - -
40% - - -
20% - - -
0% T Hi T
OVERALL OVERALL O6ahu Q®&&Ru ,%Ia'ang ;{)gz' |2|an3 %33' Malui County Maui CountyK a ua 6 i K202 @i
2022 Fall | 2023 Spring Fall Spring . 2022 Fall | 2023 Spring Fall Spring
Fall Spring
= Top Box (9-10) 22% 18% (R) 23% 19% 22% 20% 20% 14% 18% 18%
CMid-Range (6-8) 33% 37% 34% 38% 32% 33% 32% 37% 29% 29%
Emm Bottom Tier (1-5 38% 39% 37% 38% 39% 39% 42% 42% 43% 43%
E= DK 6% 6% 6% 5% 7% 8% 5% 7% 10% 9%
Base 1949 1960 811 816 451 453 397 401 290 290
sl EAN 6.2 6.0 6.2 6.1 6.1 5.9 5.9 5.6 5.9 5.8

10
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6 10=High
1=Low

4
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2023

Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedg Agil 1 meaning Do
Not Agree At All. You can choose any number between 1 and 10.
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100% ''''' _._ ''''' | -
80% - - -
60% ey : :
40% - - -
20% St - -
0% Ewa
Urban Urban OEwa Leeward . A Wa i 6 a Wmdward Wlnqward North North Central Ce[\tral
Honolulu | Leeward ; Wai 6an 30(3 N O6 ahlu Shore A Ob6 ah
Honolulu 2023 O'ahu O'ahu 2022 Eall 3 O6 ahlu 2023 Shore 2023 O6 ahlu 2023
2022 Fall Spring | 2022 Fall 828r2|r3:g Spring | 2022 Fall Spring 2022 Fall Spring 2022 Fall Spring
mmm Top Box (9-10) 26% 22% 19% 17% 6% 14% 25% 16% 19% 10% 29% 20%
C—IMid-Range (6-8) 31% 41% 42% 39% 22% 30% 30% 35% 24% 30% 43% 39%
mEmm Bottom Tier (1-5 37% 33% 35% 41% 64% 50% 38% 44% 47% 52% 24% 29%
mm DK/Rf 6% 4% 4% 4% 8% 6% 7% 6% 11% 7% 4% 12%
Base 300 300 151 150 75 79 125 125 80 80 80 82
,-I-I\/IEAN 6.4 6.5 6.2 5.9 3.9 51 6.3 5.8 5.3 4.8 7.2 6.5

\3\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedge Agr
= and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.
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10090 - pu— - - - - - - - - - - - G - - R - - E— 10
80% - - - - - - - R B 8
60% | . 6
| | 10=High
1=Low
40% ]l = 1 ----------------
20% I SR 2
0% Central / East | Central / East 0
West Maui West Maui ; ‘ | Mol okadliMeRIO@Rabli LNOWAD I 210 Pa 6 i 2023
2022 Fall 2023 Spring Maui 2022 Maui .2023 Fall Spring Fall Spring
Fall Spring |
B Top Box (9-10) 10% 21%— 24% 12% (R) 11% 10% 4% 31% —
—Mid-Range (6-8) 29% 33% 34% 38% 19% 32% 52% 47%
mmm Bottom Tier (1-5 53% 37%R) 38% 44% | 63% 46% 44% 19%
mEm DK/Rf 8% 9% 4% 6% 8% 13% 0% 2%
Base 150 150 177 176 54 50 16 25
sl EAN 51 6.0 _ 6.2 55 ® | 4.3 5.4 5.4 7.1 —
\§\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completede Agr m

- and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.



0 sm helps fund the stewardshi

] m A [ ]
p a and coBlyt WArreela giHtaensad 61 | s | anc
100% -~ 10
80% 8
60% 6
10=High
1=Low
40% 4
20% 2
0% a— n— — n— 0
East Ha wka 9ti Ha wde sé6ti Ha wWwWa Hti H g widoirtid/ East North / East South / West South / West
Island 2022 Island 2023 Island 2022 Island 2023 Kauaodi 2P Ra b i 2P Ba 6 i 2P Ra 6 i 2023
Fall Spring Fall Spring Fall Spring Fall Spring
Emm Top Box (9-10) 26% 20% 17% 19% 18% 24% 17% 9%
C—Mid-Range (6-8) 30% 35% 34% 31% 29% 30% 28% 29%
Emm Bottom Tier (1-5 37% 36% 42% 42% 45% 38% 41% 52%
B DK/Rf 7% 10% 6% 7% 8% 8% 13% 10%
Base 226 228 225 225 145 145 145 145
sl EAN 6.3 6.0 5.9 5.8 5.9 6.1 58 5.3

\3\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedge Agr m
- and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10. 93 S



\ L [
oOTourism helps fund the stewardshi
= = V4
par ks and ®BYOemagadhicssi t es o6
Visitor Industry | Age | Income
100% pmm . | - 10
80% - | | | I—-—- | -~ 8
60% - | P e———— | -~ 6
10=High
40% - - BB - B -4 1=Low
20% - - P - - - - - 2
0% Visitor Non-Visitor 0
Industry HH Industry HH 18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
I Top Box (9-10) 19% 17% 19% 18% 14% 22% 17% 20% 21%
CMid-Range (6-8) 36% 38% 34% 37% 39% 41% 34% 37% 46%
Emm Bottom Tier (1-5 38% 39% 40% 40% 42% 31% 42% 41% 29%
E= DK 6% 6% 7% 5% 6% 6% 7% 3% 4%
Base 1068 892 442 643 313 496 876 313 481
———r—a) 6.0 6.0 5.9 5.9 5.7 6.5 5.8 6.2 6.4
Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedg Agil 1 meaning Do
Not Agree At All. You can choose any number between 1 and 10.

% Omnitrak
S t
N mra 94



\
oV ed to be educated abou
100% -+ 10
80% - 8
0 _
60% 6 10=High
1=Low
40% -1 4
20% -1 2
0% YT T 0
OVERALL OVERALL O6ahu Q®&&Ru ,%Ia'ang ;%gzl |2|an3 ;‘633' Malui County Maui CountyK a ua 6 i K202 @&i 202 3
2022 Fall | 2023 Spring Fall Spring . 2022 Fall | 2023 Spring Fall Spring
Fall Spring
mmm Top Box (9-10) 70% 70% 68% 69% 76% 75% 69% 69% 77% 81%
C—IMid-Range (6-8) 22% 21% 23% 22% 18% 13% 22% 24% 17% 14%
mmm Bottom Tier (1-5 7% 7% 7% 7% 5% 10% _ 10% 6% 5% 5%
DK 2% 1% 2% 1% 2% 2% 0% 1% 1% 0%
Base 1949 1960 811 816 451 453 397 401 290 290
el EAN 8.9 8.9 8.8 8.8 9.1 8.9 8.7 8.9 9.2 9.2
Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedg Agil 1 meaning Do
Not Agree At All. You can choose any number between 1 and 10.

7 . l(
Y% Omnitra
// UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.
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d to be educated abou

0 V
A
en nd dBuyl tAurreaal (rQedsaohuur)c e s
100% = 10
80% - 8
60% ) 6 10=High
1=Low
40% - 4
20% B >
0% 0 Ewa 0
Urban Urban OEwa Leeward . A Wa i 6 a Wmdward Wmtﬂward North North Central Cegtral
Honolulu | Leeward ; Wai 6an 30(3 N O6 ahlu Shore A O6 ahlu
Honolulu 2023 O'ahu O'ahu 2022 Eall 3 O6 ahlu 2023 Shore 2023 O6 ahlu 2023
2022 Fall Spring | 2022 Fall 828r2|r3:g Spring | 2022 Fall Spring 2022 Fall Spring 2022 Fall Spring
mmm Top Box (9-10) 68% 61% 65% 70% 70% 79% 75% 72% 84% 78% 66% 82%—
C—IMid-Range (6-8) 23% 29% 27% 21% 16% 7% 15% 23% 14% 15% 26% 14%
mEmm Bottom Tier (1-5 6% 8% 7% 8% 15% 11% 7% 4% 3% 4% 7% 4%
mm DK/Rf 3% 2% 1% 1% 0% 4% 2% 1% 0% 2% 1% 0%
Base 300 300 151 150 75 79 125 125 80 80 80 82
,-I-I\/IEAN 8.8 8.6 8.7 8.8 8.5 9.0 9.0 9.0 9.5 9.4 8.8 9.3

\3\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedge Agr

- and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.



to

b e

educated
By AreauMaailCounty® s o u

abou
rces
10

100%
80%
60%
40% - - - - - BN - - - BN - - B -
20% |
0% Central / East | Central / East
West Maui West Maui ; ; | Mol okadiMRIO®RRadli LNOW2AaDiI | 210RmRadi
2022 Fall 2023 Spring Maui 2022 Maui .2023 Fall Spring Fall Spring
Fall Spring
I Top Box (9-10) 80% 69% 66% 68% 83% 74% 54% 76%
C—Mid-Range (6-8) 17% 22% 23% 24% 13% 19% 36% 24%
mmm Bottom Tier (1-5 4% 8% 11% 6% 4% 4% 10% 0%
m DK/Rf 0% 1% 0% 2% 0% 3% 0% 0%
Base 150 150 177 176 54 50 16 25
sl EAN 9.2 8.8 8.6 8.9 9.4 9.2 8.4 9.3

\§\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedge Agr
- and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.



b e

educated

AN ]
oVi t o
u A
env nd d&Buyl tAurreaal (rHeaswoauir
100%
80%
60%
40%
20%
0% YT ——— ver ——
East Hawhd ot Haweei soti Hawwe Hti H g whilortho/ iEast North / East South /West | South / West
Island 2022 Island 2023 Island 2022 Island 2023 Kauabdi [20®2®Radi |(2KRBadi |2KWRRadi
Fall Spring Fall Spring Fall Spring Fall Spring
I Top Box (9-10) 75% 74% 76% 77% 74% 79% 83% 85%
C—Mid-Range (6-8) 17% 14% 18% 11% 20% 16% 12% 10%
mmm Bottom Tier (1-5 5% 11% — 4% 10% — 6% 5% 4% 4%
B DK/Rf 2% 1% 2% 3% 0% 0% 1% 0%
Base 226 228 225 225 145 145 145 145
sl EAN 9.1 8.8 9.2 9.0 9.0 9.2 9.4 94

\§\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedge Agr
- and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.
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6
10=High
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eed

to

b e

educated

Income

100%

80% b

60% B

40% -

20% B

0% Visitor Non-Visitor
Industry HH Industry HH 18-34 35-54 55-64 65+ <$75K $75-$100K $100K+

B Top Box (9-10) 72% 68% 68% 69% 71% 72% 68% 71% 70%
C—Mid-Range (6-8) 18% 24% 23% 20% 21% 21% 21% 22% 25%
B Bottom Tier (1-5 9% 6% 8% 10% 7% 5% 9% 7% 5%
B DK 1% 1% 1% 1% 2% 2% 2% 0% 0%
Base 1068 892 442 643 313 496 876 313 481
,-I-MEAN 8.9 8.9 8.8 8.7 8.9 9.0 8.8 8.8 8.9

Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedg Agil 1 meaning Do

Not Agree At All. You can choose any number between 1 and 10.

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,
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oONatur al resour ces I N my COmmunlty
mai ntainedo6é (AdodBg@uBpring 2023)
100% 10
80% 8
60% 6
10=High
40% 4 IFtow
20% 2
0% i 60 | sl aNaliCoutg 2023 0
OVERALL 2023 Springl O6ahu 2023 é*par""igg'ri%%' s| a 'Sprintgg Kaua6i 2023 Spring
E=mTop Box (9-10) 12% 13% 10% 10% 15%
E=IMid-Range (6-8) 26% 25% 28% 31% 2504
=== Bottom Tier (1-5 55% 55% 55% 5204 55%
==DK 7% 7% 7% 7% 6%
Base 1960 816 453 401 290
el IEAN 5.1 5.2 5.1 5.0 5.2

Q4.11 Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completed¢ Agd 1 meaning Do
Not Agree At All. You can choose any number between 1 and 10.

7/, .
Y% Omnitrak 100 M DBEDT



\
(0 communi ty
100% -
80% -
60% -
10=High
1=Low
40% -
20% -
0% - , . 0
Urban Honolulu O0Ewa / Leewwmridanae 2WR2&a&dwar d | ONaithnShore 2023 Central Obahu 2023
2023 Spring O'ahu 2023 Spring Spring 2023 Spring Spring Spring
= Top Box (9-10) 14% 12% 11% 11% 9% 17%
C—Mid-Range (6-8) 29% 21% 15% 26% 14% 24%
mmm Bottom Tier (1-5 50% 62% 68% 52% 75% 50%
B DK/Rf 7% 5% 6% 10% 2% 9%
Base 300 150 79 125 80 82
sl EAN 5.4 5.1 4.2 4.9 4.0 5.5

\3\/ Ommtrak Q4.11 Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedg Agr

- and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.
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0 | ty
100%
80% |
60% |
| 10=High
1=Low
40% |
20% i
0% .
West Maui 2023 Spring Ce””a”ggfitng'a“'zoze’ | Mol okaoi 2025 SptKngo6i 2023 Spring
= Top Box (9-10) 19% 7% 19% 21%
CMid-Range (6-8) 26% 32% 22% 48%
=== Bottom Tier (1-5 50% 53% 5204 31%
B DK/Rf 5% 8% 6% 0%
Base 150 176 50 25
lieVIEAN 5.4 4.8 5.6 6.8

\§\/ Ommtrak Q4.11 Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedg Agr

» and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.

102



ONatur al

100% 10
80% 8
60% 6
10=High
1=Low
40% 4
20% 2
0% o s . o ..
East Hawai 0i | siWersd HGIWAIiI 0 s INeonrdt h2 0/23East Kawawit h2023West Kauaodoi 20
Spring Spring Spring Spring
= Top Box (9-10) 12% 9% 20% 6%
C—Mid-Range (6-8) 30% 25% 24% 27%
mmm Bottom Tier (1-5 51% 59% 51% 61%
B DK/Rf 7% 7% 5% 6%
Base 228 225 145 145
sl EAN 53 4.9 5.6 4.6

\§\/ Ommtrak Q4.11 Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedg Agr
' and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10. 103



oNatural resources i n my commun
Ll [ ] V L]
mai nt ai nedé ( AdoBgdem&pphicmg 202 3)
Visitor Industry Income
100% - 10
80% -1 8
60% 6
10=High
40% -1 4 1=Low
20% 2
0% Visitor Non-Visitor 0
Industry HH Industry HH 18-34 35-54 55-64 65+ | <$75K $75-$100K $100K+
= Top Box (9-10) 12% 13% 16% 11% | 6% 13% 12% 16% 13%
—Mid-Range (6-8) 27% 24% 26% 26% 23% 26% 26% 27% 26%
B Bottom Tier (1-5 53% 57% 54% 55% | 61% 52% 54% 53% 54%
E= DK 7% 6% 4% 7% 10% 9% 8% 4% 8%
Base 1068 892 442 643 313 496 876 313 481
sl EAN 5.1 5.2 5.3 5.1 | 4.7 5.4 5.1 5.4 5.3
Q4.11 Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completed¢ Agd 1 meaning Do
Not Agree At All. You can choose any number between 1 and 10.
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Destination ManagementAction
Plans
(Fall 2022 - Spring 2023)



OAware of Hawai 6i 0s ODestinatd on Ma

100% - g m
sove M R N BN B B [
60% [ BN N BN B B B
40% - B BN B B B BN
ZO NN IS DR RN GRS RN SRR S

0% 5 H T
OVERALL OVERALL %lg'ng zwbgzl glanz ;‘6‘;‘3' Mdui County Maui County Kaua 6i K202&i 2023
2022 Fall | 2023 Spring Eall Spring 2022 Fall | 2023 Spring Fall Spring
mNo 79% 74% 80% 75% 76% 64% 78% 77%
BYes 21% 26% 20% 25% 24% 36% _ 22% 23%
Base 1949 1960 451 453 397 401 290 290

Q10. Have you heard of Hawai 6i 8ds oODestination Management Addbetermafdgeans ( DMA
tourism in our state?

7, .
Y% Omnitrak s M DBEDT



N\ N u ~ AN
oOAware of Hawai 6i 6s O6Destinatd on Ma
By AreaQ 0 a)h u
100% - | - o 3 | - - -
80% - - - - - - - - - - - 1 - - - - - - - = - - - .- - -
60% - - - - - = - - - - - . - - - - - - - - - - - .- -
40% - - - - - - - - - - - 1 - - - - - - - = - - - .- - -
20% - - - - - - - - - - - 1 - - - - - - - = -- - .- - -
0% ~
Urban Urban 6Ewa Lee%vz\;vrc{;1 / Wiadevard Windward North Central Cenural
Honolulu | Leeward ; Wai 0 a l ~ Ob6ahu o Ob6ah
Honolulu 2023 O'ahu O'ahu 2022 Eall O6 ahlu 2023 Shore O6 ahlu 2023
2022 Fall : 2023 2022 Fall - 2022 Fall 2022 Fall :
Spring | 2022 Fall Spring Spring Spring
mNo 78% 73% 80% 7% 82% 79% 78% 79% 82% 70%
EYes 22% 27% 20% 23% 18% 21% 22% 21% 18% 30%
Base 300 300 151 150 75 125 125 80 80 82
Q10. Have you heard of Hawai 6i 0ODestination Management Addbeternmafdeans ( DMA

tourism in our state?

7, .
Y% Omnitrak 07 M DBEDT



oOAwar e

of

Hawai

By Area (Maui County)

natad on

100%
80%
60%
40%
20%
0% : : . —+ - , . -
West Maui West Maui Central / East | Central/East! Mol ok a6 iMo2d MX2a 6li LRO 2 A0Nn2a 6 2022
2022 Fall 2022 Fall Maui 2022 Fall | Maui 2022 Fall Fall Fall Fall Fall
ENo 86% 63% 75% 65% 74% 61% 69% 30% —
EYes 14% 37% —, 25% 35% 26% 39% 31% 70%
Base 150 150 177 176 54 50 16 25
Q10. Have you heard of Hawai 6i 8ds oODestination Management Addbetermafdgeans ( DMAF
tourism in our state?
\/// .
Y% Omnitrak s M DBEDT



100%
80%
60%
40%
20%
0% o o o A
East Hawaaisdi HawWeisdi HawMeisdi Ha wN\oithd East North / East South / West | South / West
Island 2022 Island 2023 Island 2022 Island 2023 Kauabi | KeBau2abdi XKeau3adi | KluZad6i 2023
Fall Spring Fall Spring Fall Spring Fall Spring
ENo 82% 78% 7% 72% 7% 7% 79% 7%
EYes 18% 22% 23% 28% 23% 23% 21% 23%
Base 226 228 225 225 145 145 145 145
Q10. Have you heard of Hawai 6i 8ds oODestination Management Addbeternmafgeans ( DMA
tourism in our state?
\/// .
Y Omnitrak 100 M(DBEDT



oOAwar e
By Demographics

of

natad on

Ma

Visitor Industry

I
100% R A - =
. I
80% - - B - - - - - =
I
60% -} 0
40% —-—-i-—-— - =
20% S - =
0% Visitor Industry Non-Visitor
HH Industry HH 18-34 35-54 55-64 65+ | <$75K $75-$100K $100K+
ENo 72% 76% 73% 77% 74% 70% 80% 67% 63%
EYes 28% 24% 27% 23% 26% 30% II 20% 33% 37%
Base 1068 892 442 643 313 496 876 313 481
Q10. Have you heard of Hawai 6i 6ds oDestination Management Addbeternmafdgeans ( DMA
tourism in our state?
Z, .
Y Omnitrak £ DBEDT
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Hawal 01 Touri sm
Destination Management Action
Pl an: OO0ahu
(Fall 2022 - Spring 2023)



Desti nat

On

Management

Acti o

In Spring2023, awarenessof H T Al@estination ManagementActionPlansroseto 25 percent, a 4-point improvementfrom the previousperiod.
Recognitionof individual plan initiatives such as pre/post-arrival communications, identifying sites for stewardship, and collaborating with
communitypartners garneredhigherrecognitionwith 60 percentawareof at least one plan.

% Aware of HTA Destination
Management Action Plans

Y 4-point improvement from

Fall 2022

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,

m Aware = Unaware

Q10. Have you

to better manage tourism in our state? (Base: 816)

Ql0a.l dm goi ng

heard

to

read

of

ALLOO6 ahu resident s 60% a

Implement a pre- and post-arrival visito
communications program to encourage
respectful and supportive visitor
behavior

46%

Identify popular visitor sites and
implement stewardship plans for key
hot spots on

45%

Work with community partners to
develop, market and support more
collaborative, curated experiences that
enrich the lives of residents and visitors

alike

46%

re

awar e

Hawai 6i 6s o0Destination Management Action Pl an:

you a brief |list of actions incl uahed
for INSERT ISLAND]. Are you aware that the HTA is working to: (Base: 816)

i n
112
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dmplement a pre and postarrival visitor communications program to
a n dB ys uCpdpaohrut i Avr

encour age

respectf ul

100% - - -
80% - - -
60% - -
40% - - -
20% - - -
0% - . : A
Urban Honolulu O0Ewa / LeeWairdanae 2Wi2riBdwar d O\NorghlSlore 2023 Central Ob6ahu 2023
2023 Spring O'ahu 2023 Spring Spring 2023 Spring Spring Spring
ENo 55% 53% 49% 52% 68% 51%
EYes 45% 47% 51% 48% 32% 49%
Base 300 150 79 125 80 82
Ql0a.l 8m going to read you a brief |list of actions included in the Hawa
Plan for [INSERT ISLAND]. Are you aware that the HTA is working to:
7, .
3% Omnitrak fpBEDT
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ddentify popular visitor sites and implement stewardship plans for key

hot spot s

-8y Odahuwu. &r ea

100% - - -
80% - - -
60% - -
40% - - -
20% - - -
0% - . : A
Urban Honolulu O0Ewa / LeeWairdanae 2Wi2riBdwar d O\NorghlSlore 2023 Central Ob6ahu 2023
2023 Spring O'ahu 2023 Spring Spring 2023 Spring Spring Spring
ENo 57% 51% 46% 62% 66% 51%
EYes 43% 49% 54% 38% 34% 49%
Base 300 150 79 125 80 82
Ql0a.l 6m going to read you a brief |ist of actions included in the Haw
Plan for [INSERT ISLAND]. Are you aware that the HTA is working to:
7, .
3% Omnitrak K oeEoT
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devel
0sa hof Areesa den

op, ma

100%
80%
60%
40%
20%
0% - . : A
Urban Honolulu O0Ewa / LeeWairdanae 2Wi2riBdwar d  ONorghiSlore 2023  Cent r al 6ahu 2023
2023 Spring O'ahu 2023 Spring Spring 2023 Spring Spring Spring
ENo 57% 51% 44% 61% 70% 48%
EYes 43% 49% 56% 39% 30% 52%
Base 300 150 79 125 80 82
Ql0a.l 8m going to read you a brief 1|ist actions included in the Haw:
Plan for [INSERT ISLAND]. Are you aware that the HTA is working to:
7, .
3% Omnitrak A DBEDT



Hawal 01 Touri sm
Destination Management Action
Pl an: Hawalil 01 |
(Fall 2022 - Spring 2023)
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///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,



Desti nati on Management Actil on

AmongH a w dsladiresidents,awarenessof H T Al#estination ManagementActionPlansrose to 25 percent, a 54point improvementfrom the
previous period. Around half (55%) were aware of at least one plan such as protecting culturally significant places, perpetuating authentic
Hawaiianculture, or implementingcommunicationsthat facilitates positive communityvisitor relations.

o L
s RIS O AT I_Destlnatlon ALLHa wa i 0 iresiderds| 58% ashvare of at least one plan
Management Action Plans

Y 5-point improvement from

Protect and preserve culturally

0

Fall 2022 significant places and hotspots 44%
Develop resources and educational

programs to perpetuate authentic 44%

Hawaiian cul ture Hawai 0i

Implement a comprehensive
communications and education
plan that facilitates positive

community-visitor relations and
pono practices, including the Pono
m Aware = Unaware Pledge

41%

Q10. Have you heard of Hawai 6i s oODestination Managements Action Pl an:
to better manage tourism in our state? (Base: 453)

3\///0 it l( Ql0a.l dm going to read you a brief |ist of actions incl uahed in‘t._he Haw
98 VIMIITAK - for INSERT ISLAND]. Are you aware that the HTA is working to: (Base: 453) 117 DBEDT



Awareness of Specific DMAP ActionPlad€8y Hawai 6i | sl an
. Implement a comprehensive communications and
Protect and preserve culturally DA UEEDEES E1TE edur(]: atI(_)naI education plan that facilitates positive community
significant places and hotspots. programs_ t(_) perpetuate authentic visitor relations and pono practices, including the
Hawaiian cul ture]| al pongpledge.
100% - pemmmm WEEEE | BEEEE R mmmEE  EmmEE -
80% - - - PR - - - - - - B - - 1o - B - - - - - B - Lo - B - - - - R .
60% - [N - - - - - JEEEN - - - B - - - - - - - - B - -
40% - - - R - - - - - - EEEEEE - - - - B - - - - B - - - - - B - - - R .
I
20% - |- - - - - - - |- - - - -
0% |
0
East HawaiWésﬂsHawail Eiasht sHawai West sHawa) &Eiasit sHawa i Westi sHawai 0i I s |
2023 Spring 2023 Spring | 2023 Spring 2023 Spring 2023 Spring 2023 Spring
ENo 54% 60% | 49% 64% 55% 64%
EYes 46% 40% | 51% 36% 45% 36%
Base 228 225 | 228 225 228 225
Ql0a.l dm going to read you a brief |list of actions included in the Haw
Plan for [INSERT ISLAND)]. Are you aware that the HTA is working to:
7, .
$& Omnitrak fpBEDT
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Hawal 01 Touri sm
Destination Management Action
Plan: Maui County
(Fall 2022 - Spring 2023)



Destination Management Action Plans Awareness: Maui County

ALL Maui residents63% aware of at least one plan

Tourism marketing communications program to educat

visitors 24%

0 . .
%o Aware of HTA I_Destlnatlon Continue to offer cultural education and training 5504
Management Action Plans programs °

o Develop Regenerative Tourism initiative 44%
y 12-p0|nt Improvement from

ALL Mol ok a 80% awaresof atlleast bng plan
Fall 2022 ’ >

Education programs to encourage responsible visit
behaviors

16%

Encourage regenerative tourism, support of tradition

leisure tourism 19%

Enhance interisland transportation options for
residents, visitors

9%

ALL L Nn a0 i63%aease obatleast ene plan

Promot e IBN_na0| City to 5%%d|ng to smal
usinesses

Encourage visitors to plan a meaningful daytrip or sta

0
on LNnabédi 39%

m Aware = Unaware

Visitors to protect, r | earn about LNt

D%
cultural and natural resources

A - Q10. Have you heard of Hawai 6i 6s o0Destination Management Action PIMP'
N A
%Q Ommtrak Q10a. Are you aware that the HTA is working to: (Base: 401) 120 S arESSsS



Awareness of Specific DMAP Action Pla@83y Island of Maui

Implement a responsible tourism marketing
communications program to educate visitors pre
and postarrival about safe and respectful travel.

Continue to offer cultural education and
training programs to enhance and
perpetuate al oha,
the authentic

Develop Regenerative Tourism initiatives

experience.

100% r s - EEEEEE | BRSO B EEEEEEC N .
80% - - R - - - - - - B - - R - - - - - B - L - B R 5
60% - - R - - - - - R - - - B - - - - - - B - - - R R .
40% - - EEEE - - - - - - L - - - - - B - - - - R - - - ] - - R .
20% - - [ - - - - - [ - |- - - - - - - - - - - |- - - - .

0% , : : : : :
West Maui 2023 Central / East Maui West Maui 2023 Central / East Maui West Maui 2023 Central / East Maui
Spring 2023 Spring Spring 2023 Spring Spring 2023 Spring
ENo 45% 47% 46% 44% 58% 56%
EYes 55% 53% 54% 56% 42% 44%
Base 150 176 150 176 150 176
Ql0a.l dm going to read you a brief |ist of actions included

7 . l(
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.
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Awareness of Specific DMAP Action Plaé®8y Island ofMo | o k a 6 i

encourage responsible visitor behaviors.

Develop communication and education programs tq

Support the growth of
encouraging new product development focused
on regenerative tourism, while continuing

M| Engage partners to determine a path forward

that will enhance interisland transportation

options for both residents and visitors.

support of traditional leisure tourism.

100%
80%
60%
40%
20%
0% . , . : . .
Mol okadi 2023 pringMol okadi 2023 pringMol okadi 2023 Spring
ENo 84% 81% 91%
BYes 16% 19% 9%
Base 50 50 50
& ) Ql0a.l 6 m going to read you a brief |Iist of actions included infe Haw
%Q Ommtr ak Plan for [INSERT ISLAND]. Are you aware that the HTA is working to: 120 { DBEDT



Awareness of Specific DMAP Action Plad$3y Countyol. Nn a 6 i

to residents and small businesses.

Promote LNnadéi City t

o

Encourage and enable visitors to plan a
meani ngful daytrip|o
is respectful to the land, the people and

Develop and implement a process whereby

natural resources, and community during their

visitors to LNnadi aclknowledg
Crespect, and |l earn ablout LNna

€
a

ama Maui

ring

the lifestyle on Lfn visit through the MNI
100%
80%
60%
40%
I
20% |
I I
0% - . : - . : - -
LNnad6i 2023 Spfing LNnad6i 2023 Spfing LNnadéi 2023 Sp
ENo 50% 61% 60%
EYes 50% 39% 40%
Base 25 25 25
Ql0a.l dm going to read you a brief |ist of actions included i

Plan for [INSERT ISLAND]. Are you aware that the HTA is working to:

4, itrak
3% Omnitra
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Destination Management Action
Pl an: Kauaoil
(Fall 2022 - Spring 2023)



Desti nati on Management Act.i

Approximatelyone-in-four (23%) are aware of H T AlBestination ManagementAction Plans, a 1-{point improvement from the previous period.
Around half (52%) were aware of at least one plan such as policy efforts to instill appropriate behavior for visitors/residents, policies that
addressovertourism or educationalmaterials for visitors/new residentsto have respectfor local cultural values

% Aware of HTA Destination LLK a u eesidents:52% aware of at least one plan
Management Action Plans
y 1-point improvement from Focus policy efforts on appropriate
1 2022 behavior that will instill value in both 34%
Fall 20 visitors and residents for our natural

and cultural resources

Focus policies that address
overtourism by managing people
whil e on Ka

29%

Develop educational materials for
visitors and new residents to have
respect for our local cultural values

40%

m Aware = Unaware

Q10. Have you heard of Hawai 6i s oODestination Managemenmntsto Acti on Pl an:
better manage tourism in our stateZBase: 290)

3\///0 it l( Ql0a.l dm going to read you a brief |list of actions i ncl uahfd in‘t._he Haw
DN vmnitrak INSERT ISLAND]. Are you aware that the HTA is working to: (E22&9: 125 DBEDT



Awareness of Specific DMAP Action Pla@$y Island ofK a u Aréai

Focus policy efforts on appropriate behavior that
will instill value in both visitors and residents for our

Focus policies that address overtourism by

Develop educational materials for visitors

managing

peopl e whil

and new residents to have respect for our

natural and cultural reso local cultural values.
100%  pu - EEEEEETOT B  EEEEEEE T EEEEEE T S 7
80% - - - R - - - - - - B - - L - B - - - - - B - L B - - - R .
60% - - - R - - - - - - B - - - B - - - B - - - R .
40% - - - R - - - - - - B - - - - - B - - - B - - B B .
20% - - [ - - - - - - L - - - - B - - - - - B - |- - - - - .
0% ~ - oy . gy
North / EaSautklau/aodw $\ltorH(ehua(oEan:utKiau/aoW'eNtorKc‘nud0|Ean)uthau/aoWest Kau
2023 Spring 2023 Spring 2023 Spring 2023 Spring 2023 Spring 2023 Spring
ENo 66% 66% 68% 75% 60% 60%
EYes 34% 34% 32% 25% 40% 40%
Base 145 145 145 145 145 145
Ql0a.l 8m going to read you a brief |list of actions included in the Haw
. ) Plan for [INSERT ISLAND]. Are you aware that the HTA is working to:
Y4 Omnitrak 126 M(DBEDT



Tax Revenues for Managed Tourism
(Fall 2022 - Spring 2023)
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\
oTax doll ars should be spent
o iBy Gounty
100% - -
80% :
60% - - .
40% - :
20% - - -
0% e T
OVERALL OVERALL O6ahu @o@aku 2B8%45" OMaWal{dcountyMaui Countykauasikaoaai
2022 Fall | 2023 Spring Fall Spring Fall Spring 2022 Fall | 2023 Spring Fall Spring
E=mTop Box (9-10) | 29% 30% 27% 27% 34% 36% 34% 34% 31% 38%
C—Mid-Range (6-8)  38% 36% 39% 39% 29% 31% 38% 35% 36% 26%
B Bottom Tier (1-5)  30% 30% 30% 30% 34% 28% 23% 27% 28% 32%
B DK 4% 4% 4% 4% 4% 5% 5% 5% 5% 4%
Base 1949 1960 811 816 451 453 397 401 290 290
el IEAN 6.7 6.8 6.6 6.8 6.8 7.1 7.2 7.0 6.8 6.8

to MA

10
8
6 10=High

1=Low
4
2
0
2023

Q13. Using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All, how much do you agree ordisagrdr at € . [ | NSERT]

4, itrak
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oOoTax doll ar s t o MA
100% | - I fffff - 10
80% [ - - - TN - - - - - N - 8
60% -0 - - - R - T - G- - - - - - - - - T - - - 6
10=High
1=Low
40% - - —-—-—- (- - - 1 oo - - - - - - -1 -1 - -+ 4
20% - - - .- . - - - - - - - - - - - - - - 2
0% . 0
Urban 6Ewa [ Ewa . . Windward North Central
Urban Leeward .~ | Wai 0 a Wwmmdward N North Central N
H Honolulu | Leeward A Wai 6an 35 n Ob6ahju Shore N Ob6 ah
onolulu A Ooahu2 023 Ob6ahju Shore Ob6ahu
2022 Fall | 2923 O06ahiu 5y5  2022Fall - ooung ooz Fall | 2923 | gppoFall | 2023 | ppppFan | 2023
Spring | 2022 Fall Spring Spring Spring Spring
B Top Box (9-10) 30% 33% 21% 22% 21% 16% 30% 26% 24% 28% 26% 29%
OMid-Range (6-8) 39% 39% 44% 38% 22% 26% 35% 39% 27% 38% 46% 45%
mBottom Tier (1-5) 26% 26% 31% 36% 53% 49% 31% 28% 48% 33% 23% 23%
B DK/Rf 4% 2% 3% 5% 4% 9% 4% 6% 1% 1% 5% 2%
Base 300 300 151 150 75 79 125 125 80 80 80 82
m MEAN 6.9 7.1 6.5 6.4 5.2 5.3 6.7 6.5 5.9 6.7 6.8 7.3
13. Using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All, how much do you agree or

NZA i
Y% Omnitrak 9

i sagree

thaté.[| NSERT]



\
oTax doll ars should be spent to MA
Vd ]
c 0 mmu n BytAgea (Maui County)
100% 10
80% 8
60% 6
10=High
1=Low
40% 4
20% 2
0% Central / East | Central / East 0
West Maui West Maui T 00| Aaiooss. | Mol okadiMelo@ka oi LNe2®i 20@maci 2023
; aui 2022 Maui 2023 X .
2022 Fall 2023 Spring = . Fall Spring Fall Spring
all Spring |
mmm Top Box (9-10) 39% 38% 34% 34% 23% 19% | 39% 29%
=IMid-Range (6-8) 29% 33% 40% 35% 29% 24% | 50% 55%
mmm Bottom Tier (1-5 27% 24% 21% 26% 47% 45% 12% 16%
mmm DK/Rf 5% 6% 5% 5% 1% 12% 0% 0%
Base 150 150 177 176 54 50 ' 16 25
el EAN 7.2 7.2 7.3 70 | 5.8 5.9 7.7 7.2

\3\/ Ommtrak Q13 Using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All, how much do you agree or

di sagree thaté.[| NSERT]
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d be spent to MA
al 01 and & Ka

100% - e EEE S mEmm - 10
80% - JNEEN- - - JEEN---- B - - - 8
60% - {HRIN - - - (RS- - (E - 6
10=High
1=Low
40% Sl - - - - - - R R 4
20% - JEE- - - - - - - - - - - - - - 2
0% —— —r — T 0
East Hawhast Ha wede soti Ha wwe oHti Ha wikdqrtto/ East North / East South /West | South / West
Island 2022 Island 2023 Island 2022 Island 2023 Kauab6i 20®2®Radi |2K0RBadi |2KWRRadi 2023
Fall Spring Fall Spring | Fall Spring Fall Spring
I Top Box (9-10) 33% 39% 34% 33% . 33% 44% 28% 28%
C—Mid-Range (6-8) 29% 30% 29% 31% | 38% 23% 32% 30%
mmm Bottom Tier (1-5 34% 28% 33% 29% | 25% 28% 32% 38%
B DK/Rf 4% 3% 4% 6% 1% 5% 8% 4%
Base 226 228 225 225 | 145 145 145 145
——t=a\ 6.7 7.2 6.9 6.9 7.0 7.2 6.5 6.3

\3\/ Ommtrak Q13 Using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All, how much do you agree or
di sagree thaté.[| NSERT] 131 ﬁBED'I'



O Tax

dol

ars
c 0 mmu B BytDgndographics

shoul

d

b e

spent

100% -

80% -

60% i

40% -

20% B

0% Visitor Non-Visitor

Industry HH Industry HH 18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
B Top Box (9-10) 31% 28% 28% 25% 32% 37% 29% 29% 35%
C—Mid-Range (6-8) 36% 36% 35% 39% 38% 35% 36% 40% 40%
B Bottom Tier (1-5 29% 31% 32% 32% 27% 24% 31% 31% 23%
B DK 4% 4% 4% 3% 3% 4% 4% 1% 2%
Base 1068 892 442 643 313 496 876 313 481
,-I-IVIEAN 6.9 6.8 6.6 6.6 7.0 7.3 6.8 6.7 7.2

t

0o M/

10=High
1=Low

Q13. Using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All, how much do you agree ordisagrdr at € . [ | NSERT]

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,



\
oTax doll ars should be spent
o iBy Gounty
100% - :
80% :
60% - - .
40% - :
20% - :
0% e T
OVERALL OVERALL O6ahu @o@aku 2B8%45" OMaWal{dcountyMaui Countykauasikaoaai
2022 Fall | 2023 Spring Fall Spring Fall Spring 2022 Fall | 2023 Spring Fall Spring
E=mTop Box (9-10) | 15% 15% 15% 14% 16% 17% 20% 15% 12% 17%
C—Mid-Range (6-8)  25% 26% 26% 27% 22% 24% 24% 22% 18% 17%
EmmBottom Tier (1-5)  55% 55% 54% 55% 58% 53% 52% 58% 67% 63%
B DK 5% 4% 5% 4% 4% 6% 4% 5% 3% 3%
Base 1949 1960 811 816 451 453 397 401 290 290
el IEAN 5.1 5.0 5.1 5.1 4.9 5.2 5.4 4.8 4.3 4.6

t o EN
10
8
6 10=High
1=Low
4
2
0
2023

Q13. Using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All, how much do you agree ordisagrdr at € . [ | NSERT]

7 . l(
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\
oTax
100% | - .
80% - - -
60% - - -
40% - - .
20% - - -
0% .
Urban Urban 0Ewa Iﬁ:e%vz\;vr; Wa i 6 a Waaeward Windward North North Central Central
Honolulu Honolulu | Leeward 06 ah u\ZNa i 6an 353 06ahu Ob6ahju Shore Shore 06ahu Ob6 ah
2022 Fall | 2923 O06ahiu 5y5  2022Fall - ooung ooz Fall | 2923 | gppoFall | 2023 | ppppFan | 2023
Spring | 2022 Fall Spring Spring Spring Spring
B Top Box (9-10) 18% 18% 14% 9% 5% 6% 12% 14% 11% 7% 16% 24%
OMid-Range (6-8) 25% 31% 28% 28% 14% 20% 23% 23% 22% 23% 38% 19%
m Bottom Tier (1-5) 52% 48% 53% 60% 79% 65% 58% 59% 67% 69% 41% 53%
B DK/Rf 5% 3% 4% 3% 1% 10% 8% 5% 0% 1% 5% 4%
Base 300 300 151 150 75 79 125 125 80 80 80 82
m MEAN 5.3 55 5.2 4.8 3.6 4.0 4.9 4.8 4.0 3.7 5.8 55

Q13. Using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All, how much do you agree or disagre
that é. [ | NSERT]

7 . l(
Y% Omnitra
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oTax doll ars shoul to
c 0 mmu nr BytAsea (Maui County)
100% - - - 10
80% 8
60% 6
| 10=High
1=Low
40% | 4
20% | -2
0% Central / East | Central / East | 0
West Maui West Maui entral / =as entral/ East | Mol ok adli Melo@kRadli LAN®2Di | 2108®adi 2023
2022 Fall 2023 Sprin Maui 2022 Maui 2023 Fall Sprin Fall Sprin
pring Fall Spring pring | pring
B Top Box (9-10) 12% 23% — 23% 12%® 10% 19% 18% 22%
CMid-Range (6-8) 19% 21% 26% 22% 10% 9% 32% 55%
Emm Bottom Tier (1-5 64% 51% 48% 60% 76% 69% 50% 21%
Em DK/Rf 5% 5% 4% 5% 4% 3% 0% 2%
Base 150 150 177 176 54 50 16 25
FI-IVIEAN 4.7 5.2 5.7 4.7 ® 34 4.0 59 6.7
Q13. Using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All, how much do you agree or disagre
p ) thaté.[| NSERT]
Y% Omnitrak 135 M DBEDT
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oOoTax do spent to E
10
8
6
10=High
1=Low
4
2
0% o e e — 0
East Hawhka$ti Ha wse séti Ha wwWwe Hti H el w ldoirtho/ IEast North / East South / West South / West
Island 2022 Island 2023 Island 2022 Island 2023 Kauabdi 20&2Radi |[2KW&RBadi |2KWRRadi [2023
Fall Spring Fall Spring Fall Spring Fall Spring
B Top Box (9-10) 18% 17% 13% 16% 12% 21% — 12% 10%
—IMid-Range (6-8) 23% 28% 21% 20% 21% 15% 13% 22%
mEmm Bottom Tier (1-5 56% 50% 61% 58% 66% 60% 69% 66%
= DK/Rf 4% 6% 5% 6% 2% 4% 7% 2%
Base 226 228 225 225 145 145 145 145
il EAN 5.2 55 4.5 4.9 4.3 5.0 4.1 4.1
Q13. Using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All, how much do you agree or disagre
thaté. [ | NSERT]

7 . l(
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.
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\
oTax doll ars should be spent to END
V4 [
c 0 mmu B BytDgnéographics
Visitor Industry Age | Income
100% | SRREI |
80% -0 bt---{0 IF--- |
60% - p - - - -
10=High
40% - B - - - PR 1=Low
20% - - - - - BN -
0% Visitor Non-Visitor
Industry HH Industry HH 18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
B Top Box (9-10) 16% 13% 15% 13% 12% 19% 12% 16% 23%
—Mid-Range (6-8) 26% 25% 20% 28% 28% 30% 26% 25% 29%
B Bottom Tier (1-5 54% 56% 60% 56% 55% 49% 59% 57% 46%
= DK 3% 5% 5% 3% 5% 3% 4% 3% 2%
Base 1068 892 442 643 313 496 876 313 481
sl IEAN 51 5.0 4.7 51 5.0 55 4.8 51 5.7

Q13. Using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All, how much do you agree ordisagrdr at € . [ | NSERT]
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Tourism Worth the Issues
(Fall 2022 - Spring 2023)



\ - [ ] [ ]
0 | i ke tourism is worth the
100% -+ 10
80% g
0 B
60% 6 10=High
1=Low
40% -1 4
20% 12
0% T3 H T 0
OVERALL| OVERALL/ O6 ah Qdaru I%Ian% ;{)gzl Ics)lan((aj ;Vogsl Malui County Maui CountyKauab6ilKawa@i|] 2023
2022 Fall {2023 Spring Fall Spring : 2022 Fall | 2023 Spring Fall Spring
Fall Spring
B Top Box (9-10) 29% 24% 28% 24% 29% 32% 32% 20% ® 27% 24%
C——Mid-Range (6-8) 34% 36% 37% 37% 34% 29% 29% 40% 35% 38%
B Bottom Tier (1-5 33% 34% 31% 35% 33% 33% 36% 32% 33% 33%
DK 4% 5% 5% 5% 4% 6% 3% 7% 4% 5%
Base 1027 1960 206 816 268 453 302 401 251 290
el EAN 6.8 6.6 6.8 6.6 6.7 6.8 6.7 6.3 6.8 6.6
Q3. I n 2019, visitors spent nearly $18 billion in s$thoasgi 6i, which prod
hospitals, and infrastructure. Do you think tourism is worth the issues associated with the industry?
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100%
80%
60%
40%
20%
0% P Ewa
Urban Urban 0 Ewa Leeward .~ | Wa i 0 aWiadsvard Wmolward North North Central Cer)tral
Honolulu | Leeward A Wai 6an §0§ o Ob6ahu Shore n Ob6ah
Honolulu A Ooahl.é 3 OO0 a hju Shore Ob6 ahu
2022 Fall| 2023 1 O0ahu s 12022Falll ooing o022 Falll 2923 oo22Falll 2928 o022 Fal 2023
Spring | 2022 Fall Spring Spring Spring Spring
B Top Box (9-10) 31% 24% 33% 20% 11% 24% 23% 21% 40% 21%R) 31% 36%
OMid-Range (6-8) 40% 42% 46% 35% 32% 22% 47% 38% 15% 17% 30% 34%
B Bottom Tier (1-5) 24% 27% 21% 42% 49% 51% 30% 37% 40% 60% 0% 27%
B DK/Rf 5% 6% 0% 3% 8% 3% 0% 4% 5% 2% 39% 3%
Base 33 300 23 150 42 79 41 125 61 80 6 82
= MEAN 7.4 6.9 7.1 6.2 5.5 5.7 6.9 6.5 6.8 53R 88 7.1
Q3. In 2019, visitors spent nearly $18 billion in éhousgi 6i

7 . l(
Y% Omnitra
// UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.

hospitals, and infrastructure. Do you think tourism is worth the issues associated with the industry?
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\ [ [ =
ol feel | i ke tourism is worth the
100% -, 10
80% | 8
60% -1 6
10=High
1=Low
40% -1 4
20% 2
0% Central / East 0
West Maui West Maui Central / East Maui 2023 Mol okaodj M@baRrRaodj L2NOn2a3di [ 2DRBadi (2023
2022 Fall 2023 Spring Maui 2022 Fall Spring Fall Spring Fall Spring
m Top Box (9-10) 28% 28% 35% 18% R 14% 29% 22% 25%
O Mid-Range (6-8) 40% 33% 25% 43% 37% 27% 35% 50%
B Bottom Tier (1-5 27% 33% 37% 31% 48% 39% 43% 24%
B DK/Rf 5% 6% 3% 8% 1% 5% 0% 2%
Base 123 150 115 176 50 50 14 25
EMEAN 7.0 6.6 6.7 6.2 5.6 6.3 6.4 7.5
Q3. In 2019, visitors spent nearly $18 billion in #&husi 6i, which pro
hospitals, and infrastructure. Do you think tourism is worth the issues associated with the industry?
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100% e - - — I—-—-
80% - - - - - - - - - - N - - - - - L,,
60% === = P - - — - — - (RS — - - f-—-
40% - - -4 L - - - - - - - - - I,,,,
2000 - - - - - - N - - - - D - - - - - - I—'—'
0% E.a.s.t Haw:—w’ o i We s.t Hawa'\,' ?ni North / East South / West 0
East Hawa]i i est Halwa i orth / East uth / West
dald' 2023 141a8d 2023 E 6 i }f% 1§ 6i 2023
Island 2022 Fall Soring Island 2022 Fall Soring Kauaoi 2oé<f‘spr§‘]3| I 2%%%a 6 i Oé<fSprﬁ8| |
m Top Box (9-10) 32% 36% 26% 26% 27% 25% 27% 22%
O Mid-Range (6-8) 36% 30% 33% 28% 35% 41% 35% 32%
B Bottom Tier (1-5 28% 28% 38% 39% 35% 28% 29% 41%
m DK/Rf 5% 5% 3% 7% 2% 5% 8% 5%
Base 106 228 162 225 120 145 131 145
m MEAN 7.1 7.1 6.3 6.3 6.7 6.8 6.8 6.3
Q3. I n 2019, visitors spent nearly $18 billion in s$thoassi 6i , which pr

hospitals, and infrastructure. Do you think tourism is worth the issues associated with the industry?
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oI f eel | | ke i sm I s worthdthe

By Demographics

Visitor Industry Income
100% - 10
80% 8
60% 6
10=High
40% 4 1=Low
20% 2
0% Visitor Non-Visitor 0
Industry HH | Industry HH 18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
mmm Top Box (9-10) 26% 23% 20% 23% 27% 30% 23% 25% 28%
—Mid-Range (6-8) 36% 37% 37% 36% 34% 38% 31% 40% 45%
mmm Bottom Tier (1-5 34% 35% 37% 38% 34% 25% 41% 31% 24%
DK 5% 6% 5% 3% 4% 7% 5% 5% 2%
Base 1068 892 442 643 313 496 876 313 481
o VTN 6.6 6.5 6.2 6.4 6.8 7.1 6.2 |66 71 |
Q3. I n 2019, visitors spent nearly $18 billion in s$thoassi 6i, whi ch
hospitals, and infrastructure. Do you think tourism is worth the issues associated with the industry?
143 ‘(BBED'I'
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Tourism Management Strategies
(Fall 2022 - Spring 2023)



v d@waCointyn r

100%
80%
60%
40%
20%
0% Hawail 06i Maui
OVERALL OVERALL Ob6ahu Obahu Hawailo Island Maui County Kauaodi Kauagl
2022 Fall Szorzig 2022 Fall éoﬁg 2(')2';‘”%” 2023 28202“?;’” 2023 2022 Fall éoﬁg
pring pring Spring Spring pring
E Top Box (9-10) 53% 52% 49% 52% 60% 49% 61% 50% 62% 71%
O Mid-Range (6-8) 23% 24% 25% 25% 17% 20% 21% 26% 18% 17%
B Bottom Tier (1-5 20% 21% 21% 21% 19% 29% — 16% 18% 16% 11%
m DK/Rf 4% 3% 4% 3% 4% 3% 2% 6% 4% 1%
Base 1949 1960 811 816 451 453 397 401 290 290
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