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Research Objectives

i

Resident sentiment toward Ha wa i visitod sdustry is vital to maintaining
Responsible and Regenerative Growth in the industry and in the s t a teeoiBomy
overall

The ResidentSentiment Survey(RSS)has been conducted 22 times since 1999, and
the current surveywas conducted by Omnitrak Group, Inc. The primary objectives of
the RSSresearchare:

A
A

A

A

Totrack keyresidentattitudes towardtourismin H a w avegiine.

Toidentify perceivedpositive and negativeimpacts of the visitor industry on local
residents.

Toidentify for the visitor industry and HTA issues or concernsregardingtourism
expressedby residents.

To explore resident perceptions on ideas to 0 ma n aay mitigate the negative
impacts associatedwith tourism.

Statistical Analysis-- Within the r e p ograpls &nd tables, a box or shaded area shows a
statistically significant difference across columns (e.g. islands or attributes) in the same year at
the 95%level of confidence

An arrow 3 or C indicates a statistically significant difference when ratings are compared
acrossyearsat the 95%confidencelevel.
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Sample Plan and Methodology

SamplePlan

Omnitrak used a regionbased stratified sampling for the study, the same approach used in earlier Resident
Sentiment Surveyefforts conducted by Omnitrak The sampling plan divided the State into 12 subregionswith
considerationto population proportion, and allocated sufficient sample for each area to achievean acceptable
sampling error. Within each region, data was collected randomly The resulting sample of residents was
weighted proportionatelyto population distribution per the latest State Censusfrom the State Department of
Business,EconomicDevelopment& Tourism

Statewidesamplingproduceda total of n = 1967 respondentsas follows:
006 a 828

H a w dslaidi482

Mauilsland: 321,Mo | 0:B7316N n:8 6 |

Ka u:2%Mi

> > I

Methodology
A mixed methodologywas used for this survey,including a combination of Computer Assisted Telephone
Interview(CATI25%) and online surveys(75%).

A All calls were placed from Omn i t coatkubssly quality-controlled calling center in the Davies Pacific
Centerbuilding in DowntownHonolulu

A FieldDates March5 through April30, 2024

%gl



Key Recommendations
& Takeaways

4 .
3% Omnitrak
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.

s DREDT



Key Recommendations & TakeawaysState Overall

Key measures of resident sentiment ticked upwards and are gaining on
e historic levels After an extended period of weakening,which started in the
early 20106 $H,a w aasideint sentiment towards tourism is slowly gaining
momentum with improvement in areas that tourism should be actively
encouragedand that the industryis being better managed

Key Resident Sentiment Tracking Statements

Fall Spring Fall Spring Spring

Tourism has brought more benefits 567 5.94— 6.05 0 6.07
than problems

Perceived impact of tourism on you

. 6.01 6.02 6.21 6.10 6.33
and your family

Tourism is being better managed on

) 5.06 5.33 5.44 5.34 5.65+
my island

Tourism should be actively

5.87 6.10—~  6.07 6.07 6.39
encouraged on my Island

—
My island is run for tourists at

6.98 6.93 6.92 6.87 6.93
expense of local people

* Red fontindicates questions where higher ratings are worse for tourism sentiment.

sentiment. While numerous factors impact perceptions of the industry,
havinga Voicein developmentdecisionshas re-emergedas the single, top
individual driver of sentiment, responsible for 15% of driver importance.
Other key drivers relate to economic benefits such as Supporting local
businesses (11%) and Creating jobs for residents (11%). As these areas
extend beyond H T A diect areas of authority, they will require an
integrated effort betweenmultiple public and private sector organizations

4, itrak
$% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.

e Having a voice in developmentdecisionsis now a main driver of resident

The perceived balance of t o u r ibenefilissvs. challenges edged upwards
Perceptions that Tourism has brought more benefits than problems have
regained ground to 56%, a similar level reported in 2022 . The positive news is
that overcrowdingis less top of mind for residents. However, in its place,
residentsnowworryaboutthei n d u simpacyoé cost of living, shifting a focus
onthei n d u setonoyiglenefits and challenges

Fall Spring Spring
2022 2023 2024
) ] Creates jobs for residents 7.4 7.4 7.5
Tourism Benefits _ .
(Mean Scores) Enhances re5|d5e5nts%4 57
quality of life ' ' '
Higher cost of living 70% 73%—  75%
_ Damage to the 71%  75%—  70%
Tourism Challenges €nvironment
(% reporting)
No respect for o 70% 69% 69%
culture/ 06Nina
Overcrowding 73% 74% 65%®

Improved perceptionson the economicimpacts of the industry is the result of a
reduction in negative sentiment in these areas. Fewerresidents are naysayersin
these economicareas and are responsiblefor lifting overall sentiment.

Naysayers or Negative perceptions of the

industry 1-5 ratings (lower scores are better) Sl e il At

Tourism has more benefits than problems 45% 40% (R
Creates job opportunities for residents 23% 19% R)
Creates job opportunities for advancement 34% 30% (R)
Tourism should be encouraged 43% 36% (R)
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Executive Summary Key Resident Sentiment Indicators

Highlevel key indicators of H a w are@sidant sentiment towards tourism have improved slightly in Spring 2024, although remaining below
historic levels. Acrossall major indicators, resident sentiment ticked upwards during this period, especiallyin the important area of Tourism
bringing more benefits than problems.

Perception of tourism Perceived impact of tourism | crceived impact of Tourism has brought more

i ndu "iyt ry-in Hawginddtate iy and your benefits than problems
Ratings 610 67% 69% 65% 69% 47% 50% 52% 56%
10
8
6 10=High
4 1=Low
2
Spring 2023 Spring 2024 Spring 2023 Spring 2024 Spring 2023 Spring 2024 Spring 2023 Spring 2024 0
B Top Box (9-10) 25% 26% 25% 28% 15% 18% 20% 20%
C—Mid-Range (6-8) 42% 43% 40% 41% 32% 32% 33% 36%
mmm Bottom Tier (1-5 30% 29% 32% 28% 37% 32% 45% 40% R
3 No Impact 0% 0% 1% 0% 14% 14% 0% 0%
mmm DK/Rf 4% 2% 2% 3% 2% 3% 3% 4%
Base 1960 1967 1960 1967 1960 1967 1960 1967
mllalV| EAN 6.7 6.8 6.6 6.8 6.1 6.3 5.9 6.1

7 . k
Y% Omnitra
// UNEARTH AHA! INSIGHTS, MASTER YOUR MARKET.

Q1. Using a 16point scale where 10 means Extremely Favorable and 1 means Not
please give me your Qn%e

Favorabl e

at

Al L,

Q. 4.

and 1 meaning Do Not Agree At All. You can choose any humber between 1 and 10.

I dm going

to

Q2a/b. Using a 1G@point scale where 10 means Extremely Positive and 1 means Extremely

ARtbXCof NPYuNPEhda¥OlnTRAEuENPyOVRTALNal BPCE

our Family?

r e a dourism, andask ymeto Hebsa telerra bawimscha b o u t
you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree

tourism



OTourism has Dbrought mdicket udwaras anf2024 s

% strongly/ somewhat agree tourism has
brought more benefits than problems

(Rating of 6-10 on 10-Point Scale) Annual Visitor Arrivals
90% - - 11,000,000
80%
80% - 78% ’ - 10,000,000
71%
70% - 67% 494 - 9,000,000
J ) 4% 57% onl 8,000,000
60% 54% 539 0 5204 56%
ile - 7,000,000
50% -
- 6,000,000
40% -
- 5,000,000
o -
30% - 4,000,000
20% - - 3,000,000
10% - - 2,000,000
0% - - 1,000,000
$a) ® N ) o & O > O » 2 9 Q » »
FEFES &SSO E @
.g\ .\« R\ R\ R\ S\ S\ A\ R\ R\ S\ L AL NN\ M\ R\ R\ S A2 q,% NN
R N Vv Q) Vv Q7
L DU U S
M\ (8 Q8 AN
mm %Strongly/Somewhat Agree ===V/isitor Arrivals (by Air)
Q. 4. 1 dm going to r ea douysm@andaskyneto gease telenmedowtmich gdn agoee or disagree with each statement using a

\§V Omnltrak scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10 g B m‘
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Executive Summary Economic Impact Indicators

Economicimpact indicators also improved slightly, reporting positive perceptionsregardingthe contribution of tourism to job creation for
residents and opportunities for advancement Slight gains are apparent acrossthese indicators, as negative sentiment in these areas has

lessenedfrom the prior year.

Creates job opportunities

for residents

Creates job

opportunities with
paths for advancement

Supports our local
businesses like
retail, dining, etc.

Supports other industries
important to residents like
agriculture & technology

Ratings 6-10 75% 79% 64% 67% 7% 80% 59% 60%
100% 10
80% 8
60% 6 10=High
1=Low
40% 4
20% 2
0% , , . . . , . : 0
Spring 2023 Spring 2024 Spring 2023 Spring 2024 Spring 2023 Spring 2024 Spring 2023 Spring 2024
B Top Box (9-10) 37% 40% 26% 27% 38% 40% 22% 21%
C—Mid-Range (6-8) 38% 39% 38% 40% 39% 40% 37% 39%
B Bottom Tier (1-5 23% l9%® 34% 30% ® 21% 18% 37% 36%
m DK/Rf 1% 2% 2% 3% 1% 2% 4% 4%
Base 1960 1967 1960 1967 1960 1967 1960 1967
*VIEAN 7.4 7.5 6.6 6.7 7.4 7.5 6.2 6.3
. Q.4. 1 dm going to r ea douysmuandaskyneto gease telermedowtmaich gdu ageee or disagree with each statement using a
\\>\\//§\ Omnitrak scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10 10 o D LE
(7 UNEARTH AHA!INSIGHTS, MASTER YOUR MARKET. g |



Executive Summary Economic Impact (continued)/Quality of Life

T o u r iinspatbos quality of life also improvesslightly with modest gainsin all indicators. Heretoo, reductionsin negative sentiment help
to lift the overall mood in these areas. All of these slight improvementshave lifted the mood such that an improvementis noted in those
who saytourism should be activelyencouragedon their island, albeit below historic levels.

Quality of Life

r e si @reates shd@ping, dining &

Economic Impact |

Sponsors festivals, activities &
| Enhances

Tourism should be actively sports events for residents and

encouraged on my island quality of life entertainment opportunities visitors
Ratings 6-10 55% 61% 47% 52% 66% 68% 61% 66%
100% 10
80% 8
60% 6 10=High
1=Low
40% 4
20% | 2
0% : : : , . , , , 0
Spring 2023 Spring 2024 | Spring 2023 Spring 2024 Spring 2023 Spring 2024 Spring 2023 Spring 2024
B Top Box (9-10) 23% 26% 14% 16% 29% 29% 23% 26%
C—Mid-Range (6-8) 33% 35% 32% 36% 37% 39% 39% 39%
Emm Bottom Tier (1-5 43% 36% ® | 50% 45% ® 32% 29% 36% 31% ®
E= DK 2% 3% 3% 4% 2% 3% 3% 3%
Base 1960 1967 1960 1967 1960 1967 1960 1967
sl EAN 6.1 6.4 — 54 5.7 6.6 6.8 6.4 6.7 _
, . Q.4. |1 dm going to r eadouysm,mndaskyoeto @ease telenmedaowtmaich gom aguee or disagree with each statement using a
\\>\\//§\ Omnltl‘ak scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10 11 ) I'\'!'
// UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET. ——-.i*.



Executive Summary Native Hawaiian Cultural & Sustainability Indicators

Residents strongly agree on the importance of Authentic presentation of the Native Hawaiian culture/language and that Visitors need to be
educatedon protectingH a w a naburaldesvironmentand cultural resources Onthe other hand, residentsremain neutral in their assessmentthat
Tourism contributes to the perpetuation of the Native Hawaiian culture and are only slightly positive that Tourism helps to fund stewardship of
Ha w a resourées Similarly,residentsare neutral on the newlyadded indicator that Tourismcontributesto natural resourcesin the community:.

Native Hawaiian Cultural Indicators |

Authentic presentation of
Native Hawaiian language

and culture is important

Tourism contributes
to the perpetuation of
Native Hawaiian
culture and language

Tourism helps fund the
stewardship

natural resources, parks

and cultural sites

Visitors need to be

@ducatdcPayouti plotecting
the natural environment

and cultural resources

Sustainability and Natural Resources

NEW Tourism contributes to
the improvement and
maintenance of the natural
resources in the community

Ratings 6-10 87% 86% 43% 43% 55% 57% 91% 92% 46%
100% - - 10
80% - - -1 8
60% - - -1 6 10=High
1=Low
40% - - 4
20% - - 2
0% , . , , . , . , , 0
Spring 2023 | Spring 2024 | Spring 2023 | Spring 2024 ¥ Spring 2023 | Spring 2024 | Spring 2023 | Spring 2024 Spring 2024
B Top Box (9-10) 61% 62% 14% 12% 18% 21% 70% 71% 16%
I Mid-Range (6-8) 26% 23% 28% 31% 37% 36% 21% 21% 30%
Emm Bottom Tier (1-5 11% 12% 53% 51% 39% 36% 7% 6% 49%
mmm DK/Rf 2% 2% 5% 6% 6% 7% 1% 2% 5%
Base 1960 1967 1960 1967 1960 1967 1960 1967 1967
il EAN 8.4 8.5 5.2 5.2 6.0 6.2 8.9 9.0 54
. . Q.4. 1 dm going to r ea douysmandaskyoneto getase telenmedowtmaich du aguet or disagree with each statement using a
\\>\\<\\ Omnltl‘ak scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10 12 D ”!
// UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET. P i*-



Executive Summary Safety and Security

Newly added in Spring 2024, residents are asked if they feel safe in visitor destinations in H a w adi here there was moderately strong
agreementthat most destinationsin the state are safe, with only 20 percentin disagreement

NEW | feel safe when | travel to visitor

destinations in Hawai 6i
Ratings 6-10 7%
100% 10
80% - 8
60% - 6 10=High
1=Low

40% - 4

20% 2

0% , 0

Spring 2024
B Top Box (9-10) 38%
CMid-Range (6-8) 39%
mmm Bottom Tier (1-5 20%
mmm DK/Rf 3%
Base 1967
*VIEAN 7.5
Q.4. 1 dm going to r ea douysmandaskyoneto getase telenmedowtmaich du aguet or disagree with each statement using a
/ . . . A
\>/\\//Q Ommtrak scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All. You can choose any nhumber between 1 and 10
/ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.



Probl ems Created by Touri s-2024) n Hawa
( According to residents s gpwbemgthaklzneats) 01 t ou

Amongresidents who say that the benefits of tourism do not outweighthe problems, the top perceivedproblems created by tourism are High
prices/higher cost of living (75%), Damageto the environment (70%), and a Lack of respect (69%). Noteworthy,Overcrowdingdipped sharply
this yeard a reasonfor slightly highersentiment and a positive sign that tourism managementefforts are payingoff.

75%
73% |

| 70%

HIGH PRICES/HIGHER COST OF LIVING (

DAMAGE TO THE ENVIRONMENT ( 75%!,

69%
;69%

_ _ _ _ _ eyt
OVERCROWDING (N _ _ _ _ _ _ o 74%

No respect for c

64%
; 70%

Traffic problems

| 60%

Too dependent on tourism/should diversify 62%

42%
41%

l 41%

Locals don't benefit from tourism money

Health concerns, viruses, potential epidemics 46:%
’ | B Spring 2024
@ Spring 2023

CRIME (NET

1%
1%

Tourism/Tourists are given priority 11%’

Loss of cultural/community sensitivity

& . Base: Spring 2023 (902), Spring 202_4 (821). _ _
%QOmmtrak Q5. In your opinion, what problems do you think tourism has crf4ateE-5@Qwe



Opportunities for Improving Opinion of Tourism (Spring 202824)

(According to residentsiotf avor abl e toward touri sm

Among residents who did not express a favorable opinion of tourism in H a w a th&top, actions cited for improving their opinions are
Managing/controlling/capping tourism (18%), Educatingtourists regardingthe s t a tlard@asd people (14%) and Addressingv i s i ldcloaf s 6
respectfor locals ¢ u | Nu nil@%).0

Manage/Control/Cap tourism 2204

Educate tourists regarding land and peoplé 14%

Be more cautious of/ address |

t 404 f or. locals/cul
Help locals/tourism caters to tourists - Spring 2024

Diversify economy/too dependent on tourism B Spring 2023
Tourism money should benefit locals

Charge fees for tourists/increase taxes for tourists
Lower cost of living/costs/taxes

Address influx of newcomers purchasing propert
Protect our environment

Address road/traffic issues

2%
%

2%
%

Create stricter laws for tourists/set rules for tourists

Limit places tourists can go

/ . Base: Spring 2023 (623), Spring 2024 (579
3% Omnitrak Pring 2023 (623, Spring 2024 (579)
/ UNEARTH AHA! INSIGHTS, MASTER YOUR MARKET.

Q6a. You said that you do not have a favorable opinion of tourism. What would it take to improve your opinion? Anything else? 15 '——‘.!AI ) sl



Executive Summary Balance: Negative Impacts/Managed Tourism

Apartfrom specific perceivedproblemscreated by tourism, the number of residents who thought their Island is run for tourists at the expenseof
local people (67%) and that their | s | aetahdry is too dependent on tourism (80%) held steady since 2022. Re s i d assessmént of
managedtourism measures,such as Tourismbeing better managedand havinga Voicein tourism developmentdecisionsrose sharplythis year

due to areductionin negativesentiment.

Negative Impacts

Managed Tourism

| More effort is made to | have a voice in my

Island is run for Island economy balance economic benefits ~ Tourism is being island's tourism
tourists at expense is too dependent | : i better managed on -
f local | touri of tourism and quality of , development decisions
of local people on tourism life for residents my island
Ratings 6-10 67% 67% 82% 79% 47% 47% 45% 48% 23% 27%
100% -
80% - -
60% - - 10=High
1=Low
40% -
20% -
0% . . , , , , , , , ,
Spring 2023 | Spring 2024 | Spring 2023 | Spring 2024 | Spring 2023 | Spring 2024 | Spring 2023 | Spring 2024 | Spring 2023 | Spring 2024
I Top Box (9-10) 30% 31% 41% 42% 15% 15% 12% 13% 7% 10%
—Mid-Range (6-8) 38% 36% 40% 38% 32% 32% 33% 34% 16% 18%
I Bottom Tier (1-5 29% 29% 15% 18% 47% 45% 47% 44% 70% 65%(R)
DK 4% 4% 3% 3% 6% 8% 8% 9% 7% 8%
Base 1960 1967 1960 1967 1960 1967 1960 1967 1960 1967
plllel\ EAN 6.9 6.9 7.8 7.7 5.6 5.6 53 5.6 3.8 4.2 —
74 i Q. 4 I dm going t o r ea douysmandaskyneto gicdase telenmdowtmaich gdo ageee or disagree with each statement using a m'
N N . . ,
\>//\§ Omnltrak scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10 16 === g



Executive Summary Tax Dollars Should be Spent to Manage Tourism

Similarly, public support for utilizing tax revenuesto managethe impacts of tourism on communities continued to lean favorably Approximately
two-thirds (65%) of respondentscontinued to expressstrong or somewhatagreeableopinions on this idea. Perceptions,however,remain divided

amongthose who saytax revenueshould be used to encouragetourism, with about half expressingpositive and negative support.

Tax dollars should be spent to MANAGE the Tax dollars should be spent to ENCOURAGE
impacts of tourism in my community

7 . k
Y% Omnitra
// UNEARTH AHA! INSIGHTS, MASTER YOUR MARKET.

tourism in my community

Ratings 6-10 66% 65% 41% 42%
100%
80%
60%
40%
20%
0% . . . ,
Spring 2023 Spring 2024 Spring 2023 Spring 2024
i Top Box (9-10) 30% 28% 15% 15%
C—Mid-Range (6-8) 36% 37% 26% 27%
mmm Bottom Tier (1-5 30% 29% 55% 53%
mmm DK/Rf 4% 6% 4% 5%
Base 1960 1967 1960 1967
il EAN 6.8 6.8 5.0 5.1

10=High
1=Low

Using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All, how much do you agree or disagrdn at é . [ | NSERT]
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Executive SummaryTourism is Worth the Issues, Benefits Outweigh Problems by Island/Area

Atthe communitylevel, residents most critical of Tourismbeing worth the issues associatedwith it residedin Wa i 6 awmike ¢ne North Shore of
O 6 arkversedand now showspositivesupport. Onthe otherhand, L N n r@sddents now showthe weakestsupporton this particular measure

ATourism is worth the {Rating 6-10p ssoci ated with itbo
I I I I
2%
0 0
6206 | 63%  67% 6300 64% S80% 67% I s00e sy,  63% | 6206 629 62%
53% 52% 53% I |
I I I
| 1
ATourism has brought more (RaBnygé-10) t s t han probl emso
I I I I
| = |
%, 57% O  58% 5806  59% 59% . 60% .
56/o| 0 499 I 56% 54% I 54% 5204 57%
44% 0 45%
I 34% I I
I I I I I
Statewide O a Hamoluly © EW&VA i 0 & feq No. Central Maui  West Central/Mo | o KLaNtniaKdaiu a 6 NE SW Hawa iwgdt East

Leeward Shore County Maui E. Maui Kauaka@uadi Hawall@dwai 0i
Q3. In 2023, visitorsspentnearly@1bi I | i on i n Hawai 6i, which produced more than $2 billion in state
infrastructure. Do you think tourism is worth the issues associated with the industry?

\/// .
Y% Omnitrak <. 4.

Il dm going

to

scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All.

r e a dounysm,@ndask yoeto Eease telenmedowtmsich gdn ageee or disagree with each statement using a 18
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Key Indicators by Island/Area (continued)

Atthe community level, residents least likely to feel that Tourismis mostly positive for their family reside in the Central, Windward,
and &Ewa/Leewardareasof O 6 adndonMo | o.k a 0 |

ATouri sm has been 6mostly posbti( RadélDhgr 7you and your family

I 54%

|
|
| 46% 48%
|
|
|

50% | 47% | 48%
46% 0 0 0
40%  40% on  41% 41% 3804 43% 1 4104
I I I | I | I 1 I I0 3I1% I I I I I I | I
I I I I
A T hiisland is being run for tourists at the expense of local peopleod (Rating 6-10)
| 79% | 2404 77% | |
67% | 67% 69% ;40 68% s3I = 1% | 71% 72%  70% | 69%
60% 0 57% 1% 519
I I I I I I I I : I 1 I : I I I I I I
I | I | |
Ew Windward Ng. M West Central/
Statewide 08 a Hanolulu, © Central Maui , ua t East
Leeward é\Na' oanaeSh ore County Maui E.Maw Mo | ok &l a aKoai I?aualéau H"awahmf\?\,auaowa| Oi

Q2a/b. Using a 18point scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you ratetheovemafp act t ouri sm has onéYou

\§<//§\ Omnitl‘ak Q. 4. 16 m go i ng to rea doury'sm,land_asbymeto pletase telenmedowtmaich g aguee or disagree with each statement using a 19 Ne
ZZEN s oo sovn s scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All. == @



Awareness of HTA Destination Stewardship Initiatives

Nearly six-out-often (58%) H a w aresidants are aware that the H a w aToudism Authority is working on destination stewardship initiatives.
Awarenessamong L N n eegidents was the highest in the State, with 64 percent of residents aware of at least one of the HTADestination

Stewardshipinitiatives referencedin the research

Percent of residents aware
of at least one specific HTA

destination stewardship

Are vyo

u awarl e

t hat

t he

[Examples of HTA destination stewardship programs by island]

initiative
State Overall 58%
06ahu 59% Pre- and postarrival visitor ~ Stewardship plans for key = Curated experiences for
communications program hot spots on @sidertsuand visitors
Ul 6f | s | an%r% Preservation of culturally Resources to perpetuate Plan to facilitate positive
0 significant hotspots authentic Hawaiian culture community-visitor relations
: Responsible tourism Cultural education and Regenerative tourism
0
Maui Island 58% communications program training programs strategies
Mol ok abi 48% Responsible visitor behavior Product development focuse Enhance interisland
0 communications program  on Regenerative tourism transportation options
- a - . A . . Encourae eanln fuIdayI mpl ement t haseg
0
LNnaodi 64% LNnaoi City Ppro {n rgstays Gounty Plé&tigea 0 i
Kauaéi 56% Focus policy efforts on visito  Address overtourism by Local culture educational
and resident behavior managi ng Kaua dmatenals Brivisitors s
N re you aware a e i s working onéé ’
\//\< mnitra QI10AA that th HTA k ?
// UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET
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Awareness of HTA Destination Stewardship Initiatives (continued)

Residents aware of Destination Stewardshipinitiatives are significantly more apt to feel that such efforts are working, and that the balance
betweent o0 u r ipasifivéand negativeimpacts, weighmore towardthe positive.

Mean Scores Aware* | Unaware
Awar_ene_ss of o Tax dollars should be spent to manage 20 6.4
Destination Destination  the impacts of tourism in my community ' '
in initiati Stewardshi . .
Steyvgrdshlp Initiatives P Tourism is being better managed on my 6.2 48
positively impacts island . -
resident sentiment More effort is being made to balance
economic benefits of tourism and quality 6.1 4.9
o of life for residents
Destination
Balance Tourism has brought more benefits than 6.5 55
problems ; '
Tourism is worth the issues associated
: . 7.0 6.2
with the industry
*Note: Aware of at | east one Hawai 6i Tourism Authority destination s

Q10A.Ar e you aware that the HTA is working onéé. . ?
A i
Y& Omnitrak

;

2EDT
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DETAILED FINDINGS
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Impact of the Visitor Industry
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Impact of Tourism on the State Overall

100%
80%
60%
40%
20%
0% Yr 2021 Yr 2022 Yr 2023 Yr 2024
Yr 2020 Spring Yr 2021 Fall Spring Yr 2022 Fall Spring Spring
B Top Box (9-10) 31% 25% 24% 24% 27% 25% 28%
C—Mid-Range (6-8) 34% 38% 38% 40% 37% 40% 41%
mmm Bottom Tier (1-5 33% 34% 36% 34% 33% 32% 28% (R)
No Impact 0% 0% 1% 1% 1% 1% 0%
mmm DK/Rf 2% 2% 2% 2% 3% 2% 3%
Base 1709 1779 2007 1955 1949 1960 1967
FI-NIEAN 6.8 6.6 6.5 6.6 6.7 6.6 6.8

Q2a. Using a 1@oint scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the

overall
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Impact of Tourism on the Staté® By County

100% -
80% .
60% ke
40% ok
20% ok
0% H 6 H 8 i Maui Maui
OVERALL OVERALL| O6ahu Odahu 0! 08 A&l 0 el ot Kauaoi Kauaodi
2023 2024 2023 2024 023 024 023 024 2023 2024
Spring Spring Spring Spring Spring Spring Spring Spring Spring Spring
B Top Box (9-10) 25% 28% 25% 27% 24% 29% 26% 28% 27% 29%
C—Mid-Range (6-8) 40% 41% 41% 43% 41% 37% 37% 36% 41% 32%
mmm Bottom Tier (1-5 32% 28% 32% 27% 32% 30% 36% 32% 30% 36%
= No Impact 1% 0% 1% 0% 1% 0% 0% 0% 0% 0%
m DK/Rf 2% 3% 2% 2% 1% 4% 1% 3% 2% 2%
Base 1960 1967 816 828 453 482 401 367 290 290
mllllV| EAN 6.6 6.8 6.7 6.8 6.7 6.8 6.4 6.5 6.7 6.6
A : Q2a. Using a 1oint scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the
%QOmmtrak overall tourism has onéThe State as a whole? 25

i mpact

10
8
6
10=High
1=Low
2
0



100% - -
80% - -
60% -
40% - -
20% - -
0% 60 Ewa B Ewa |/
Urban Urban Leewavtvr d Leewz\;vr d Wai 6aiMaeé 6 a MVindeward Windward| North North Central Central
Honolulu | Honolulu O'ahu O'ahu 2023 0ahjluO06ahu Shore Shore O6ahjuOb6ah
2023 2024 . - 2023 2024 2023 2024 2023 2024
Spring Spring 202.3 202.4 Spring Spring Spring Spring Spring Spring Spring Spring
Spring Spring
Emm Top Box (9-10) 28% 29% 22% 27% 17% 30% 28% 21% 30% 23% 21%
CMid-Range (6-8)  45% 46% 37% 41% 27% 35% 47% 25% 35% 52% 39%
mEmm Bottom Tier (1-5) 25% 23% 37% 27% 51% 32% 22% 53% 34% 26% 37%
—No Impact 0% 0% 2% 1% 0% 0% 1% 0% 0% 0% 0
mmm DK/Rf 2% 1% 1% 5% 5% 2% 2% 1% 0% 0% 2%
Base 300 300 150 152 79 125 125 80 82 82 85
sl EAN 7.0 7.1 6.5 6.7 5.6 6.6 6.8 5.7 6.7 6.9 6.3
Q2a. Using a 16ooint scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the
whol e? 26
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Impact of Tourism on the Stat® By Area (Maui County)

100%

80%

60%

40%

20%

0%

Central / East

Central / East

Mol ok ab

I MRI0&2K3a 6 i

210K rBa 0 i

West Maui West Maui . )

2023 Spring 2024 Spring MaSuF;rin?gZS Maéurgrin(])gm Spring Spring Spring
Em Top Box (9-10) 36% 26% 24% 29% 26% 26% 15%
—IMid-Range (6-8) 31% 39% 39% 36% 23% 26% 40%
B Bottom Tier (1-5 28% 31% 37% 31% 51% 45% 36%
—INo Impact 2% 1% 0% 0% 0% 3% 0%
mmm DK/Rf 3% 2% 0% 3% 0% 0% 9%

Base 150 125 176 196 50 37 9

s\ EAN 7.1 6.8 6.3 6.5 6.1 6.1 6.4

7 . l(
Y% Omnitra
// UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.

Q2a. Using a 16oint scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the ovepaltim
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Impact of Tourism on the Stat® B y

ATr e a

(HaWai)d

100%
80%
60%
40%
20%
0
0% East Ha wkBa 9fti Ha wde s6ti Ha wwWwe Hti  H a widortld/ iEast North / East South / West South / West
Island 2023 Island 2024 Island 2023 Island 2024 Kauadi 2@ Ba o i 2@ uta 6 i 2@ Ba b i
Spring Spring Spring Spring Spring Spring Spring Spring
= Top Box (9-10) 24% 27% 24% 33% 28% 30% 24% 26%
C——Mid-Range (6-8) 43% 39% 39% 33% 40% 31% 42% 34%
mEmm Bottom Tier (1-5 31% 30% 34% 30% 30% 34% 31% 39%
—No Impact 0% 0% 2% 1% 0% 0% 0% 1%
mmm DK/Rf 1% 4% 1% 3% 2% 4% 2% 0%
Base 228 254 225 228 145 149 145 141
,-I-MEAN 6.8 6.7 6.5 6.9 6.7 6.7 6.6 6.5

7 . l(
Y% Omnitra
// UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.

Q2a. Using a 16oint scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the ovepaltim

tourism has whol e?

onéThe
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Impact of Tourism on the Stat®

Visitor Industry Household vs Ne¥isitor Industry Household

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,

overall

i mpact

U —— T T
80% - - - - - - - - R - - B o
60% F-{P 0 - 1 - - (-1
40% - -1+ -1 |1 bl
20% - - - - S - - - - - - -
0% Visitor Visitor Visitor Non-Visitor Non-Visitor| Non-Visitor
Visitor Industry Visitor Industry Industry Non-Visitor Industry Non-Visitor Industry Industry
Industry Industry Industry Industry
Household Household | Household Household Household | Household
Household Household Household Household
2021 Fall | 2922 | 020Fal | 2023 2024 oot Fall | 2922 1 o0 Fan | 2923 2024
Spring Spring Spring Spring Spring Spring
B Top Box (9-10) 28% 25% 29% 29% 30% 19% 24% 24% 21% 25%
CMid-Range (6-8) 34% 38% 38% 38% 40% 41% 41% 37% 43% 43%
Emm Bottom Tier (1-5 35% 35% 31% 31% 28% 37% 33% 34% 33% 28%
—No Impact 1% 1% 1% 0% 0% 1% 0% 1% 1% 0%
mm DK/Rf 2% 2% 1% 2% 2% 3% 2% 4% 2% 4%
Base 1063 1028 1137 1068 1124 944 927 812 892 843
il EAN 6.6 6.5 6.8 6.8 6.9 6.3 6.6 6.5 6.5 6.7
Q2a. Using a 16oint scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the
tourism has onéThe State as a whole? 29
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Impact of Tourism on the Stat® By Demographics

Income
100% 10
80% 8
0
60% 6 10=High
1=Low
40%
20% 2
0% 0
18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
E= Top Box (9-10) 23% 28% 30% 32% 25% 25% 35%
—Mid-Range (6-8) 35% 43% 43% 43% 37% 43% 48%
mmm Bottom Tier (1-5) 38% 27% 26% 21% 35% | 30% 16%
==No Impact 1% 0% 0% 1% 0% 0% 0%
DK 3% 2% 2% 3% 3% 1% 0%
Base 360 697 389 498 899 264 585
sl | EAN 6.1 6.9 6.9 7.3 6.4 6.8 7.5

Q2a. Using a 16point scale where 10 means Extremely Positive and 1 means Extremely Negative how would you rate the
I f teuri %Eg! no

% i
N NS . . ~
\S///\QOmmtl‘ak overall i mpact tourism has onéthe state as a whol e?



60% -

Impact of Tourism on You & Your FamiyOverall Trend

% saying Tourism has been fAmost
o)
50% - 49%
a0 4406 A9%
42% 410 41% 20% 41% 41% 40%
40% -
6 36% 36% /% 369
34%®)33%
30% -
20% -
10% -
0% T T T T T T T T T T
Yr 2006 Yr 2007 Yr 2009 Yr 2010 Yr 2012 Yr 2014 Yr 2015 Yr 2017 Yr 2017 Yr 2018 Yr 2019 Yr 2020 Yr 2021 Yr 2021 Yr 2022 Yr 2022 Yr 2023 Yr 2024
Spring  Fall Spring Fall  Spring Fall  Spring Spring
In order totrack the data (change in rating scale) from 2009, a rating of-Z0 was used to approximate the percent that felt
positively about this statement.
Q2b. Using a 16ooint scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the
/ . overall impact tourism has onéyou and your family?
3% Omnitrak
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Impact of Tourism on You & Your FamilyOverall

100% 10
80% 8
60% 6
10=High
1=Low
40% 4
20% 2
0% Yr 2021 Yr 2022 Yr 2023 Yr 2024 0
Yr 2020 Spring Yr 2021 Fall Spring Yr 2022 Fall Spring Spring
B Top Box (9-10) 15% 15% 16% 16% 18% 15% 18%
CMid-Range (6-8) 27% 26% 29% 30% 28% 32% 32%
mm Bottom Tier (1-5 37% 41% - 39% 40% 37% 37% 32%@
E=No Impact 20% 14% 13% 13% 13% 14% 14%
mmm DK/Rf 1% 3% 2% 2% 3% 2% 3%
Base 1709 1779 2007 1955 1949 1960 1967
#VIEAN 6.1 59 6.0 6.0 6.2 6.1 6.3

Q2b. Using a 16oint scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the
overall impact tourism has onéyou and your family?

4, itrak
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Impact of Tourism on You & Your Famiigy County

100%
80%
60%
40%
20%
0% H o H 5 iMaui Vaui
OVERALL OVERALL O6ahu O6ahy aWabomawal olvau aul KauaodiKauaoi
Island Island County County
2023 2024 2023 2024 2023 2024
Sprin Sprin Sprin Sprin 2023 2024 2023 2024 Sprin Sprin
pring pring pring pring Spring Spring Spring Spring bring pring
B Top Box (9-10) 15% 18% 13% 17% 17% 18% 21% 19% 17% 25%
C—Mid-Range (6-8) 32% 32% 33% 33% 28% 32% 29% 30% 29% 25%
mmm Bottom Tier (1-5 37% 32% R 39% 31%R) 36% 35% 31% 37% 36% 32%
E=No Impact 14% 14% 13% 15% 15% 13% 18% 12% 14% 16%
mm DK/Rf 2% 3% 2% 4% 3% 2% 2% 1% 3% 3%
Base 1960 1967 816 828 453 482 401 367 290 290
il EAN 6.1 6.3 6.0 6.3+ 6.1 6.3 6.5 6.2 6.4 6.6
Q2b. Using a 16oint scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the
p . overall impact tourism has onéyou and your family?
3% Omnitrak



Impact of Tourismon You & Your FamiyBy Ar e a

100%
80% a
60% ;
40% 2
20% ;
0% 60 Ewa| B Ewa
Urban Urban oA .~ | Windward| Windward ~ North North Central Central
Honolulu | Honolulu L%g:;\ﬁrd Lg?:ﬁjd W§0'230 a Iwglog4o AaM86ahu06ahu Shore Shore O6 ahjuObéahju
2023 2024 . . 2023 2024 2023 2024 2023 2024
Spring Spring 202.3 202.4 Spring Spring Spring Spring Spring Spring Spring Spring
Spring Spring
B Top Box (9-10) 13% 21%— 10% 18%— 14% 13% 15% 10% 14% 23% 21% 7%
C—Mid-Range (6-8) 39% 36% 33% 32% 18% 33% 27% 37% 14% 27% 32% 26%
mmm Bottom Tier (1-5) 33% 26% 43% 31% 52% 36% 42% 26%([R) 65% 44%R) 28% 45%__
C—INo Impact 13% 15% 13% 13% 11% 13% 13% 21% 6% 6% 18% 15%
mmm DK/Rf 2% 2% 1% 6% 5% 5% 3% 6% 1% 0% 1% 7%
Base 300 300 150 152 79 84 125 125 80 82 82 85
sl EAN 6.2 6.7 ™ 5.8 6.3 5.2 6.1 6.0 6.0 4.8 6.1+ 6.7 57®
Q2b. Using a 16point scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the
family? 34 ==
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Impact of Tourism on You & Your FaméyBy Area (Maui County

100% - 10
80% 8
60% 6
10=High
1=Low
40% 4
20% 2
0% Central / East | Central / East 0
West Maui West Maui . ; Mol okadiMRIO®RKBadli LNW2aSHi | 210RBadi 2024
2023 Spring | 2024 Sprin Maui 2023 Maui 2024 Sprin Sprin Sprin Sprin
pring pring Spring Spring pring pring pring pring
Emm Top Box (9-10) 33% 28% 18% 18% 12% 18% 32% 18%
—Mid-Range (6-8) 28% 30% 30% 30% 16% 25% 38% 31%
mmm Bottom Tier (1-5 27% 30% 33% 39% 22% 25% 5% 50%
—INo Impact 10% 11% 17% 12% 50% 31% 24% 0%
mmm DK/Rf 3% 0% 2% 1% 0% 0% 0% 0%
Base 150 125 176 196 50 37 25 9
mlllel\ EAN 7.0 6.8 6.4 6.1 6.1 5.7 8.1 55
% . Q2b. Using a 16point scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the ovepaittim
\>\§\Ommtl‘ak tourism has onéyou and your family? 35 B |“!
/ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET. T E—



Impact of Tourismon You & Your FamyBy Area (HaMauw)doi |

100% - 10
80% - 8
60% - 6
10=High
1=Low
40% - 4
20% - 2
0% — — — — 0
East HawhkaHti Ha wsde soti Ha wWwe $Hti H g widortlo/ iEast North / East South / West South / West
Island 2023 Island 2024 Island 2023 Island 2024 Kauadi 2HR2Ba d6i |2KNRWadi 2KWRBadi |[2024
Spring Spring Spring Spring Spring Spring Spring Spring
mmm Top Box (9-10) 18% 16% 17% 20% 19% 28% 14% 19%
C—Mid-Range (6-8) 29% 28% 28% 36% 27% 24% 32% 28%
mEmm Bottom Tier (1-5 37% 38% 36% 32% 34% 32% 40% 31%
—No Impact 15% 16% 15% 9% 15% 12% 14% 22%
mmm DK/Rf 2% 2% 5% 2% 5% 4% 1% 0%
Base 228 254 225 228 145 149 145 141
sl EAN 6.2 6.2 6.1 6.4 6.5 6.7 6.2 6.4
Q2b. Using a 16point scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the ovepaitim
tourism has onéyou and your family?
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Impact of Tourism on You & Your Famiy

Visitor Industry Household vs Ne¥isitor Industry Household

100%
80%
60%
40%
20%
0% - = = - - - - - - o
Visitor Visitor Visitor Visitor Visitor Non-Visitor Non-Visitor Non-Visitor Non-Visitor Non-Visitor
Industry Industry Industry Industry Industry Industry Industry Industry Industry Industry
Household Household Household Household Household Household Household Household Household Household
2021 Fall 2022 Spring 2022 Fall 2023 Spring | 2024 Spring 2021 Fall 2022 Spring 2022 Fall 2023 Spring | 2024 Spring
B Top Box (9-10) 22% 20% 24% 18% 23% 10% 13% 12% 11% 12%
C—Mid-Range (6-8) 30% 30% 30% 34% 31% 29% 30% 26% 30% 34%
Emm Bottom Tier (1-5 35% 40% 36% 34% 32% 43% 39% 38% 41% 32%
E==2No Impact 11% 9% 9% 12% 11% 16% 16% 19% 16% 18%
mmm DK/Rf 1% 1% 1% 3% 3% 2% 2% 6% 2% 4%
Base 1063 1028 1137 1068 1124 944 927 812 892 843
,-I-IVIEAN 6.3 6.2 6.5 6.3 6.5 5.7 5.9 5.8 5.8 6.1
Q2b. Using a 16point scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the
and your family? 37
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Impact of Tourism on You & Your Famil$y Demographics

Income
100% 10
80% 8
60% 6
10=High
40% 4  l=Low
20% 2
0% 0
18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
mmm Top Box (9-10) 19% 21% 15% 15% 15% 18% 24%
—Mid-Range (6-8) 25% 35% 37% 34% 30% 36% 37%
mmm Bottom Tier (1-5 40% 32% 30% 25% “ 37% 33% 25%
== No Impact 9% 10% 16% 23% 15% 13% 12%
mmm DK 7% 2% 1% 3% 4% 0% 3%
Base 360 697 389 498 899 264 585
sl IEAN 6.0 6.5 6.2 6.5 6.0 6.4 6.9

Q2b. Using a 1@ooint scale where 10 means Extremely Positive and 1 means Extremely Negative how would you rate the
overall impact tourism has onéyou and your family? I f tourism has no

7 . l(
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Tourism has brought mdadOeralbTeende f

90%

80% -

70%

60%

50%

40%

30%

20%

10%

0%

% strongly/ somewhat agree tourism has brought more benefits than problems

789, 80%

71% 2 7106
7% Gags 66%
63% w10
61% 50,
58% 57% 56%
4% 53% 54% 52%¢)
‘ ‘ | ‘ ‘ \

Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr
2005 2006 2007 2009 2010 2012 2014 2015 2017 2017 2018 2019 2020 2021 2021 2022 2022 2023 2024
Spring Fall Spring Fall Spring Fall Spring Spring

In order totrack the data (change in rating scale) from 2009, a rating of-60 was used to approximate the percent that felt
positively about this statement.

Q4.1. Using a 16ooint scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
di sagree thaté?

or

t
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\ u
OTourism has brought md®&Oerabene
100% 10
80% 8
60% 6  10=High
1=Low
40% 4
20% 2
0% 0
YT 2020 Yr 2021 Yr 2021 Yr 2022 Yr 2022 Yr 2023 Yr 2024
Spring Fall Spring Fall Spring Spring
mmm Top Box (9-10) 19% 17% 16% 20%— 19% 20% 20%
—Mid-Range (6-8) 35% 36% 33% 33% 37% 33% 36%
mmm Bottom Tier (1-5 42% 44% 48% 44% 40% 45% — 40%
DK 4% 3% 3% 3% 3% 3% 4%
Base 1709 1779 1999 1955 1949 1960 1967
mlllal1EAN 6.0 5.9 5.7 59 — 6.1 5.9 6.1

Q4.1. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
or disagree

that é?



\

OTourism has brought m®ByColngne

100% - .10
80% | - -1 8
60% - - -1 6 :
10=High
1=Low
40% - - -1 4
20% - - - 2
0% - P 0
N aloh-lawall\ﬂl. : g :
OVERALL| OVERALL O6ahu Q®218u IsIan%Z 23| 1sland 2024 Maui County Maui CountyKauadilK2awa®i, 2024
2023 Spring 2024 Spring|  Spring Spring . : 2023 Spring 2024 Spring,  Spring Spring
Spring Spring
mmm Top Box (9-10) 20% 20% 20% 20% 17% 18% 21% 20% 15% 24%
——Mid-Range (6-8) 33% 36% 33% 37% 31% 36% 30% 29% 38% 32%
mmm Bottom Tier (1-5 45% 40% 44% 38% 48% 42% 45% 48% 44% 41%
E= DK 3% 4% 3% 5% 4% 4% 4% 4% 3% 3%
Base 1960 1967 816 828 453 482 401 367 290 290
sl EAN 5.9 6.1 6.0 6.1 5.7 5.9 5.9 5.7 5.8 6.2
Q4.1. Using a 16oint scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
or disagree thaté?
41 e i!
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benef

100% 10
80% 8
60% 6
10=High
1=Low
40% 4
20% 2
0% 6 Ewa 0
Urban Urban Leeward | Leeward Wai 6 aiWaé 6 a \AVlndeward Wmtﬂward North North Cetltral CerA\traI
Honolulu | Honolulu O'ahu O'ahu 2023 2024 Oahl/u O6 a hju Shore Shore O6ahiuO6ahiu
2023 2024 ) ) 2023 2024 2023 2024 2023 2024
Spring Spring 202.3 202.4 Spring Spring Spring Spring Spring Spring Spring Spring
Spring Spring
B Top Box (9-10) 24% 23% 14% 20% 16% 12% 21% 18% 10% 28% 26% 15%
C—Mid-Range (6-8) 35% 39% 37% 38% 17% 22% 30% 39% 19% 31% 31% 29%
mmm Bottom Tier (1-5 39% 34% 46% 36% 63% 62% 44% 34% 70% 41% ® 41% 49%
mm DK/Rf 1% 3% 4% 5% 5% 4% 5% 8% 1% 0% 2% 7%
Base 300 300 150 152 79 84 125 125 80 82 82 85
,-I-IVIEAN 6.3 6.4 5.8 6.1 4.7 49 5.9 6.1 4.4 6.3 6.3 5.8
Q4.1. Using a 16@point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
42 e
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By Area (Maui County)

brought

maér e

benef i

100% 10
80% 8
60% 6
40%
20% 2
0% Central / East | Central / East 0
West Maui West Maui . ; Mol okadliMRIORKBadi LNO2aSi  2l0KRMBaod i
2023 Spring | 2024 Sprin Maui 2023 Maui 2024 Sprin Sprin Sprin Sprin
pring pring Spring Spring pring pring pring pring
i Top Box (9-10) 26% 25% 19% 18% 24% 23% 41% 25%
C—Mid-Range (6-8) 36% 34% 30% 27% 16% 29% 30% 49%
mmm Bottom Tier (1-5 35% 35% 47% 51% 59% 48% 29% 27%
mm DK/Rf 3% 6% 5% 3% 0% 0% 0% 0%
Base 150 125 176 196 50 37 25 9
sl EAN 6.4 6.3 5.8 5.6 55 6.0 7.4 6.3
Q4.1. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or disagree
43 e

7 . l(
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.

that é?

N
o
N
N

t

S



100%

80%
60%
40%
20%
0% n— n— a— n—
East Ha wka 9Hti Ha wde s6ti Ha wda Hti  H a wlidorthd/ iEast North / East South / West South / West
Island 2023 Island 2024 Island 2023 Island 2024 Kauadi 2@ WBa o i 22 uta 6 i 2@ Ba 6 i
Spring Spring Spring Spring Spring Spring Spring Spring
Emm Top Box (9-10) 19% 17% 16% 20% 17% 26% 10% 21%—
C—Mid-Range (6-8) 34% 35% 27% 37% 40% 28% 37% 39%
mmm Bottom Tier (1-5 44% 43% 53% 40%R) 39% 43% 52% 39%
B DK/Rf 3% 4% 4% 4% 4% 3% 1% 1%
Base 228 254 225 228 145 149 145 141
,-I-IVIEAN 5.8 58 55 6.1 5.9 6.3 5.7 6.1

Q4.1. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or disagree

7 . l(
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///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.

that é?
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\ ]
OTourism has brought m@ér e
Visi
100% - 10
80% - 8
0 |
60% 6 10=High
1=Low
40% — - 4
20% — - 2
0% Visitor Visitor Visitor Non-Visitor Non-Visitor Non-Visitor 0
Ir\llésdé?rr Industry IX(;SJ;?: Industry | Industry NI?1 r&-l:g;srltor Industry Nﬁg&ginor Industry | Industry
Y Household Y | Household Household Y ' Household Y Household Household
Household Household Household Household
2021 Fall | 2922 | 2022 Fall 2023 2024 o021 Fal | 2922 oopoFal | 2923 2024
Spring Spring Spring Spring Spring Spring
B Top Box (9-10) 18% 21% 21% 21% 22% 15% 20% 18% 18% 18%
C—Mid-Range (6-8) 32% 31% 37% 34% 32% 33% 35% 37% 31% 39%
mmm Bottom Tier (1-5 48% 45% 40% 42% 42% 47% 42% 40% 47% 37%
B DK 2% 3% 2% 3% 3% 5% 3% 5% 3% 6%
Base 1062 1028 1137 1068 1124 937 927 812 892 843
sl EAN 5.7 5.9 6.1 6.0 6.1 5.6 6.0 6.0 5.8 6.1
Q4.1. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree 45

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,

or

di sagree

that é?

ben



m @ ByeDemaogmphi€tsi t s

\ []
OTourism has brought
Income
100%
80% 8
60% 6
40% 4
20% 2
0%
18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
B Top Box (9-10) 17% 20% 19% 25% 15% 21% 29%
C——Mid-Range (6-8) 23% 39% 41% 40% 34% 34% 40%
Emm Bottom Tier (1-5 54% 37% 36% 31% 46% 44% 29%
E=DK 7% 4% 4% 3% 4% 1% 2%
Base 360 697 389 498 899 264 585
sl EAN 5.3 6.2 6.3 6.6 5.6 6.1 6.8
Q4.1. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being
Completely Agree and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.
46
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Probl ems Created by Touri s-2024) n Hawa
( According to residents s gpwbemgthaklzneats) 01 t ou

75%
73% |

70%

HIGH PRICES/HIGHER COST OF LIVING (

75%

DAMAGE TO THE ENVIRONMENT (

69%
69%

65%
74%,

64%5%0/ i
0%

| 60% g
62% | ;

No respect for c
OVERCROWDING (NE
Traffic problems

Too dependent on tourism/should diversify

Locals don't benefit from tourism money
46% i |
' ' B Spring 2024

Health concerns, viruses, potential epidemicg

CRIME (NET 32% a
: ; i @ Spring 2023

Loss of cultural/community sensitivity

Tourism/Tourists are given priorityfl ;¢ | | | | 5 5 i

& . Base: Spring 2023 (902), Spring 202_4 (821). _ _
%QOmmtrak Q5. I n your opinion, what problems do you think tourism has crmate%ﬂ@ﬁwe



Opportunities for Improving Opinion of Tourism (Spring 202824)

(According to residentsiotf avor abl e toward tour.i

S m

Be

\/// .
\>,,\§\ Ommtrak Q6a. You said that you do not have a favorable opinion of tourism. What would it take to improve your opinion? Anything else? 48 =

Manage/Control/Cap tourism
more cautious of/address |
Educate tourists regarding land and peopl

' i . mSpring 2024
Help locals/tourism caters to tourists 0% pring

Diversify economy/too dependent on tourism B Spring 2023
Lower cost of living/costs/taxes

Tourism money should benefit locals

Address influx of newcomers purchasing propert
Charge fees for tourists/increase taxes for tourist 7%
Protect our environment

Address road/traffic issues

Create stricter laws for tourists/set rules for tourists

Limit places tourists can go

Base: Spring 2023 (623), Spring 2024 (579)



OCreates job opportOuvenallt i es f o

100% 10
80% 8
60% :
10=High
1=Low
40% 4
20% 2
0% Yr 2022 Yr 2023 Yr 2024 0
Yr 2021 Fall Spring Yr 2022 Fall Spring Spring
B Top Box (9-10) 25% 42% 38% 37% 40%
CMid-Range (6-8) 35% 36% 38% 38% 39%
mmm Bottom Tier (1-5 38% 21% (R) 23% 23% 19%
mm DK 2% 1% 2% 1% 2%
Base 1999 1950 1949 1960 1967
il EAN 6.3 7.6 — 7.4 7.4 7.5
Q4. |l &m going to read you some ways tourism may affect your island, plea

each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 being Do Not Agree At All?

*Note: Changed in Spring 2022 fpalidnggjbbemfoTouessmheateattes many wel |

% Omnitrak
DS t
///\\ UNEARTH AHA! 1N3|r£}£strl£ﬂwur 49 ——..!A H



OoCreat es

j ob

opporBwdointyi es

100% .
80% -
60% - -
40% - .
20% - -
0% T3 H T
OVERALL| OVERALL I O6ahu Q®2aBBu I%Ian% 23' Iglang ;voga,l Mali CountyMaui CountyKauabdilKawaai
2023 Spring| 2024 Spring|  Spring Spring Spring Spring 2023 Spring| 2024 Spring|  Spring Spring
B Top Box (9-10) 37% 40% 36% 40% 37% 36% 43% 43% 43% 46%
C—Mid-Range (6-8) 38% 39% 40% 39% 35% 42% 34% 35% 35% 35%
mEmm Bottom Tier (1-5 23% 19% 23% 20% 27% 20% 22% 19% 21% 16%
DK 1% 2% 1% 2% 1% 1% 2% 3% 1% 2%
Base 1960 1967 816 828 453 482 401 367 290 290
el EAN 7.4 7.5 7.3 7.5 7.1 7.4 7.6 7.6 7.7 7.9

4, itrak
3% Omnitra
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Q4. Using a 1@point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or
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OCreates job oppobBunAnteas( ©doah wnk

100% - - - — 10
80% | - - - 8
60% | - — - -6
10=High
1=Low
40% -0 b--- R AR - -4
20% (- - - -t - N - - -2
0% J 0
Urban Urban Leeward | Leeward i 5aMaé oa \AVindeward Windward North North Central Central
Honolulu | Honolulu O'ahu O'ahu O0ahju O6 a hju Shore Shore O6 ahluOb6ahlu
2023 2024 2023 2024 2023 2024 2023 2024 2023 2024
Spring Spring Spring Spring Spring Spring Spring Spring Spring Spring
B Top Box (9-10) 38% 42% 31% 37% 25% 32% 39% 43% 30% 45% 43% 36%
C—Mid-Range (6-8) 43% 40% 43% 41% 18% 29% 36% 39% 37% 37% 36% 37%
mEmm Bottom Tier (1-5 17% 17% 24% 20% 54% 36%(R) 23% 16% 31% 19% 21% 25%
mEm DK/Rf 1% 1% 2% 3% 2% 2% 1% 3% 2% 0% 1% 2%
Base 300 300 150 152 79 84 125 125 80 82 82 85
,-I-MEAN 7.6 7.7 7.3 7.5 5.7 6.6 7.4 7.7 7.0 7.7 7.7 7.3
Q4. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or

%%Ommtrak di sagree thaté? 51 nn I



OCreates

j ob

O p p o rd ByAmen (Miaug Gountyp r

100%

80%

60%

40%

20%

0%

Central / East

Central / East

Mol ok ab

iMRI0@2Ka o

LNO 2B i

West Maui West Maui . :

2023 Spring 2024 Spring Masupl)rizr?923 Megu;rin?gM Spring Spring Spring Spring
B Top Box (9-10) 51% 50% 41% 42% 37% 30% 64% 47%
—IMid-Range (6-8) 27% 29% 35% 36% 28% 38% 27% 37%
B Bottom Tier (1-5 17% 19% 23% 18% 35% 32% 9% 17%
mmm DK/Rf 4% 2% 1% 3% 0% 0% 0% 0%

Base 150 125 176 196 50 37 25 9

sl EAN 8.0 7.8 7.5 7.6 7.2 6.5 8.6 8.3

7 . l(
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.

Q4. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or disagree

that é?

res

10

2024



OCreat es

j ob

oppomByun At eas ( Hawar ési d

100% 10
80% 8
60% 6 :
10=High
1=Low
40% 4
20% 2
0% e —— T — 0
East HawhkaHti Ha wsde séti Ha wwWwe Hti H g widortld/ East North / East South / West South / West
Island 2023 Island 2024 Island 2023 Island 2024 Kauadi 20&2Badi |2K0RAadi |2KWRBadi (2024
Spring Spring Spring Spring Spring Spring Spring Spring
B Top Box (9-10) 37% 33% 37% 41% 44% 46% 42% 46%
C—Mid-Range (6-8) 34% 45% 37% 38% 33% 33% 37% 40%
mEmm Bottom Tier (1-5 28% 20% 25% 20% 22% 19% 20% 12%
mm DK/Rf 1% 2% 2% 1% 1% 3% 1% 2%
Base 228 254 225 228 145 149 145 141
i\ EAN 7.0 7.3 7.3 7.6 7.7 7.8 7.7 7.9
Q4. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or disagree
== &

Y% Omnitrak ~ thate



0OCreates job opporBwlendgipkiess f or r

| Income

Age
100% 10
80% 8
0 .
60% 6 10=High
1=Low
40% 4
20% 2
0% 0
18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
mmm Top Box (9-10) 29% 45% 46% 41% 34% 39% | 51%
——IMid-Range (6-8) 35% 39% 40% 42% 36% 45% 41%
B Bottom Tier (1-5 33% 14% 13% 16% 27% | 16% 8%
DK 4% 2% 1% 1% 3% 0% 0%
Base 360 697 389 498 899 264 585
#\/IEAN 6.8 7.9 7.9 7.7 7.1 7.7 8.2
Q4. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely
Agree and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.
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\ ] ] ]
oOoCreates shopping, dinin
opportunitieveabr resi de
100% 10
80% 8
60%
10=High
1=Low
40% 4
20% 2
0% 0
Yr 2021 Fall Yy 2022 Yr 2022 Fall Yr 2023 Yr 2024
pring Spring Spring
B Top Box (9-10) 29% 31% 26% R) 29% 29%
C—Mid-Range (6-8) 39% 35% 38% 37% 39%
mmm Bottom Tier (1-5 31% 32% 33% 32% 29%
DK 1% 2% 2% 2% 3%
Base 1996 1955 1949 1960 1967
mlllel 1 EAN 6.7 6.7 6.6 6.6 6.8
Q4. |l ddm going read you some ways tourism may affect your

each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 being Do Not Agree At All?

i sland,

pl ea



100% -
80% - -
60% - -
40% -
20% -
0% T e T
N aIOHawaI'\(}il. . A .
OVERALL| OVERALL I O6ahu Q@®2BBu |%|§n%2 23 |sland 2024 | Maui County Maui CountyKauadilKawaadi
2023 Spring| 2024 Spring Spring Spring Spring Spring 2023 Spring| 2024 Spring|  Spring Spring
I Top Box (9-10) 29% 29% 29% 28% 27% 31% 26% 29% 31% 35%
CIMid-Range (6-8) 37% 39% 37% 41% 38% 35% 38% 35% 34% 32%
I Bottom Tier (1-5 32% 29% 31% 28% 34% 31% 32% 34% 34% 31%
E= DK 2% 3% 2% 3% 1% 2% 3% 2% 1% 3%
Base 1960 1967 816 828 453 482 401 367 290 290
mnlll\ [ EAN 6.6 6.8 6.7 6.9 6.5 6.7 6.5 6.6 6.6 6.9
Q4. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or
di sagree thaté?
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S shopping, dining, and er
Hyd eMrtesad ( O6 ahu)
100% - 2 10
80% - - 2 8
60% - | |- - 6
10=High
1=Low
40% - |- - 4
20% - (- - - - 2
0% b E 0
Urban Urban wa N .~ _ Windward| Windward| North North Central Central
Leeward | Leeward Wai 0aWae 6angege N N A
Honolulu | Honolulu O'ahu O'ahu 2023 2024 0ahju Ob6 ah/u Shore Shore Ob6ahjuOdahiu
2023 2024 - : 2023 2024 2023 2024 2023 2024
Spring Spring 202.3 202.4 Spring Spring Spring Spring Spring Spring Spring Spring
Spring Spring
mmm Top Box (9-10) 34% 32% 23% 27% 16% 20% 30% 24% 22% 31%— 37% 25%
C—Mid-Range (6-8) 39% 44% 42% 39% 27% 35% 36% 44% 24% 39% 29% 36%
mmm Bottom Tier (1-5)  25% 22% 34% 31% 51% 43% 31% 27% 55% 30%6B) | 34% 36%
= DK/Rf 2% 3% 1% 4% 5% 2% 3% 5% 0% 0% 0% 2%
Base 300 300 150 152 79 84 125 125 80 82 82 85
sl EAN 7.0 7.2 6.5 6.8 5.3 5.8 6.6 6.7 5.6 6.7 6.9 6.6
Q4. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or
that é? 57 __'.-“I "!
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100% 1
80% T
60% -
40% -
20% B R
0% Central / East | Central / East |
West Maui West Maui entra : Mol ok adliMRI0O®KBasdli LNG2S I 210KRBa6 |
2023 Spring 2024 Spring Maui .2023 Maui ‘.2024 Spring Spring Spring Spring
Spring Spring |
mmm Top Box (9-10) 30% 36% 25% 27% 35% 21% 28% 50%
C—Mid-Range (6-8) 45% 38% 37% 35% 28% 47% 47% 19%
mmm Bottom Tier (1-5 24% 23% 34% 36% 37% 32% 25% 26%
B DK/Rf 1% 3% 4% 2% 1% 0% 0% 5%
Base 150 125 176 196 50 37 25 9
 —— A\ 6.8 7.1 6.4 6.5 6.4 6.2 7.1 7.4
Q4. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or
A : di sagree thateée?
¥ Omnitrak s

ent



100%

80% |
60% |
40% |
20% |
0
0% East HawhaoHti Ha wse séti Ha wwe Hti H a‘ w ldortlo/ iEast North / East South / West South / West
Island 2023 Island 2024 Island 2023 Island 2024 Kauadi 20H&2WBa 0 i 2H@uta o i 2R Ba o i
Spring Spring Spring Spring Spring Spring Spring Spring
mmm Top Box (9-10) 29% 31% 26% 32% 32% 35% 30% 34%
C—Mid-Range (6-8) 43% 36% 31% 34% 34% 29% 35% 37%
mmm Bottom Tier (1-5 27% 31% 42% 32% 33% 34% 35% 25%
B DK/Rf 1% 2% 2% 2% 1% 3% 0% 3%
Base 228 254 225 228 145 149 145 141
 —— A\ 6.7 6.7 6.2 6.7 6.8 6.9 6.4 7.0
Q4. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or
di sagree thaté?
59
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\ [ =
oCreates shopping, dining, and er
r e s i dé&ynlesdyraphics
Income
100% 10
80% 8
0
60% 6 10=Hign
1=Low
40%
20% 2
0
18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
I Top Box (9-10) 24% 30% 29% 33% 23% 29% 40%
——IMid-Range (6-8) 31% 42% 42% 42% 37% 43% 42%
B Bottom Tier (1-5 40% 25% 28% 23% 38% 28% 17%
DK 5% 2% 2% 2% 3% 0% 1%
Base 360 697 389 498 899 264 585
el EAN 6.2 7.0 7.1 7.1 6.3 6.9 7.6
Q4. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely
Agree and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.
60 e A S &
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OCreates job opportunities w
advancewenmnlt 6

100% 10
80% 8
60% 6
10=High
1=Low
40% 4
20% 2
0% Yr 2022 Yr 2023 Yr 2024 0
Yr 2021 Fall Spring Yr 2022 Fall Spring Spring
B Top Box (9-10) 25% 28% 26% 26% 27%
CMid-Range (6-8) 36% 37% 37% 38% 40%
mmm Bottom Tier (1-5 36% 32% 34% 34% 30%
Em DK 3% 3% 3% 2% 3%
Base 1999 1955 1949 1960 1967
sl EAN 6.4 6.7 6.6 6.6 6.7
Q4. |l &m going to read you some ways tourism may affect your island, plea

each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 being Do Not Agree At All?

N ‘ ,
///\§ UNEARTH AHA! INSIGHTS, MASTER YOUR MARKET, 6 :l =) H



OCreates job opportunities wi
100% 10
80% - -1 8
0/ L. -
60% 6 10=High
1=Low
40% - -~ 4
20% - 192
0% T H T 0
OVERALL| OVERALL O6ahu Q®2Bu |2 2%‘9" 0 awa'I\ﬂa'uiCountyMauiCountyKauac“)iKQ[(DQGH 2024
: . . , ISlan 23| Island 2024 . . , :
2023 Spring| 2024 Spring|  Spring Spring . . 2023 Spring| 2024 Spring|  Spring Spring
Spring Spring
B Top Box (9-10) 26% 27% 26% 27% 22% 25% 29% 28% 29% 29%
C——Mid-Range (6-8) 38% 40% 39% 40% 37% 40% 34% 38% 36% 38%
Emm Bottom Tier (1-5 34% 30% 33% 29% 38% 31% 33% 31% 33% 31%
DK 2% 3% 2% 3% 3% 4% 3% 2% 3% 3%
Base 1960 1967 816 828 453 482 401 367 290 290
el EAN 6.6 6.7 6.7 6.7 6.3 6.7 — 6.7 6.6 6.7 6.7
Q4. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or
di sagree thaté?
62 e A S &
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100%

80% - -
60% - -
40% - -
20% - -
0% O0Ewa ©bOEwa
Urban Urban Leeward | Leeward Wai 6 aWaé 6 a \AVlndeward Windward North North Central Central
Honolulu | Honolulu O'ahu O'ahu 2023 2024 O0ahju O6 ahl{u Shore Shore O6ahluObah
2023 2024 ) . 2023 2024 2023 2024 2023 2024
Spring Spring 2023 2024 Spring Spring Spring Spring Spring Spring Spring Spring
Spring Spring
mmm Top Box (9-10) 31% 29% 20% 26% 25% 24% 26% 24% 18% 30% 30% 24%
C—Mid-Range (6-8) 41% 45% 41% 35% 20% 25% 35% 46% 32% 45% 39% 32%
mmm Bottom Tier (1-5 26% 23% 38% 34% 52% 46% 37% 25% 48% 24‘%@ 29% 40%
mm DK/Rf 2% 3% 1% 4% 4% 5% 1% 5% 1% 1% 2% 3%
Base 300 300 150 152 79 84 125 125 80 82 82 85
,-I-MEAN 7.0 7.0 6.3 6.7 5.7 5.8 6.6 6.7 5.7 6.9 4 7.0 6.3

\>:\\//§\ Omnit]‘al( Q4. Using a 16oint scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or dishgeeé té ? 63
/ UNEARTH AHA! INSIGHTS, MASTER YOUR MARKET.



0OoCreates job opportunitids with pa

By Area (Maui County)

100% I 10
80% . | 8
60% . | _
| | 10=High
1=Low
40% - - .- | 4
20% - 1. 1 2
0% 0
West Maui West Maui | Central/East | Central/East | ' o o 5 m@lo@iBa sl LN®2a®i 20@Baci 2024
2023 Spring | 2024 Sprin Maui 2023 Maui 2024 Sprin Sprin Sprin Sprin
pring pring Spring Spring | pring pring | pring pring
Emm Top Box (9-10) 30% 36% 29% 25% 25% 29% 40% 69%
—Mid-Range (6-8) 42% 34% 33% 41% 31% 24% 34% 0%
mmm Bottom Tier (1-5 25% 29% 35% 31% 38% 43% 24% 31%
mm DK/Rf 4% 1% 3% 2% 7% 4% 2% 0%
Base 150 125 176 196 50 37 25 9
——l=a\ 7.0 7.0 6.6 6.5 6.4 6.0 7.7 7.9
% ) Q4. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or
%Qomnltl‘ak di sagree thaté? 64 D= g



100%
80%
60%
40%
20%
0
0% East Hawhaoti Ha weei soti Ha wwe 5ti - H a| wilorttd/ iEast North / East South / West | South / West
Island 2023 Island 2024 Island 2023 Island 2024 Kauadi 20H&2WBa 0 i 2H@uta o i 2R Ba o i
Spring Spring Spring Spring Spring Spring Spring Spring
mmm Top Box (9-10) 23% 22% 21% 28% 30% 32% 26% 22%
C—Mid-Range (6-8) 37% 41% 37% 40% 35% 34% 36% 45%
mmm Bottom Tier (1-5 37% 33% 39% 28% (R) 30% 30% 37% 31%
m DK/Rf 3% 4% 3% 4% 4% 4% 1% 2%
Base 228 254 225 228 145 149 145 141
——l=a\ 6.3 6.6 6.3 6.8 _ 6.8 6.8 6.6 6.5
Q4. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or
65

7 . l(
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.

di sagree

that é?

10=High
1=Low



OCreat es

j ob

opportuni t i dByDemiodgraphicp a t

Income
100%
80%
60%
40%
20%
0%
18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
mmm Top Box (9-10) 23% 29% 27% 29% 22% 27% 36%
—Mid-Range (6-8) 35% 44% 40% 40% 40% 38% 41%
B Bottom Tier (1- 38% | 25% 30% 27% 35% 34% 21%
= DK 5% 2% 4% 3% 3% 1% 2%
Base 360 697 389 498 899 264 585
,-I-MEAN 6.1 | 6.9 6.8 7.0 6.4 6.7 7.3

Q4. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely

Agree and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.

7 . l(
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1=Low



\ =
ols an i ndustry that enBhances
100% 10
80% 8
60% 6 10-High
1=Low
40% 4
20% 2
0% Yr 2022 Yr 2023 Yr 2024 0
Yr 2021 Fall Spring Yr 2022 Fall Spring Spring
I Top Box (9-10) 15% 15% 16% 14% 16%
CMid-Range (6-8) 29% 34% 32% 32% 36%
mmm Bottom Tier (1-5 54% 49% 49% 50% 45%®R)
mm DK 2% 2% 3% 3% 4%
Base 1999 1955 1949 1960 1967
il EAN 5.3 54 5.5 54 5.7
Q3. 6. |l &m going to read you some ways tourism may affect your island, pl
each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 being Do Not Agree At All?
A - LY
YK Omnitrak ., DRED]T



0ls an industry that enbBances:cs

By County

100%  pmmr~ mmm -+ 10
80% [ (- |- 8
o - - - Pl - - _ ]
60% 6 10=High
1=Low
40% - - - - B g
20% BN - N B
0% T H T 0
OVERALL| OVERALL O6ahu Q®2Bu |2 2%"’” 0 awa'I\ﬂa'uiCountyMauiCountyKauac“)iKQ[(DQGH 2024
2023 Spri . . . ISlan 23| Island 2024 . . - -
pring| 2024 Spring|  Spring Spring . . 2023 Spring| 2024 Spring|  Spring Spring
Spring Spring
B Top Box (9-10) 14% 16% 14% 15% 15% 19% 14% 14% 17% 22%
C——Mid-Range (6-8) 32% 36% 34% 37% 28% 29% 30% 35% 34% 28%
Emm Bottom Tier (1-5 50% 45%R) 49% 44% R 55% 47% R 52% 46% 47% 47%
DK 3% 4% 3% 4% 2% 4% 3% 4% 2% 3%
Base 1960 1967 816 828 453 482 401 367 290 290
el EAN 5.4 5.7 5.5 5.7 5.3 5.7 5.2 5.5 5.7 5.7
Q3.6. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
or di sagree thaté?
68 == i!
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0l s an
100% -
80% -
60% -
40%
20% -
0% 60 Ewa| B Ewa
Urban Urban - .~ _| Windward| Windward ~ North North Central Central
Honolulu | Honolulu L%g;vhatjrd L%(?;vhaurd W50'230 a 'Wgogf aN36ahu06ahlu Shore Shore Ob6ahjuObéah
2023 2024 2023 2024 Spring Spring 2023 2024 2023 2024 2023 2024
Spring Spring Spring Spring Spring Spring Spring Spring Spring Spring
Emm Top Box (9-10) 17% 19% 10% 12% 7% 12% 11% 11% 8% 21% 19% 14%
—IMid-Range (6-8) 38% 41% 34% 34% 15% 23% 30% 40% 22% 37% 33% 35%
mmm Bottom Tier (1-5) 43% 37% 52% 49% 69% 62% 54% 43% 70% 42%R) 47% 45%
mmm DK/Rf 2% 2% 4% 5% 9% 4% 5% 6% 0% 0% 1% 6%
Base 300 300 150 152 79 84 125 125 80 82 82 85
i\ EAN 5.9 6.1 5.4 54 4.0 4.6 5.1 54 3.8 5.8+ 5.6 5.4
Q3.6. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
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or

di sagree

t hat é?




ol s
By Area (Maui County)

an

i ndustry

t ha

t enBances

100%
80%
60%
40%
20%
0% Central / East | Central / East
West Maui West Maui ; ; Mol okadiMelo@kBaodli LNw2asi 21008a06 i
2023 Spring | 2024 Sprin Maui 2023 Maui 2024 Sprin Sprin Sprin Sprin
pring pring Spring Spring pring pring pring pring
mmm Top Box (9-10) 16% 18% 13% 13% 15% 23% 35% 25%
C—Mid-Range (6-8) 39% 28% 28% 36% 27% 31% 53% 54%
mmm Bottom Tier (1-5 42% 53% 55% 46% 53% 41% 12% 21%
B DK/Rf 3% 1% 3% 5% 4% 5% 0% 0%
Base 150 125 176 196 50 37 25 9
 —— A\ 5.7 5.5 5.0 54 5.3 5.9 7.8 6.8
Q3.6. Using a 16@point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
or di sagree thaté?
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100%
80%
60%
40%
20%
0% er ey T YT
East Hawhaot Ha wede soti Ha wwWwe Dt H al widorttd/ iEast North / East South / West | South / West
Island 2023 Island 2024 Island 2023 Island 2024 Kauabdi 2H2Badi | 2KWRXWadi 2KWRWBadi
Spring Spring Spring Spring Spring Spring Spring Spring
mmm Top Box (9-10) 14% 17% 16% 22% 18% 21% 15% 23%
C—Mid-Range (6-8) 29% 28% 26% 31% 34% 28% 34% 29%
mmm Bottom Tier (1-5 55% 49% 55% 45% 45% 48% 51% 46%
B DK/Rf 2% 6% 3% 2% 2% 3% 1% 2%
Base 228 254 225 228 145 149 145 141
 —— A\ 5.3 5.5 5.2 5.8 5.8 5.7 5.4 5.7
Q3.6. Using a 16@point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
or disagree thaté?
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10=High
1=Low



0l s an industry that endhances res

By Demographics

100% 10
80% 8
60% 6
10=High
40% 4  1=Low
20% 2
0
18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
mmm Top Box (9-10) 14% 18% 13% 17% 12% 18% 22%
——IMid-Range (6-8) 26% 35% 43% 42% 34% 35% 41%
B Bottom Tier (1-5 53% 44% 41% 39% 50% 46% 35%
DK 7% 3% 3% 2% 5% 0% 2%
Base 360 697 389 498 899 264 585
el EAN 5.0 5.8 5.9 6.0 5.3 5.7 6.3
Q3.6. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being
Completely Agree and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.
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\
OSp act.
100% 10
80% 8
60% 6 10=High
1=Low
40% 4
20% 2
0% Yr 2021 Yr 2022 Yr 2023 Yr 2024 0
Spring Yr 2021 Fall Spring Yr 2022 Fall Spring Spring
B Top Box (9-10) 20% 20% 25% — 25% 23% 26%
CMid-Range (6-8) 36% 35% 35% 35% 39% 39%
mEmm Bottom Tier (1-5 39% 40% 35% 35% 36% 31%®R)
mm DK 6% 5% 5% 5% 3% 3%
Base 1779 1999 1955 1949 1960 1967
ﬂ/IEAN 6.1 6.1 6.4 — 6.5 6.4 6.7
Q3. 7. |l &m going to read you some ways tourism may affect your
each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 being Do Not Agree At All?
\/// .
Y& Omnitrak 7

i sland,

pl



100% -
80% | -
60% - -
40% - -
20% - -
0% T T
N '3 aloh-lawall\ﬂL . A .
OVERALL| OVERALL O6ahu Q®a&IMu I%Ian%z 23| 1sland 2024 Maul CountyMaui CountyKauadi K20waadi
2023 Spring 2024 Spring|  Spring Spring . : 2023 Spring 2024 Spring,  Spring Spring
Spring Spring
I Top Box (9-10) 23% 26% 24% 26% 21% 29% 16% 21% 24% 30%
CMid-Range (6-8) 39% 39% 41% 41% 32% 35% 37% 36% 27% 33%
mmm Bottom Tier (1-5)  36% 31%R) 33% 29% 43% 34% (R) 43% 39% 46% 34% ®
E= DK 3% 3% 3% 3% 4% 3% 3% 4% 3% 3%
Base 1960 1967 816 828 453 482 401 367 290 290
sl EAN 6.4 6.7 — 6.6 6.8 6.1 6.6 — 5.7 6.2 5.9 6.6 _

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,

Q3.7. Using a 16oint scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
that é°?

or

di sagree

10=High
1=Low



100% -
80% - - -
60% - - -
40% - - -
20% - - -
0% B E
Urban Urban wa . .~ _| Windward| Windward ~ North North Central Central
Leeward | Leeward Wai 0aWae 6angege N A A
Honolulu | Honolulu O'ahu O'ahu 2023 2024 0 ahju Obd ah/u Shore Shore Ob6ahiuObéah
2023 2024 - : 2023 2024 2023 2024 2023 2024
Spring Spring 202.3 202.4 Spring Spring Spring Spring Spring Spring Spring Spring
Spring Spring
B Top Box (9-10) 28% 29% 17% 24% 17% 22% 26% 29% 23% 27% 30% 21%
C—Mid-Range (6-8)  46% 44% 41% 41% 23% 31% 40% 37% 24% 37% 35% 42%
mmm Bottom Tier (1-5) 23% 23% 41% 33% 55% 42% 30% 28% 51% 36% 32% 34%
B DK/Rf 3% 4% 1% 2% 5% 4% 5% 5% 2% 0% 3% 2%
Base 300 300 150 152 79 84 125 125 80 82 82 85
 —=al\ 7.0 7.1 6.1 6.6 5.2 6.3+ 6.8 6.7 5.4 6.4 6.8 6.3
Q3.7. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
that é?
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oSponsor s

By Area (Maui County)

festi

val s

, act

100%
80%
60%
40% |
20% |
0% Central / East | Central / East |
West Maui West Maui . . Mol okadliMRIO®RKBadli LNOW2aSH i  2108RBadi
2023 Spring | 2024 Sprin Maui 2023 Maui 2024 Sprin Sprin Sprin Sprin
pring pring Spring Spring | pring pring pring pring
mmm Top Box (9-10) 27% 30% 13% 18% 23% 23% 22% 51%
C—Mid-Range (6-8) 32% 34% 40% 37% 20% 31% 42% 18%
mmm Bottom Tier (1-5 35% 33% 44% 40% 48% 45% 30% 31%
B DK/Rf 6% 3% 3% 5% 8% 2% 7% 0%
Base 150 125 176 196 50 37 25 9
 —— A\ 6.5 6.6 5.6 6.0 5.7 5.9 6.7 7.8
Q3.7. Using a 16@point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
or disagree thaté?
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100%
80%
60%
40%
20%
0% — — — ——
East Ha wka 9ti Ha wde s6ti Ha wwWeae Hti H a‘ w ldoirttd/ IEast North / East South / West South / West
Island 2023 Island 2024 Island 2023 Island 2024 Kauaoi 2P Ba o i 2l uta 6 i 2P Ba 6 i
Spring Spring Spring Spring Spring Spring Spring Spring
mmm Top Box (9-10) 22% 28% 19% 30% 27% 31% 19% 29%
CMid-Range (6-8) 34% 36% 31% 33% 28% 29% 24% 40%
Emm Bottom Tier (1-5 41% 33% 45% 34%® 41% 37% 54% 29%
B DK/Rf 3% 3% 5% 2% 4% 4% 3% 2%
Base 228 254 225 228 145 149 145 141
,-I-I\/IEAN 6.1 6.6 6.1 6.6 — 6.1 6.4 5.6 6.8
Q3.7. Using a 16@point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
that é?
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or
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10=High
1=Low



oSponsors festivals, activitieds, &

By Demographics

Income

100% 10
80%
60%
10=High
40% 1=Low
20%
0%
18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
I Top Box (9-10) 17% 28% 29% 32% 21% 25% 36%
—Mid-Range (6-8) 35% 42% 43% 40% 39% 39% 43%
B Bottom Tier (1-5 44% 28% 24% 26% 37% 35% 19%
DK 4% 3% 4% 3% 3% 1% 2%
Base 360 697 389 498 899 264 585
#\/IEAN 5.9 6.8 7.0 7.1 6.3 6.5 7.5
Q3.7. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedg Ayd 1

7, .
\>/\//§\ Omnltl‘al( meaning Do Not Agree At All. You can choose any number between 1 and 10.
/ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.



0A of Native
100% -+ 10
80% . 8
0 -1 6
60% 10=High
1=Low
40% -1 4
20% -1 2
0% - P 0
A I3 aloh-lawa||\ﬂ|. . e .
OVERALL| OVERALL O6ahu Q®a&IMu I%Ian%Z 23| 1sland 2024 Maul CountyMaui CountyKauadéi K2awaadi| 2024
2023 Spring 2024 Spring|  Spring Spring . : 2023 Spring 2024 Spring,  Spring Spring
Spring Spring
B Top Box (9-10) 61% 62% 58% 60% 67% 64% 61% 67% 74% 70%
C—Mid-Range (6-8) 26% 23% 28% 24% 21% 23% 25% 21% 16% 21%
mEmm Bottom Tier (1-5 11% 12% 12% 13% 10% 11% 11% 9% 8% 8%
DK 2% 2% 2% 3% 2% 2% 3% 2% 2% 2%
Base 1960 1967 816 828 453 482 401 367 290 290
sl EAN 8.4 8.5 8.3 8.4 8.6 8.6 8.5 8.8 9.0 8.9
Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completede Agd 1 meaning Do
Not Agree At All. You can choose any number between 1 and 10.
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0 A
100%
80%
60%
40%
20%
0% 6 E 0 E
Urban Urban oEwa wa . .~ | Windward| Windward North North Central Central
Leeward | Leeward | Wai 6aWaeé 6anae n A n
Honolulu | Honolulu O'ahu O'ahu 2023 2024 Oahl/u O6 a hju Shore Shore O6ahiuOb6ah
2023 2024 ) X 2023 2024 2023 2024 2023 2024
Spring Spring 202.3 202.4 Spring Spring Spring Spring Spring Spring Spring Spring
Spring Spring
= Top Box (9-10) 56% 59% 58% 59% 74% 62% 61% 68% 68% 79% 57% 51%
C—Mid-Range (6-8) 29% 28% 32% 20% 10% 21% 24% 20% 21% 16% 33% 26%
mmm Bottom Tier (1-5 14% 10% 9% 18%— 11% 14% 14% 8% 10% 4% 8% 19%—
mm DK/Rf 2% 2% 1% 3% 5% 3% 1% 3% 1% 0% 2% 4%
Base 300 300 150 152 79 84 125 125 80 82 82 85
,-l-MEAN 8.1 8.4 8.5 8.2 8.8 8.5 8.3 8.8 8.7 9.1 8.4 7.9

\3\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedg Agr
- and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.

10=High
1=Low



\ u n n
OAut henti c presentation of Nati Ve
] ] VAR
I S i mpdBy AraanMadi County)
100% 10
80% 8
60% 6
10=High
1=Low
40% 4
20% 2
0% Central / East | Central / East 0
West Maui West Maui entral / tas enrall Fast | ol ok aodi MeIoRBaoli LNO2a®i 2108RBadi 2024
: . Maui 2023 Maui 2024 . . ; .
2023 Spring 2024 Spring Spring Spring Spring Spring Spring Spring
mmm Top Box (9-10) 67% 78% 58% 65% 74% 70% 65% 53%
—Mid-Range (6-8) 24% 13% 26% 24% 19% 16% 14% 18%
mmm Bottom Tier (1-5 7% 6% 12% 9% 7% 14% 21% 10%
mmm DK/Rf 1% 3% 4% 2% 0% 0% 0% 19%
Base 150 125 176 196 50 37 25 9
e\ EAN 8.8 9.2 8.4 8.7 8.9 8.6 8.5 8.8
E &

\§\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedg Agr
- and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.



presentation

of

mted ( Hawai Oi
100%
80%
60%
40%
20%
0% — — —— ——
East Ha wka 9ti Ha wde sé6ti Ha wwWa Hti H g widortld/ East North / East South / West South / West
Island 2023 Island 2024 Island 2023 Island 2024 Kauaoi 2P Ba o i 2l uta 6 i 2P Ba 6 i
Spring Spring Spring Spring Spring Spring Spring Spring
mmm Top Box (9-10) 68% 65% 65% 63% 75% 73% 74% 64%
C—Mid-Range (6-8) 19% 21% 22% 25% 14% 18% 18% 26%
Emm Bottom Tier (1-5 11% 11% 9% 11% 8% 6% 7% 10%
B DK/Rf 2% 2% 3% 1% 3% 3% 0% 0%
Base 228 254 225 228 145 149 145 141
,-I-I\/IEAN 8.6 8.6 8.7 8.5 9.0 9.0 9.0 8.7

\§\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedg Agr
- and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.

10=High
1=Low



OAut hentic presentation of Native
i mp o radtBa Memagraphics

Visitor Industry

Income

100% - -
80% - -
60% - -
10=High
40% - - 1=Low
20% -~ -
0% Visitor Non-Visitor
Industry HH | Industry HH | 18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
mmm Top Box (9-10) 66% 57% 62% 64% 58% 62% 61% 63% 63%
C——Mid-Range (6-8) 21% 26% 15% 26% 30% 26% 22% 26% 26%
Emm Bottom Tier (1-5 11% 13% 19% 9% 11% 9% 14% 10% 11%
DK 2% 3% 4% 1% 1% 3% 3% 1% 0%
Base 1124 843 360 697 389 498 899 264 585
el EAN 8.6 8.3 8.3 8.6 8.3 8.6 8.4 8.5 8.5

Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completede Agd 1 meaning Do
Not Agree At All. You can choose any number between 1 and 10.
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to the perpet

0 T
100% -1 10
80% g
0 -1 6
60% 10=High
1=Low
40% -1 4
20% -1 2
0% — — 0
A I3 aloh-lawa||\ﬂ|. . P :
OVERALL| OVERALL O6ahu Q®a&IMu I%Ian 4823 | 1sland 2024 | Maui CountyMaui CountyKauadéi K2awaadi| 2024
2023 Spring| 2024 Spring|  Spring Spring Spring Spring 2023 Spring| 2024 Spring,  Spring Spring
I Top Box (9-10) 14% 12% 14% 12% 14% 15% 14% 11% 18% 18%
CMid-Range (6-8) 28% 31% 29% 32% 27% 26% 25% 29% 25% 24%
Emm Bottom Tier (1-5 53% 51% 52% 50% 55% 54% 57% 55% 54% 54%
E= DK 5% 6% 5% 6% 4% 5% 4% 5% 3% 4%
Base 1960 1967 816 828 453 482 401 367 290 290
el EAN 5.2 5.2 5.3 5.3 51 5.1 4.9 4.9 5.1 5.2

Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completede Agd 1 meaning Do
Not Agree At All. You can choose any number between 1 and 10.
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0 T
100%
80%
60%
40%
20%
0% 0Ewal BbEwa
Urban Urban Leeward | Leeward Wai 6 a Waé 6 a \AVlndeward Windward| North North Central Central
Honolulu | Honolulu O'ahu O'ahu 2023 2024 0 ahju Obd ah/u Shore Shore Ob6ahiuObéah
2023 2024 - : 2023 2024 2023 2024 2023 2024
Spring Spring 202.3 202.4 Spring Spring Spring Spring Spring Spring Spring Spring
Spring Spring
= Top Box (9-10) 17% 13% 10% 11% 7% 12% 14% 9% 8% 22% 21% 6%
—IMid-Range (6-8)] 34% 36% 30% 32% 13% 26% 26% 25% 15% 20% 25% 36%
mmm Bottom Tier (1-5) 45% 45% 55% 51% 73% 57% 56% 55% 74% STYR) 43% 54%
mEm DK/Rf 4% 6% 5% 6% 7% 5% 4% 11% 2% 2% 10% 4%
Base 300 300 150 152 79 84 125 125 80 82 82 85
 —=al\ 5.7 5.6 5.1 5.4 4.0 4.7 5.2 4.8 3.8 5.4 5.7 5.1

\3\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedg Agr
- and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.

10=High
1=Low



100%
80%
60% | |
40% | 1
20% I [
0% Central / East | Central / East I 0
West Maui West Maui . . | Mol okaoliMelo@Basli LXOn2asi 20088ac6i 2024
2023 Spring | 2024 Sprin Maui 2023 Maui 2024 Sprin Sprin Sprin Sprin
pring pring Spring Spring pring pring pring pring
mmm Top Box (9-10) 20% 20% 12% 8% 18% 18% 43% 25%
C—Mid-Range (6-8) 31% 21% 24% 30% 21% 27% 41% 30%
mmm Bottom Tier (1-5 47% 52% 60% 57% 60% 52% 17% 26%
B DK/Rf 3% 7% 4% 4% 2% 3% 0% 19%
Base 150 125 176 196 50 37 25 9
mllll 1 EAN 5.4 5.2 4.7 4.7 4.7 4.9 7.7 6.8
\3\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedg Agr 86 no L

- and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.



100%
80%
60%
40%
20%
0% er ey ver YT
East Hawhaot Ha wede soti Ha wwWwe DHti H g widorttd/ iEast North / East South / West | South / West
Island 2023 Island 2024 Island 2023 Island 2024 Kauadi 2@ Ba o i 22 ua o i 22 Ba b i
Spring Spring Spring Spring Spring Spring Spring Spring
= Top Box (9-10) 14% 15% 15% 15% 20% 17% 16% 19%
C—Mid-Range (6-8) 29% 26% 24% 27% 27% 20% 21% 31%
mmm Bottom Tier (1-5 53% 55% 57% 52% 49% 57% 62% 48%
m DK/Rf 4% 4% 5% 6% 4% 5% 2% 3%
Base 228 254 225 228 145 149 145 141
——l=a\ 5.2 5.1 4.8 5.2 5.3 5.0 4.9 55

\3\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedg Agr
- and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.

10=High
1=Low



oOTourism contributes to the perpet

and | a®BywDargographics
Income
100%
80%
60%
10=High
40% 1=Low
20%
0% Visitor Non-Visitor
Industry HH Industry HH 18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
B Top Box (9-10) 14% 11% 10% 14% 9% 15% 10% 9% 18%
C——Mid-Range (6-8) 30% 31% 27% 30% 35% 32% 28% 27% 38%
mEmm Bottom Tier (1-5 51% 52% 56% 52% 50% 46% 56% 63% 41%
E= DK 5% 6% 7% 3% 6% 7% 6% 2% 4%
Base 1124 843 360 697 389 498 899 264 585
el IEAN 5.3 5.2 4.9 5.2 5.1 56 I 409 4.9 5.9

Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completede Agd 1 meaning Do
Not Agree At All. You can choose any number between 1 and 10.
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0 To
100% - -
80% - -
60% - - -
40% - - -
20% - - -
0% n T
N '3 aloh-lawall\ﬂL . . .
OVERALL| OVERALL O6ahu Q®a&IMu I%Ian%z 23| 1sland 2024 Maul CountyMaui CountyKauadi K20waadi
2023 Spring 2024 Spring|  Spring Spring . : 2023 Spring 2024 Spring,  Spring Spring
Spring Spring
I Top Box (9-10) 18% 21% 19% 21% 20% 24% 14% 18% 18% 23%
C——Mid-Range (6-8) 37% 36% 38% 37% 33% 32% 37% 34% 29% 33%
mmm Bottom Tier (1-5 39% 36% 38% 35% 39% 37% 42% 40% 43% 37%
EmDK 6% 7% 5% 7% 8% 8% 7% 8% 9% 7%
Base 1960 1967 816 828 453 482 401 367 290 290
el EAN 6.0 6.2 6.1 6.3 59 6.3 5.6 6.0 5.8 6.2

10

8

6 10=High
1=Low

4

2

0

20214

Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completede Agd 1 meaning Do
Not Agree At All. You can choose any number between 1 and 10.
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\ []
0 sm hel ps fund the stewardshi
n A V4
P and coBlyt LArrela 9iCtdeashdu )
100% . ----- - - - 10
80% - - - -, - - 8
60% - 1 ./. Rt - -6
10=High
1=Low
40% - | || B89 = Rk = -4
20% - - - N - - - - - -2
0% 0 E B E 0
Urban Urban otwa wa N .~ _ Windward| Windward| North North Central Central
Leeward | Leeward Wai 0aWae 6angege o A A
Honolulu | Honolulu O'ahu O'ahu 2023 2024 0 ahju Obd ah/u Shore Shore Ob6ahjuOdahiu
2023 2024 - : 2023 2024 2023 2024 2023 2024
Spring Spring 202.3 202.4 Spring Spring Spring Spring Spring Spring Spring Spring
Spring Spring
mmm Top Box (9-10) 22% 24% 17% 23% 14% 13% 16% 17% 10% 19% 20% 20%
—IMid-Range (6-8) 41% 40% 39% 36% 30% 27% 35% 34% 30% 36% 39% 33%
mmm Bottom Tier (1-5 33% 31% 41% 35% 50% 51% 44% 33% 52% 39% 29% 41%
mm DK/Rf 4% 5% 4% 6% 6% 9% 6% 15% 7% 6% 12% 6%
Base 300 300 150 152 79 84 125 125 80 82 82 85
sl EAN 6.5 6.6 5.9 6.3 5.1 5.0 5.8 6.2 4.8 59 6.5 6.0
\3\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedg Agr %0 no ”!-

- and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.



11010 e ——— e ——
80% I o
60% | S B S e -
40% | ] - - - - - - - -
20% [ RN -
0% Central / East | Central / East
West Maui West Maui . ; | Mol okasiMeioerash LXNn2si 20%Basi
2023 Spring 2024 Spring Maui .2023 Maui ‘.2024 Spring Spring Spring Spring
Spring Spring |
I Top Box (9-10) 21% 25% 12% 16% 10% 33% 31% 15%
C—Mid-Range (6-8) 33% 31% 38% 35% 32% 31% 47% 54%
mmm Bottom Tier (1-5 37% 40% 44% 40% | 46% 30% 19% 31%
m DK/Rf 9% 4% 6% 9% 13% 6% 2% 0%
Base 150 125 176 196 50 37 25 9
——l=a\ 6.0 6.3 55 5.9 | 5.4 6.5 7.1 6.7

\3\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedg Agr
« and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.

10=High
1=Low
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t he

stewardshi

|Htaensad O |

| s

60%

40%

20%

South / West

South / West

0% East HawkmaHti Ha wse séti Ha wwWe Hti H g widortld/ East North / East
Island 2023 Island 2024 Island 2023 Island 2024 Kauaddi 2&2Ba 6 i 22ua b6 i 2KW&2Ba o6 i
Spring Spring Spring Spring Spring Spring Spring Spring

mmm Top Box (9-10) 20% 22% 19% 27% 24% 26% 9% 18%

CMid-Range (6-8) 35% 34% 31% 29% 30% 29% 29% 40%
Emm Bottom Tier (1-5 36% 35% 42% 40% 38% 39% 52% 33%[R)

B DK/Rf 10% 10% 7% 5% 8% 7% 10% 9%

Base 228 254 225 228 145 149 145 141
 —— A\ 6.0 6.3 5.8 6.3 6.1 6.1 5.3 6.4 —

\3\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedg Agr
« and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.

| anc
10
8
6
10=High
1=Low
4
2
0
2024
DT



\ L [
oOTourism helps fund the stewardshi
= = V4
par ks and ®BYOemagadhicssi t es o6
Visitor Industry | Age | Income
100% - pummm 1 | - 10
80% - [ - - . . | --| 8
60% - - | I———— - 6
10=High
40% - mmm - Bl -4 1=Low
20% - (M- - - [ - -2
0% Visitor Non-Visitor 0
Industry HH Industry HH 18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
= Top Box (9-10) 23% 20% 20% 21% 21% 24% 16% 22% 31%
—Mid-Range (6-8) 35% 37% 30% 41% 37% 34% 35% 37% 38%
B Bottom Tier (1-5 36% 36% 42% 32% 35% 35% 41% 37% 27%
E= DK 7% 7% 9% 6% 6% 7% 8% 3% 4%
Base 1124 843 360 697 389 498 899 264 585
————a) 6.3 6.2 5.8 6.4 6.3 6.4 5.9 6.1 6.9

Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completede Agd 1 meaning Do
Not Agree At All. You can choose any number between 1 and 10.
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\
oV ed to be educated a
100% Rt -~ 10
80% - - 8
9 S -1 6
60% 10=High
1=Low
40% SRIEE -4
20% SRIEE -~ 2
0% T Hi n 0
OVERALL OVERALL O6ahu Q®&2Bu |%|a|an%2 23' |2|an3 ;"Og . Malui County Maui CountyK au a 6 i K2@2®&i 2024
2023 Spring 2024 Spring|  Spring Spring Sori : 2023 Spring 2024 Spring,  Spring Spring
pring Spring
I Top Box (9-10) 70% 71% 69% 70% 75% 73% 69% 71% 81% 81%
CMid-Range (6-8) 21% 21% 22% 22% 13% 20% 24% 20% 14% 14%
Emm Bottom Tier (1-5 7% 6% 7% 6% 10% 6% 6% 8% 5% 3%
E= DK 1% 2% 1% 3% 2% 1% 1% 1% 0% 2%
Base 1960 1967 816 828 453 482 401 367 290 290
sl EAN 8.9 9.0 8.8 9.0 8.9 9.0 8.9 8.9 9.2 9.3

Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completede Agd 1 meaning Do
Not Agree At All. You can choose any number between 1 and 10.

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,



d to be educated abou

0 V
A
en nd dBuyl tAurreaal (rQedsaohuur)c e s
100% - 10
80% - 8
60% ) 6 10=High
1=Low
40% - 4
20% | >
0% 0 E 0 E 0
Urban Urban oEwa wa . .~ | Windward| Windward North North Central Central
Leeward | Leeward | Wai 6aWaeé 6anae n A n
Honolulu | Honolulu O'ahu O'ahu 2023 2024 Oahl/u O6 a hju Shore Shore O6ahiuO6ahiu
2023 2024 ) X 2023 2024 2023 2024 2023 2024
Spring Spring 202.3 202.4 Spring Spring Spring Spring Spring Spring Spring Spring
Spring Spring
= Top Box (9-10) 61% 67% 70% 67% 79% 71% 72% 81% 78% 83% 82% 69%
C—Mid-Range (6-8) 29% 26% 21% 21% 7% 15% 23% 14% 15% 15% 14% 22%
mEmm Bottom Tier (1-5 8% 5% 8% 8% 11% 11% 4% 2% 4% 2% 4% 6%
mm DK/Rf 2% 2% 1% 4% 4% 2% 1% 3% 2% 0% 0% 3%
Base 300 300 150 152 79 84 125 125 80 82 82 85
,-I-MEAN 8.6 8.9 8.8 8.9 9.0 8.7 9.0 9.3 9.4 9.4 9.3 8.9
e =

\3\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedg Agr
- and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.



\
oV to be educated abo
100% 10
80% 8
60% 6
10=High
1=Low
40% 4
20% 2
0% Central / East | Central / East 0
West Maui West Maui Maui 2023 Maui 2024 Mol okadli MRIo@Badli LNwW2aSi | 2I0RBadi (2024
2023 Spring 2024 Spring Spring Spring Spring Spring Spring Spring
mmm Top Box (9-10) 69% 83%— 68% 69% 74% 64% 76% 86%
C—Mid-Range (6-8) 22% 13% 24% 22% 19% 22% 24% 5%
Emm Bottom Tier (1-5 8% 4% 6% 8% 4% 14% 0% 9%
B DK/Rf 1% 0% 2% 1% 3% 0% 0% 0%
Base 150 125 176 196 50 37 25 9
,-I-I\/IEAN 8.8 9.3 8.9 8.9 9.2 8.4 9.3 9.0

\§\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedg Agr
- and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.
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educated

AN ]
oVI t o
u A
env nd d&Buyl tAurreaal (rHeaswoauir
100%
80%
60%
40%
20%
0% — — —— YT
East Ha wka 9ti Ha wde so6ti Ha wWwWa Hti H a4 widoirtid/ East North / East South / West South / West
Island 2023 Island 2024 Island 2023 Island 2024 Kauaoi 2P Ba o i 2l uta 6 i 2P Ba 6 i
Spring Spring Spring Spring Spring Spring Spring Spring
Emm Top Box (9-10) 74% 74% 77% 73% 79% 80% 85% 82%
C—Mid-Range (6-8) 14% 19% 11% 21% 16% 14% 10% 14%
Emm Bottom Tier (1-5 11% 6% 10% 5% 5% 3% 4% 4%
B DK/Rf 1% 1% 3% 1% 0% 3% 0% 0%
Base 228 254 225 228 145 149 145 141
——l=a\ 8.8 9.0 9.0 9.1 9.2 9.3 9.4 9.3

\§\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedg Agr
- and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.
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educated
and oBubemagraghics r esou

Income

100%
80% -
60% B
40%
20%
0% Visitor Non-Visitor
Industry HH Industry HH 18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
B Top Box (9-10) 75% 66% 66% 70% 74% 74% 68% 72% 71%
C—Mid-Range (6-8) 19% 24% 20% 24% 19% 21% 22% 21% 25%
B Bottom Tier (1-5 5% 7% 9% 5% 6% 3% 8% 7% 3%
B DK 2% 2% 5% 1% 1% 2% 3% 0% 1%
Base 1124 843 360 697 389 498 899 264 585
,-I-MEAN 9.1 8.8 8.8 9.0 9.0 | 9.2 8.8 9.0 9.1

Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completede Agd 1 meaning Do

Not Agree At All. You can choose any number between 1 and 10.

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,

10=High
1=Low



NEWO Tourism contributes to the I mpr
the natural resoubByCsuny n my commun
100% 10
80% 8
60% 6
10=High
40% 4 IFtow
20% 2
0% o1 I s] awmal 2 °
OVERALL 2024 Springg Odahu 2024 é_lparwigBIriﬂ(;l s|aM '%%‘rﬁ']tgzo Kaua6i 2024 Spring
mmm Top Box (9-10) 16% 16% 16% 16% 20%
—Mid-Range (6-8) 30% 32% 25% 25% 24%
mEmm Bottom Tier (1-5 49% 47% 50% 55% 52%
E=DK 5% 5% 8% 4% 4%
Base 1967 828 482 367 290
*VIEAN 54 55 5.4 5.1 5.3

Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completede Agd 1 meaning Do
Not Agree At All. You can choose any number between 1 and 10.

N ‘ ,
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NEWO Tour i Il mpr
100%
80%
0
60% 10=High
1=Low
40%
20%
0% - , 0
Urban Honolulu O60Ewa / LeewWwWwmridanae 2W2adwar d | ORatlnShore 2024 Central Obahu 2024
2024 Spring O'ahu 2024 Spring Spring 2024 Spring Spring Spring
= Top Box (9-10) 16% 19% 12% 12% 22% 11%
C—Mid-Range (6-8) 38% 31% 23% 26% 23% 27%
mmm Bottom Tier (1-5 41% 45% 60% 55% 55% 57%
B DK/Rf 5% 6% 4% 7% 0% 5%
Base 300 152 84 125 82 85
sl EAN 5.9 5.7 4.5 5.1 5.0 5.0
E =

\3\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedg Agr

- and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.

100



to the I mpr

NEWO Tour ntrib S
| r e s ou b ByeAsea (Maui Goynty)c 0 mmu n

t he nat

C —
—

100% 10
80% 8
60% 6
10=High
1=Low
40% 4
20% i 2
0% , l 0
West Maui 2024 Spring Ce"”a”ggf‘itng"a“'zozd' | Mol okaoi 202k SprtKngoi 2024 Spring
== Top Box (9-10) 22% 14% 26% 25%
—Mid-Range (6-8) 19% 26% 15% 44%
mmm Bottom Tier (1-5 53% 57% 57% 26%
B DK/Rf 6% 4% 2% 5%
Base 125 196 37 9
s\ EAN 5.3 5.0 51 6.5
\§\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedg Agr e
' and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10. 101 == =



NEWO Touri sm
natur al r e

100% 10
80% 8
60% 6
10=High
1=Low
40% 4
20% 2
0% — — = 0 .
East Hawai 0i | s Wersd HE2vA i O i s INeonrdt h2 O/2 4dEa s t Ka®Bsao@it h2 32 4Ne st Kauaoi
Spring Spring Spring Spring
mmm Top Box (9-10) 17% 15% 21% 17%
C——IMid-Range (6-8) 24% 28% 22% 27%
mmm Bottom Tier (1-5 51% 49% 52% 53%
mm DK/Rf 8% 8% 5% 3%
Base 254 228 149 141
sl EAN 54 5.3 5.4 5.2

\§\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedg Agr 102

» and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.

20
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NEWO Tourism contributes to the | mpi
the natural r esoudB/®asmodgraphicmy commur
Visitor Industry | Income
100% | 10
I
80% . 8
60% : 6
10=High
40% 4 1=Low
20% 2
0% Visitor Non-Visitor 0
Industry HH | Industry HH 18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
= Top Box (9-10) 17% 14% 16% 17% 12% 16% 13% 12% 23%
CIMid-Range (6-8) 28% 32% 24% 30% 33% 33% 28% 31% 33%
B Bottom Tier (1-5 50% 48% 'I 54% 48% 49% 45% 52% 55% 41%
= DK 5% 6% 6% 5% 5% 6% 7% 2% 2%
Base 1124 843 360 697 389 498 899 264 585
sl EAN 5.5 5.4 5.1 5.5 55 5.7 5.2 5.2 6.1
Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completede Agd 1 meaning Do
Not Agree At All. You can choose any number between 1 and 10.
WENT
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NEWO | f eel safe when I travel t o Vvi

d By County

10=High
4 1=Low

2024 Spring

100%

80%

60%

40%

20%

0% §-|awai 0 i | a Nali Cauntg 2024

OVERALL 2024 Spring Ob6ahu pr 'SBriﬁg Spring Kauaoi
I Top Box (9-10) 38% 36% 43% 46% 45%
CMid-Range (6-8) 39% 40% 36% 33% 37%
B Bottom Tier (1-5 20% 20% 19% 18% 14%
EmDK 3% 4% 2% 4% 4%
Base 1967 828 482 367 290
el EAN 7.5 7.4 7.7 7.7 7.9

Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completede Agd 1 meaning Do
Not Agree At All. You can choose any number between 1 and 10.

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,
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NEWO | f eel safe when | t r av edl t o vi
By Area(©Q 06 a)h u

100% - 10
80% - - 8
0 - B
60% 6 10=High
1=Low
40% - -4
20% - -2
0% - , 0
Urban Honolulu O0Ewa / Leewwmridanae 2WRadwar d | ONautiShore 2024 Central Ob0bahu 2024
2024 Spring O'ahu 2024 Spring Spring 2024 Spring Spring Spring
B Top Box (9-10) 35% 36% 35% 40% 41% 32%
—Mid-Range (6-8) 43% 39% 28% 36% 44% 45%
mmm Bottom Tier (1-5 19% 23% 29% 19% 13% 20%
B DK/Rf 3% 3% 8% 5% 2% 4%
Base 300 152 84 125 82 85
,-I-MEAN 7.5 7.3 7.0 7.5 7.8 7.1
\3\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedg Agr a
' and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10. 105 == =



\
NEWol feel safe when | traved to vi
By Area (Maui County)

100% 10

80% 8

60% 6

10=High
1=Low

40% 4

20% i 2

0% Central / East Maui 2024 0

West Maui 2024 Spring entra ng‘inga“' | Mol okaoi 202k SprtKngoi 2024 Spring
mmm Top Box (9-10) 46% 45% 42% 56%
—Mid-Range (6-8) 32% 34% 30% 18%
mmm Bottom Tier (1-5 19% 17% 27% 26%
B DK/Rf 4% 4% 0% 0%
Base 125 196 37 9
,-I-MEAN 7.9 7.8 7.1 7.9
\§\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedg Agr B
+ and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10. 106 == =
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NEWO f eel safe when I t r av edl to vi
L] A A [ ]
By Area (HaMWauwadoi sl and &
100% - 10
80% - 8
60% - 6
10=High
1=Low
40% - 4
20% - 2
0% — — = 0 .
East Hawai 6i | s Wersd HB2avA i O i s INeonrdt h2 0/2 4dEa st KabBaodit h2 32 4Vest Kauadi
Spring Spring Spring Spring
== Top Box (9-10) 38% 49% 47% 41%
C—Mid-Range (6-8) 39% 33% 36% 41%
mmm Bottom Tier (1-5 21% 16% 13% 15%
mmm DK/Rf 2% 2% 4% 3%
Base 254 228 149 141
sl EAN 7.5 7.9 8.0 7.7

\§\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completedg Agr

- and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.
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NEWO |
By Demographics

f eel

saf e

when

traveél

Visitor Industry

100%
80% -
60%
40%
20%
0% Visitor Non-Visitor
Industry HH Industry HH 18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
B Top Box (9-10) 41% 35% 34% 43% 32% 40% 37% 34% 45%
C—Mid-Range (6-8) 39% 38% 38% 38% 44% 37% 36% 44% 41%
B Bottom Tier (1-5 18% 21% 24% 16% 23% 19% 23% 21% 14%
B DK 1% 6% 4% 3% 1% 4% 5% 1% 1%
Base 1124 843 360 697 389 498 899 264 585
,-I-MEAN 7.6 7.4 7.2 7.8 7.2 7.6 7.3 7.4 7.9

Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completede Agd 1 meaning Do

Not Agree At All. You can choose any number between 1 and 10.

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,
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Destination ManagementAction Plans
(Spring2023 -2024)

4 .
3% Omnitrak
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.
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hatd on Ma

100% [ - | e | | | e -
80% - [ - - - - - - [ B B B [ e
60% - - B - - - B - - R - [ - B [ e
4090 - - N - - - - - - - - - - B - - - - - B - . e
20% - - B - - - R [ L [ R - (R -
0% 5 H T A
OVERALL OVERALL Izﬁg%l’a' ornawal gl County Maui County Ka ua 6i Ka0ag8i 2024
2023 Spring| 2024 Spring Sldnd 2023 | Island 2024 2023 Spring| 2024 Spring Spring Spring
Spring Spring
ENo 74% 74% 75% 74% 75% 71% 64% 73% — 7% 70%
mYes 26% 26% 25% 26% 25% 29% 36% 27% R) 23% 30%
Base 1960 1967 816 828 453 482 401 367 290 290
Q10. Have you heard of Hawai 6i 6s ODestination Management AdabettermarRdeans ( DMA

tourism in our state?

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,



. [ ] A L ~
OAware of Hawai 6i s O6Destinatd on Ma
By Area (Od6ahu)
100% e e a e 3 e 1 3 -
80% - - - - - = - - - .- 1 - - - - - 1 3 -
60% - - - - = - - - .- 1 - - - - . 3 -
40% - - - - - = - - - .- 1 - - - - - 1 3 -
20% - - - - - = - - .- 1 - - - - - 1 3 -
0% 0 Ewa] dEwal /
Urban Urban Leeward | Leeward Wai 6 4 Wa i 6 a Wg‘q(\évard WlncAlward North Cegtral Cegtral
Honolulu | Honolulu O'ahu O'ahu 2023 2024 0ahuO0 ahu Shore O6ahuOdah
2023 2024 , . 2023 2024 2023 2023 2024
Spring Spring 2023 2024 Spring Spring Spring Spring Spring Spring Spring
Spring Spring
ENo 73% 72% 77% 73% 80% 86% 78% 82% 7% 54% 70% 76%
EYes 27% 28% 23% 27% 20% 14% 22% 18% 23% 46%-, 30% 24%
Base 300 300 150 152 79 84 125 125 80 82 82 85
Q10. Have you heard of Hawai 6i s o0ODestination Management Addbeternmafdeans ( DMA
tourism in our state?
A i
YK Omnitrak 1 DREDT



OAware of Hawai 6i 0s O6Destinatd on Ma
By Area (Maui County)

100% - .
80% - - -
60% - -
40% - -
20% - -
0% C [/E C I/ E
WestMaui | WestMaui =~ CEMualfEastCentral/Bast] o 5y 3 6 iMo2 003 6i LEO2&1I  20Kn36i 2024
2023 Spring 2024 Spring Maui .2023 Maui .2024 Spring Spring Spring Spring
Spring Spring
ENo 63% 66% 65% 78% 61% 45% 30% 38%
EYes 37% 34% 35% 22%R) 39% 55% 70% 62%
Base 150 125 176 196 50 37 25 9

Q10. Have you heard of Hawai 6i 8ds oODestination Management Addbetermafdgeans ( DMAF
tourism in our state?

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,



100%

80%

60%

40%

20%

0%
East HawaisGi HawWeisGi Haweeisdi Ha wNoithd East North / East South / West | South / West
Island 2023 Island 2024 Island 2023 Island 2024 Kauadi K3 di | XKXrAdadi K2auZkodoi 2024
Spring Spring Spring Spring Spring Spring Spring Spring
ENo 78% 74% 72% 67% 77% 68% 77% 75%
EYes 22% 26% 28% 33% 23% 32% 23% 25%
Base 228 254 225 228 145 149 145 141
Q10. Have you heard of Hawai 6i 8ds oDestination Management Addbeternmafdgeans ( DMA
tourism in our state?
113 = a
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///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,



OAwar e
By Demographics

of

natad on

Visitor Industry

I
100% R A - =
. I
80% - - B - - - - - =
I
60% -} 0
40% —-—-i-—-— - =
20% S - =
0% Visitor Industry Non-Visitor
HH Industry HH 18-34 35-54 55-64 65+ | <$75K $75-$100K $100K+
ENo 72% 76% 73% 73% 78% 71% 76% 75% 67%
EYes 28% 24% 27% 27% 22% 29% 24% 25% 33%
Base 1124 843 360 697 389 498 899 264 585
Q10. Have you heard of Hawai 6i 8ds oDestination Management Addbetermarageans

tourism in our state?

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,
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Hawai 61 Touri sm
Destination Management Action
Pl an: OO0ahu
(Spring 2023-2024)
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Desti nati on Management Acti o

In Spring2024 , awarenessof H T Al@estination ManagementActionPlansroseto 26 percent,a 1{point improvementfrom the previousperiod.
Recognitionof individual plan initiatives such as pre/post-arrival communications, identifying sites for stewardship, and collaborating with

communitypartners garneredhigherrecognitionwith 59 percentaware of at least one DestinationStewardshiplnitiative.

% Aware of HTA Destination ALLObahu residents: 59% are awar e

Management Action Plans

Y 1-point improvement from Implement a pre- and post-arrival visito
communications program to encourage

Spring 2023 respectful and supportive visitor
behavior

45%

Identify popular visitor sites and
implement stewardship plans for key
hot spots on

43%

Work with community partners to
develop, market and support more
collaborative, curated experiences that
enrich the lives of residents and visitors

alike

42%

m Aware = Unaware

Q10. Have you heard of Hawai 6i s oODestination Managements Action Pl an:

to better manage tourism in our state? (Base: 828)
Ql0a.l dm going to read you a brief |Iist of actions incluaded inﬁﬂ&g w
116 =="en===3a

I -
\>,,\§ Ommtrak for [INSERT ISLAND)]. Are you aware that the HTA is working to: (Base: 828)



dmplement a pre and postarrival visitor communications program to
a n dB ys uCpdpaohrut i Avr

encour age

respectf ul

100% - -
80% - - -
60% - - -
40% - - -
20% - - -
0% - s : A
Urban Honolulu O0Ewa / LeeWairdanae 2Wi2Mdwar d O\NorghiSlore 2024  Central Ob6ahu 2024

2024 Spring O'ahu 2024 Spring Spring 2024 Spring Spring Spring

ENo 52% 59% 51% 58% 49% 60%

EYes 48% 41% 49% 42% 51% 40%

Base 300 152 84 125 82 85
Ql0a.l dm going to read you a brief |ist of actions included in the Hawa

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,

Plan for [INSERT ISLAND]. Are you aware that the HTA is working to:



ddentify popular visitor sites and implement stewardship plans for key

hot spot s

-8y Odahuwu. &r ea

100% -
80% - -
60% - -
40% - -
20% - -
0% - . : A
Urban Honolulu O0Ewa / LeeWairdanae | 2Wi2mdwar d | ONbréhiSlore 2024 | Cent r al dahu
2024 Spring O'ahu 2024 Spring Spring 2024 Spring Spring Spring
ENo 53% 60% 62% 61% 50% 63%
EYes 47% 40% 38% 39% 50% 37%
Base 300 152 84 125 82 85
Ql0a.l 6m going to read you a brief list of actions included in t

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,

Plan for [INSERT ISLAND]. Are you aware that the HTA is working to:

2024
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100%
80%
60%
40%
20%
0% - . : A
Urban Honolulu O0Ewa / LeeWairdanae | 2Wi2mdwar d | ONoréhiSlore 2024 | Centr al OO6ahu 2024
2024 Spring O'ahu 2024 Spring Spring 2024 Spring Spring Spring
ENo 54% 58% 66% 65% 50% 63%
EYes 46% 42% 34% 35% 50% 37%
Base 300 152 84 125 82 85
Ql0a.l 8m going to read you a brief |list of actions included in the Haw:

Plan for [INSERT ISLAND]. Are you aware that the HTA is working to:
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Desti nati on Management Actil on

AmongH a w dsladdiresidents,awarenessof H T Al#estination ManagementActionPlansrose to 29 percent, a 4point improvementfrom the
previous period. More than half (57%) were aware of at least one Destination Stewardshipinitiative, such as protecting culturally significant
places, perpetuatingauthentic Hawaiianculture, or implementingcommunicationsthat facilitate positive community-visitor relations.

% Aware of HTA Destination

) ALLH a wa i 0 iresidergs| 5a%matvare of at least one initiative
Management Action Plans

Y 4-point improvement from
Protect and preserve culturally

Sprmg 2023 significant places and hotspots 46%

Develop resources and educational

programs to perpetuate authentic 45%

Hawaiian culture Hawai 6i
Implement a comprehensive
communications and education
plan that facilitates positive 38
community-visitor relations and 0
pono practices, including the Pono
m Aware = Unaware Pledge
Q10. Have you heard of Hawai 6i s oODestination Managements Action Pl an:
to better manage tourism in our state? (Base: 482)
A . Ql0a.l dm going to read you a brief |Iist of actions incluaded inﬁﬁé w
\>,,\§‘ Ommtrak for [INSERT ISLAND)]. Are you aware that the HTA is working to: (Base: 482) 121 e Sa—e— &



Awareness of Specific DMAP Action Pla@$3 y

Hawali

oi |

s |

Protect and preserve culturally

significant places and hotspots.

Develop resources and educational
programs to perpetuate authentic

Hawaii an

cul ture

Implement a comprehensive communications and
education plan that facilitates positive community
visitor relations and pono practices, including the

a1 pono Pledge.
100% ¢ pu - EEEEEE | B EEEEEEC T EEEEEEC .
80% - - - PR - - - - - - B - - 1o - B - - - - - B - Lo - B - - - - R .
60% - - - R - - - - - R - - - B - - - - - - B - - - - R .
40% - - - ] - - - - - - L - - - - - B - - - - R - - - - - B - - - - - B .
I
20% - e e $ e 090 S $ 3090 e 5
0% |
0
East HawaiWésﬂsHawail Eiasht sHawai West sHawa) Eiaslit sHawa i Westi sHawai 0i
2024 Spring 2024 Spring | 2024 Spring 2024 Spring 2024 Spring 2024 Spring
= No 57% 49% | 57% 53% 65% 57%
EYes 43% 51% | 43% 47% 35% 43%
Base 254 228 | 254 228 254 228
Ql0a.l dm going to read you a brief |list of actions included in the
Plan for [INSERT ISLAND)]. Are you aware that the HTA is working to:
A i
Y& Omnitrak 122 =

an
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Destination Management Action Plans Awareness: Maui County

ALLMaui residents: 586 aware of at least one initiative

Tourism marketing communications program to educat

. . visitors 46%
% Aware of HTA Destination . . -
. Continue to offer cultural education and training 49%
Management Action Plans programs °
n ) ) Develop Regenerative Tourism initiative 39%
9-point decline from
. ALL Molokatiresidents: 48% aware of at least one initiative
Spring 2023
Education programs to encourage responsible visit 43%
behaviors
Encourage regenerative tourism, support of tradition 44%
leisure tourism
Enhance interisland transportation options for 380
residents, visitors 0
ALLL N d r@sidents: 64%aware of at least one initiative
Promote LNnadi City t o nding to smal
businesses 46%
Encourage visitors to plan a meaningful daytrip or sta 64%
A U on LNna#di 0
n | .
ware haware Visitors to protect, r 4% about LNt
cultural and natural resources 0
\SVOmmtrak Ql10. Have you heard of Hawai 6i s oDestination Management Action Pl a ﬁ‘AP]

Q10a. Are you aware that the HTA is working to: (Base: 367) 124 =t &



Awareness of Specific DMAP Action PladS3y Island of Maui Area

Implement a responsible tourism marketing
communications program to educate visitors pre
and postarrival about safe and respectful travel.

Continue to offer cultural education and
training programs to enhance and
perpetuate al oha,
the authentic

mN

Develop Regenerative Tourism initiatives

Hawai 0|i

100%

80%

60%

40%

20%

experience.

0%
0 West Maui 2024 Central / East Maui West Maui 2024 Central / East Maui West Maui 2024 Central / East Maui
Spring 2024 Spring Spring 2024 Spring Spring 2024 Spring

ENo 40% 57% 37% 54% 52% 62%
BYes 60% | 43% 63% 46% 48% 38%

Base 125 196 125 196 125 196

& ) Ql0a.l dm going to read you a brief |ist of actions included in _the
%Q Ommtr ak Plan for [INSERT ISLAND]. Are you aware that the HTA is working to: 125 B



Awareness of Specific DMAP Action Plaé$3 y

| sl and

of

Mo |

Develop communication and education programs tq
encourage responsible visitor behaviors.

100%

80%

60%

40%

20%

0%

Mol ok adi

Support the growth of
encouraging new product development focused
on regenerative tourism, while continuing
support of traditional leisure tourism.

2024

M| Engage partners to determine a path forward

that will enhance interisland transportation
options for both residents and visitors.

pringMol okadi 2024

2024

pringMol okadi

S

®ENo

57%

56%

62%

EYes

43%

44%

38%

Base

37

37

37
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///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,

Ql0a.l dm goi ng
Plan for [INSERT ISLAND)]. Are you aware that the HTA is working to:

read

you a brief list of

actions
126

included in

pring



Awareness of Specific DMAP Action Plad®y Island ofL Nn a o |

Encourage and enable visitors to plan a ngelo_p and implement a process wrje_reby
. . ; . : ful davtri o visitors to LNnadi acknowlnge
Promote LNnaoi City to |incMme€aning y Pl % espect and |l earn ablout LNnaad
to residents and small businesses. e e e e e e community during their
the |Iifestyle on LNn . ’ : .
visit through the MNI|lama Maui
100%
80%
60%
40%
20%
0% z . : - . : - . .
LNnad6i 2024 Spfing LNnad6i 2024 sSpfring LNnadi 2024 Spring
ENo 54% 36% 36%
EYes 46% 64% 64%
Base 9 9 9
Ql0a.l dm going to read you a brief |ist of actions included in the Ha\

4, itrak
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///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,

Plan for [INSERT ISLAND]. Are you aware that the HTA is working to:
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Desti nati on Management Act.i

Nearlyone-in-three (30%) are awareof H T Al@estination ManagementActionPlans,a 7-point improvementfrom the previousperiod. More than
half (56%) were aware of at least one Destination Stewardship initiative, such as policy efforts to instill appropriate behavior for
visitors/residents, policiesthat addressovertourism,or educationalmaterials for visitors/new residentsto have respectfor local cultural values

% Aware of HTA Destination LLK a u eesidents:56% aware of at least one plan
Management Action Plans
y 7-point improvement from Focus policy efforts on appropriate
1 2022 behavior that will instill value in both 44%
Fall 20 visitors and residents for our natural

and cultural resources

Focus policies that address
overtourism by managing people
whil e on Ka

34%

Develop educational materials for

visitors and new residents to have 46%
respect for our local cultural values
m Aware = Unaware
Q10. Have you heard of Hawai 6i s oODestination Managemenmtsto Acti on Pl an:
better manage tourism in our stateZBase: 290)
A . Ql0a.l dm going to read you a brief |Iist of actions i ncl uadferd inr{é&g w
%Q Ommtrak [INSERT ISLAND]. Are you aware that the HTA is working to: (E28€B): 129 g s~—o=1 22



Awareness of Specific DMAP ActionPlad8y | sl and of
Focus policy efforts on appropriate behavior that Focus policies that address overtourism b Develop educational materials for visitors
will instill value in both visitors and residents for our polic I h 'yl and new residents to have respect for our
natural and cultural resoumM2Naging PeoOp’ € WATYE|ocalcultural values.
100% - pa— O EEEERE | EE g -
VN 20O B e B B e -
60% - SN - BN B B B B -
40% - - - EEEE - - - - - - B - - - - - B - [ - - - - [ - - - R .
20% - - [ - - - - - - L - - - - B - - - - - B - |- - - - - .
0% .y . .y . gy
North / EaSadeautklau/laodow $\ltorH(ehuai0|Ean)utKiau/aoW|3$ltorI(c‘nud0|EaScbutKhau/aoWest
2024 Spring 2024 Spring 2024 Spring 2024 Spring 2024 Spring 2024 Spring
ENo 56% 56% 67% 64% 56% 51%
EYes 44% 44% 33% 36% 44% 49%
Base 149 141 149 141 149 141
Ql0a.l 8m going to read you a brief |list of actions included in t
Plan for [INSERT ISLAND]. Are you aware that the HTA is working to:
7, .
3% Omnitrak "
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0Tax
Cc 0 mmu roiBy Gounty

dol

| ar s

shoul

d

be

spent

100% -
80% - - -
60% - - -
40% - - -
20% - -
0% n T
N '3 aloh-lawall\ﬂL . . .
OVERALL| OVERALL O6ahu Q®a&IMu I%Ian 4823 | 1sland 2024 | Maui CountyMaui CountyKauadi K20waadi
2023 Spring| 2024 Spring|  Spring Spring Spring Spring 2023 Spring| 2024 Spring,  Spring Spring
I Top Box (9-10) 30% 28% 27% 28% 36% 28%(R) 34% 27% 38% 39%
C——Mid-Range (6-8) 36% 37% 39% 38% 31% 33% 35% 37% 26% 28%
Emm Bottom Tier (1-5 30% 29% 30% 28% 28% 33% 27% 32% 32% 26%
DK 4% 6% 4% 6% 5% 6% 5% 4% 4% 7%
Base 1960 1967 816 828 453 482 401 367 290 290
el EAN 6.8 6.8 6.8 6.7 7.1 6.7 7.0 6.7 6.8 7.2

t o MA

10
8
6 10=High

1=Low
4
2
0
2024

Q13. Using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All, how much do you agree ordisagrdr at € . [ | NSERT]
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t

\
oTax d
100% -
80% - -
60% | | -
40% | |
20% -
0%
6 Ewa , .
Urban Urban oA .~ | Windward Windward| North North Central Central
Leeward Leeward | Wai 0aWae 6angagg N A N
oo oope | O om0 204 ool "ol "o cope oo oo
Spring Spring Spring Spring Spring Spring Spring Spring Spring Spring
E Top Box (9-10) 33% 30% 22% 31% 16% 19% 26% 19% 28% 35% 29% 21%
OMid-Range (6-8) 39% 42% 38% 35% 26% 33% 39% 36% 38% 44% 45% 34%
EBottom Tier (1-5) 26% 22% 36% 27% 49% 44% 28% 34% 33% 20% 23% 39% —,
B DK/Rf 2% 5% 5% 6% 9% 3% 6% 11% 1% 1% 2% 6%
Base 300 300 150 152 79 84 125 125 80 82 82 85
m MEAN 7.1 7.1 6.4 6.7 5.3 5.9 6.5 6.3 6.7 7.3 7.3 6.1 ®

\3\/ Ommtrak Q13 Using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All, how much do you agree or
[ | NSERT]

di sagree
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OTax

dol |

ar s

shoul d
c 0 mmu nr BytAsea (Maui County)

to

100%
80% |
60% I
40% |
20% 1
0% Central / East Central / East
West Maui West Maui . ; Mol okadiMRIOR2KBa 6|i LNO2aDHi 210RBaodi
2023 Sprin 2024 Sprin Maui 2023 Maui 2024 Sprin Sprin Sprin Sprin
pring pring Spring Spring pring pring | pring pring
== Top Box (9-10) 38% 23%R) 34% 29% 19% 20% , 29% 15%
—Mid-Range (6-8) 33% 40% 35% 37% 24% 37% ! 55% 18%
mmm Bottom Tier (1-5 24% 31% 26% 30% 45% 40% 16% 57% _
= DK/Rf 6% 6% 5% 4% 12% 2% | 0% 9%
Base 150 125 176 196 50 37 ' 25 9
stV EAN 7.2 6.5 7.0 6.8 5.9 5.9 7.2 5.6

\3\/ Ommtrak Q13 Using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All, how much do you agree or

di sagree 2. [ I NSERT]

t hat é.
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spent t

100%
80%
60%
40%
20%
0% — — —— YT
East Ha wka 9Hti Ha wde s6ti Ha wwe Hti H a] w ldorttd/ iEast North / East South / West South / West
Island 2023 Island 2024 Island 2023 Island 2024 Kauadi 2@ Ba 6 i 2l uta 6 i 2P Ba 6 i
Spring Spring Spring Spring Spring Spring Spring Spring
Emm Top Box (9-10) 39% 25% 33% 32% 44% 39% 28% 38%
C—Mid-Range (6-8) 30% 33% 31% 33% 23% 29% 30% 27%
mmm Bottom Tier (1-5 28% 35% 29% 29% 28% 23% 38% 31%
B DK/Rf 3% 7% 6% 6% 5% 9% 4% 4%
Base 228 254 225 228 145 149 145 141
,-I-I\/IEAN 7.2 6.5 6.9 6.9 7.2 7.4 6.3 7.0

\3\/ Ommtrak Q13 Using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All, how much do you agree or

di sagree

that é. [

| NSERT]
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c 0 mmu B BytDgndographics

shoul

d

b e

spent

t

0o M/

100% [ - B 10
80% r 8
60% | 6
10=High
40% ; 4  1=Low
20% 3 2
0% Visitor Non-Visitor 0
Industry HH Industry HH 18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
B Top Box (9-10) 31% 25% 29% 26% 29% 30% 24% 27% 34%
C—Mid-Range (6-8) 35% 40% 27% 43% 39% 38% 33% 42% 42%
B Bottom Tier (1-5 30% 27% 37% 27% 27% 24% 36% 29% 21%
E= DK 4% 8% 7% 4% 5% 7% 8% 2% 2%
Base 1124 843 360 697 389 498 899 264 585
————a) 6.8 6.7 6.4 6.7 6.8 7.0 6.3 6.8 7.2
Q13. Using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All, how much do you agree ordisagrdr at é . [ | NSERT]
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0Tax
Cc 0 mmu roiBy Gounty

dol

| ar s

shoul

d

be

spent

100% -
80% - -
60% - - -
40% - -
20% - -
0% n T
A I3 aloh-lawa||\ﬂ|. . P :
OVERALL| OVERALL O6ahu Q®&RBu I%Ian 4823 | 1sland 2024 | Maui County Maui CountyKaua b6i K202 8
2023 Spring| 2024 Spring|  Spring Spring Spring Spring 2023 Spring| 2024 Spring,  Spring Spring
I Top Box (9-10) 15% 15% 14% 15% 17% 15% 15% 14% 17% 19%
C——Mid-Range (6-8) 26% 27% 27% 28% 24% 26% 22% 21% 17% 22%
Emm Bottom Tier (1-5 55% 53% 55% 51% 53% 54% 58% 59% 63% 54%
DK 4% 5% 4% 6% 6% 5% 5% 6% 3% 5%
Base 1960 1967 816 828 453 482 401 367 290 290
el EAN 5.0 5.1 5.1 5.2 5.2 5.2 4.8 4.8 4.6 5.0

t o EN
10
8
6 10=High
1=Low
4
2
0
2024

Q13. Using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All, how much do you agree ordisagrdr at € . [ | NSERT]
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100% - 10
80% - -
60% - - 6
10=High
1=Low
40% - - 4
20% - - 2
0% 60 Ewal B6Ewa 0
Urban Urban Leeward  Leeward r\1Nindward Windward| North North Central Central
Honolulu | Honolulu O'ahu O'ahu 2023 2024 B8ahu 06ahu Shore Shore Ob6ahju O6ahju
2023 2024 . . 2023 2024 2023 2024 2023 2024
Spring Spring 2023 2024 Spring Spring Spring Spring Spring Spring Spring Spring
Spring Spring
B Top Box (9-10) 18% 18% 9% 15% 6% 10% 14% 9% 7% 13% 24% 13%
OMid-Range (6-8) 31% 31% 28% 28% 20% 28% 23% 26% 23% 30% 19% 21%
m Bottom Tier (1-5) 48% 47% 60% 51% 65% 60% 59% 56% 69% 56% 53% 59%
B DK/Rf 3% 5% 3% 6% 10% 2% 5% 9% 1% 1% 4% 7%
Base 300 300 150 152 79 84 125 125 80 82 82 85
® MEAN 55 5.6 4.8 5.2 4.0 4.6 4.8 4.6 3.7 5.0 55 4.6
Q13. Using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All, how much do you agree or disagre
) N7
= =
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thaté.[| NSERT]

138



\
oTax doll ars shoul
V4 L
c 0 mmu n BytAgea (Maui County)
100% - -
80%
60%
40% |
20% 1
0%
West Maui West Maui C&r:l:?lzloggst C&g&?lzlogjﬁ Mol okadliM2IO®RKa 6" LN®w2a®i 210RBadi
2023 Spring 2024 Spring Spring Spring Spring Spring | Spring Spring
B Top Box (9-10) 23% 14% 12% 14% 19% 7% 22% 25%
CMid-Range (6-8) 21% 23% 22% 20% 9% 27% 55% 25%
Emm Bottom Tier (1-5 51% 56% 60% 60% 69% 60% 21% 50%
== DK/Rf 5% 7% 5% 6% 3% 5% 2% 0%
Base 150 125 176 196 50 37 25 9
#\AEAN 5.2 5.0 4.7 4.8 4.0 4.6 6.7 5.3

Q13. Using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All, how much do you agree or disagre

7 . l(
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spent

100%
80%
60%
40%
20%
0
0% East HawkaHti Ha wsde séti Ha wWwe Hti H 61 w ldoirtld/ East North / East South / West South / West
Island 2023 Island 2024 Island 2023 Island 2024 Kauaobi |[2KH2Badi 2KWR2uadi |2KWRBabdi
Spring Spring Spring Spring Spring Spring Spring Spring
B Top Box (9-10) 17% 15% 16% 16% 21% 18% 10% 21%—,
C—Mid-Range (6-8) 28% 28% 20% 23% 15% 22% 22% 21%
mmm Bottom Tier (1-5 50% 52% 58% 57% 60% 53% 66% 55%
mm DK/Rf 6% 5% 6% 4% 4% 6% 2% 3%
Base 228 254 225 228 145 149 145 141
s\ EAN 5.5 5.3 4.9 5.2 5.0 4.9 4.1 51—+

thaté.[| NSERT]
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Q13. Using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All, how much do you agree or disagre
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be spent to EN

oTax doll ars shoul d
c o mmu B BytDgnéographics

Income

Visitor Industry |

100% - 10
80% - 8
60% - 6
10=High
40% _ 4 1=Low
20% 92
0% Visitor Non-Visitor 0
Industry HH Industry HH 18-34 35-54 55-64 65+ | <$75K $75-$100K $100K+
i Top Box (9-10) 16% 14% 14% 15% 14% 17% 12% 11% 22%
C——Mid-Range (6-8) 25% 29% 16% 30% 31% 31% 24% 29% 33%
B Bottom Tier (1-5 54% 51% 62% 51% 51% 47% | 57% 59% 43%
DK 5% 7% 8% 4% 4% 6% 7% 1% 2%
Base 1124 843 360 697 389 498 899 264 585
il EAN 5.1 5.1 4.5 5.2 5.3 5.6 | 4.8 4.9 5.9

Q13. Using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All, how much do you agree ordisagrdr at € . [ | NSERT]
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\ - [ ] [ ]
0 | i ke tourism is worth the
100% - 10
80% -1 8
0 N
60% 6 10=High
1=Low
40% -1 4
20% -1 2
0% T3 Hi T 0
OVERALL| OVERALL O6ahu Q®d2aBu |2 % ano aWa'I\sfa'uiCountyMauiCountyKaua()iKle(D:Q(’SSi 2024
: . . , ISland 2023 | Island 2024 : : , ,
2023 Spring| 2024 Spring|  Spring Spring . . 2023 Spring| 2024 Spring|  Spring Spring
Spring Spring
B Top Box (9-10) 24% 25% 24% 24% 32% 27% 20% 24% 24% 29%
I Mid-Range (6-8) 36% 37% 37% 39% 29% 35% 40% 30% 38% 31%
B Bottom Tier (1-5 34% 33% 35% 31% 33% 34% 32% 41% 33% 34%
DK 5% 5% 5% 5% 6% 4% 7% 5% 5% 6%
Base 1960 1967 816 828 453 482 401 367 290 290
el EAN 6.6 6.7 6.6 6.7 6.8 6.7 6.3 6.3 6.6 6.7
Q3. I n 2023, visitors spent nearly $21 billion in #&husgi éi, which prod
hospitals, and infrastructure. Do you think tourism is worth the issues associated with the industry?
143 AR &
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100%
80%
60%
40%
20%
0% 0Ewa bEwa 0
Urban Urban . .~ | Windward Windward| North North Central Central
Honolulu | Honolulu Lg?;\ﬁjd Lg?avfﬁrd W;0|230 g W;O'2340 gn (‘)ea hiu O6 a hlu Shore Shore O6ahluOb6 ahiu
2023 2024 ) . 2023 2024 2023 2024 2023 2024
Spring Spring 2023 2024 Spring Spring Spring Spring Spring Spring Spring Spring
Spring Spring
B Top Box (9-10) 24% 27% 20% 20% 24% 14% 21% 29% 21% 35% 36% 22%
OMid-Range (6-8) 42% 41% 35% 43% 22% 30% 38% 35% 17% 37% 34% 36%
B Bottom Tier (1-5 27% 29% 42% 32% 51% 52% 37% 25% 60% 26%® 27% 36%
m DK/Rf 6% 4% 3% 6% 3% 4% 4% 11% 2% 1% 3% 6%
Base 300 300 150 152 79 84 125 125 80 82 82 85
m MEAN 6.9 6.9 6.2 6.7 5.7 55 6.5 7.1 5.3 7.2 7.1 6.4
Q3. I n 2023, visitors spent nearly $21 billion in dthookai 6i , i&}ﬁégpr
144 N SR &
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hospitals, and infrastructure. Do you think tourism is worth the issues associated with the industry?



ol f eel |l i ke tourism i s

By Area (Maui County)

100%
80%
60%
40%
20%
0% Central / East Central / East
West Maui West Maui Maui 2023 Maui 2024 | Mol okadj M@bDaBaodj L2NDn2a4di 2DRBadi
2023 Spring 2024 Spring Spring Spring Spring Spring Spring Spring
B Top Box (9-10) 28% 36% 18% 21% 29% 27% 25% 22%
O Mid-Range (6-8) 33% 32% 43% 31% 27% 27% 50% 0%
B Bottom Tier (1-5 33% 27% 31% 43% 39% 38% 24% 78% —
B DK/Rf 6% 6% 8% 5% 5% 8% 2% 0%
Base 150 125 176 196 50 37 25 9
m MEAN 6.6 7.0 6.2 6.2 6.3 6.4 7.5 4.4 ®
Q3. I n 2023, visitors spent nearly $21 billion in sthoasgi 6i ,
hospitals, and infrastructure. Do you think tourism is worth the issues associated with the industry?
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100% .

80% [ B B

60% | - || W

0% | oL B

20% - [ B B

0% East HawéeiaGkit HawaMe&it HawaNe&it H alw aNorthi/ East North / East South / West South / West
Island 2023 Island 2024 Island 2023 Island 2024 Kauadi 2K2aadi 2EK2aduabdi 2Ka23nadi 2024
Spring Spring Spring Spring Spring Spring Spring Spring
B Top Box (9-10) 36% 27% 26% 28% 25% 32% 22% 25%
O Mid-Range (6-8) 30% 35% 28% 34% 41% 27% 32% 38%
B Bottom Tier (1-5 28% 33% 39% 34% 28% 35% 41% 32%
B DK/Rf 5% 5% 7% 4% 5% 7% 5% 5%
Base 228 254 225 228 145 149 145 141
® MEAN 7.1 6.7 6.3 6.7 6.8 6.8 6.3 6.6
Q3. I n 2023, visitors spent nearly $21 billion in s$thoagsi 6i , which pr ¢

hospitals, and infrastructure. Do you think tourism is worth the issues associated with the industry?
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\ L] =
ol feel | touri sm I
Visitor Industry | Age Income
100% ] | :
80% | -
60% B
40% -
20% -
0% Visitor Non-Visitor
Industry HH | Industry HH 18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
mmm Top Box (9-10) 27% 23% 18% 26% 27% 30% 20% 22% 34% |
—Mid-Range (6-8) 36% 39% 29% 40% 42% 39% 34% 42% 42%
mmm Bottom Tier (1-5 33% 32% 45% 30% 29% 26% 41% 35% 21%
=== DK 5% 6% 8% 5% 3% 5% 5% 2% 2%
Base 1124 843 360 697 389 498 899 264 585
sl EAN 6.7 6.7 | 6.0 6.7 7.0 7.2 6.2 6.6 7.4 |
Q3. In 2023, visitors spent nearly $21 billion in dthooai 6i ,
hospitals, and infrastructure. Do you think tourism is worth the issues associated with the industry?
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of the Visitor Industry
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100% -- 10
80% - 8
.—
60% - 6
40% - 4
20% 92
0% Yr 2021 Yr 2022 Yr 2023 Yr 2024 0
Yr 2020 <5 Yr 2021 Fall f < Yr 2022 Fall ret ret
Spring Spring Spring Spring
B Top Box (9-10) 30% 23% (R) 22% 23% 26% 25% 26%
CIMid-Range (6-8) 40% 44% 40% 44% 40% 42% 43%
mmm Bottom Tier (1-5 28% 31% 35% 32% 31% 30% 29%
mm DK 2% 2% 2% 2% 2% 4% 2%
Base 1709 1779 2007 1955 1949 1960 1967
mllllV| EAN 7.0 6.6 R 6.4 6.6 6.7 6.7 6.8
Q1. Using a 16point scale where 10 means Extremely Favorable and 1 means Not Favorable at All, please give me your
opinion of Tourism as an industry in Hawai 6i ?
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Perception

100% 10
80% - - 8
60% - -1 6 .
0 10=High
1=Low
40% - -4
20% - - 2
0% T3 H T 0
OVERALL OVERALL O6ahu Q®&&Bu %I;n ) ‘;‘3' Ics)lanil ‘2“’0‘;‘4' Mali County Maui CountyK a ua 6 i K2@2@&i 2024
2023 Spring| 2024 Spring,  Spring Spring . , 2023 Spring| 2024 Spring|  Spring Spring
Spring Spring
Emm Top Box (9-10) 25% 26% 25% 26% 26% 26% 27% 26% 23% 27%
C—Mid-Range (6-8) 42% 43% 44% 44% 35% 40% 37% 41% 42% 36%
mmm Bottom Tier (1-5 30% 29% 28% 27% 35% 32% 33% 31% 31% 34%
B DK 4% 2% 4% 2% 4% 2% 4% 2% 4% 2%
Base 1960 1967 816 828 453 482 401 367 290 290
el EAN 6.7 6.8 6.7 6.8 6.6 6.7 6.6 6.7 6.9 6.8
Q1. Using a 16point scale where 10 means Extremely Favorable and 1 means Not Favorable at All, please give me your
opinion of Tourism as an industry in Hawai 6i ?
150 '—".!AI y sl

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,



100% - 10
80% - 8
60% - 6
10=High
1=Low

40% 4

20% - 2

0% 6 Ewa M Ewa 0

Urban Urban . .~ _ Windward| Windward| North North Central Central
Honolulu | Honolulu L%G.};\ﬁd Lg“?:;\ﬁd W§0'230 a W?ng 4NB86ahu06ahu Shore Shore Ob6ah/uO6ahju
2023 2024 : - 2023 2024 2023 2024 2023 2024
Spring Spring 202.3 202.4 Spring Spring Spring Spring Spring Spring Spring Spring
Spring Spring
B Top Box (9-10) 25% 27% 23% 24% 14% 19% 23% 24% 12% 33% 39% 29%
C—Mid-Range (6-8)  49% 46% 43% 48% 23% 35% 42% 45% 39% 35% 39% 37%
mmm Bottom Tier (1-5) 23% 25% 28% 25% 51% 37% 32% 28% 48% 32% 23% 31%
mm DK/Rf 3% 1% 5% 3% 12% 10% 3% 3% 1% 0% 0% 3%
Base 300 300 150 152 79 84 125 125 80 82 82 85
mlllel\ EAN 6.9 6.9 6.7 6.9 5.0 6.4 — 6.3 6.6 5.6 6.7 7.5 6.7
. . Q1. Using a 16point scale where 10 means Extremely Favorable and 1 means Not Favorable at All, please give me your
@%Omn[tl‘al( opinion of Tourism as an industry in Hawai 6i ? ADET



Perception

By Area (Maui County)
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|l ndustry i

100% [ - -
80% - - -
60% - -
40% - -
20% - - -
St Central / East | Central / East
West Maui West Maui Maui 2023 Maui2024 | Mol okaodiMol ok g oL Nnadi | ANNhR O
2023 Spring 2024 Spring Spring Spring 2023 Spring 2024 Spring Spring Spring
B Top Box (9-10) 32% 32% 25% 24% 26% 25% 46% 54%
O Mid-Range (6-8) 38% 39% 37% 42% 30% 32% 44% 25%
B Bottom Tier (1-5 25% 26% 34% 31% 44% 43% 10% 21%
B DK/Rf 4% 3% 4% 2% 0% 0% 0% 0%
Base 150 125 176 196 50 37 25 9
® MEAN 7.2 7.1 6.5 6.7 6.5 6.0 8.3 7.8

Q1. Using a 16point scale where 10 means Extremely Favorable and 1 means Not Favorable at All, please give me your opinkoudfm
Hawai 6i ?
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80%
60%
40%
20%
0
0% East Ha wkaa ©fti Ha wide soti Ha wwe Hti H a widortld/ iEast North / East South / West South / West
Island 2023 Island 2024 Island 2023 Island 2024 Kauaoi 2H@XBaodi 22 ua b i 2@ Baodi
Spring Spring Spring Spring Spring Spring Spring Spring
B Top Box (9-10) 26% 27% 24% 25% 26% 29% 18% 23%
O Mid-Range (6-8) 35% 39% 35% 42% 41% 34% 44% 40%
® Bottom Tier (1-5 36% 32% 35% 31% 29% 34% 33% 35%
m DK/Rf 3% 2% 6% 2% 4% 3% 5% 1%
Base 228 254 225 228 145 149 145 141
m MEAN 6.5 6.7 6.6 6.6 6.9 6.8 6.8 6.6

Q1. Using a 16point scale where 10 means Extremely Favorable and 1 means Not Favorable at All, please give me your opinkoudfm
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Visitor Industry Household vs Ne¥isitor Industry Household
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100%
80%
60%
40%
20%
0% Visit Visit Visit Non-Visit Non-Visit Non-Visit
Visitor isitor Visitor isitor isitor Non-Visitor| Non-Visitor - o\ /.ivop | NON-Visitor  Non-Visitor
Industry Industry Industry Industry Industry Industry
Industry Industry Industry Industry
Household Household | Household Household Household | Household
Household 2022 Household 2023 2024 Household 2022 Household 2023 2024
2021 Fall Sori 2022 Fall - ) 2021 Fall - 2022 Fall - )
pring Spring Spring Spring Spring Spring
I Top Box (9-10) 26% 25% 29% 29% 30% 19% 21% 23% 20% 22%
C—Mid-Range (6-8) 37% 42% 39% 39% 42% 42% 46% 42% 44% 44%
mmm Bottom Tier (1-5 34% 32% 31% 28% 27% 36% 31% 31% 32% 30%
mm DK 2% 1% 1% 4% 1% 3% 2% 4% 3% 4%
Base 1063 1028 1137 1068 1124 944 927 812 892 843
il EAN 6.6 6.7 6.8 6.9 6.9 6.2 6.6 6.6 6.4 6.7
Q1. Using a 16point scale where 10 means Extremely Favorable and 1 means Not Favorable at All, please give me your 154
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Perception of Tourism
0 By Demographics

100% 10
80% 8
60% 6
10=High
40% 4 1=Low
20% 2
0% 0
$75-$100K $100K+
I Top Box (9-10) 19% 30% 27% 29% 22% 21% 33%
—Mid-Range (6-8) 37% 45% 44% 46% 39% 47% 53%
B Bottom Tier (1—50| 39% 24% 27% 24% 36% 32% 14%
mmm DK 4% 2% 2% 1% 3% 0% 0%
Base 360 697 389 498 899 264 585
#\/IEAN 6.1 7.1 7.0 7.0 6.4 6.6 7.5
Q1. Using a 16point scale where 10 means Extremely Favorable and 1 means Not Favorable At All, please give me your
opinion of Tourism as an industry in Hawai 6i .
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AN ] ] ] ]
oThis island iIis being run
| ocal @Cuergll e 6
100% 10
80% 8
60% 6 10=High
1=Low
40% 4
20% 2
0% Yr 2021 Yr 2022 Yr 2023 Yr 2024 0
r el Yr 2021 Fall 2> Yr 2022 Fall 2 r el
Spring Spring Spring Spring
B Top Box (9-10) 29% 33% 31% 32% 30% 31%
C—Mid-Range (6-8) 37% 35% 36% 34% 38% 36%
mmm Bottom Tier (1-5 30% 29% 30% 29% 29% 29%
B DK 4% 3% 3% 4% 4% 4%
Base 1779 1999 1955 1949 1960 1967
il EAN 6.8 7.0 6.9 6.9 6.9 6.9
Q4.2. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
or di sagree thaté?
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80%

70%

60%

50%

40%

30%

20%

10%

0%

% strongly/ somewhat agree island is being run for tourists at expense of local people

67% 679 68% 67% 67% 67% 67%

62% 63% oo 82 " 64%
0, 0
156% £506 56% 207
| | | | | |

Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr
2005 2006 2007 2009 2010 2012 2014 2015 2017 2017 2018 2019 2020 2021 2021 2022 2022 2023 2024
Spring Fall Spring Fall Spring Fall Spring Spring

In order totrack the data (change in rating scale) from 2009, a rating of-80 was used to approximate the percent that felt

positively about this statement.

Q4.2. Using a 16oint scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
or disagree thatée?
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100% -
80% -
60% -
40% -
20% -
0% T3 H T
OVERALL| OVERALL O6ahu Q®2Bu |2 2%‘9" 0 aWaII\ﬁa'uiCountyMauiCountyKauac“)i Kaowaai
: . . , ISlan 23| Island 2024 : : , ,
2023 Spring| 2024 Spring|  Spring Spring . . 2023 Spring| 2024 Spring|  Spring Spring
Spring Spring
B Top Box (9-10) 30% 31% 29% 29% 28% 26% 35% 43% 35% 40%
C——Mid-Range (6-8) 38% 36% 39% 38% 29% 34% 39% 31% 37% 31%
Emm Bottom Tier (1-5 29% 29% 28% 29% 39% 35% 22% 22% 25% 23%
DK 4% 4% 4% 4% 4% 4% 4% 5% 4% 6%
Base 1960 1967 816 828 453 482 401 367 290 290
el EAN 6.9 6.9 6.9 6.9 6.4 6.5 7.2 7.6 7.1 7.5
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Q4.2. Using a 16oint scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
that é°?
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100%
80%
60%
40%
20%
0% 6 Ewal HEwal /
Urban Urban Leewavtvr d Leewz\;vr d Wai 6aiaeé 6 a MVlndeward Windward North North Central Central
Honolulu | Honolulu O'ahu O'ahu 2023 2024 0 ahju O6 a hju Shore Shore O6ahiuOb6ah
2023 2024 . . 2023 2024 2023 2024 2023 2024
Spring Spring 202.3 202.4 Spring Spring Spring Spring Spring Spring Spring Spring
Spring Spring
Em Top Box (9-10) 27% 28% 28% 31% 45% 29% 26% 28% 50% 40% 27% 23%
C—Mid-Range (6-8) 39% 41% 42% 33% 24% 31% 45% 40% 20% 39% 43% 41%
mEmm Bottom Tier (1-5 30% 27% 28% 33% 27% 35% 25% 29% 26% 21% 25% 28%
mm DK/Rf 5% 4% 2% 3% 5% 5% 4% 3% 5% 0% 6% 9%
Base 300 300 150 152 79 84 125 125 80 82 82 85
,-I-IVIEAN 6.8 6.9 6.9 6.9 7.5 6.6 6.8 6.8 7.7 7.4 7.0 6.5
Q4.2. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
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pol Bg Area (Maui County)

| S

100%
80%
60%
40%
20%
0% Central / East | Central / East ¢
West Maui West Maui Vo093 Mauinosa | MOl okadiMe@Io@Basi LNOAS | 210RMBa 6 |
2023 Spring 2024 Spring Spring Spring Spring Spring I Spring Spring
B Top Box (9-10) 43% 37% 35% 45% 16% 32% | 24% 25%
C—Mid-Range (6-8) 38% 33% 39% 32% 21% 9% 53% 32%
mmm Bottom Tier (1-5 13% 26%-—, 22% 18% 55% 50% | 23% 43%
mm DK/Rf 6% 3% 3% 5% 8% 9% | 0% 0%
Base 150 125 176 196 50 37 I 25 9
sl EAN 7.8 7.2 7.2 79 5.4 5.7 7.1 6.5
Q4.2. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
A . or disagree thaté?
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AN L] L] L] ]
oThis 1sland I s being run for
peopdBed Area (Hawai 6i | sl and
100% 10
80% 8
60% 6 _
10=High
1=Low
40% 4
20% 2
0% S— S— — S— 0
East Ha wka 9Hti Ha wde s6ti Ha wdea Hti  H a widorthd/ East North / East South / West South / West
Island 2023 Island 2024 Island 2023 Island 2024 Kauaodi 2P WBa 6 i 2P uta 6 i 2P Ba 6 i 2024
Spring Spring Spring Spring Spring Spring Spring Spring
Emm Top Box (9-10) 20% 21% 39% 34% 37% 39% 30% 41%
C—Mid-Range (6-8) 31% 34% 26% 35% 35% 32% 39% 29%
mmm Bottom Tier (1-5 44% 40% 31% 29% 22% 23% 29% 23%
B DK/Rf 5% 6% 4% 3% 6% 6% 2% 6%
Base 228 254 225 228 145 149 145 141
sl EAN 5.9 6.2 7.0 7.0 7.3 7.6 6.9 7.5
Q4.2. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
or disagree thatée?
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100% 10
8
6
4
2
0
18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
B Top Box (9-10) 39% 34% 25% 20% 32% 30% 27%
C—Mid-Range (6-8) 32% 38% 35% 41% 35% 43% 39%
B Bottom Tier (1-5 24% 26% 35% 34% 29% 25% 31%
mmm DK 5% 3% 4% 5% 4% 2% 2%
Base 360 697 389 498 899 264 585
mnllll [ EAN 7.3 7.1 6.5 6.5 6.9 7.1 6.7
Q4.2. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being
Completely Agree and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.
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OMy islandds economy id&

100%

80%

60%

40%

20%

0%
Ysré?nzgl Yr 2021 Fall YS'; Fi?nzgz Yr 2022 Fall Ysrpzr?nZ; Yé;?f;
= Top Box (9-10) 49% 46% 47% 44% 41% 42%
C—IMid-Range (6-8) 34% 35% 34% 35% 40% 38%
= Bottom Tier (1-5 15% 17% 17% 18% 15% 18%
— 2% 20 20 3% 3% 3%
Base 1779 1999 1955 1949 1960 1967
el [EAN 8.0 7.9 7.9 7.7 7.8 7.7

Q4.5. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
or disagree
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economy
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100% - -
80% - -
60% - -
40% - -
20% - -
0% T3 Hi T
OVERALL| OVERALL Qd21Bu 2 % aromawalt qdli CountyMauiCountyKauabdi Kawaai
2023 Spring| 2024 Spring Spring ISl .2 23 Island'2024 2023 Spring| 2024 Spring|  Spring Spring
Spring Spring
B Top Box (9-10) 41% 42% 41% 40% 34% 33% 45% 57% — 53% 50%
—Mid-Range (6-8) 40% 38% 43% 41% 34% 36% 39% 23% 31% 31%
B Bottom Tier (1-5 15% 18% 13% 16% 28% 27% 14% 17% 14% 15%
= DK 3% 3% 3% 2% 3% 4% 2% 3% 1% 3%
Base 1960 1967 816 828 453 482 401 367 290 290
pnlll1EAN 7.8 7.7 7.8 7.7 7.1 7.1 7.8 8.1 8.2 8.1

Q4.5. Using a 16oint scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
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100% -
80% .
60% -
40% -0 - A - -
20 -1l i eem - R B B O s o om0l 1 | -
0% 0 Ewa b Ewa
Urban Urban . .~ _| Windward| Windward| North North Central Central
Honolulu | Honolulu L%e.av:ﬁgd L%g;\ﬁjrd W;OIZSO a NV;”OZ4O aN86ahu 06ahu Shore Shore Ob6ahuObdah
2023 2024 . - 2023 2024 2023 2024 2023 2024
Spring Spring 202.3 202.4 Spring Spring Spring Spring Spring Spring Spring Spring
Spring Spring
mmm Top Box (9-10) 38% 43% 44% 33% 45% 42% 39% 46% 51% 55% 44% 38%
C—Mid-Range (6-8)) 48% 42% 37% 44% 27% 31% 41% 34% 35% 37% 47% 44%
mmm Bottom Tier (1-5) 11% 14% 17% 20% 21% 23% 15% 16% 15% 9% 8% 15%
mEmm DK/Rf 3% 2% 2% 3% 7% 3% 5% 4% 0% 0% 1% 2%
Base 300 300 150 152 79 84 125 125 80 82 82 85
sl EAN 7.9 7.9 7.7 7.3 7.5 7.3 7.6 7.8 8.1 8.4 8.2 7.7
Q4.5. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
that é?
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By Area (Maui County)

economy

8 t

100%
80% - -
60%
40% -
20% - -
0% Central / Central /
West Maui West Maui , . MolokaéMoIok*(ﬁiNnaéi PRNAR&ODI
2023 Spring | 2024 Spring East Ma_w East Ma_w 2023 Spring | 2024 Spring Spring Spring
2023 Spring | 2024 Spring
B Top Box (9-10) 61% 51% 44% 61% 18% 16% 47% 56%
C—Mid-Range (6-8) 24% 29% 42% 23% 24% 16% 43% 10%
Emm Bottom Tier (1-5 14% 17% 11% 13% 58% 62% 10% 35%
mEmm DK/Rf 1% 3% 2% 3% 0% 5% 0% 0%
Base 150 125 176 196 50 37 25 9
 ——=a\ 8.2 8.0 7.9 8.4 5.1 4.8 8.3 7.3
., . Q4.5. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
%Ommtl‘ak or disagree thaté? 166
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100% N
80% .
60% L
40% I
20% I
0
0% East Hawmwasbti HaWastdti HaWas 61 Ha Wath/East | North/East | South/West | South / West
Island 2023 | Island 2024 | Island 2023 | Island2024 | Kauao6i KAQ@a806i RKRAA40i RAA&OLI
Spring Spring Spring Spring Spring Spring Spring Spring
B Top Box (9-10) 30% 29% 41% 39% 53% 49% 53% 54%
C—Mid-Range (6-8) 33% 38% 36% 33% 34% 31% 27% 31%
mEmm Bottom Tier (1-5 34% 29% 20% 25% 11% 16% 19% 14%
mm DK/Rf 3% 4% 4% 3% 2% 4% 1% 2%
Base 228 254 225 228 145 149 145 141
el EAN 6.7 6.9 7.7 7.4 8.3 8.1 8.1 8.1
., . Q4.5. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
\>/\<\\Omnltl‘al( or disagree thaté? 167
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By Demographics

Income
100% 10
80% 8
60% 6
40% 4
20% 2
0% 0
18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
mmm Top Box (9-10) 39% 46% 42% 39% 38% 41% 47%
C—Mid-Range (6-8) 36% 38% 36% 40% 38% 38% 38%
B Bottom Tier (1-5 20% 14% 20% 20% 21% 20% 14%
DK 5% 2% 2% 2% 3% 1% 1%
Base 360 697 389 498 899 264 585
el EAN 7.5 7.9 7.6 7.6 7.5 7.7 7.9
Q4.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being
Completely Agree and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.
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oTour i
Overall
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100% -- 10
80% 8
60% o _
10=High
1=Low
40% - 4
20% - 2
0% : : : : 0
Yr 2021 Spring Yr 2021 Fall Yr 2022 Spring Yr 2022 Fall Yr 2023 Spring | Yr 2024 Spring
Emm Top Box (9-10) 22% 21% 24% 23% 23% 26%
—Mid-Range (6-8) 33% 31% 32% 33% 33% 35%
B Bottom Tier (1-5 42% 46% 42% 42% 43% 36% (R)
mmm DK 2% 2% 2% 3% 2% 3%
Base 1779 1999 1955 1949 1960 1967
el EAN 6.1 5.9 6.1 6.1 6.1 6.4 —
Q4.8. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
or disagree thatée?
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80% | - -
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Q4.8. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
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Q4.8. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
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Q4.8. Using a 16point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
or disagree thatée?
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el EAN | 5.6 6.6 6.7 6.8 6.0 6.1 7.1
Q4.8. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being
Completely Agree and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.
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Q4.11. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being
Completely Agree and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.
180 =

7 . l(
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.

my



\
oTo d
agr 0
100% - -
80% - - -
60% - - -
40% - - -
20% - - -
0% T3 H T
OVERALL| OVERALL Obahu Q@@aBu 2@2%aloMawai gl:countyMauiCountykauaoiKaoaadi
: . ISland 2023 | Island 2024 : . . .
2023 Spring 2024 Spring|  Spring Spring . : 2023 Spring| 2024 Spring,  Spring Spring
Spring Spring
B Top Box (9-10) 22% 21% 22% 21% 20% 22% 20% 20% 26% 27%
C——Mid-Range (6-8) 37% 39% 39% 40% 33% 36% 36% 32% 36% 36%
mEmm Bottom Tier (1-5 37% 36% 36% 34% 43% 38% 41% 43% 37% 34%
DK 4% 4% 4% 4% 4% 4% 3% 5% 1% 3%
Base 1960 1967 816 828 453 482 401 367 290 290
sl EAN 6.2 6.3 6.3 6.3 6.0 6.2 6.0 5.9 6.3 6.4

ust

10

8

6 10=High
1=Low

4

2

0

2024

Q4.12. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completed Agd 1 meaning Do Not
Agree At All. You can choose any number between 1 and 10.

\/// .
¥ Omnitrak -



100% | - 10
80% - - - 8
60% - - 1 6
10=High
1=Low
40% - - 14
20% - 2
0% 0
Urban Urban . oA Windward | Windward North North Central Central
Honolulu | Honolulu L%G.};ﬁ:d L%G.}gi:d W;0'230 a nvm;glmo an ab‘% ahu O6ah Shore Shore Ob6ahu Ob6ah
2023 2024 2023 2024 Spring Spring 2023 2024 2023 2024 2023 2024
Spring Spring Spring Spring Spring Spring Spring Spring Spring Spring
E Top Box (9-10) 24% 23% 17% 20% 14% 13% 23% 22% 15% 31% — 32% 16%(R)
O Mid-Range (6-8) 47% 41% 39% 44% 19% 35% 28% 37% 27% 28% 34% 39%
B Bottom Tier (1-5 27% 31% 42% 32% 56% 47% 45% 33% 55% 41% 27% 42%
B DK/Rf 2% 4% 3% 4% 11% 5% 4% 8% 4% 0% 7% 3%
Base 300 300 150 152 79 84 125 125 80 82 82 85
® MEAN 6.6 6.6 6.2 6.4 4.9 5.4 5.9 6.2 4.8 6.4 7.0 6.0 ®
Z . Q4.12. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completed Agd 1 meaning Do Not
\>\<\\ Omnitr al( Agree At All. You can choose any number between 1 and 10. 182 (p =i p) IIl
/ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET. — ‘.‘_



40%

20%

%
% West Maui West Maui Central /Bast | Central /Bast | 1| o a6j ManD@BaoOf LXN2adi 208B8aoi
2023 Spring 2024 Spring Maui .2023 Maui .2024 Spring Spring Spring Spring
Spring Spring
B Top Box (9-10) 29% 26% 17% 17% 26% 32% 27% 62%
O Mid-Range (6-8) 37% 29% 36% 34% 25% 20% 54% 12%
B Bottom Tier (1-5 29% 39% 44% 44% 40% 46% 19% 26%
B DK/Rf 4% 6% 3% 5% 9% 2% 0% 0%
Base 150 125 176 196 50 37 25 9

® MEAN 6.6 6.2 5.8 5.7 6.0 6.1 7.0 7.8

Q4.12. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completed¢ Agd 1 meaning Do Not
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