STATE OF HAWAIl e DEPARTMENT OF BUSINESS, ECONOMIC DEVELOPMENT & TOURISM

Prepared for the: A .
YR Omnitrak

State of Hawai'i

Department of Business, Economic Development & Tourism Davies Pacific Center 1250, 841 Bishop Street, Honolulu, Hawai‘i 96813
Telephone: 1-808-528-4050 omnitrak@omnitrakgroup.com

July 2023

Fielded: May 5 through June 22, 2023



Table of Contents

Sample Plan and Methodology

Key Recommendations & Takeaways

Executive Summary

Detailed Findings
Impact of the Visitor Industry
Destination Management Action Plans (Fall 2022-Spring 2023)
Tax Revenues for Managed Tourism (Fall 2022-Spring 2023)
Tourism Worth the Issues (Fall 2022-Spring 2023)
Tourism Management Strategies (Fall 2022-Spring 2023)
General Perceptions of the Visitor Industry

Appendix A: Island Supplement

Appendix B: Respondent Profile

Appendix C: Resident Sentiment Drivers Analysis

N i
Y% Omnitrak

22
23
105
127
138
144
180
233
246
297



N i
Y% Omnitrak

Sample Plan and Methodology

Sample Plan

Omnitrak used a region-based stratified sampling for the study, the same approach used in earlier Resident
Sentiment Survey efforts conducted by Omnitrak. The sampling plan divided the State into 12 sub-regions with
consideration to population proportion, and allocated sufficient sample for each area to achieve an acceptable
sampling error. Within each region, data was collected randomly. The resulting sample of residents was
weighted proportionate to population distribution per the latest State Census from the state Department of
Business, Economic Development & Tourism.

Statewide sampling produced a total of n = 1960 respondents as follows:
= (O‘ahu: 816

= Hawai‘i Island: 453

= Mauilsland: 326, Moloka‘i: 50, Lana‘i: 25

=  Kaua‘i: 290

Methodology

= A mixed methodology was used for this survey, including a combination of Computer Assisted Telephone
Interview (CATI, 24%) and online surveys (76%).

= All calls were placed from Omnitrak’s continuously quality-controlled calling center in the Davies Pacific
Center building in Downtown Honolulu.

= Field Dates: May 5 through June 22, 2023
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Key Recommendations & Takeaways - State Overall

historic levels: After an extended period of weakening, which started in the Perceptions that Tourism has brought more benefits than problems declined as

e Measures of Hawai‘i Resident Sentiment have stabilized, though below e However, the perceived balance of tourism’s benefits vs. challenges is shifting:
early 2010’s, Hawai‘i Resident Sentiment towards tourism has leveled off the perceived challenges of tourism increased and perceived benefits of tourism

since Spring 2022. As of Spring 2023. most key high-level indicators show held steady. As of Spring 2023, just more than half (52%) believe that tourism
minimal movement, relative to indicators from the prior 6-months/12- has brought more benefits than problems, a decrease from 57 percent in Fall
months. 2022. While measures related to tourism’s economic and quality of life benefits
remain unchanged, perceptions of the industry as one that contributes to

Key Resident Sentiment Tracking Statements damage to the environment, overcrowding and higher cost of living have grown.

Spring Fall Spring Fall Spring
Mean Scores - Spring Fall Spring

Tourism has brought more benefits
than problems 2 5.87 5.67 5.94 T 6.05 5.92 Tourism Creates jobs for residents
Perceived impact of tourism on you 591 6.01 6.02 6.21 6.10 (M;enngz(t)sres) Enhqnces .residents' 5.4 55 5.4
and your family ) ) ) : : quality of life
Tourism is being better managed on Tourism Damage to the o o o
- 5.06 5.06 5.33 5.44 5.34 Challenges environment 67% 71% 75 /oT

. . % i
Tourism should be actively 6.07 587 6.10 T 6.07 6.07 (% reporting) Overcrowding 69% 73% 4%
encouraged on my Island ' ’ ’ ’ ’

Higher cost of livin

My island is run for tourists at 6.78 6.98 6.93 6.92 6.87 g g 62% 70% 73% T
expense of local people ’ ’ ’ ’ ’

*Red font indicates questions where higher ratings are worse for Tourism sentiment.

Perceived challenges of tourism extend beyond HTA’s direct areas of authority.
As the perceived challenges of tourism extend beyond HTA's direct area of

Awareness of destination stewardship initiatives strengthens Resident authority, addressing these areas will require an integrated effort between

e Sentiment. Nearly six-out-of-ten (59%) Hawai‘i residents are aware that the multiple public and private sector organizations. Moving forward, the integrated
Hawai‘i Tourism Authority is working on destination stewardship initiatives. effort should align with the top drivers of Resident Sentiment, including:
Residents who are aware of these initiatives are significantly more apt to Economic/quality of life benefits of tourism and destination stewardship efforts
feel that such efforts are working, and that the balance between tourism’s (74%), negative impacts of tourism (10%), and providing residents a voice in
positives and negatives weigh more toward the positive side. tourism development (6%).

Y% Omnitrak . & DBEDT
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Executive Summary - Key Resident Sentiment Indicators

High-level key indicators of Hawai‘i resident sentiment towards tourism have largely stabilized in Spring 2023, though at a level below historic
levels. Across all major indicators, resident sentiment displayed only minor fluctuations during this period. However, perceptions of Tourism

bringing more benefits than problems declined as perceived problems of tourism increased and perceived benefits of tourism held steady.

Perception of tourism
industry in Hawai‘i -

Perceived impact of tourism
on the State

Perceived impact of
tourism on you and your

Tourism has brought more
benefits than problems

Favorability family
Ratings 6-10 76% 76% 64% 65% A47% A47% 57% 52%J,
10
8
6 10=High
4 1=Low
2
. . . . 0
Fall 2022 Spring 2023 Fall 2022 Spring 2023 Fall 2022 Spring 2023 Fall 2022 Spring 2023
I Top Box (9-10) 26% 25% 27% 25% 18% 15% \L 19% 20%
CIMid-Range (6-8) 40% 42% 37% 40% 28% 32% 37% 33% \L
I Bottom Tier (1-5) 31% 30% 33% 32% 37% 37% 40% 45% ’T\
CNo Impact 0% 0% 1% 1% 13% 14% 0% 0%
mmm DK/ Rf 2% 4% 3% 2% 3% 2% 3% 3%
Base 1949 1960 1949 1960 1949 1960 1949 1960
il EAN 6.7 6.7 6.7 6.6 6.2 6.1 6.1 5.9
Q1. Using 2 10-peintsole where 10 means Extromely Favorabloand TmeansNot 12071 0ES o LNy St et e o ha o The Sate 2o 8 wholgou
and Your Family?
Q.4.1'm going to read you some statements about tourism, and ask you to please tell me how much
you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree 7 m

4, itrak
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and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.



“Tourism has brought more benefits than problems” dipped in Spring 2023
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% strongly/ somewhat agree tourism has
brought more benefits than problems

(Rating of 6-10 on 10-Point Scale) Annual Visitor Arrivals
90% - - 11,000,000
80%
0 78% i
80% 7404 75% 2396 7% 2105 T4% 210 0 10,000,000
69% 67% 649% 66% - 9,000,000

70% -
Ly - 8,000,000
60% - 54% S57%
53%_490f 54% 0
49% 52% 7,000,000
- 6,000,000
- 5,000,000
- 4,000,000

50% - I
40% - o
30% - -
20% - 000,
10% - 1000,
0% - ~ 1,000,000
N

- 3,000,000
- 2,000,000
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I %Strongly/Somewhat Agree ==\/isitor Arrivals (by Air)

Q.4. I'm going to read you some statements about tourism, and ask you to please tell me how much you agree or disagree with each statement using a
scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10. m-r



Executive Summary - Economic Impact Indicators

Economic impact indicators are holding steady with prior ratings, reporting positive perceptions regarding the contribution of tourism to job
creation for residents and opportunities for advancement. Additionally, the industry's beneficial spillover effects into local businesses and
other sectors like agriculture continue to be acknowledged.

Creates job opportunities

for residents

Creates job

opportunities with

Supports our local
businesses like

Supports other industries
important to residents

paths for advancement retail, dining, etc. like agriculture
Ratings 6-10 76% 75% 63% 64% 75% 7% 57% 59%
100% 10
80% 8
60% 6 10=High
1=Low
40% 4
20% 2
0% . : , : 0
Fall 2022 Spring 2023 Fall 2022 Spring 2023 Fall 2022 Spring 2023 Fall 2022 Spring 2023
I Top Box (9-10) 38% 37% 26% 26% 36% 38% 22% 22%
3 Mid-Range (6-8) 38% 38% 37% 38% 39% 39% 35% 37%
B Bottom Tier (1-5) 23% 23% 34% 34% 24% 21% 39% 37%
B DK/ Rf 2% 1% 3% 2% 2% 1% 4% 4%
Base 1949 1960 1949 1960 1949 1960 1960 1960
il EAN 7.4 7.4 6.6 6.6 7.3 7.4 6.1 6.2

Q.4.I'm going to read you some statements about tourism, and ask you to please tell me how much you agree or disagree with each statement using a
scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.
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Executive Summary - Economic Impact (continued)/Quality of Life

Tourism’s impact on Quality of life also remains stable. Residents remain divided on the issue that Tourism enhances resident quality of life
and remain more upbeat that it Creates shopping/dining/entertainment opportunities and Sponsors festivals/activities/sports events.

Economic Impact
Tourism should be actively

Enhances residents’

Quality of Life

Creates shopping, dining &

Sponsors festivals, activities &
sports events for residents and

encouraged on my island quality of life entertainment opportunities visitors
Ratings 6-10 55% 55% 48% 47% 64% 66% 60% 61%
100% 10
80% 8
60% 6 10=High
1=Low
40% 4
20% 2
0% , : ; . 0
Fall 2022 Spring 2023 Fall 2022 Spring 2023 Fall 2022 Spring 2023 Fall 2022 Spring 2023
I Top Box (9-10) 23% 23% 16% 14% 26% 29% 25% 23%
C—Mid-Range (6-8) 33% 33% 32% 32% 38% 37% 35% 39%
Em Bottom Tier (1-5) 42% 43% 49% 50% 33% 32% 35% 36%
B DK 3% 2% 3% 3% 2% 2% 5% 3%
Base 1949 1960 1949 1960 1949 1960 1949 1960
#VIEAN 6.1 6.1 5.5 5.4 6.6 6.6 6.5 6.4
p . Q.4. I'm going to read you some statements about tourism, and ask you to please tell me how much you agree or disagree with each statement using a
\\>\\//§\ Omn[t[‘al( scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10. ‘( DBEDT
(7 UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET e o e e . T

10



Executive Summary - Native Hawaiian Cultural & Sustainability Indicators

Residents strongly agree on the importance of Authentic presentation of the Native Hawaiian culture/language and that Visitors need to be
educated on protecting Hawai‘i’s natural environment and cultural resources. On the other hand, residents remain neutral in their assessment
that Tourism contributes to Native Hawaiian culture and are only slightly positive that Tourism helps to fund stewardship of Hawai‘i’s resources.

Native Hawaiian Cultural Indicators

Authentic presentation of
Native Hawaiian language

and culture is important

Tourism contributes
to the perpetuation of
Native Hawaiian

Tourism helps fund the
stewardship of Hawai'‘i's

natural resources, parks

Visitors need to be

educated about protecting
the natural environment

Sustainability and Natural Resources

NEW: Natural resources in
my community are being
improved and better

culture and language and cultural sites and cultural resources maintained
Ratings 6-10 86% 87% 42% 43% 56% 55% 92% 91% 38%
100% - 1 10
80% - - g
60% | - -1 ©610=High
1=Low
40% - - -4
20% | - -4 2
0% Spring Spring Spring Spring Spring 0
prin prin prin prin prin
Fall 2022 2023 Fall 2022 2023 Fall 2022 2023 Fall 2022 2023 2023
B Top Box (9-10) 57% 61% 13% 14% 22% 18% \L 70% 70% 12%
CIMid-Range (6-8) 29% 26% 29% 28% 33% 37% 22% 21% 26%
B Bottom Tier (1-5) 12% 11% 53% 53% 38% 39% 7% 7% 55%
DK /Rf 2% 2% 5% 5% 6% 6% 2% 1% %
Base 1949 1960 1949 1960 1949 1960 1949 1960 1960
. . Q.4.I'm going to read you some statements about tourism, and ask you to please tell me how much you agree or disagree with each statement using a
\§//\\//§\ Omnlt[‘al( scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10. 11 ‘(DBEDT




Problems Created by Tourism in Hawai‘i (Trends Fall 2022 - Spring 2023)

(According to residents saying Hawai‘i tourism creates more problems than benefits)

Among residents who say that the benefits of tourism do not outweigh the problems, the top perceived problems created by tourism are Damage
to the environment (75%), Overcrowding (74%) and High prices/higher cost of living (73%), each of which increased from Fall 2022 levels.

DAMAGE TO THE ENVIRONMENT (NET)
OVERCROWDING (NET)

HIGH PRICES/HIGHER COST OF LIVING (NET)
Traffic problems

No respect for culture/tradition/‘aina

Too dependent on tourism/should diversify
Health concerns, viruses, potential epidemics
Locals don't benefit from tourism money
CRIME (NET)

Loss of cultural/community sensitivity

Tourism/Tourists are given priority

Base: Fall 2022 (871), Spring 2023 (902)

\/// .
%Q Omnltral( Q5. In your opinion, what problems do you think tourism has created in Hawai'‘i?

1%
1%

1%

0%

75%
71% ;T
74%!
73% |
73% 4
T70% T
' 70%
| 70%
69%
| 70%
62% ! 5
_ 9% ; ;

B Spring 2023
m Fall 2022
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Opportunities for Improving Opinion of Tourism (Spring 2023)

(According to residents not favorable toward tourism in Hawai‘i)

Among residents who did not express a favorable opinion of tourism in Hawai‘i, the top actions cited for improving their opinions are
Managing/controlling/capping tourism (22%), Addressing visitors’ lack of respect for locals/culture/‘a@ina (14%) and Educating tourists
regarding the state’s land and people (10%).

Manage/Control/Cap tourism 22% i
Be more cautious of/address lack of respect for locals/culture/‘aina
Educate tourists regarding land and people

Help locals/tourism caters to tourists

Diversify economy/too dependent on tourism

Lower cost of living/costs/taxes

Tourism money should benefit locals

Address influx of newcomers purchasing property
Charge fees for tourists/increase taxes for tourists
Protect our environment

Address road/traffic issues

Create stricter laws for tourists/set rules for tourists
Limit places tourists can go

Address overdevelopment

Address health concerns

Address vacation rental issues

Improve interaction with locals & tourists

Other

Favorable

Not favorable

None/Don't know

Base: Spring 2023 (623)

\/// .
\>,,\§\ Ommtrak Q6a. You said that you do not have a favorable opinion of tourism. What would it take to improve your opinion? Anything else? 13 ‘(-BBEDT



Executive Summary - Balance: Negative Impacts/Managed Tourism

Apart from specific perceived problems created by tourism, the number of residents who thought their Island is run for tourists at the expense of
local people (67%) and that their Island economy is too dependent on tourism (82%) held relatively steady with Fall 2022 levels. Residents’
assessment of managed tourism measures, such as efforts to balance economic benefits with quality of life, tourism being better managed on
their island, and their ability to have a voice in tourism matters, held relatively steady as well.

Negative Impacts

Island economy
is too dependent

Island is run for
tourists at expense

Managed Tourism

Tourism is being
better managed on

More effort is made to
balance economic benefits
of tourism and quality of

| have a voice in my
island's tourism
development decisions

of local people on tourism life for residents my island
Ratings 6-10 67% 67% 79% 82% 49% 47% 44% 45% 24% 23%
100% -
80% - -
60% -
40% - -
20% -
0% ) ) ) , :
Fall 2022 Spring 2023 Fall 2022 Spring 2023 Fall 2022 Spring 2023 Fall 2022 Spring 2023 Fall 2022 Spring 2023
I Top Box (9-10) 32% 30% 44% 41% 17% 15% 15% 12% 10% 7% \L
CIMid-Range (6-8) 34% 38% 35% 40% T 32% 32% 29% 33% N 14% 16%
I Bottom Tier (1-5) 29% 29% 18% 15% 45% 47% 48% 47% 69% 70%
B DK 4% 4% 3% 3% 6% 6% 8% 8% 6% 7%
Base 1949 1960 1949 1960 1949 1960 1949 1960 1949 1960
*VIEAN 6.9 6.9 7.7 7.8 5.7 5.6 54 5.3 4.0 3.8
\§//\\//§\ Omnitrak Q.4.I'm going to read you some statements about tourism, and ask you to please tell me how much you agree or disagree with each statement using a ‘('BBEDT

scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.



Executive Summary - Importance of Select Managed Tourism Strategies

Consistent with residents’ concerns about overcrowding and respect for locals/culture/‘aina, perceptions of the importance of specific
Regenerative- and Accommodations-related strategies to manage tourism continued relatively unchanged from Fall 2022 ratings.

Regenerative Accommodations
- Encourage visitors to Eliminate illegal Do not allow buildingof ~ Stop approval of
Educate visitors and volunteer & give vacation rentals on additional hotel/condo/ additional legal vacation

residents to malama the

timeshare units on my rentals on my island

. back during their my island _
islands and each other visits to Hawai'i island
Ratings 6-10 89% 89% 70% 70% 76% 76% 69% 67% 65% 62%
100% - 10
80% - 8
60% ~| 6 10=High
1=Low
40% .
20% -2
0% , , , , , 0
Fall 2022 Spring 2023 Fall 2022 Spring 2023 Fall 2022 Spring 2023 Fall 2022 Spring 2023 Fall 2022 Spring 2023
= Top Box (9-10) 65% 65% 36% 34% 53% 52% 38% 38% 36% 35%
1 Mid-Range (6-8) 24% 24% 34% 36% 23% 24% 31% 29% 29% 27%
B Bottom Tier (1-5) 9% 10% 26% 27% 20% 21% 26% 29% 30% 32%
= DK 2% 1% 4% 4% 4% 3% 5% 5% 5% 6%
Base 1949 1960 1949 1960 1949 1960 1949 1960 1949 1960
il EAN 8.7 8.6 7.1 7.1 7.8 7.8 7.2 7.2 6.9 6.8
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Q7. Legally, the state of Hawai'i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely

Important and 1 means Not Important at All, how important is it that the state

to help better manage tourism?



Executive Summary - Importance of Select Managed Tourism Strategies (continued)

Consistent with residents’ concerns about overcrowding and islands prioritizing visitors over locals, perceptions of the importance of specific

Access-related strategies to manage tourism continued relatively unchanged from Fall 2022 ratings.

Access

Charge visitor access fees to
state parks and trails

Designate resident-only days of

beaches and trails

the week at some state parks,

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,

Ratings 6-10 69% 66% 59% 57%
100%
80%
60%
40%
20%
0% , ,
Fall 2022 Spring 2023 Fall 2022 Spring 2023
[ Top Box (9-10) 35% 34% 32% 30%
CMid-Range (6-8) 34% 32% 27% 27%
I Bottom Tier (1-5) 27% 31% 36% 38%
DK 4% 3% 5% 5%
Base 1949 1960 1949 1960
 ——al 7.0 6.9 6.5 6.3

Q7. Legally, the state of Hawai'‘i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely
Important and 1 means Not Important at All, how important is it that the state

to help better manage tourism?
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Executive Summary - Tax Dollars Should be Spent to Manage Tourism

Similarly, public support for utilizing tax revenues to manage the impacts of tourism on communities continued to lean favorably. Approximately

66 percent of respondents expressed strong or somewhat agreeable opinions on this idea, while only 30 percent opposed it.

7 . k
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.

Q13.

Tax dollars should be spent to MANAGE the
impacts of tourism in my community

Ratings 6-10 66% 66%
100%
80%
60%
40%
20%
0% :
Fall 2022 Spring 2023
B Top Box (9-10) 29% 30%
CIMid-Range (6-8) 38% 36%
mmm Bottom Tier (1-5) 30% 30%
DK/ Rf 4% 4%
Base 1949 1960
mnlll\  EAN 6.7 6.8

10

© 10=High
1=Low

Using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All, how much do you agree or disagre e that....[INSERT]
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Executive Summary -Tourism is Worth the Issues, Benefits Outweigh Problems by Island/Area

At the community level, residents who were particularly critical of the perceived benefits vs. problems of tourism resided in
Wai‘anae, the North Shore of O‘ahu, West Hawai‘i Island and on Moloka‘i. Sentiment was strongest among residents of Lana‘i.

“Tourism is worth the issues associated with it” (Rating 6-10)

61% 67% 59% % I
0 (0]

74%

61% 61% 61% 61%

56%

“Tourism has brought more benefits than problems” (Rating 6-10)

I 71% I
60% 57% o2 57
52% | 53% 51% 51% "l 51% 53% D arw | 48w 53%
41% 43%
Statewide O‘ahu Honolulu EW&/ Wat anaeW ndward No. Central Maui West Central/Moloka‘i Lana‘i Kaua'i Hawai‘i West East
Leeward Ward shore County Maui E.Maui Kaua i Kaua ' Hawai‘i Hawai'i

Q3. In 2019, visitors spent nearly $18 billion in Hawai'‘i, which produced $2 billion in state tax revenues to support local schools, hospitals, and infrastructure.
Do you think tourism is worth the issues associated with the industry?

4 .
\§//\\<\\ Omnltfal( Q.4.I'm going to read you some statements about tourism, and ask you to please tell me how much you agree or disagree with each statement using a m
4 UNEARTH AHA! INSIGHTS. MASTER YOUR MAR| AT G mAwaN = DHAAMGENT 4 BIELL, ICOROMRT DIVIDAINT L 10UREM

scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All. 18




Key Indicators by Island/Area (continued)

At the community level, residents who felt most strongly about tourism being “mostly positive” on their family impact resided in West
Maui and on Lana‘i; those least likely to agree on such impact resided in Wai‘anae, the North Shore of O‘ahu and on Moloka‘i.

“Tourism has been ‘mostly positive’ for you and your family” (Rating 7-10)

66%

| |
I I I
56%
I 9 I 0 41% 42% 0 I
36% | 35% 37% 339 36% a0%— —40% 37% I ° 40% | 36%  33% 38%
4% 3% 3%
| | |

“This island is being run for tourists at the expense of local people” (Rating 6-10)

I 80% 0 I I
0 74% 75% 7% g
57%
I | | 51%
| | s | | I
) ‘ Windward
Statewide O‘ahu Honolulu ™%/ \yaianae No. Central Maui West Central/ Moloka'i L3 Kaua‘i Hawaii West East
EM oloka‘i Lana‘i awai‘i -
Leeward Shore County Maui aui Kaual Kaual Hawai‘i Hawai‘i
Q2a/b. Using a 10-point scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the overall impact tourism has on...You and Your Family?
\§\///§\ Omnitrak Q.4. I'm going to read you some statements about tourism, and ask you to please tell me how much you agree or disagree with each statement using a 19 m
ZZEN s oo sovn s scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All. T S s B



Awareness of HTA Destination Stewardship Initiatives

Nearly six-out-of-ten (59%) Hawai‘i residents are aware that the Hawai‘i Tourism Authority is working on destination stewardship initiatives.
Awareness among Maui residents was the highest in the State, with 63 percent of residents aware of at least one of the HTA destination
stewardship initiatives referenced in the research.

Percent of residents aware
of at least one specific HTA

destination stewardship

Are you aware that the HTA is working on........ ?
[Examples of HTA destination stewardship programs by island]

initiative
State Overall 59%
Pre- and post-arrival visitor
‘ [0)
O‘ahu 60% communications program
- Preservation of culturally
‘ (0)
Hawai'i Island 54% significant hotspots
. Responsible tourism
[0)
Maui Island 63% communications program
‘r (0)
Moloka'i 30% communications program
Lana‘i 63% Lana‘i City promotions
. Focus policy efforts on visitor
‘ [0)
Kaua'i 52% and resident behavior

Responsible visitor behaviors Product development focused

Curated experiences for
residents and visitors

Stewardship plans for key
hotspots on O‘ahu

Plan to facilitate positive
community-visitor relations

Resources to perpetuate
authentic Hawaiian culture

Cultural education and
training programs

Regenerative tourism
strategies

Enhance interisland

on Regenerative tourism transportation options

Implement the Malama Maui
County Pledge

Encourage meaningful day
trips or stays on Lana‘i

Local culture educational
materials for visitors

Address overtourism by
managing Kaua‘i visitors

4, itrak
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Q10A. Are you aware that the HTA is working on........ ? Base: 400
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Awareness of HTA Destination Stewardship Initiatives (Continued)

Nearly six-out-of-ten (59%) Hawai‘i residents are aware that the Hawai‘i Tourism Authority is working on destination stewardship initiatives.
Residents who are aware of these destination stewardship initiatives are significantly more apt to feel that such efforts are working and that the
balance between tourism’s positives and negatives weigh more toward the positive side.

Awareness of

Mean Scores

Tax dollars should be spent to manage

Destination Destination  the impacts of tourism in my community
ip initiati Stewardshi

Ste‘fv_a rdsh'p Initiatives P Tourism is being better managed on my

positively impacts island

Resident Sentiment

N i
Y% Omnitrak

More effort is being made to balance
economic benefits of tourism and quality

o of life for residents
Destination

Balance Tourism has brought more benefits than
problems

Tourism is worth the issues associated
with the industry

Aware*

7.0

5.7

6.0

6.2

6.8

Unaware

6.6

4.8

51

9.5

6.3

*Note: Aware of at least one Hawai‘i Tourism Authority destination stewardship initiative.
Q10A. Are you aware that the HTA is working on........ ? Base: 400

21
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DETAILED FINDINGS
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Impact of the Visitor Industry



Impact of Tourism on the State - Overall

100%
80%
60%
40%
20%
0% Yr 2021 Yr 2022 Yr 2023
r r
Yr 2019 Yr 2020 Spring Yr 2021 Fall Spring Yr 2022 Fall Spring
B Top Box (9-10) 29% 31% 25% |, 24% 24% 27% 25%
—IMid-Range (6-8) 45% 34% 4, 38% 38% 40% 37% 40%
mmm Bottom Tier (1-5) 24% 33% 34% 36% 34% 33% 32%
No Impact 0% 0% 0% 1% 1% 1% 1%
e DK /Rf 2% 2% 2% 2% 2% 3% 2%
Base 1,707 1,709 1,779 2007 1955 1949 1960
etV EAN 7.2 6.8 4 6.6 6.5 6.6 6.7 6.6

Q2a. Using a 10-point scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the

overall impact tourism has on...The State as a whole?
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Impact of Tourism on the State - By County

100%
80% B
60% B
40%
20%
0% Hawal Maut
. awai’i . aui .
overaLL | OVERALL 0‘ahu O'ahu Hawal' Island Maui County Kaua'i Haua'i
2023 2023 Island County 2023
2022 Fall Sorin 2022 Fall Sprin 5022 Fall 2023 2022 Fall 2023 2022 Fall Sprin
pring pring Spring Spring pring
B Top Box (9-10) 27% 25% 27% 25% 27% 24% 27% 26% 25% 27%
CIMid-Range (6-8) 37% 40% 38% 41% 36% 41% 37% 37% 35% 41%
B Bottom Tier (1-5) 33% 32% 32% 32% 33% 32% 36% 36% 39% 30%
= No Impact 1% 1% 1% 1% 1% 1% 0% 0% 0% 0%
B DK/Rf 3% 2% 3% 2% 3% 1% 0% 1% 1% 2%
Base 1949 1960 811 816 451 453 397 401 290 290
*VIEAN 6.7 6.6 6.7 6.7 6.7 6.7 6.5 6.4 6.4 6.7
Q2a. Using a 10-point scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the
25
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overall impact tourism has on...The State as a whole?
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10

100% -
80% - 8
60% - - 6
10=High
1=Low
40% 1 . 4
20% - --0E - - - - B B N - 2
0% ; 0
Urban Urban Ewa/ LeEt:://\z/aa{d Wai‘anae | Windward Windward North North Central Central
Honolulu | Leeward ; Wai‘anae ) O‘ahu Shore . O‘ahu
Honolulu 2023 O'ahu O'ahu 5022 Fall 2023 O‘ahu 2023 Shore 5023 O‘ahu 5023
2022 Fall . 2023 Spring 2022 Fall ) 2022 Fall ) 2022 Fall )
Spring 2022 Fall Spring Spring Spring Spring
B Top Box (9-10) 29% 28% 26% 22% 7% 17% 25% 30% 20% 21% 31% 23%
CIMid-Range (6-8) 39% 45% 38% 37% 26% 27% 41% 35% 27% 25% 38% 52%
B Bottom Tier (1-5) 28% 25% 30% 37% 64% 51% 29% 32% 51% 53% 26% 26%
= No Impact 0% 0% 2% 2% 2% 0% 0% 0% 1% 0% 0% 0%
DK/ Rf 3% 2% 3% 1% 1% 5% 6% 2% 0% 1% 4% 0%
Base 300 300 151 150 75 79 125 125 80 80 80 82
,-I-MEAN 6.9 7.0 6.7 6.5 4.8 5.6 6.7 6.6 5.9 5.7 7.1 6.9
Q2a. Using a 10-point scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the
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overall impact tourism has on...The State as a whole?



Impact of Tourism on the State - By Area (Maui County)

100% 10
80% 8
60% 6
10=High
1=Low
40% 4
20% 2
0% Central / East Central / East 0
West Maui West Maui entral / East | Central / Bast 7 ;1242022 | Moloka'i 2023 | Lana‘'i2022 | Lana‘i 2023
2022 Fall 2023 Sprin Maui 2022 Maui 2023 Fall Sprin Fall Sprin
pring Fall Spring pring pring
B Top Box (9-10) 18% 36%1‘ 30% 24% 7% 26% T 16% 28%
CMid-Range (6-8) 34% 31% 36% 39% 38% 23% 57% 62%
B Bottom Tier (1-5) 48% 28% 33% 37% 55% 51% 27% 5%
—INo Impact 1% 2% 0% 0% 0% 0% 0% 0%
B DK/ Rf 0% 3% 0% 0% 0% 0% 0% 5%
Base 150 150 177 176 54 50 16 25
snlllelVIEAN 5.9 7.1 /|\ 6.7 6.3 5.2 6.1 6.8 8.0
Q2a. Using a 10-point scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the overall impact
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tourism has on...The State as a whole?
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Impact of Tourism on the State - By Area (Hawai'‘i Island & Kaua‘i)

100% 10
80% 8
60% 6
10=High
1=Low
40% 4
20% 2
0% 0]
East Hawai'i East Hawai'i West Hawaii West Hawai'i North / East North / East South / West South / West
Island 2022 Island 2023 Island 2022 Island 2023 Kaua‘i 2022 Kaua‘i 2023 Kaua‘i 2022 Kaua‘i 2023
Fall Spring Fall Spring Fall Spring Fall Spring
B Top Box (9-10) 29% 24% 25% 24% 24% 28% 26% 24%
CIMid-Range (6-8) 35% 43% 36% 39% 37% 40% 32% 42%
I Bottom Tier (1-5) 31% 31% 37% 34% 39% 30% 38% 31%
—INo Impact 2% 0% 1% 2% 0% 0% 0% 0%
DK/ Rf 3% 1% 2% 1% 0% 2% 3% 2%
Base 226 228 225 225 145 145 145 145
,-I-MEAN 6.8 6.8 6.6 6.5 6.5 6.7 6.4 6.6
Q2a. Using a 10-point scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the overall impact f
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tourism has on...The State as a whole?
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Impact of Tourism on the State -

100% [ -
80% -
60% -~ -
40% -
20% -
0% Visit Visit Visit Non-Visit Non-Visit Non-Visit
isitor Visitor isitor Visitor isitor on-Visitor Non-Visitor on-Visitor Non-Visitor on-Visitor
Industry Industry Industry Industry Industry Industry
Industry Industry Industry Industry
Household Household Household | Household Household Household
Household Household Household Household
2021 2021 Fall 2022 2022 Fall 2023 2021 2021 Fall 2022 2022 Fall 2023
Spring Spring Spring Spring Spring Spring
B Top Box (9-10) 26% 28% 25% 29% 29% 25% 19% 24% 24% 21%
CIMid-Range (6-8) 40% 34% 38% 38% 38% 37% 41% 41% 37% 43%
B Bottom Tier (1-5) 33% 35% 35% 31% 31% 35% 37% 33% 34% 33%
= No Impact 1% 1% 1% 1% 0% 0% 1% 0% 1% 1%
mmm DK/Rf 1% 2% 2% 1% 2% 3% 3% 2% 4% 2%
Base 928 1063 1028 1137 1068 851 944 927 812 892
#/IEAN 6.7 6.6 6.5 6.8 6.8 6.5 6.3 6.6 6.5 6.5
Q2a. Using a 10-point scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the
29
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overall impact tourism has on...The State as a whole?
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Impact of Tourism on the State - By Demographics

Income
100% 10
80% 8
0]
60% 6 10=Hign
1=Low
40%
20% 2
0% 0
18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
B Top Box (9-10) 23% 26% 23% 28% 24% 26% 28%
C—IMid-Range (6-8) 39% 39% 45% 42% 37% 45% 45%
B Bottom Tier (1-5) | 36% 33% 31% 28% 36% 27% 27%
= No Impact 2% 1% 0% 0% 0% 2% 0%
DK 1% 1% 2% 1% 2% 0% 0%
Base 442 643 313 496 876 313 481
 ———al) 6.4 6.6 6.6 7.0 n 6.4 6.9 7.1
Q2a. Using a 10-point scale where 10 means Extremely Positive and 1 means Extremely Negative how would you rate the m.r

7 .
3% Omnitrak _ _ _ ! |
2 overall impact tourism has on...the state as a whole? [f tourism has no impact, please just tell me.
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Impact of Tourism on You & Your Family - Overall Trend

% saying Tourism has been “mostly positive” for you and your family

49%

L 44% 449 45%
36% 36% 37% 30
| ‘ ‘ ‘ \

Yr 2005 Yr 2006 Yr 2007 Yr 2009 Yr 2010 Yr 2012 Yr 2014 Yr 2015 Yr 2017 Yr 2017 Yr 2018 Yr 2019 Yr 2020 Yr 2021 Yr 2021 Yr 2022 Yr 2022 Yr 2023
Spring  Fall Spring Fall Spring Fall  Spring

In order to track the data (change in rating scale) from 2009 on a rating of 7-10 was used to approximate the percent that felt
positively about this statement.

Q2b. Using a 10-point scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the

overall impact tourism has on...you and your family?
Y% Omnitrak
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Impact of Tourism on You & Your Family - Overall

100% 10
80% 8
60% 6
10=High
1=Low
40% 4
20% 2
0% Yr 2021 Yr 2022 Yr 2023 0
Yr 2019 Yr 2020 r<t Yr 2021 Fall r=t Yr 2022 Fall r<t
Spring Spring Spring
B Top Box (9-10) 18% 15% 15% 16% 16% 18% 15%
IMid-Range (6-8) 32% 27% 26% 29% 30% 28% 32%
mmm Bottom Tier (1-5) 30% 37% 41% 39% 40% 37% 37%
E=INo Impact 17% 20% 14% 13% 13% 13% 14%
B DK/ Rf 3% 1% 3% 2% 2% 3% 2%
Base 1707 1709 1779 2007 1955 1949 1960
sl EAN 6.5 6.1 5.9 6.0 6.0 6.2 6.1

Q2b. Using a 10-point scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the

overall impact tourism has on...you and your family?

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,



Impact of Tourism on You & Your Family - By County

100% 10
80%
60%
10=High
1=Low
40%
20%
0% Hawai' Mau
) awai‘i . aui N
overaLL | OVERALL 0‘ahu O'ahu Hawai'l Island Maui County Kaua‘i Kaua'i
2023 2023 Island County 2023
2022 Fall Sprin 2022 Fall Spring 2022 Fall 2023 5022 Fall 2023 2022 Fall Spring
pring P Spring Spring P
B Top Box (9-10) 18% 15% 17% 13% 20% 17% 22% 21% 19% 17%
CIMid-Range (6-8) 28% 32% 29% 33% 24% 28% 31% 29% 26% 29%
mmm Bottom Tier (1-5) 37% 37% 37% 39% 37% 36% 35% 31% 41% 36%
E=No Impact 13% 14% 13% 13% 16% 15% 11% 18% 12% 14%
DK/ Rf 3% 2% 4% 2% 3% 3% 0% 2% 1% 3%
Base 1949 1960 811 816 451 453 397 401 290 290
*MEAN 6.2 6.1 6.2 6.0 6.3 6.1 6.4 6.5 6.1 6.4

Q2b. Using a 10-point scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the
overall impact tourism has on...you and your family?
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Impact of Tourism on You & Your Family - By Area (O‘ahu)

100% [ -
80% - -
60% - -
40% - -
20% -
0% ‘
Urban ‘Ewa / Ewa / Windward North Central
Urban Leeward y Wai‘anae | Windward ) North Central .
Honolulu Honolulu | Leeward O'ahu Wai‘anae 5023 0'ahu O‘ahu Shore Shore 0'ahu O‘ahu
2023 O'ahu 2022 Fall . 2023 2023 2023
2022 Fall Spring 2022 Fall 82;())r|2n3g Spring 2022 Fall Spring 2022 Fall Spring 2022 Fall Spring
B Top Box (9-10) 21% 13% \L 14% 10% 4% 14%’]‘ 17% 15% 20% 14% 16% 21%
C——IMid-Range (6-8) 30% 39% 28% 33% 28% 18% 24% 27% 26% 14% 34% 32%
I Bottom Tier (1-5) 33% 33% 37% 43% 55% 52% 43% 42% 38% 65% 33% 28%
C—INo Impact 11% 13% 17% 13% 11% 11% 12% 13% 16% 6% 15% 18%
mm DK/Rf 5% 2% 4% 1% 2% 5% 4% 3% 0% 1% 2% 1%
Base 300 300 151 150 75 79 125 125 80 80 80 82
FI-IVIEAN 6.4 6.2 6.0 5.8 4.9 5.2 6.0 6.0 5.8 4.8 6.5 6.7
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Q2b. Using a 10-point scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the

overall impact tourism has on...you and your family?
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Impact of Tourism on You & Your Family - By Area (Maui County)

100% 10
80% 8
60% 6
10=High
1=Low
40% 4
20% 2
0% Central / East Central / East 0
West Maui West Maui entral / East | Central / Bast | ;1242022 | Moloka'i 2023 | Lana'i2022 | Lana‘i 2023
2022 Fall 2023 Sprin Maui 2022 Maui 2023 Fall Sprin Fall Sprin
pring Fall Spring pring pring
= Top Box (9-10) 15% 33% T 25% 18% 11% 12% 4% 32% T
C—Mid-Range (6-8) 28% 28% 33% 30% 15% 16% 38% 38%
B Bottom Tier (1-5) 48% 27% 32% 33% 37% 22% 42% 5%
—INo Impact 8% 10% 10% 17% 37% 50% 16% 24%
B DK/Rf 1% 3% 0% 2% 0% 0% 0% 0%
Base 150 150 177 176 54 50 16 25
stV | EAN 5.8 70 T 6.6 6.4 5.3 6.1 5.5 g1 T
Q2hb. Using a 10-point scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the overall impact

tourism has on...you and your family? 35
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Impact of Tourism on You & Your Family - By Area (Hawai‘i Island & Kaua‘i)

100% - 10
80% - 8
60% - 6
10=High
1=Low

40% ]

20% - 2

0% 0

East Hawai'‘i East Hawai'i West Hawai'i West Hawai'i North / East North / East South / West South / West
Island 2022 Island 2023 Island 2022 Island 2023 Kaua‘i 2022 Kaua‘i 2023 Kaua‘i 2022 Kaua‘i 2023
Fall Spring Fall Spring Fall Spring Fall Spring
I Top Box (9-10) 22% 18% 18% 17% 20% 19% 18% 14%
CIMid-Range (6-8) 24% 29% 23% 28% 29% 27% 22% 32%
I Bottom Tier (1-5) 36% 37% 40% 36% 42% 34% 40% 40%
—INo Impact 15% 15% 17% 15% 9% 15% 18% 14%
DK/ Rf 4% 2% 3% 5% 0% 5% 2% 1%
Base 226 228 225 225 145 145 145 145
—_al 6.5 6.2 6.2 6.1 6.2 6.5 5.9 6.2
Q2b. Using a 10-point scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the overall impact
tourism has on...you and your family?
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Impact of Tourism on You & Your Family -

Visitor Industry Household vs Non-Visitor Industry Household

100%
80%
60%
40%
20%
0% = = = = - - - - - -
Visitor Visitor Visitor Visitor Visitor Non-Visitor Non-Visitor Non-Visitor Non-Visitor Non-Visitor
Industry Industry Industry Industry Industry Industry Industry Industry Industry Industry
Household Household Household Household Household Household Household Household Household Household
2021 Spring 2021 Fall 2022 Spring 2022 Fall 2023 Spring | 2021 Spring 2021 Fall 2022 Spring 2022 Fall 2023 Spring
B Top Box (9-10) 18% 22% 20% 24% 18% 12% 10% 13% 12% 11%
C—IMid-Range (6-8) 29% 30% 30% 30% 34% 23% 29% 30% 26% 30%
B Bottom Tier (1-5) 38% 35% 40% 36% 34% 45% 43% 39% 38% 41%
= No Impact 13% 11% 9% 9% 12% 16% 16% 16% 19% 16%
I DK/Rf 2% 1% 1% 1% 3% 4% 2% 2% 6% 2%
Base 928 1063 1028 1137 1068 851 944 927 812 892
,-I-MEAN 6.2 6.3 6.2 6.5 6.3 5.6 5.7 5.9 5.8 5.8
Q2b. Using a 10-point scale where 10 means Extremely Positive and 1 means Extremely Negative, how would you rate the
37
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overall impact tourism has on...you and your family?
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Impact of Tourism on You & Your Family - By Demographics

Income

100%

80%

60%

40%

20%

0%

18-34 35-54 55-64 65+ <$75K $75-$100K $100K+

B Top Box (9-10) 13% 16% 16% 14% 13% 20% 18%
CIMid-Range (6-8) 28% 34% 32% 35% 31% 35% 36%
I Bottom Tier (1-5) 38% 38% 40% 33% “ 42% 35% 28%
= No Impact 16% 11% 11% 17% 12% 10% 17%
DK 3% 2% 2% 2% 3% 0% 1%
Base 442 643 313 496 876 313 481
,-I-MEAN 59 6.1 6.2 6.2 5.8 6.5 6.6

Q2b. Using a 10-point scale where 10 means Extremely Positive and 1 means Extremely Negative how would you rate the
overall impact tourism has on...you and your family? If tourism has no impact, please just tell me.
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“Tourism has brought more benefits than problems”

90%

80%

70%

60%

50%

40%

30%

20%

10%

0%

% strongly/ somewhat agree tourism has brought more benefits than problems

77% 78% 2%

71 2 210
67% 66%
64% 63% -,
61% gy
0 5804 57%
54% 53% 54% 5296,
‘ ‘ | ‘ \

Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr
2002 2005 2006 2007 2009 2010 2012 2014 2015 2017 2017 2018 2019 2020 2021 2021 2022 2022 2023
Spring Fall Spring Fall Spring Fall Spring

In order to track the data (change in rating scale) from 2009 on a rating of 6-10 was used to approximate the percent that felt
positively about this statement.

Q4.1. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
or disagree that...?

— Overall Trend

39
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“Tourism has brought more benefits than problems” - Overall

100%
80%
60%
40%
20%
0% Yr2021 | Yr2021 | Yr2022 | Yr2022 | Yr2023
r r r r r
Yr2019 Yr2020 Spring Fall Spring Fall Spring
m=mTop Box (9-10) 19% 19% 17% 16% 20% 19% 20%
C=Mid-Range (6-8) |  39% 35% 36% 33% 33% 37% 33%
mmm Bottom Tier (15)  39% 42% 44% 48% 44% 40% 45% T
mm DK 4% 4% 3% 3% 3% 3% 3%
Base 1707 1709 1779 1999 1955 1949 1960
sl EAN 6.3 6.0 5.9 5.7 59 T 6.1 5.9

Q4.1. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree

or disagree that...?

10

6  10=High
1=Low
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“Tourism has brought more benefits than problems” - By County

100% - 5
80% - - i B
60% - - | B
40% - - -
20% - - A B
0% " .
. . Hawai‘i Hawai‘i . . . "
OVERALL OVERALL | O'ahu 2022 | O‘ahu 2023 Island 2022 | Island 2023 Maui County | Maui County | Kaua‘i 2022 | Kaua‘i 2023
2022 Fall |2023 Spring Fall Spring . 2022 Fall |2023 Spring Fall Spring
Fall Spring
= Top Box (9-10) 19% 20% 19% 20% 20% 17% 22% 21% 19% 15%
—Mid-Range (6-8) 37% 33% 39% 33% 30% 31% 38% 30% 34% 38%
B Bottom Tier (1-5) 40% 45% 39% 44% A47% 48% 37% 45% 47% 44%
B DK 3% 3% 4% 3% 3% 4% 2% 4% 1% 3%
Base 1949 1960 811 816 451 453 397 401 290 290
 ——a) 6.1 5.9 6.1 6.0 5.8 5.7 6.1 5.9 5.7 5.8
Q4.1. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
or disagree that...?
7, .
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“Tourism has brought more benefits than problems” -

By Area (O‘ahu)

100%
80%
60%
40%
20%
0% ‘
Urban ‘Ewa / Ewa / Windward North Central
Urban Leeward y Wai‘anae | Windward ) North Central .
Honolulu | Leeward , Wai‘anae ) O‘ahu Shore f O‘ahu
Honolulu 2023 O'ahu O'ahu 5022 Fall 2023 O‘ahu 5023 Shore 2023 O‘ahu 2023
2022 Fall i 2023 Spring 2022 Fall . 2022 Fall i 2022 Fall .
Spring 2022 Fall Spring Spring Spring Spring
B Top Box (9-10) 24% 24% 12% 14% 4% 16% T 20% 21% 15% 10% 23% 26%
CIMid-Range (6-8) 35% 35% 48% 37% 23% 17% 33% 30% 35% 19% 43% 31%
I Bottom Tier (1-5) 35% 39% 37% 46% 71% 63% 43% 44% 49% YO%T 29% 41%
mm DK/Rf 5% 1% 2% 4% 2% 5% 3% 5% 1% 1% 5% 2%
Base 300 300 151 150 75 79 125 125 80 80 80 82
 —_al 6.3 6.3 6.1 5.8 4.1 4.7 6.1 5.9 5.5 4.4 \L 6.8 6.3
Q4.1. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
42
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or disagree that...?
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“Tourism has brought more benefits than problems” -
By Area (Maui County)

100% - 10
80% - 8
60% - 6
10=High
1=Low

40% 4

20% - 2

0% Central / East Central / East 0

West Maui West Maui ‘:A”alz? 2/ 02328 :A”al';? 2/026:‘35 Moloka‘i 2022 | Moloka‘i 2023 | Lé&na‘i 2022 Lana‘i 2023
2022 Fall 2023 Spring Fall Spring Fall Spring Fall Spring
B Top Box (9-10) 9% 26% 26% 19% 13% 24% 14% 41%
C—Mid-Range (6-8) 36% 36% 39% 30% 29% 16% 57% 30%
mmm Bottom Tier (1-5) 55% 35% \|/ 33% 47% /|\ 58% 59% 29% 29%
B DK/Rf 1% 3% 3% 5% 1% 0% 0% 0%
Base 150 150 177 176 54 50 16 25
—_ Al 5.1 6.4 T 6.4 5.8 4.7 5.5 6.7 7.4
Q4.1. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or disagree
< - that...?
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“Tourism has brought more benefits than problems” -
By Area (Hawai‘i Island & Kaua‘i)

100% 10
80% 8
60% 6
10=High
1=Low
40% 4
20% 2
0% 0]
East Hawai'‘i East Hawai'‘i West Hawai'i West Hawai'i North / East North / East South / West South / West
Island 2022 Island 2023 Island 2022 Island 2023 Kaua‘i 2022 Kaua‘i 2023 Kaua‘i 2022 Kaua‘i 2023
Fall Spring Fall Spring Fall Spring Fall Spring
B Top Box (9-10) 24% 19% 15% 16% 20% 17% 18% 10%
CIMid-Range (6-8) 30% 34% 30% 27% 33% 40% 34% 37%
mmm Bottom Tier (1-5) 42% 44% 53% 53% 47% 39% 47% 52%
I DK/Rf 4% 3% 3% 4% 0% 4% 1% 1%
Base 226 228 225 225 145 145 145 145
—_ Al 6.1 5.8 5.5 5.5 5.7 5.9 5.7 5.7
Q4.1. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or disagree
that...?
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“Tourism has brought more benefits than problems” -

Visitor Industry
80% —1{ |- =
60% — —
40% —
20% — :
0% — — — — — -
Visitor . Visitor . Visitor Non-Visitor .. Non-Visitor - Non-Visitor
Visitor Visitor Non-Visitor Visitor
Industry Industry Industry Industry Industry Industry
Industry Industry Industry Industry
Household Household Household | Household Household Household
Household Household Household Household
2021 2021 Fall 2022 2022 Fall 2023 2021 2021 Fall 2022 2022 Fall 2023
Spring Spring Spring Spring Spring Spring
EE Top Box (9-10) 17% 18% 21% 21% 21% 16% 15% 20% 18% 18%
CIMid-Range (6-8) 37% 32% 31% 37% 34% 36% 33% 35% 37% 31%
B Bottom Tier (1-5) 44% 48% 45% 40% 42% 44% 47% 42% 40% 47%
DK 2% 2% 3% 2% 3% 4% 5% 3% 5% 3%
Base 928 1062 1028 1137 1068 851 937 927 812 892
il EAN 5.9 5.7 5.9 6.1 6.0 5.8 5.6 6.0 6.0 5.8
Q4.1. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
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or disagree that...?
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“Tourism has brought more benefits than problems” — By Demographics

100% 10
80% 8
(0)
60% 6 10=High
1=Low
40% 4
20% 2
0% 0
18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
I Top Box (9-10) 18% 19% 18% 24% 17% 22% 25%
CMid-Range (6-8) 27% 32% 38% 38% 31% 34% 38%
I Bottom Tier (1-5) 52% 46% 41% 36% 49% 42% 36%
B DK 3% 3% 3% 2% 4% 2% 1%
Base 442 643 313 496 876 313 481
*MEAN 5.5 5.8 6.1 6.5 5.6 6.2 6.5

Q4.1. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being
Completely Agree and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.

7/, .
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Problems Created by Tourism in Hawai‘i: Spring 2023 only

(According to residents saying Hawai‘i tourism creates more problems than benefits)

DAMAGE TO THE ENVIRONMENT (NET)
OVERCROWDING (NET)

HIGH PRICES/HIGHER COST OF LIVING (NET)
Traffic problems

No respect for culture/tradition/‘aina

Too dependent on tourism/should diversify
Health concerns, viruses, potential for epidemics
Locals don't benefit from tourism money
CRIME (NET)

Loss of cultural/community sensitivity
Tourism/Tourists are given priority

Base: 902

/, .
%\//Q Omnltl‘al( Q5. In your opinion, what problems do you think tourism has created in Hawai‘i?
/ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.

1%

1%

32%

41%

46%

75%

74% |

73%
. 70%
69%

62%

47



Problems Created by Tourism in Hawai‘i: Fall 2022 - Spring 2023

(According to residents saying Hawai‘i tourism creates more problems than benefits)

DAMAGE TO THE ENVIRONMENT (NET)
OVERCROWDING (NET)

HIGH PRICES/HIGHER COST OF LIVING (NET)
Traffic problems

No respect for culture/tradition/‘aina

Too dependent on tourism/should diversify
Health concerns, viruses, potential for epidemics
Locals don't benefit from tourism money

CRIME (NET)

Loss of cultural/community sensitivity

Tourism/Tourists are given priority

Base: Fall 2022 (871), Spring (902)

<// .
%Q Omnltrak Q5. In your opinion, what problems do you think tourism has created in Hawai'‘i?

1%
1%

1%
0%

32%

30%

48%

75% T
71% |

74% !
73%
73%
1 70% T
. 70% ,
70%
69% i
70% |

B Spring 2023

@ Fall 2022
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Ways Residents can Support Tourism in Hawai‘i: Spring 2023

(According to residents saying Hawai‘i tourism creates more benefits than problems)

Show the Aloha Spirit: Kind, Helpful, Respectful, Smiling
Keep Hawai'i clean /protect the environment

Educate tourists regarding land and people

58%

Work in the tourism industry 54%:)

Welcome them and understand their importance 48%
Ensure a safe/pleasurable experience 43%
Play tourist / Support local business/events 3623%
Allow more community input/involvement 31% |
Marketing Hawai‘i / Encourage others to visit | 26%
Hawai‘i is too dependent on tourism | 20% |
Tolerate / Let them be / Stay away from them 14%;
Discounts/lower taxes for tourism businesses | 0% i i
None J| 1%

Don't Know 5%

Base: 1303
Q6. You indicated earlier that you were favorable toward tourism. Is there anything that residents like yourself can do to contribute to or
support the tourism industry?

71% |

66%
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“Creates job opportunities for residents”* - Overall

100%
80%
60%
40%
20%
0% Yr 2021 Yr 2022 Yr 2023
r r r
Spring Yr 2021 Fall Spring Yr 2022 Fall Spring
m=mTop Box (9-10) 26% 25% 42% T 38% 37%
C—IMid-Range (6-8) 39% 35% 36% 38% 38%
mmm Bottom Tier (1-5) 33% 38% T 21%, 23% 23%
m DK 2% 2% 1% 2% 1%
Base 1779 1999 1950 1949 1960
sl 1EAN 6.6 6.3 |, 76 1 7.4 7.4

Q4. I'm going to read you some ways tourism may affect your island, please tell me how much you agree or disagree with

each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 being Do Not Agree At All?

*Note: Changed in Spring 2022 fielding from “Tourism creates many well-paying jobs for residents.”

10=High
1=Low

50
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“Creates job opportunities for residents” - By County

100%
80% -
60% .
40% -
20% _
0% " o
. . Hawai’i Hawai‘i . . " .
OVERALL OVERALL | O‘ahu 2022 | O‘ahu 2023 Island 2022 | Island 2023 Maui County | Maui County | Kaua'‘i 2022 | Kaua‘i 2023
2022 Fall |2023 Spring Fall Spring . 2022 Fall |2023 Spring Fall Spring
Fall Spring
E==Top Box (9-10) 38% 37% 37% 36% 37% 37% 42% 43% 44% 43%
C—Mid-Range (6-8) 38% 38% 38% 40% 37% 35% 37% 34% 36% 35%
B Bottom Tier (1-5) 23% 23% 23% 23% 25% 27% 21% 22% 19% 21%
= DK 2% 1% 2% 1% 1% 1% 0% 2% 0% 1%
Base 1949 1960 811 816 451 453 397 401 290 290
el EAN 7.4 7.4 7.3 7.3 7.4 7.1 7.6 7.6 7.7 7.7
Q4. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or
disagree that...?
Omnitrak

UNEARTH AHA! INSIGHTS, MASTER YOUR MARKET,
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“Creates job opportunities for residents”- By Area (O‘ahu)

100% -
80% -
60% - -
40% -
20% .
0% ,
Urban Urban Ewa/ LeExa{d Wai‘anae | Windward Windward North North Central Central
Honolulu | Leeward . Wai‘anae . O‘ahu Shore . O‘ahu
Honolulu 5023 O'ahu O'ahu 5022 Fall 2023 O‘ahu 5023 Shore 2023 O‘ahu 2023
2022 Fall , 2023 Spring 2022 Fall . 2022 Fall . 2022 Fall .
Spring 2022 Fall Spring Spring Spring Spring
N Top Box (9-10) 37% 38% 33% 31% 16% 25% 43% 39% 44% 30% 53% 43%
I Mid-Range (6-8) 39% 43% 42% 43% 38% 18%\|/ 30% 36% 29% 37% 34% 36%
B Bottom Tier (1-5) 22% 17% 23% 24% 46% 54% 23% 23% 26% 31% 10% 21%
B DK/Rf 2% 1% 2% 2% 0% 2% 4% 1% 0% 2% 3% 1%
Base 300 300 151 150 75 79 125 125 80 80 80 82
 ——_—=al 7.4 7.6 7.2 7.3 5.7 5.7 7.6 7.4 7.4 7.0 8.2 7.7
Q4. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or
disagree that...? 5

7 . l(
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“Creates job opportunities for residents” - By Area (Maui County)

100% 10
80% 8
60% 6
10=High
1=Low
40% 4
20% 2
0% Central / East Central / East 0
West Maui West Maui entral / Eas entral / Bast | \110ka'i 2022 | Molokai 2023 | Lana‘i 2022 Lana‘i 2023
2022 Fall 2023 Sprin Maui 2022 Maui 2023 Fall Sprin Fall Sprin
pring Fall Spring pring pring
B Top Box (9-10) 33% 51% 45% 41% 32% 37% 21% 64% T

C—IMid-Range (6-8) 39% 27% 36% 35% 35% 28% 61% 27%

I Bottom Tier (1-5) 27% 17% 19% 23% 33% 35% 18% 9%

B DK/Rf 2% 4% 0% 1% 0% 0% 0% 0%

Base 150 150 177 176 54 50 16 25

V| EAN 7.0 80 T 7.8 7.5 6.5 7.2 7.4 8.6

/ Q4. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or disagree
%\//Q Omnitrak that...? 53 m
72 UNEARTH AHA! INSIGHTS, MASTER YOUR MARKET. e e S e e Pt



“Creates job opportunities for residents” - By Area (Hawai‘i Island & Kaua‘i)

100% - 10
80% - 8
60% - 6
10=High
1=Low

40% - 4

20% -2

0% | 0

East Hawai'i East Hawai'i West Hawai’i West Hawai‘i North / East North / East South / West South / West
Island 2022 Island 2023 Island 2022 Island 2023 | Kaua‘i 2022 Kaua‘i 2023 Kaua‘i 2022 Kaua‘i 2023
Fall Spring Fall Spring Fall Spring Fall Spring
I Top Box (9-10) 35% 37% 40% 37% 40% 44% 51% 42%
CMid-Range (6-8) 41% 34% 32% 37% 41% 33% 28% 37%
Emm Bottom Tier (1-5) 22% 28% 28% 25% 19% 22% 21% 20%
== DK/Rf 2% 1% 0% 2% 0% 1% 1% 1%
Base 226 228 225 225 145 145 145 145
sl EAN 7.5 7.0 7.2 7.3 7.7 7.7 7.8 7.7
/ Q4. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or disagree
%\//Q Omnitrak that...? 54 m
72 UNEARTH AHA! INSIGHTS, MASTER YOUR MARKET. e e S e e Pt



“Creates job opportunities for residents” - By Demographics

Income
100%
80%
60%
40%
20%
0%
18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
I Top Box (9-10) 30% 36% 42% 44% 34% 41% 42%
C—IMid-Range (6-8) 42% 39% 35% 36% 34% 44% 43%
B Bottom Tier (1-5) 28% 22% 23% 19% 31% | 15% 15%
B DK 1% 2% 0% 0% 2% 0% 1%
Base 442 643 313 496 876 313 481
el EAN 7.0 7.3 7.6 7.7 7.0 7.7 7.8
Q4. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely
Agree and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.
\/// .
¥ Omnitrak .
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“Creates shopping, dining, and entertainment
opportunities for residents” - Overall

100%
80%
60%
40%
20%
0% Yr 2021 Yr 2022 Yr 2023
r r r
Spring Yr 2021 Fall Spring Yr 2022 Fall Spring
B Top Box (9-10) 32% 29% 31% 26% \L 29%
CMid-Range (6-8) 39% 39% 35% 38% 37%
B Bottom Tier (1-5) 27% 31% 32% 33% 32%
DK 2% 1% 2% 2% 2%
Base 1779 1996 1955 1949 1960
,-I-MEAN 7.0 6.7 6.7 6.6 6.6

Q4. I'm going to read you some ways tourism may affect your island, please tell me how much you agree or disagree with
each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 being Do Not Agree At All?

56



“Creates shopping, dining, and entertainment
opportunities for residents” - By County

100% - . -
80% -~ - il B
60% - - . -
40% - - - -
20% - - i B
0% " o
. . Hawai'‘i Hawai'i . . " o
OVERALL OVERALL | O‘ahu 2022 | O‘ahu 2023 Island 2022 | Island 2023 Maui County | Maui County | Kaua‘i 2022 | Kaua‘i 2023
2022 Fall |2023 Spring Fall Spring ; 2022 Fall 2023 Spring Fall Spring
Fall Spring
B Top Box (9-10) 26% 29% 26% 29% 28% 27% 24% 26% 31% 31%
C—IMid-Range (6-8) 38% 37% 39% 37% 36% 38% 39% 38% 35% 34%
I Bottom Tier (1-5) 33% 32% 33% 31% 34% 34% 35% 32% 33% 34%
E= DK 2% 2% 3% 2% 2% 1% 2% 3% 1% 1%
Base 1949 1960 811 816 451 453 397 401 290 290
 ———al) 6.6 6.6 6.6 6.7 6.6 6.5 6.5 6.5 6.8 6.6
Q4. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or
disagree that...?
\/// .
¥ Omnitrak -
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1=Low



100%

80%

60%

40%

20%

0%

“Creates shopping, dining, and entertainment opportunities
for residents”- By Area (O‘ahu)

. ‘Ewa / )
Urban Urban Ewa / Leeward y Wai‘anae | Windward W|n‘dward North North Central Ce‘ntral
Honolulu Honolulu Leelward O'ahu Wai‘anae 2023 0'ahu O‘ahu Shore Shore 0'ahu O‘ahu
2022 Fall 2923 O'ahu 2023 | 2022Falll ooins 2022 Fan | 2923 | ooo2Fan | 2923 o0p2Fan 2023
Spring 2022 Fall Spring Spring Spring Spring
B Top Box (9-10) 28% 34% 21% 23% 7% 16% 32% 30% 31% 22% 30% 37%
CIMid-Range (6-8) 34% 39% 45% 42% 35% 27% 32% 36% 35% 24% 53% 29%
B Bottom Tier (1-5) 34% 25%\1/ 33% 34% 57% 51% 33% 31% 34% 55% ’]\ 15% 34%’[‘
B DK/Rf 4% 2% 1% 1% 1% 5% 4% 3% 1% 0% 3% 0%
Base 300 300 151 150 75 79 125 125 80 80 80 82
 —_al 6.6 7.0 6.6 6.5 4.9 5.3 6.8 6.6 6.5 5.6 7.5 6.9
% . Q4. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or
%Q Omnltr Ell( disagree that...? 58
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“Creates shopping, dining, and entertainment opportunities for

10

100% 1
80% | | -
50% | ] )
40% | 1 -
20% I 1 -
0% Central / East | Central / East |
West Maui West Maui entral / Eas entral / £ast 1 Molokai 2022 | Moloka'i 2023 |  Lana‘i 2022 Lana‘i 2023
2022 Fall 2023 Sprin Maui 2022 Maui 2023 Fall Sprin Fall Sprin
pring Fall Spring | pring pring
B Top Box (9-10) 27% 30% 26% 25% 10% 35% T 4% 28%
C—Mid-Range (6-8) 37% 45% 40% 37% 31% 28% 42% 47%
mmm Bottom Tier (1-5) 32% 24% 32% 34% 59% 37% 54% 25%
B DK/Rf 4% 1% 1% 4% 0% 1% 0% 0%
Base 150 150 177 176 54 50 16 25
 ——al\ 6.3 6.8 6.7 6.4 5.3 6.4 5.2 7.1
Q4. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or
A : disagree that...?
¥ Omnitrak -



“Creates shopping, dining, and entertainment opportunities for
residents” - By Area (Hawai‘i Island & Kaua‘i)

100%
80%
60%
40%
20%
0%
East Hawai'‘i East Hawai'‘i West Hawai'i West Hawai'i North / East North / East South / West South / West
Island 2022 Island 2023 Island 2022 Island 2023 Kaua'‘i 2022 Kaua'‘i 2023 Kaua'‘i 2022 Kaua'‘i 2023
Fall Spring Fall Spring Fall Spring Fall Spring
B Top Box (9-10) 30% 29% 26% 26% 30% 32% 33% 30%
C—Mid-Range (6-8) 41% 43% 29% 31% 37% 34% 33% 35%
mmm Bottom Tier (1-5) 26% 27% 44% 42% 33% 33% 33% 35%
I DK/Rf 3% 1% 1% 2% 1% 1% 1% 0%
Base 226 228 225 225 145 145 145 145
—al 6.9 6.7 6.1 6.2 6.7 6.8 6.8 6.4
Q4. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or
A . disagree that...?
¥ Omnitrak N
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“Creates shopping, dining, and entertainment opportunities for
residents” - By Demographics

Income
100%
80%
60%
40%
20%
0%
18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
I Top Box (9-10) 26% 28% 28% 34% 25% 35% 35%
C—IMid-Range (6-8) 38% 36% 39% 36% 36% 36% 42%
B Bottom Tier (1-5) 34% || 34% 30% 27% 37% 27% 23%
B DK 2% 1% 2% 2% 2% 1% 0%
Base 442 643 313 496 876 313 481
el EAN 6.4 6.5 6.7 7.0 6.3 6.9 7.1
Q4. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely
Agree and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.
\/// .
¥ Omnitrak .
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1=Low
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“Creates job opportunities with paths for
advancement” - Overall

100% 10
80% 8
60% 6
10=High
1=Low
40% 4
20% 2
0% Yr 2021 Yr 2022 Yr 2023 0
Spring Yr 2021 Fall Spring Yr 2022 Fall Spring
I Top Box (9-10) 24% 25% 28% 26% 26%
C3Mid-Range (6-8) 40% 36% 37% 37% 38%
B Bottom Tier (1-5) 33% 36% 32% 34% 34%
Em DK 3% 3% 3% 3% 2%
Base 1779 1999 1955 1949 1960
——_al) 6.5 6.4 6.7 6.6 6.6

Q4. I'm going to read you some ways tourism may affect your island, please tell me how much you agree or disagree with
each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 being Do Not Agree At All?

\/// .
¥ Omnitrak .



“Creates job opportunities with paths for
advancement” - By County

100% - B -+ 10
80% | - | g
60% | - - -
° 10=High
1=Low
40% - - -4
20% | - - -] 2
0% 0
. . Hawai'i Hawai‘i . . . .
OVERALL OVERALL | O‘ahu 2022 | O‘ahu 2023 Island 2022 | Island 2023 Maui County | Maui County | Kaua'‘i 2022 | Kaua‘i 2023
2022 Fall |2023 Spring Fall Spring . 2022 Fall | 2023 Spring Fall Spring
Fall Spring
E==Top Box (9-10) 26% 26% 26% 26% 26% 22% 26% 29% 26% 29%
CMid-Range (6-8) 37% 38% 37% 39% 34% 37% 37% 34% 37% 36%
Emm Bottom Tier (1-5) 34% 34% 33% 33% 36% 38% 36% 33% 35% 33%
B DK 3% 2% 3% 2% 4% 3% 2% 3% 2% 3%
Base 1949 1960 811 816 451 453 397 401 290 290
s\ EAN 6.6 6.6 6.6 6.7 6.4 6.3 6.5 6.7 6.6 6.7

Q4. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or
disagree that...?

¥4 Omnitrak ;; @ DBEDT

UNEARTH AHA! INSIGHTS, MASTER YOUR MARKET,



“Creates job opportunities with paths for advancement” -
By Area (O‘ahu)

100% | pmm - om -
80% WM B BN T :
60% i H 1 N
40% 1 -
20% NN B . -
0% ‘
Urban ‘Ewa / Ewa / Windward North Central
Urban H Ul Leeward Wai' Wai‘anae | Windward ) North sh Central .
Honolulu gr(‘)ozg u L%‘?Whard O'ahu 206‘2';”39 2023 0‘ahu 2§£‘§ Shore 20‘536 0‘ahu 2(")“;:‘;
2022 Fall : ahu 2023 Fall | spring | 2022 Fall : 2022 Fall : 2022 Fall :
Spring 2022 Fall Spring Spring Spring Spring
B Top Box (9-10) 27% 31% 24% 20% 8% 25%7T | 30% 26% 36% 18% | 34% 30%
CIMid-Range (6-8) = 34% 41% 42% 41% 36% 20% 36% 35% 26% 32% 42% 39%
EEE Bottom Tier (1-5))  35% 26% 32% 38% 53% 52% 32% 37% 36% 48% 19% 29%
B DK/ Rf 4% 2% 2% 1% 2% 4% 2% 1% 2% 1% 5% 2%
Base 300 300 151 150 75 79 125 125 80 80 80 82
stV EAN 6.6 7.0 6.5 6.3 5.1 5.7 6.9 6.6 6.7 570 74 7.0
64

/, .
\>/\\//§\ Omn[tl‘al( Q4. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or disagree that...?
/ UNEARTH AHA! INSIGHTS, MASTER YOUR MARKET.
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“Creates job opportunities with paths for advancement” -
By Area (Maui County)

100% T - g - s mEEE - B . - 10
80% S ) | - 8
co% | M= | |W—T®| I J e
| 10=High
I 1=Low
40% - - - |- |- - - - .- |- - - - 4
20% - (MR- - - - B - - - B [ . 1 -2
0% 0
West Maui WestMaui | Central/East | Central/East | 1o\ oio000 | Molokai2023 | Lanai2022 | Lanati2023
2022 Fall 2023 Sprin Maui 2022 Maui 2023 Fall Sprin Fall Sprin
pring Fall Spring | pring | pring
B Top Box (9-10) 20% 30% 28% 29% 17% 25% 10% 40% T
C—Mid-Range (6-8) 40% 42% 36% 33% 29% 31% 62% 34%
mmm Bottom Tier (1-5) 39% 25%\|{ 34% 35% 54% 38% 27% 24%
B DK/Rf 1% 4% 2% 3% 0% 7% 0% 2%
Base 150 150 177 176 54 50 16 25
 ——al\ 6.2 7.0 T 6.6 6.6 5.2 6.4 6.3 7.7
Q4. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or

7 . l(
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.

disagree that...?



“Creates job opportunities with paths for advancement” -
By Area (Hawai‘i Island & Kaua‘i)

100% T
80% T
60% .
40% o
20% S
0%
East Hawai'i East Hawai'i West Hawaii West Hawaii North / East North / East South / West South / West
Island 2022 Island 2023 Island 2022 Island 2023 Kaua'‘i 2022 Kaua'‘i 2023 Kaua'‘i 2022 Kaua'‘i 2023
Fall Spring Fall Spring Fall Spring Fall Spring
B Top Box (9-10) 25% 23% 27% 21% 23% 30% 30% 26%
CIMid-Range (6-8) 36% 37% 32% 37% 35% 35% 40% 36%
mmm Bottom Tier (1-5) 36% 37% 37% 39% 40% 30% 26% 37%
I DK/Rf 3% 3% 4% 3% 2% 4% 4% 1%
Base 226 228 225 225 145 145 145 145
—al 6.5 6.3 6.3 6.3 6.4 6.8 6.8 6.6
& . Q4. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or
%Q Omnltr Ell( disagree that...? 66
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“Creates job opportunities with paths for advancement” - By Demographics

Income
100%
80%
60%
40%
20%
0%
18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
I Top Box (9-10) 23% 27% 26% 30% 25% 30% 30%
C—IMid-Range (6-8) 36% 37% 39% 41% 37% 36% 43%
B Bottom Tier (1-5) 40% 34% 32% 28% 36% 34% 27%
B DK 1% 3% 3% 2% 3% 1% 0%
Base 442 643 313 496 876 313 481
el EAN 6.3 6.6 6.7 7.0 6.4 6.8 7.0
Q4. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely
Agree and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.
\/// .
¥ Omnitrak -
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“Is an industry that enhances residents’ quality of life” -

100% 10
80% 8
[0)
60% 6 10=Hign
1=Low
40% 4
20% 2
0% Yr 2021 Yr 2022 Yr 2023 0
r r r
Spring Yr 2021 Fall Spring Yr 2022 Fall Spring
Emm Top Box (9-10) 13% 15% 15% 16% 14%
CIMid-Range (6-8) 33% 29% 34% 32% 32%
B Bottom Tier (1-5) 51% 54% 49% 49% 50%
mmm DK 3% 2% 2% 3% 3%
Base 1779 1999 1955 1949 1960
,-I-IVIEAN 5.4 5.3 5.4 5.5 5.4
Q3.6. I'm going to read you some ways tourism may affect your island, please tell me how much you agree or disagree with
each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 being Do Not Agree At All?
\/// .
¥ Omnitrak 8



“Is an industry that enhances residents’ quality of life” -
By County

100% - . - 10
80% n s _ 8
60% s . -1 6
? 10=High
1=Low
40% - - 14
20% n - -~ 2
0% ” ” 0
. . Hawai'i Hawai‘i . . . .
OVERALL OVERALL | O‘ahu 2022 | O‘ahu 2023 Island 2022 | Island 2023 Maui County | Maui County | Kaua'‘i 2022 | Kaua‘i 2023
2022 Fall |2023 Spring Fall Spring . 2022 Fall | 2023 Spring Fall Spring
Fall Spring
E==Top Box (9-10) 16% 14% 15% 14% 14% 15% 19% 14% 16% 17%
C—Mid-Range (6-8) 32% 32% 33% 34% 29% 28% 30% 30% 29% 34%
B Bottom Tier (1-5) 49% 50% 48% 49% 53% 55% 49% 52% 53% 47%
B DK 3% 3% 4% 3% 3% 2% 2% 3% 1% 2%
Base 1949 1960 811 816 451 453 397 401 290 290
s\ EAN 5.5 5.4 5.6 5.5 5.3 5.3 5.4 5.2 5.4 5.7
Q3.6. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
or disagree that...?
\/// .
Y4 Omnitrak o @(DBEDT



“Is an industry that enhances residents’ quality of life” -

100% -
80% -~
60% -
40% -
20% -
0% ‘Ewa /
Urban HUrb?nI Ewa / Leeward Wait Wai‘anae | Windward Wm‘d ward North SNr? rth Central Ce‘ntral
Honoluly | Honolulu - Leeward | =q, aranae | 5023 0‘ahu O'ahu Shore ore 0‘ahu O'ahu
2022 Fall |~ 2923 O'ahu 2023 | 2022Falll oiing 2022 Fan | 2923 | o002 Fan | 2923 ooo2Fan 2023
Spring 2022 Fall Spring Spring Spring Spring
B Top Box (9-10) 16% 17% 13% 10% 3% 7% 17% 11% 17% 8% 22% 19%
C—Mid-Range (6-8) 33% 38% 37% 34% 23% 15% 27% 30% 26% 22% 38% 33%
mmm Bottom Tier (1-5) 46% 43% 47% 52% 73% 69% 52% 54% 53% 70% 38% 47%
B DK/Rf 5% 2% 3% 4% 1% 9% 3% 5% 4% 0% 2% 1%
Base 300 300 151 150 75 79 125 125 80 80 80 82
Al 5.7 5.9 5.6 5.4 3.9 4.0 5.5 5.1 5.0 3.8 \L 6.4 5.6
% . Q3.6. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
%Q Omnltr Ell( or disagree that...? 70
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“Is an industry that enhances residents’ quality of life” -
By Area (Maui County)

100%
80%
60%
40%
20% |
0% Central / East Central / East
West Maui West Maui entral / Eas entral / Bast | \110ka'i 2022 | Molokai 2023 |  Lana‘i 2022 Lana‘i 2023
2022 Fall 2023 Sprin Maui 2022 Maui 2023 Fall Sprin Fall Sprin
pring Fall Spring pring pring
B Top Box (9-10) 13% 16% 22% 13% 4% 15% 0% 35%
C—Mid-Range (6-8) 31% 39% 30% 28% 23% 27% 36% 53%
mmm Bottom Tier (1-5) 54% 42% 46% 55% 68% 53% 64% 12% i,
B DK/Rf 2% 3% 2% 3% 5% 4% 0% 0%
Base 150 150 177 176 54 50 16 25
—al 5.2 5.7 5.6 5.0 3.7 5.3 T | 5.2 7.8 T
Q3.6. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
or disagree that...?
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“Is an industry that enhances residents’ quality of life” -
By Area (Hawai‘i Island & Kaua‘i)

100%
80% |
60% ]
40% ]
20% 1
0%
East Hawai'‘i East Hawai'‘i West Hawai'i West Hawai'i | North / East North / East South / West South / West
Island 2022 Island 2023 Island 2022 Island 2023 Kaua'‘i 2022 Kaua'‘i 2023 Kaua'‘i 2022 Kaua'‘i 2023
Fall Spring Fall Spring | Fall Spring Fall Spring
B Top Box (9-10) 15% 14% 13% 16% 16% 18% 15% 15%
C—Mid-Range (6-8) 31% 29% 27% 26% 28% 34% 32% 34%
mmm Bottom Tier (1-5) 51% 55% 56% 55% 55% 45% 50% 51%
I DK/Rf 3% 2% 4% 3% 0% 2% 3% 1%
Base 226 228 225 225 145 145 145 145
—al 5.6 5.3 4.9 5.2 5.4 5.8 5.3 5.4
Q3.6. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
A . or disagree that...?
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“Is an industry that enhances residents’ quality of life” -
By Demographics

Income
100%
80%
60%
40%
20%
0%
18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
I Top Box (9-10) 16% 12% 12% 15% 13% 15% 18%
C—IMid-Range (6-8) 25% 34% 35% 38% 30% 34% 38%
B Bottom Tier (1-5) 56% 50% 50% 44% 54% 48% 43%
B DK 3% 4% 3% 3% 4% 3% 1%
Base 442 643 313 496 876 313 481
el EAN 5.1 5.3 5.5 5.9 5.1 5.7 5.9
Q3.6. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being
Completely Agree and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.
\/// .
¥ Omnitrak 73
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“Sponsors festivals, activities, & sports events for
residents & visitors” - Overall

100%
80%
60%
40%
20%
0% Yr 2021 Yr 2022 Yr 2023
Yr 2020 Spring Yr 2021 Fall Spring Yr 2022 Fall Spring
m==Top Box (9-10) 29% 20% 20% 25% T 25% 23%
C—IMid-Range (6-8) 39% 36% 35% 35% 35% 39%
= Bottom Tier (1-5) 29% 39% 1 40% 35% 35% 36%
m DK 4% 6% 5% 5% 5% 3%
Base 1709 1,779 1999 1955 1949 1960
pualland | EAN 6.9 6.1 6.1 64 | 6.5 6.4

Q3.7. I'm going to read you some ways tourism may affect your island, please tell me how much you agree or disagree with
each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 being Do Not Agree At All?
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“Sponsors festivals, activities, & sports events for
residents & visitors” — By County

100% - . -
80% - - . -
60% - - 1 -
40% - - 1 -
20% - - i B
0% ” ”
. . Hawai‘i Hawai‘i . . . .
OVERALL OVERALL | O‘ahu 2022 | O‘ahu 2023 Island 2022 | Island 2023 Maui County | Maui County | Kaua‘i 2022 | Kaua‘i 2023
2022 Fall |2023 Spring Fall Spring . 2022 Fall |2023 Spring Fall Spring
Fall Spring
[ Top Box (9-10) 25% 23% 26% 24% 25% 21% 21% 16% 21% 24%
CMid-Range (6-8) 35% 39% 38% 41% 29% 32% 29% 37% 35% 27%
I Bottom Tier (1-5) 35% 36% 32% 33% 40% 43% 43% 43% 40% 46%
DK 5% 3% 5% 3% 5% 4% 6% 3% 4% 3%
Base 1949 1960 811 816 451 453 397 401 290 290
 ———al) 6.5 6.4 6.6 6.6 6.2 6.1 6.1 5.7 6.2 5.9
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Q3.7. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
or disagree that...?

10=High
1=Low
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“Sponsors festivals, activities, & sports events for residents
& visitors”- By Area (O‘ahu)

100% ''''' B ._ ''''' . ''''' T B
80% - [Nl - - NN - - . T TF -
60% i H : }
40% - - - -
20% - - B : b 2
0% |
Urban ‘Ewa / Ewa / Windward North Central
Urban Leeward y Wai‘anae | Windward ) North Central .
Honolulu Honolulu | Leeward O'ahu Wai‘anae 2023 0'ahu O‘ahu Shore Shore 0'ahu O‘ahu
2022 Fall | 2923 08U | 5053 | 2022Fall goins ool 2923 2022Fal | 2923 | ooooFan 2923
Spring 2022 Fall Spring Spring Spring Spring
I Top Box (9-10) 29% 28% 20% 17% 10% 17% 31% 26% 21% 23% 29% 30%
C—IMid-Range (6-8) 36% 46% 44% 41% 41% 23% 27% 40% 34% 24% 39% 35%
B Bottom Tier (1-5) 29% 23% 33% 41% 48% 55% 36% 30% 41% 51% 24% 32%
mmm DK/ Rf 6% 3% 3% 1% 1% 5% 6% 5% 4% 2% 8% 3%
Base 300 300 151 150 75 79 125 125 80 80 80 82
 —_al 6.8 7.0 6.4 6.1 5.2 5.2 6.6 6.8 5.9 5.4 7.2 6.8
Q3.7. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
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or disagree that...?
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100%
80%
60%
40% |
20% |
0% Central / East | Central / East |
West Maui West Maui entral / Eas entral / Bast | \1510ka'i 2022 | Molokai 2023 | Lana‘i 2022 Lana‘i 2023
2022 Fall 2023 Sprin Maui 2022 Maui 2023 Fall Sprin Fall Sprin
pring Fall Spring | pring pring
B Top Box (9-10) 13% 27%T 23% 13% 27% 23% 4% 22%
C—Mid-Range (6-8) 36% 32% 28% 40% 20% 20% 44% 42%
mmm Bottom Tier (1-5) 43% 35% 43% 44% 51% 48% 45% 30%
B DK/Rf 8% 6% 6% 3% 2% 8% 7% 7%
Base 150 150 177 176 54 50 16 25
—al 5.6 6.5 6.2 5.6 5.6 5.7 5.7 6.7
Q3.7. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
or disagree that...?
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“Sponsors festivals, activities, & sports events for residents & visitors” -
By Area (Maui County)
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“Sponsors festivals, activities, & sports events for residents & visitors” -
By Area (Hawai‘i Island & Kaua‘i)

100% 10
80% | 8
60% | 6
| 10=High
1=Low
40% | 4
20% | 2
0% 0
East Hawai'‘i East Hawai'‘i West Hawai'i West Hawai'i | North / East North / East South / West South / West
Island 2022 Island 2023 Island 2022 Island 2023 Kaua'‘i 2022 Kaua'‘i 2023 Kaua'‘i 2022 Kaua'‘i 2023
Fall Spring Fall Spring | Fall Spring Fall Spring
B Top Box (9-10) 29% 22% 20% 19% 19% 27% 24% 19%
C—Mid-Range (6-8) 29% 34% 30% 31% 39% 28% 30% 24%
mmm Bottom Tier (1-5) 37% 41% 45% 45% 39% 41% 42% 54%
I DK/Rf 5% 3% 5% 5% 3% 4% 5% 3%
Base 226 228 225 225 145 145 145 145
,-I-IVIEAN 6.4 6.1 5.9 6.1 6.2 6.1 6.1 5.6

Q3.7. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
or disagree that...?
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“Sponsors festivals, activities, & sports events for residents & visitors” -
By Demographics

Income

100%

80%

60%

40%

20%

0%

18-34 35-54 55-64 65+ <$75K $75-$100K $100K+

B Top Box (9-10) 20% 21% 24% 27% 21% 25% 26%
CIMid-Range (6-8) 38% 38% 39% 40% 36% 45% 41%
I Bottom Tier (1-5) 38% 39% 34% 29% 39% 28% 32%
E= DK 3% 2% 2% 3% 4% 1% 1%
Base 442 643 313 496 876 313 481
,-I-MEAN 6.2 6.2 6.5 6.8 6.1 6.7 6.7

., . Q3.7. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree and 1
\>/\\<\\ Omnltl‘al( meaning Do Not Agree At All. You can choose any number between 1 and 10.
/ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.
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“Authentic presentation of Native Hawaiian language and culture is
important” - By County

100% - . -
80% - - . -
60% - - 1 -
40% - - 1 -
20% - - i B
0% ” "
. . Hawai‘i Hawai‘i . . . .
OVERALL OVERALL | O‘ahu 2022 | O‘ahu 2023 Island 2022 | Island 2023 Maui County | Maui County | Kaua‘i 2022 | Kaua‘i 2023
2022 Fall |2023 Spring Fall Spring . 2022 Fall |2023 Spring Fall Spring
Fall Spring
[ Top Box (9-10) 57% 61% 54% 58% 66% 67% 58% 61% 67% 4%
CMid-Range (6-8) 29% 26% 31% 28% 21% 21% 30% 25% 20% 16%
I Bottom Tier (1-5) 12% 11% 12% 12% 12% 10% 11% 11% 12% 8%
DK 2% 2% 3% 2% 2% 2% 0% 3% 2% 2%
Base 1949 1960 811 816 451 453 397 401 290 290
 ———al) 8.3 8.4 8.2 8.3 8.5 8.6 8.3 8.5 8.7 9.0

Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do
Not Agree At All. You can choose any number between 1 and 10.
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“Authentic presentation of Native Hawaiian language and culture is

- ” ‘
important” - By Area (O‘ahu)
100%
80%
60%
40%
20%
0% ‘
Urban ‘Ewa / Ewa / Windward North Central
Urban Leeward y Wai‘anae | Windward ) North Central .
Honolulu | Leeward , Wai‘anae ) O‘ahu Shore f O‘ahu
Honolulu 2023 O'ahu O'ahu 5022 Fall 2023 O‘ahu 5023 Shore 2023 O‘ahu 2023
2022 Fall : 2023 Spring | 2022 Fall . 2022 Fall . 2022 Fall )
Spring 2022 Fall Spring Spring Spring Spring
E=m Top Box (9-10) 52% 56% 52% 58% 67% 74% 56% 61% 81% 68% 49% 57%
CMid-Range (6-8) 34% 29% 34% 32% 17% 10% 23% 24% 14% 21% 32% 33%
I Bottom Tier (1-5) 10% 14% 12% 9% 16% 11% 19% 14% 4% 10% 16% 8%
B DK/Rf 4% 2% 2% 1% 0% 5% 2% 1% 1% 1% 3% 2%
Base 300 300 151 150 75 79 125 125 80 80 80 82
——al 8.2 8.1 8.2 8.5 8.4 8.8 8.1 8.3 9.3 8.7 7.8 8.4
\3\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree .

* and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.
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Is important” -

“Authentic presentation of Native Hawaiian language and culture
By Area (Maui County)

100%
80%
60%
40%
20%
0% Central / East Central / East
West Maui West Maui entral / Eas entral / Bast | \1010ka'i 2022 | Moloka'i 2023 | Lana‘i 2022 Lana‘i 2023
2022 Fall 2023 Sprin Maui 2022 Maui 2023 Fall Sprin Fall Sprin
pring Fall Spring pring pring
mmm Top Box (9-10) 66% 67% 55% 58% 78% 74% 49% 65%
[ Mid-Range (6-8) 28% 24% 32% 26% 14% 19% 41% 14%
mmm Bottom Tier (1-5) 5% 7% 13% 12% 8% 7% 10% 21%
B DK/ Rf 1% 1% 0% 4% 0% 0% 0% 0%
Base 150 150 177 176 54 50 16 25
,-I-IVIEAN 8.9 8.8 8.1 8.4 9.0 8.9 8.0 8.5
\§\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree 0

* and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.
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IS important” -

“Authentic presentation of Native Hawaiian language and culture
By Area (Hawai‘i Island & Kaua‘i)

10

10=High
1=Low

100%
80%
60%
40%
20% |
0% ” - - -
East Hawai'i East Hawai'i West Hawaii West Hawaii | North / East North / East South / West South / West
Island 2022 Island 2023 Island 2022 Island 2023 Kaua‘i 2022 Kaua‘i 2023 Kaua‘i 2022 Kaua‘i 2023
Fall Spring Fall Spring Fall Spring Fall Spring
I Top Box (9-10) 66% 68% 65% 65% 67% 75% 68% 74%
C—Mid-Range (6-8) 21% 19% 21% 22% 19% 14% 20% 18%
mmm Bottom Tier (1-5) 12% 11% 11% 9% 12% 8% 10% 7%
mEm DK/Rf 1% 2% 2% 3% 2% 3% 2% 0%
Base 226 228 225 225 145 145 145 145
—al 8.5 8.6 8.5 8.7 8.7 9.0 8.8 9.0

\§\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree

* and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.
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“Authentic presentation of Native Hawaiian language and culture is
important”- By Demographics

Visitor Industry Income

100% -

80% -

60% -

40% -

20% -

0% Visitor Non-Visitor
isi -Visi
Industry HH Industry HH | 18-34 35-b4 55-64 65+ <$75K $75-$100K $100K+

I Top Box (9-10) 65% 56% 62% 61% 61% 57% 60% 56% 61%
CMid-Range (6-8) 23% 30% 24% 27% 27% 29% 25% 30% 27%
I Bottom Tier (1-5) 10% 13% 13% 10% 11% 12% 12% 12% 11%
= DK 2% 2% 2% 2% 2% 2% 3% 1% 1%
Base 1068 892 442 643 313 496 876 313 481
,-I-MEAN 8.6 8.2 8.4 8.5 8.4 8.3 8.5 8.1 8.4

Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do

Not Agree At All. You can choose any number between 1 and 10.
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“Tourism contributes to the perpetuation of Native Hawaiian culture
and language” - By County

100% - . -
80% - - . -
60% - - 1 -
40% - - 1 -
20% - - i B
0% " ”
. . Hawai‘i Hawai‘i . . . .
OVERALL OVERALL | O‘ahu 2022 | O‘ahu 2023 Island 2022 | Island 2023 Maui County | Maui County | Kaua‘i 2022 | Kaua‘i 2023
2022 Fall |2023 Spring Fall Spring . 2022 Fall |2023 Spring Fall Spring
Fall Spring
[ Top Box (9-10) 13% 14% 12% 14% 14% 14% 13% 14% 16% 18%
CMid-Range (6-8) 29% 28% 30% 29% 23% 27% 32% 25% 21% 25%
I Bottom Tier (1-5) 53% 53% 52% 52% 58% 55% 53% 57% 58% 54%
DK 5% 5% 5% 5% 5% 4% 2% 4% 4% 3%
Base 1949 1960 811 816 451 453 397 401 290 290
 ———al) 5.2 5.2 5.2 5.3 4.9 5.1 5.1 4.9 5.1 5.1

10

10=High
1=Low

Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do
Not Agree At All. You can choose any number between 1 and 10.
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“Tourism contributes to the perpetuation of Native Hawaiian culture

and language” -

By Area (O‘ahu)

100% B
80% -
60% |
40% i
20% |
0% ‘
Urban ‘Ewa / Ewa / Windward North Central
Urban Leeward y Wai‘anae | Windward ) North Central .
Honolulu | Leeward , Wai‘anae ) O‘ahu Shore f O‘ahu
Honolulu 2023 O'ahu O'ahu 5022 Fall 2023 O‘ahu 5023 Shore 2023 O‘ahu 2023
2022 Fall : 2023 Spring | 2022 Fall . 2022 Fall . 2022 Fall .
Spring 2022 Fall Spring Spring Spring Spring
E=m Top Box (9-10) 14% 17% 11% 10% 6% 7% 12% 14% 23% 8% 12% 21%
CMid-Range (6-8) 30% 34% 32% 30% 15% 13% 27% 26% 21% 15% 39% 25%
B Bottom Tier (1-5) 49% 45% 54% 55% 76% 73% 54% 56% 54% 4% T 44% 43%
B DK/Rf 7% 4% 3% 5% 4% 7% 7% 4% 2% 2% 5% 10%
Base 300 300 151 150 75 79 125 125 80 80 80 82
——al 5.4 5.7 5.3 5.1 3.3 4.0 5.1 5.2 5.1 3.8 \L 5.8 5.7
\§\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree o

* and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.
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1=Low



“Tourism contributes to the perpetuation of Native Hawaiian culture

and language”

- By Area (Maui County)

100%

80%

60%

40%

20%

0%

Central / East

Central / East

Moloka‘i 2023

Lana‘i 2022

Lana‘i 2023

West Maui West Maui : . Moloka‘i 2022
2022 Fall 2023 Spring Ma“F'aZHOQQ M%“p'r?n%zg’ Fall Spring Fall Spring
EEmTop Box (9-10) 8% 20% 15% 12% 6% 18% 4% 43% |
CIMid-Range (6-8) 18% 31% . 36% 24% 12% 21% 27% 41% .
I Bottom Tier (1-5) 69% 47% 47% 60% 1 82% 60% 63% 17% &
B DK/ Rf 5% 3% 2% 4% 1% 2% 6% 0%
Base 150 150 177 176 54 50 16 25
sl EAN 4.3 54T 5.4 4.7 3.3 4.7 5.1 7.7 |
\3\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree .

* and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.
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“Tourism contributes to the perpetuation of Native Hawaiian culture

and language” -

By Area (Hawai‘i Island & Kaua‘i)

100% 10
80% 8
60% 6
10=High
1=Low
40% 4
20% | 2
0% 0]
East Hawai'‘i East Hawai'‘i West Hawai'i West Hawai'i | North / East North / East South / West South / West
Island 2022 Island 2023 Island 2022 Island 2023 Kaua‘i 2022 Kaua‘i 2023 Kaua‘i 2022 Kaua‘i 2023
Fall Spring Fall Spring Fall Spring Fall Spring
B Top Box (9-10) 16% 14% 11% 15% 17% 20% 16% 16%
C—Mid-Range (6-8) 24% 29% 22% 24% 20% 27% 22% 21%
mmm Bottom Tier (1-5) 55% 53% 62% 57% 60% 49% 56% 62%
B DK/Rf 5% 4% 5% 5% 4% 4% 6% 2%
Base 226 228 225 225 145 145 145 145
 ——al\ 5.2 5.2 4.5 4.8 5.1 5.3 5.1 4.9
\3\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree m

* and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.
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“Tourism contributes to the perpetuation of Native Hawaiian culture
and language”- By Demographics

Visitor Industry | Age

Income

100%

80%

60%

40%

20%

0% Visitor Non-Visitor
isi -Visi
Industry HH Industry HH 18-34 35-54 55-64 65+ <$75K $75-$100K $100K+

I Top Box (9-10) 14% 14% 16% 12% 11% 17% 14% 16% 16%
CMid-Range (6-8) 30% 27% 26% 31% 26% 30% 26% 32% 33%
I Bottom Tier (1-5) 52% 54% 54% 53% 59% 47% || 55% 51% 48%
= DK 4% 5% 4% 4% 5% 6% 6% 1% 3%
Base 1068 892 442 643 313 496 876 313 481
,-I-MEAN 5.2 5.2 5.1 5.1 4.9 5.7 “ 5.0 5.5 5.5

Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do
Not Agree At All. You can choose any number between 1 and 10.
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“Tourism helps fund the stewardship of Hawai‘i's natural resources,
parks and cultural sites” - By County

100% - . -
80% - - . -
60% - - 1 -
40% - - 1 -
20% - - i B
0% ” ”
. . Hawai‘i Hawai‘i . . . .
OVERALL OVERALL | O‘ahu 2022 | O‘ahu 2023 Island 2022 | Island 2023 Maui County | Maui County | Kaua‘i 2022 | Kaua‘i 2023
2022 Fall |2023 Spring Fall Spring . 2022 Fall |2023 Spring Fall Spring
Fall Spring
[ Top Box (9-10) 22% 18% \L 23% 19% 22% 20% 20% 14% 18% 18%
CMid-Range (6-8) 33% 37% 34% 38% 32% 33% 32% 37% 29% 29%
I Bottom Tier (1-5) 38% 39% 37% 38% 39% 39% 42% 42% 43% 43%
DK 6% 6% 6% 5% 7% 8% 5% % 10% 9%
Base 1949 1960 811 816 451 453 397 401 290 290
 ———al) 6.2 6.0 6.2 6.1 6.1 5.9 5.9 5.6 5.9 5.8

10

10=High
1=Low

Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do
Not Agree At All. You can choose any number between 1 and 10.
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“Tourism helps fund the stewardship of Hawai‘i's natural resources,
— By Area (O‘ahu)

parks and cultural sites”

* and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.

100% . ''''' . ._ ''''' N -
80% - -1 TH - -
60% : H 3 . -
40% - - - - . 1 -
20% M- - - B - - - 1 - :
0% ‘
Urban ‘Ewa / Ewa / Windward North Central
Urban Leeward y Wai‘anae | Windward ) North Central .
Honolulu | Leeward , Wai‘anae ) O‘ahu Shore f O‘ahu
Honolulu 2023 O'ahu O'ahu 5022 Fall 2023 O‘ahu 5023 Shore 2023 O‘ahu 2023
2022 Fall : 2023 Spring | 2022 Fall . 2022 Fall . 2022 Fall .
Spring 2022 Fall Spring Spring Spring Spring
E=m Top Box (9-10) 26% 22% 19% 17% 6% 14% 25% 16% 19% 10% 29% 20%
CMid-Range (6-8) 31% 41% 42% 39% 22% 30% 30% 35% 24% 30% 43% 39%
B Bottom Tier (1-5) 37% 33% 35% 41% 64% 50% 38% 44% 47% 52% 24% 29%
B DK/Rf 6% 4% 4% 4% 8% 6% 7% 6% 11% 7% 4% 12%
Base 300 300 151 150 75 79 125 125 80 80 80 82
——al 6.4 6.5 6.2 5.9 3.9 5.1 T 6.3 5.8 5.3 4.8 7.2 6.5
\3\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree o1

10

10=High
1=Low



“Tourism helps fund the stewardship of Hawai‘i's natural resources,

parks and cultural sites”

- By Area (Maui County)

100%
80% |
60% |
40% I
20% I
0% Central / East | Central / East
West Maui West Maui entral / Eas entral / Bast | ;010122022 | Moloka'i 2023 | Lana'i 2022 Lana‘i 2023
2022 Fall 2023 Spring Maui 2022 Maui 2023 Fall Spring Fall Spring
Fall Spring |
== Top Box (9-10) 10% 21% 24% 12% J, 11% 10% 4% 31% |
—=IMid-Range (6-8) 29% 33% 34% 38% 19% 32% 52% 47%
mmm Bottom Tier (1-5) 53% 37%, 38% 44% | 63% 46% 44% 19%
mm DK/ Rf 8% 9% 4% 6% 8% 13% 0% 2%
Base 150 150 177 176 54 50 16 25
sl EAN 5.1 6.0 P 6.2 554 | 4.3 5.4 5.4 71 |

\3\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree

* and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.
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“Tourism helps fund the stewardship of Hawai‘i's natural resources,
parks and cultural sites” - By Area (Hawai‘i Island & Kaua‘i)

100% 10
80% 8
60% 6
10=High
1=Low
40% 4
20% 2
0% 0]
East Hawai'‘i East Hawai'‘i West Hawai'i West Hawai'i North / East North / East South / West South / West
Island 2022 Island 2023 Island 2022 Island 2023 I Kaua'‘i 2022 Kaua'‘i 2023 Kaua'‘i 2022 Kaua'‘i 2023
Fall Spring Fall Spring Fall Spring Fall Spring
B Top Box (9-10) 26% 20% 17% 19% 18% 24% 17% 9%
CIMid-Range (6-8) 30% 35% 34% 31% 29% 30% 28% 29%
mmm Bottom Tier (1-5) 37% 36% 42% 42% 45% 38% 41% 52%
I DK/Rf 7% 10% 6% 7% 8% 8% 13% 10%
Base 226 228 225 225 145 145 145 145
,-I-IVIEAN 6.3 6.0 5.9 5.8 5.9 6.1 5.8 5.3

\3\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree
« and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.



“Tourism helps fund the stewardship of Hawai'‘i's natural resources,

parks and cultural sites” - By Demographics

Visitor Industry | Age | Income
100% . | |
80% | |
60%
40%
20%
0% Visitor Non-Visitor
Industry HH Industry HH 18-34 35-54 55-64 65+ I <$75K $75-$100K $100K+
B Top Box (9-10) 19% 17% 19% 18% 14% 22% 17% 20% 21%
CIMid-Range (6-8) 36% 38% 34% 37% 39% 41% 34% 37% 46%
I Bottom Tier (1-5) 38% 39% 40% 40% 42% 31% 42% 41% 29%
E= DK 6% 6% 7% 5% 6% 6% 7% 3% 4%
Base 1068 892 442 643 313 496 876 313 481
*VIEAN 6.0 6.0 5.9 5.9 5.7 6.5 |I 5.8 6.2 6.4

Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do

Not Agree At All. You can choose any number between 1 and 10.

4, itrak
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“Visitors need to be educated about protecting Hawai‘i's natural
environment and cultural resources” - By County

100% - -+ 10
80% | - | g
o L. -1 6
60% 10=High
1=Low
40% - -4
20% - - - 2
0% " " 0
. . Hawai‘i Hawai‘i . . . .
OVERALL OVERALL | O‘ahu 2022 | O‘ahu 2023 Island 2022 | Island 2023 Maui County | Maui County | Kaua‘i 2022 | Kaua‘i 2023
2022 Fall |2023 Spring Fall Spring . 2022 Fall |2023 Spring Fall Spring
Fall Spring
I Top Box (9-10) 70% 70% 68% 69% 76% 75% 69% 69% 7% 81%
CMid-Range (6-8) 22% 21% 23% 22% 18% 13% 22% 24% 17% 14%
I Bottom Tier (1-5) 7% 7% 7% 7% 5% 10% ’[‘ 10% 6% 5% 5%
DK 2% 1% 2% 1% 2% 2% 0% 1% 1% 0%
Base 1949 1960 811 816 451 453 397 401 290 290
 ———al) 8.9 8.9 8.8 8.8 9.1 8.9 8.7 8.9 9.2 9.2

Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do
Not Agree At All. You can choose any number between 1 and 10.

7/, .
Y% Omnitrak - @ DBEDT



“Visitors need to be educated about protecting Hawai‘i's natural
- By Area (O‘ahu)

environment and cultural resources”

100%
80%
60%
40%
20%
0% ‘
Urban ‘Ewa / Ewa / Windward North Central
Urban Leeward y Wai‘anae | Windward ) North Central .
Honolulu Honolulu | Leeward O'ahu Wai‘anae 2023 0'ahu O‘ahu Shore Shore 0'ahu O‘ahu
2022 Fall | 2923 08U | 5053 | 2022Fall goins ool 2923 2022Fal | 2923 | ooooFan 2923
Spring 2022 Fall Spring Spring Spring Spring
B Top Box (9-10) 68% 61% 65% 70% 70% 79% 75% 72% 84% 78% 66% 82%
CIMid-Range (6-8) 23% 29% 27% 21% 16% 7% 15% 23% 14% 15% 26% 14%
B Bottom Tier (1-5) 6% 8% 7% 8% 15% 11% 7% 4% 3% 4% 7% 4%
B DK/Rf 3% 2% 1% 1% 0% 4% 2% 1% 0% 2% 1% 0%
Base 300 300 151 150 75 79 125 125 80 80 80 82
 —_al 8.8 8.6 8.7 8.8 8.5 9.0 9.0 9.0 9.5 9.4 8.8 9.3

\3\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree
* and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.
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“Visitors need to be educated about protecting Hawai‘i's natural
environment and cultural resources”

- By Area (Maui County)

100%

80%

60%

40%

20%

0%

Central / East

Central / East

Moloka‘i 2023

Lana‘i 2022

Lana‘i 2023

West Maui West Maui : . Moloka‘i 2022

2022 Fall 2023 Spring MauF|a2”O22 Masuplri2n(223 | Fall Spring Fall Spring
B Top Box (9-10) 80% 69% 66% 68% 83% 74% 54% 76%
CIMid-Range (6-8) 17% 22% 23% 24% 13% 19% 36% 24%
mmm Bottom Tier (1-5) 4% 8% 11% 6% 4% 4% 10% 0%
mEm DK/Rf 0% 1% 0% 2% 0% 3% 0% 0%

Base 150 150 177 176 54 50 16 25

—al 9.2 8.8 8.6 8.9 9.4 9.2 8.4 9.3

\§\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree

* and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.

97

10

10=High
1=Low



“Visitors need to be educated about protecting Hawai‘i's natural

environment and cultural resources”

— By Area (Hawai'‘i Island & Kaua‘i)

10

10=High
1=Low

100%
80%
60%
40%
20%
0%
East Hawai'i East Hawai'i West Hawaii West Hawaii North / East North / East South / West South / West
Island 2022 Island 2023 Island 2022 Island 2023 Kaua‘i 2022 Kaua‘i 2023 Kaua‘i 2022 Kaua‘i 2023
Fall Spring Fall Spring Fall Spring Fall Spring
I Top Box (9-10) 75% 4% 76% 7% 4% 79% 83% 85%
CIMid-Range (6-8) 17% 14% 18% 11% 20% 16% 12% 10%
mmm Bottom Tier (1-5) 5% 11% T 4% 10% T 6% 5% 4% 4%
mEm DK/Rf 2% 1% 2% 3% 0% 0% 1% 0%
Base 226 228 225 225 145 145 145 145
—al 9.1 8.8 9.2 9.0 9.0 9.2 94 9.4

\§\/ Ommtrak Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree

* and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.
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“Visitors need to be educated about protecting Hawai‘i's natural
environment and cultural resources” - By Demographics

Income
100% -- 10
80% -1 8
60% --1 6
10=High
40% - 4 lrlow
20% -2
0% Visitor Non-Visitor 0
Industry HH Industry HH 18-34 35-64 55-64 65+ <$75K $75-$100K $100K+
B Top Box (9-10) 72% 68% 68% 69% 1% 2% 68% 1% 70%
I Mid-Range (6-8) 18% 24% 23% 20% 21% 21% 21% 22% 25%
I Bottom Tier (1-5) 9% 6% 8% 10% % 5% 9% % 5%
B DK 1% 1% 1% 1% 2% 2% 2% 0% 0%
Base 1068 892 442 643 313 496 876 313 481
*VIEAN 8.9 8.9 8.8 8.7 8.9 9.0 8.8 8.8 8.9

Q3.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do
Not Agree At All. You can choose any number between 1 and 10.

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,



“Natural resources in my community are being improved and better
maintained” (Added Spring 2023) - By County

100%

80%

60%

40%

20%

0%

Hawai‘i Island 2023

Maui County 2023

OVERALL 2023 Spring O*ahu 2023 Spring Spring Spring Kaua'‘i 2023 Spring
EEE Top Box (9-10) 12% 13% 10% 10% 15%
C—Mid-Range (6-8) 26% 25% 28% 31% 25%
B Bottom Tier (1-5) 55% 55% 55% 52% 55%
DK 7% 7% 7% 7% 6%
Base 1960 816 453 401 290
 ———a) 5.1 5.2 5.1 5.0 5.2

10=High

Q4.11 Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do

Not Agree At All. You can choose any number between 1 and 10.

7 . l(
Y% Omnitra
// UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.

w @(DBEDT



“Natural resources in my community are being improved and better
maintained” (Added Spring 2023) - By Area (O‘ahu)

100%

80%

60%

40%

20%

0%

Urban Honolulu

‘Ewa / Leeward

Wai‘anae 2023

Windward O‘ahu

North Shore 2023

Central O‘ahu 2023

2023 Spring O'ahu 2023 Spring Spring 2023 Spring Spring Spring
I Top Box (9-10) 14% 12% 11% 11% 9% 17%
C—IMid-Range (6-8) 29% 21% 15% 26% 14% 24%
B Bottom Tier (1-5) 50% 62% 68% 52% 75% 50%
B DK/Rf 7% 5% 6% 10% 2% 9%
Base 300 150 79 125 80 82
 —_al 5.4 5.1 4.2 4.9 4.0 5.5

\§\/ Ommtrak Q4.11 Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree

* and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.
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“Natural resources in my community are being improved and better

maintained” (Added Spring 2023) - By Area (Maui County)

100% 10
80% | 8
60% | 6
| 10=High
1=Low
40% | 4
20% I 2
0% , 0
West Maui 2023 Spring Central / g?)sritn'\é'a“' 2023 | Moloka‘i 2023 Spring Lana‘i 2023 Spring
B Top Box (9-10) 19% 7% 19% 21%
C=IMid-Range (6-8) 26% 32% 22% 48%
B Bottom Tier (1-5) 50% 53% 52% 31%
B DK/ Rf 5% 8% 6% 0%
Base 150 176 50 25
stV EAN 5.4 4.8 5.6 6.8

\§\/ Ommtrak Q4.11 Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree @BEDT
== and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10. 102 P e e



“Natural resources in my community are being improved and better
maintained” (Added Spring 2023) - By Area (Hawai'i Island & Kaua‘i)

100%

80%

60%

40%

20%

0% ‘. .
East Hawai'‘i Island 2023 West Hawai‘i Island 2023 North / East Kaua‘i 2023 South / West Kaua‘i 2023
Spring Spring Spring Spring

B Top Box (9-10) 12% 9% 20% 6%
C—IMid-Range (6-8) 30% 25% 24% 27%
B Bottom Tier (1-5) 51% 59% 51% 61%
DK/ Rf 7% 7% 5% 6%
Base 228 225 145 145
 ——al 5.3 4.9 5.6 4.6

\§\/ Ommtrak Q4.11 Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree

+ and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.
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“Natural resources in my community are being improved and better
maintained” (Added Spring 2023) - By Demographics

Visitor Industry Income
100%
80%
60%
10=High
40% 1=Low
20%
0% Visitor Non-Visitor
Industry HH Industry HH 18-34 35-54 55-64 65+ | <$75K $75-$100K $100K+
= Top Box (9-10) 12% 13% 16% 11% 6% 13% 12% 16% 13%
C—1Mid-Range (6-8) 27% 24% 26% 26% 23% 26% 26% 27% 26%
I Bottom Tier (1-5) 53% 57% 54% 55% 61% 52% 54% 53% 54%
B DK 7% 6% 4% 7% 10% 9% 8% 4% 8%
Base 1068 892 442 643 313 496 876 313 481
sl EAN 5.1 5.2 5.3 5.1 4.7 5.4 5.1 5.4 5.3

Q4.11 Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do
Not Agree At All. You can choose any number between 1 and 10.

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,
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Destination Management Action
Plans
(Fall 2022 - Spring 2023)



“Aware of Hawai‘i’s ‘Destination Management Action Plans (DMAP)’” -

By County

100% | -
80% - -
60% -
40% -
20% - -

0% " -
. . Hawai‘i Hawai‘i . . . »
OVERALL OVERALL | O‘ahu 2022 | O‘ahu 2023 Island 2022 | Island 2023 Maui County | Maui County | Kaua‘i 2022 | Kaua‘i 2023
2022 Fall | 2023 Spring Fall Spring Fall Spring 2022 Fall | 2023 Spring Fall Spring
ENo 79% 4% 79% 75% 80% 75% 76% 64% 78% 7%
BYes 21% 26% T 21% 25% 20% 25% 24% 36% T 22% 23%
Base 1949 1960 811 816 451 453 397 401 290 290

Q10. Have you heard of Hawai‘i’s “Destination Management Action Plans (DMAP),” which are the Hawai‘i Tourism Authority’s efforts to better manage

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,

tourism in our state?
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“Aware of Hawai‘i’s ‘Destination Management Action Plans (DMAP)’” -
By Area (O‘ahu)

100% - g B e -
80% - - .- ] e L B R -
60% - - - .- e B - . -
40% - - - .- ] e L B R -
20% - - - - ! e L B R W
0% ‘
Urban ‘Ewa / Ewa / Windward North Central
Urban Leeward y Wai‘anae | Windward . North Central .
Honolulu Honolulu | Leeward O'ahu Wai‘anae 5023 O'ahu O‘ahu Shore Shore 0'ahu O‘ahu
2023 O'ahu 2022 Fall : 2023 2023 2023
2022 Fall Spring | 2022 Fall 82;)n2n3g Spring | 2022 Fall Spring 2022 Fall Spring 2022 Fall Spring
ENo 78% 73% 80% 7% 82% 80% 79% 78% 79% 7% 82% 70%
®EYes 22% 27% 20% 23% 18% 20% 21% 22% 21% 23% 18% 30%
Base 300 300 151 150 75 79 125 125 80 80 80 82

Q10. Have you heard of Hawai‘i’s “Destination Management Action Plans (DMAP),” which are the Hawai‘i Tourism Authority’s efforts to better manage

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,

tourism in our state?
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“Aware of Hawai‘i’s ‘Destination Management Action Plans (DMAP)’” -
By Area (Maui County)

100% - pumm— - gm— - -
80% - - - - -
60% - - - - - -
40% - - - - - - -
20% - - - - - BN - - - -

0% . . . . = R
West Maui West Maui Central / East | Central / East | Moloka‘i 2022 | Moloka‘i 2022 Lana‘i 2022 Lana‘i 2022
2022 Fall 2022 Fall Maui 2022 Fall | Maui 2022 Fall Fall Fall Fall Fall
mNo 86% 63% 75% 65% 74% 61% 69% 30%
BYes 14% 37% T 25% 35% 26% 39% 31% 70%
Base 150 150 177 176 54 50 16 25

Q10. Have you heard of Hawai‘i’s “Destination Management Action Plans (DMAP),” which are the Hawai‘i Tourism Authority’s efforts to better manage
tourism in our state?

7, .
Y% Omnitrak .« @ DBEDT



“Aware of Hawai‘i’s ‘Destination Management Action Plans (DMAP)’” -
By Area (Hawai‘i Island & Kaua‘i)

100% - -
80% - -
60% - - -
40% - -
20% - - -

0% ” ” " i
East Hawai‘i East Hawai‘i West Hawai‘i West Hawai‘i North / East North / East South / West South / West
Island 2022 Island 2023 Island 2022 Island 2023 Kaua'‘i 2022 Kaua‘i 2023 Kaua'‘i 2022 Kaua‘i 2023
Fall Spring Fall Spring Fall Spring Fall Spring
B No 82% 78% 77% 72% 7% 7% 79% 7%
BYes 18% 22% 23% 28% 23% 23% 21% 23%
Base 226 228 225 225 145 145 145 145

Q10. Have you heard of Hawai‘i’s “Destination Management Action Plans (DMAP),” which are the Hawai‘i Tourism Authority’s efforts to better manage
tourism in our state?

7, .
Y% Omnitrak . @ DBEDT



“Aware of Hawai‘i’s ‘Destination Management Action Plans (DMAP)’” -
By Demographics

Visitor Industry

100%
80%
60%
40%
20%

0% Visitor Indust Non-Visit
ISITOr INnaustry on-visitor
HH Industry HH 18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
B No 2% 76% 73% 7% 74% 70% 80% 67% 63%
EYes 28% 24% 27% 23% 26% 30% 20% 33% 37%
Base 1068 892 442 643 313 496 876 313 481

Q10. Have you heard of Hawai‘i’'s “Destination Management Action Plans (DMAP),” which are the Hawai‘i Tourism Authority’s efforts to better manage
tourism in our state?

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,
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Hawali‘i Tourism Authority’s
Destination Management Action
Plan: O‘ahu
(Fall 2022 - Spring 2023)



Destination Management Action Plans Awareness: O‘ahu

In Spring 2023, awareness of HTA's Destination Management Action Plans rose to 25 percent, a 4-point improvement from the previous period.
Recognition of individual plan initiatives such as pre-/post-arrival communications, identifying sites for stewardship, and collaborating with
community partners garnered higher recognition with 60 percent aware of at least one plan.

% Aware of HTA Destination ALL O‘ahu residents: 60% are aware of at least one plan
Management Action Plans
A 4-point improvement from Implement a pre- and post-arrival visitor
communications program to encourage

o)
Fall 2022 respectful and supportive visitor 46%

behavior

Identify popular visitor sites and
implement stewardship plans for key
hotspots on O‘ahu

45%

Work with community partners to
develop, market and support more
collaborative, curated experiences that
enrich the lives of residents and visitors
alike

46%

m Aware = Unaware

to better manage tourism in our state? (Base: 816)

S\/// O it l( Q10a. I'm going to read you a brief list of actions included in the Hawai‘i Tourism Authority’s Destination Management Action Plan
\\//,\Q mmra for INSERT ISLAND]. Are you aware that the HTA is working to: (Base: 816) 112 ‘(-BBEDT



“Implement a pre- and post-arrival visitor communications program to

encourage respectful and supportive visitor behavior.” - By O‘ahu Area

100% - -
80% - - -
60% -~ - -
40% - - -
20% - - -

0% . .
Urban Honolulu ‘Ewa / Leeward Wai‘anae 2023 Windward O‘ahu North Shore 2023 Central O‘ahu 2023
2023 Spring O'ahu 2023 Spring Spring 2023 Spring Spring Spring
B No 55% 53% 49% 52% 68% 51%
BYes 45% 47% 51% 48% 32% 49%
Base 300 150 79 125 80 82

Q10a. I'm going to read you a brief list of actions included in the Hawai‘i Tourism Authority’s Destination Management Action
Plan for [INSERT ISLAND]. Are you aware that the HTA is working to:

\/// .
Y& Omnitrak o



“Identify popular visitor sites and implement stewardship plans for key

hotspots on O‘ahu.” - By O‘ahu Area

100% - - p— - - p— -
80% - - - - - - - - - - - -
60% - - - - - - - - - -
40% - - SN - - - - - - - - - - - - -
20% - - SN - - - - - - - - - -JE - - -

0% . .
Urban Honolulu ‘Ewa / Leeward Wai‘anae 2023 Windward O‘ahu North Shore 2023 Central O‘ahu 2023
2023 Spring O'ahu 2023 Spring Spring 2023 Spring Spring Spring
B No 57% 51% 46% 62% 66% 51%
BYes 43% 49% 54% 38% 34% 49%
Base 300 150 79 125 80 82

Q10a. I'm going to read you a brief list of actions included in the Hawai‘i Tourism Authority’s Destination Management Action
Plan for [INSERT ISLAND]. Are you aware that the HTA is working to:

\/// .
Y& Omnitrak o



“Work with community partners to develop, market and support more collaborative, curated

experiences that enrich the lives of residents and visitors alike.” - By O‘ahu Area

100% - -
80% - - -
60% -~ - -
40% - - -
20% - - -

0% . .
Urban Honolulu ‘Ewa / Leeward Wai‘anae 2023 Windward O‘ahu North Shore 2023 Central O‘ahu 2023
2023 Spring O'ahu 2023 Spring Spring 2023 Spring Spring Spring
B No 57% 51% 44% 61% 70% 48%
BYes 43% 49% 56% 39% 30% 52%
Base 300 150 79 125 80 82

Q10a. I'm going to read you a brief list of actions included in the Hawai‘i Tourism Authority’s Destination Management Action
Plan for [INSERT ISLAND]. Are you aware that the HTA is working to:

\/// .
Y& Omnitrak s
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Hawali‘i Tourism Authority’s
Destination Management Action
Plan: Hawai‘i Island
(Fall 2022 - Spring 2023)



Destination Management Action Plans Awareness: Hawai'i Island

Among Hawai‘i Island residents, awareness of HTA's Destination Management Action Plans rose to 25 percent, a 5-point improvement from the
previous period. Around half (55%) were aware of at least one plan such as protecting culturally significant places, perpetuating authentic
Hawaiian culture, or implementing communications that facilitates positive community-visitor relations.

% Aware of HTA Destination
Management Action Plans

A 5-point improvement from
Fall 2022

m Aware = Unaware

to better manage tourism in our state? (Base: 453)

Q10a. I'm going to read you a brief list of actions included in the Hawai‘i Tourism Authority’s Destination Management Action Plan

ALL Hawai‘i Island residents: 55% aware of at least one plan

Protect and preserve culturally
significant places and hotspots

44%

Develop resources and educational
programs to perpetuate authentic
Hawaiian culture and ‘Olelo Hawai‘i

44%

Implement a comprehensive
communications and education
plan that facilitates positive
community-visitor relations and
pono practices, including the Pono
Pledge

41%

\/// .
\>/,\§\ Omnltrak for INSERT ISLAND]. Are you aware that the HTA is working to: (Base: 453)



Awareness of Specific DMAP Action Plans - By Hawai‘i Island Area

Develop resources and educational
programs to perpetuate authentic
Hawaiian culture and ‘Olelo Hawai‘i.

Protect and preserve culturally
significant places and hotspots.

Implement a comprehensive communications and
education plan that facilitates positive community-
visitor relations and pono practices, including the
Pono Pledge.

100% - e G S EEEEE | EEEEE R -
80% - (MR- - - - -l B [ L [ -
60% - (O - BN - B B B B -
40% - - - - - - - - B - - T B - - - B - - - - - - - -
20% - - B e e e -

0% ” ” " ” ” "
East Hawai'i Island West Hawai‘i Island | East Hawai‘i Island West Hawai‘i Island East Hawai'i Island West Hawai‘i Island
2023 Spring 2023 Spring 2023 Spring 2023 Spring 2023 Spring 2023 Spring
B No 54% 60% I 49% 64% 55% 64%
EYes 46% 40% | 51% 36% 45% 36%
Base 228 225 | 228 225 228 225

Q10a. I'm going to read you a brief list of actions included in the Hawai‘i Tourism Authority’s Destination Management Action
Plan for [INSERT ISLAND]. Are you aware that the HTA is working to:
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Hawali‘i Tourism Authority’s
Destination Management Action
Plan: Maui County
(Fall 2022 - Spring 2023)



Destination Management Action Plans Awareness:

Maui County

% Aware of HTA Destination
Management Action Plans

A 12-point improvement from
Fall 2022

m Aware ® Unaware

ALL Maui residents: 63% aware of at least one plan

Tourism marketing communications program to educate

. 54%
visitors

Continue to offer cultural education and training 0
55%
programs

Develop Regenerative Tourism initiatives 44%

ALL Moloka’i residents: 30% aware of at least one plan

Education programs to encourage responsible visitor

0,
behaviors 16%

Encourage regenerative tourism, support of traditional

. ) 19%
leisure tourism 0

Enhance interisland transportation options for 9%
residents, visitors ?
ALL Lana‘i residents: 63% aware of at least one plan

Promote Lana‘i City to increase spending to small

) 50%
businesses

Encourage visitors to plan a meaningful daytrip or stay 399%
on Lana‘i °
Visitors to protect, respect, and learn about Lana‘i

40%
cultural and natural resources ?

\/ Q10. Have you heard of Hawai‘i’'s “Destination Management Action Plans (DMAP)”: (Base: 401)
\B Omnltral( Q10a. Are you aware that the HTA is working to: (Base: 401) 120



Awareness of Specific DMAP Action Plans - By Island of Maui

Implement a responsible tourism marketing
communications program to educate visitors pre-
and post-arrival about safe and respectful travel.

Continue to offer cultural education and
training programs to enhance and
perpetuate aloha, malama and kuleana, and
the authentic Hawai‘i experience.

Develop Regenerative Tourism initiatives.

100% - - pwmm— - TR - RN - EEEEEEEEE T EEEEREEEE - EEEEESE
80% - - - - - - - - N - - - - - D - - - - - - N - - - - - - - - - - - I -
60% - - - [ - - - - - - P - - |- - - N - - - - - [ - |- - - [ - - - - -
40% - - [ - - - - - - N - - - - - - D - - - - - - N - - - - - - N - - - - - - - - -
20% - - - - - - - - JEE - - |- - - N - - - - - - N - - | - - - - - - - - - - - -

0% . 5 . 5 X :
West Maui 2023 Central / East Maui West Maui 2023 Central / East Maui West Maui 2023 Central / East Maui
Spring 2023 Spring Spring 2023 Spring Spring 2023 Spring
mNo 45% 47% 46% 44% 58% 56%
mYes 55% 53% 54% 56% 42% 44%
Base 150 176 150 176 150 176
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Q10a. I'm going to read you a brief list of actions included in the Hawai‘i Tourism Authority’s Destination Management Action
Plan for [INSERT ISLAND]. Are you aware that the HTA is working to:




Awareness of Specific DMAP Action Plans - By Island of Moloka‘i

Develop communication and education programs to Support the growth of Moloka'‘i businesses by Engage partners to determine a path forward

encourage responsible visitor behaviors. encouraging new product development focused that will enhance interisland transportation
on regenerative tourism, while continuing options for both residents and visitors.
support of traditional leisure tourism.

100%

80%

60%

40%

20%

0%
° Moloka‘i 2023 Spring Moloka‘i 2023 Spring Moloka‘i 2023 Spring

E No 84% 81% 91%
B Yes 16% 19% 9%
Base 50 50 50

Q10a. I'm going to read you a brief list of actions included in the Hawai‘i Tourism Authority’s Destination Management Action

Z, .
\>,\\//§\ Ommtrak Plan for [INSERT ISLAND]. Are you aware that the HTA is working to: 122 @BED‘I'



Awareness of Specific DMAP Action Plans - By County of Lana‘i

Promote Lana‘i City to increase spending that goes
to residents and small businesses.

100%

80%

60%

40%

20%

Encourage and enable visitors to plan a
meaningful daytrip or stay on Lana‘i that
is respectful to the land, the people and
the lifestyle on Lana'‘i.

Develop and implement a process whereby
visitors to Lana‘i acknowledge to protect,
respect, and learn about Lana‘i cultural and
natural resources, and community during their
visit through the Malama Maui County Pledge.

0% " ,
Lana‘i 2023 Spring

Lana‘i 2023 Spring

Lana‘i 2023 Spring

B No 50%

61%

60%

EYes 50%

39%

40%

Base 25

25

25

Q10a. I'm going to read you a brief list of actions included in the Hawai‘i Tourism Authority’s Destination Management Action
Plan for [INSERT ISLAND]. Are you aware that the HTA is working to:
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Hawali‘i Tourism Authority’s
Destination Management Action
Plan: Kaua'i
(Fall 2022 - Spring 2023)



Destination Management Action Plans Awareness: Kaua'l

Approximately one-in-four (23%) are aware of HTA’s Destination Management Action Plans, a 1-point improvement from the previous period.
Around half (52%) were aware of at least one plan such as policy efforts to instill appropriate behavior for visitors/residents, policies that
address overtourism, or educational materials for visitors/new residents to have respect for local cultural values.

% Aware of HTA Destination
Management Action Plans

A 1-point improvement from
Fall 2022

m Aware = Unaware

better manage tourism in our state? (Base: 290)

ALL Kaua'‘i residents: 52% aware of at least one plan

Focus policy efforts on appropriate
behavior that will instill value in both
visitors and residents for our natural

and cultural resources

34%

Focus policies that address
overtourism by managing people
while on Kaua'‘i

29%

Develop educational materials for
visitors and new residents to have
respect for our local cultural values

40%

S\/// O it l( Q10a. I'm going to read you a brief list of actions included in the Hawai‘i Tourism Authority’s Destination Management Action Plan for
\\//,\Q mmra INSERT ISLAND]. Are you aware that the HTA is working to: (Base: 290) 125



Awareness of Specific DMAP Action Plans - By Island of Kaua‘i Area

Focus policy efforts on appropriate behavior that
will instill value in both visitors and residents for our
natural and cultural resources (malama ‘aina).

Focus policies that address overtourism by
managing people while on Kaua'i.

Develop educational materials for visitors
and new residents to have respect for our
local cultural values.

100% [~ - “EE—— -
80% - - - - -
60% - - IR -
40% - - -
20% - - - - - -

0% : : , : : :
North / East Kaua‘i South / West Kaua'i North / East Kaua'i South / West Kaua'i North / East Kaua'i South / West Kaua'i
2023 Spring 2023 Spring 2023 Spring 2023 Spring 2023 Spring 2023 Spring
ENo 66% 66% 68% 75% 60% 60%
B Yes 34% 34% 32% 25% 40% 40%
Base 145 145 145 145 145 145
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Q10a. I'm going to read you a brief list of actions included in the Hawai‘i Tourism Authority’s Destination Management Action
Plan for [INSERT ISLAND]. Are you aware that the HTA is working to:
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Tax Revenues for Managed Tourism
(Fall 2022 - Spring 2023)
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“Tax dollars should be spent to MANAGE the impacts of tourism in my
community” - By County

100% - . -
80% - - . -
60% - - 1 -
40% - - 1 -
20% - - i B
0% " ”
. . Hawai‘i Hawai‘i . . . .
OVERALL OVERALL | O‘ahu 2022 | O‘ahu 2023 Island 2022 | Island 2023 Maui County | Maui County | Kaua‘i 2022 | Kaua‘i 2023
2022 Fall |2023 Spring Fall Spring . 2022 Fall |2023 Spring Fall Spring
Fall Spring
[ Top Box (9-10) 29% 30% 27% 27% 34% 36% 34% 34% 31% 38%
CMid-Range (6-8) 38% 36% 39% 39% 29% 31% 38% 35% 36% 26%
I Bottom Tier (1-5) 30% 30% 30% 30% 34% 28% 23% 27% 28% 32%
DK 4% 4% 4% 4% 4% 5% 5% 5% 5% 4%
Base 1949 1960 811 816 451 453 397 401 290 290
 ———al) 6.7 6.8 6.6 6.8 6.8 7.1 7.2 7.0 6.8 6.8

10

10=High
1=Low

Q13. Usinga scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All, how much do you agree or disagree that....[INSERT]
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“Tax dollars should be spent to MANAGE the impacts of tourism in my
community” - By Area (O‘ahu)

100% - - - 10
80% - - - 18
60% - - __._.|Nmn | H ______ - 6
10=High
1=Low
40% | |- | - - - 14
20% -J- - - N - - ! 42
0% ‘ 0
Urban ‘Ewa / Ewa / Windward North Central
Urban Leeward y Wai‘anae | Windward ) North Central .
Honolulu Honolulu Leeward O'ahu Wai‘anae 5023 O'ahu O‘ahu Shore Shore O'ahu O‘ahu
2022 Fall |~ 2023 O'ahu 2023 | 2022Falll oiine | 2022Fall | 2923 o022Fan | 2923 o0p2Fan 2923
Spring 2022 Fall Spring Spring Spring Spring
B Top Box (9-10) 30% 33% 21% 22% 21% 16% 30% 26% 24% 28% 26% 29%
O Mid-Range (6-8) 39% 39% 44% 38% 22% 26% 35% 39% 27% 38% 46% 45%
m Bottom Tier (1-5) 26% 26% 31% 36% 53% 49% 31% 28% 48% 33% 23% 23%
B DK/Rf 4% 2% 3% 5% 4% 9% 4% 6% 1% 1% 5% 2%
Base 300 300 151 150 75 79 125 125 80 80 80 82
H MEAN 6.9 7.1 6.5 6.4 5.2 5.3 6.7 6.5 5.9 6.7 6.8 7.3

\§\/ Ommtrak ngg Ustlrr:gta scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All, how much do you agree or
o disagree tha

[INSERT]



“Tax dollars should be spent to MANAGE the impacts of tourism in my
community” - By Area (Maui County)

100%
80%
60%
40%
20%
0% Central / East | Central / East
West Maui West Maui entral / Eas entral / East | 0 L0022 | Molokati 2023 | Lanati 2022 Lana‘i 2023
2022 Fall 2023 Sprin Maui 2022 Maui 2023 Fall Sprin Fall Sprin
pring Fall Spring pring | pring
=== Top Box (9-10) 39% 38% 34% 34% 23% 19% , 39% 29%
C=IMid-Range (6-8) 29% 33% 40% 35% 29% 24% : 50% 55%
E=m Bottom Tier (1-5) 27% 24% 21% 26% 47% 45% 12% 16%
B DK/Rf 5% 6% 5% 5% 1% 12% , 0% 0%
Base 150 150 177 176 54 50 ' 16 25
stV EAN 7.2 7.2 7.3 7.0 | 5.8 5.9 7.7 7.2

\3\/ Ommtrak Q13. Usinga scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All, how much do you agree or

+ disagree that...

[INSERT]
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“Tax dollars should be spent to MANAGE the impacts of tourism in my

community” - By Area (Hawai‘i Island & Kaua‘i)

+ disagree that...

[INSERT]

100%
80%
60%
40%
20%
0%
East Hawai'‘i East Hawai'‘i West Hawai'i West Hawai'i Narth / East North / East South / West South / West
Island 2022 Island 2023 Island 2022 Island 2023 Kaua'‘i 2022 Kaua'‘i 2023 Kaua'‘i 2022 Kaua'‘i 2023
Fall Spring Fall Spring | Fall Spring Fall Spring
I Top Box (9-10) 33% 39% 34% 33% . 33% 44% 28% 28%
CMid-Range (6-8) 29% 30% 29% 31% | 38% 23% 32% 30%
I Bottom Tier (1-5) 34% 28% 33% 29% | 25% 28% 32% 38%
B DK/Rf 4% 3% 4% 6% ' 4% 5% 8% 4%
Base 226 228 225 225 | 145 145 145 145
—_al 6.7 7.2 6.9 6.9 7.0 7.2 6.5 6.3
\3\/ Ommtrak Q13. Usinga scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All, how much do you agree or 31

10



“Tax dollars should be spent to MANAGE the impacts of tourism in my

community”- By Demographics

Income
100% -~ 10
80% --1 8
60% --1 b
10=High
40% -~ 4 1=low
20% --1 2
0% Visitor Non-Visitor 0
Industry HH Industry HH 18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
B Top Box (9-10) 31% 28% 28% 25% 32% 37% 29% 29% 35%
I Mid-Range (6-8) 36% 36% 35% 39% 38% 35% 36% 40% 40%
B Bottom Tier (1-5) 29% 31% 32% 32% 27% 24% 31% 31% 23%
= DK 4% 4% 4% 3% 3% 4% 4% 1% 2%
Base 1068 892 442 643 313 496 876 313 481
*VIEAN 6.9 6.8 6.6 6.6 7.0 7.3 6.8 6.7 7.2

Q13. Usinga scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All, how much do you agree or disagree that....[INSERT]

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,



“Tax dollars should be spent to ENCOURAGE tourism in my
community” - By County

100% - . -
80% - - . -
60% - - 1 -
40% - - 1 -
20% - - i B
0% " ”
. . Hawai‘i Hawai‘i . . . .
OVERALL OVERALL | O‘ahu 2022 | O‘ahu 2023 Island 2022 | Island 2023 Maui County | Maui County | Kaua‘i 2022 | Kaua‘i 2023
2022 Fall |2023 Spring Fall Spring . 2022 Fall |2023 Spring Fall Spring
Fall Spring
[ Top Box (9-10) 15% 15% 15% 14% 16% 17% 20% 15% 12% 17%
CMid-Range (6-8) 25% 26% 26% 27% 22% 24% 24% 22% 18% 17%
I Bottom Tier (1-5) 55% 55% 54% 55% 58% 53% 52% 58% 67% 63%
DK 5% 4% 5% 4% 4% 6% 4% 5% 3% 3%
Base 1949 1960 811 816 451 453 397 401 290 290
 ———al) 5.1 5.0 5.1 5.1 4.9 5.2 5.4 4.8 4.3 4.6

Q13. Usinga scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All, how much do you agree or disagree that

Omnitrak

UNEARTH AHA! INSIGHTS, MASTER YOUR MARKET,

N \///\
R

10

10=High
1=Low

...[INSERT]



“Tax dollars should be spent to ENCOURAGE tourism in my

100% | - = . rrrrr - 10
80% [Nl -- BB - RE- - - - R - - - - - 8
60% B S e ' Ehee a0 ERE e T e e By e i 6
10=High
1=Low
40% - - 4
20% . . 2
0% ; 0
Urban ‘Ewa / Ewa / Windward North Central
Urban Leeward y Wai‘anae | Windward ) North Central .
Honolulu Honolulu | Leeward O'ahu Wai‘anae 5023 O'ahu O‘ahu Shore Shore O'ahu O‘ahu
2022 Fall | 2923 O'ahu 2023 | 2022Fall 1 oiine 2022 Fal | 2923 oopoFan | 2923 oppofan | 2923
Spring 2022 Fall Spring Spring Spring Spring
B Top Box (9-10) 18% 18% 14% 9% 5% 6% 12% 14% 11% 7% 16% 24%
O Mid-Range (6-8) 25% 31% 28% 28% 14% 20% 23% 23% 22% 23% 38% 19%
B Bottom Tier (1-5) 52% 48% 53% 60% 79% 65% 58% 59% 67% 69% 41% 53%
B DK/Rf 5% 3% 4% 3% 1% 10% 8% 5% 0% 1% 5% 4%
Base 300 300 151 150 75 79 125 125 80 80 80 82
® MEAN 5.3 5.5 5.2 4.8 3.6 4.0 4.9 4.8 4.0 3.7 5.8 5.5
Q13. Usinga scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All, how much do you agree or disagree

7 . l(
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that....[INSERT]

134



“Tax dollars should be spent to ENCOURAGE tourism in my
community” - By Area (Maui County)

100% - g - -] g - m— |
80% 7
60% -
40% - - - B - - - B |- - B |
20 - BN - B B [
0% Central / East | Central / East |
West Maui West Maui en r"?‘2/ 2""23 en “?‘2/ 235 Moloka‘i 2022 | Moloka‘i2023 | Lana‘i 2022 Lana‘i 2023
2022 Fall 2023 Spring Maui 20 Maui 2023 Fall Spring Fall Spring
Fall Spring I
B Top Box (9-10) 12% 23% T 23% 12% ], 10% 19% 18% 22%
—IMid-Range (6-8) 19% 21% 26% 22% 10% 9% 32% 55%
B Bottom Tier (1-5) 64% 51% 48% 60% 76% 69% 50% 21%
B DK/Rf 5% 5% 4% 5% 4% 3% 0% 2%
Base 150 150 177 176 54 50 16 25
stV EAN 4.7 5.2 5.7 4.7 4 3.4 4.0 5.9 6.7
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Q13. Usinga scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All, how much do you agree or disagree

that....[INSERT]
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“Tax dollars should be spent to ENCOURAGE tourism in my
community” - By Area (Hawai‘i Island & Kaua‘i)

100% 10
80% 8
60% 6
10=High
1=Low
40% 4
20% | 2
0% 0
East Hawai'i East Hawai'i West Hawai’i West Hawai‘i | North / East North / East South / West South / West
Island 2022 Island 2023 Island 2022 Island 2023 Kaua‘i 2022 Kaua‘i 2023 Kaua‘i 2022 Kaua‘i 2023
Fall Spring Fall Spring Fall Spring Fall Spring
B Top Box (9-10) 18% 17% 13% 16% 12% 21% T 12% 10%
C—IMid-Range (6-8) 23% 28% 21% 20% 21% 15% 13% 22%
I Bottom Tier (1-5) 56% 50% 61% 58% 66% 60% 69% 66%
B DK/Rf 4% 6% 5% 6% 2% 4% 7% 2%
Base 226 228 225 225 145 145 145 145
mnllll\ | EAN 5.2 5.5 4.5 4.9 4.3 5.0 4.1 4.1
Q13. Usinga scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All, how much do you agree or disagree
that....[INSERT]
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“Tax dollars should be spent to ENCOURAGE tourism in my
community”- By Demographics

Visitor Industry Age Income
100% . | I
80% I
60%
40%
20%
0% Visitor Non-Visitor
ndustry HH | Industry HH 1834 3554 55-64 65+ | <$75K $75-$100K $100K+
EEm Top Box (9-10) 16% 13% 15% 13% 12% 19% 12% 16% 23%
—Mid-Range (6-8) 26% 25% 20% 28% 28% 30% 26% 25% 29%
= Bottom Tier (1-5) 54% 56% 60% 56% 55% 49% | 59% 57% 46%
DK 3% 5% 5% 3% 5% 3% 4% 3% 2%
Base 1068 892 442 643 313 496 876 313 481
el EAN 5.1 5.0 4.7 5.1 5.0 5.5 4.8 5.1 5.7

Q13. Usinga scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not Agree At All, how much do you agree or disagree that....[INSERT]
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Tourism Worth the Issues
(Fall 2022 - Spring 2023)



“| feel like tourism is worth the issues associated with the
industry”- By County

100% B
80% B
60% -
40% .
20% B
0% " .
. . Hawai‘i Hawai‘i . . . .
OVERALL OVERALL | O'ahu 2022 | O‘ahu 2023 Island 2022 | Island 2023 Maui County | Maui County | Kaua‘i 2022 | Kaua'i 2023
2022 Fall |2023 Spring Fall Spring Fall Spring 2022 Fall | 2023 Spring Fall Spring
I Top Box (9-10) 29% 24% 28% 24% 29% 32% 32% 20% \L 27% 24%
CMid-Range (6-8) 34% 36% 37% 37% 34% 29% 29% 40% 35% 38%
B Bottom Tier (1-5) 33% 34% 31% 35% 33% 33% 36% 32% 33% 33%
E=DK 4% 5% 5% 5% 4% 6% 3% 7% 4% 5%
Base 1027 1960 206 816 268 453 302 401 251 290
#VIEAN 6.8 6.6 6.8 6.6 6.7 6.8 6.7 6.3 6.8 6.6
Q3. In 2019, visitors spent nearly $18 billion in Hawai‘i, which produced $2 billion in state tax revenues to support local schools,
hospitals, and infrastructure. Do you think tourism is worth the issues associated with the industry?
7, .
3% Omnitrak
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.

10=High
1=Low
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“I feel like tourism is worth the issues associated with the industry” -
By Area (O‘ahu)

100% 10
80% - 8
60% 6
10=High
1=Low
40% 4
20% 2
0% ; 0
Urban ‘Ewa / Ewa / Windward North Central
Urban Leeward y Wai‘anae | Windward ) North Central .
Honolulu Honolulu | Leeward O'ahu Wai‘anae 5023 0'ahu O‘ahu Shore Shore 0'ahu O‘ahu
2023 O‘ahu 2022 Fall . 2023 2023 2023
2022 Fall Spring | 2022 Fall S2§f|2n?g Spring | 2022 Fall Spring 2022 Fall Spring 2022 Fall Spring
B Top Box (9-10) 31% 24% 33% 20% 11% 24% 23% 21% 40% 21%\|/ 31% 36%
O Mid-Range (6-8) 40% 42% 46% 35% 32% 22% 47% 38% 15% 17% 30% 34%
B Bottom Tier (1-5) 24% 27% 21% 42% 49% 51% 30% 37% 40% 60% 0% 27%
mDK/Rf 5% 6% 0% 3% 8% 3% 0% 4% 5% 2% 39% 3%
Base 33 300 23 150 42 79 41 125 61 80 6 82
= MEAN 7.4 6.9 7.1 6.2 5.5 5.7 6.9 6.5 6.8 5.3 8.8 7.1
Q3. In 2019, visitors spent nearly $18 billion in Hawai‘i, which produced $2 billion in state tax revenues to support local schools, (

4, itrak
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hospitals, and infrastructure. Do you think tourism is worth the issues associated with the industry?



“I feel like tourism is worth the issues associated with the industry” -
By Area (Maui County)

100%
80% B
60% B
40% -
20% B
0%
. . Central / East " o - . - .
West Maui West Maui Central / East Maui 2023 Moloka‘i 2022 Moloka‘i 2023 Lana‘i 2022 Lana‘i 2023
2022 Fall 2023 Spring Maui 2022 Fall Spring Fall Spring Fall Spring
E Top Box (9-10) 28% 28% 35% 18% J, 14% 29% 22% 25%
O Mid-Range (6-8) 40% 33% 25% 43% 37% 27% 35% 50%
B Bottom Tier (1-5) 27% 33% 37% 31% 48% 39% 43% 24%
BEDK/Rf 5% 6% 3% 8% 1% 5% 0% 2%
Base 123 150 115 176 50 50 14 25
B MEAN 7.0 6.6 6.7 6.2 5.6 6.3 6.4 7.5

Q3. In 2019, visitors spent nearly $18 billion in Hawai‘i, which produced $2 billion in state tax revenues to support local schools,
hospitals, and infrastructure. Do you think tourism is worth the issues associated with the industry?
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“I feel like tourism is worth the issues associated with the industry” -
By Area (Hawai‘i Island & Kaua‘i)

100% 10
80% 8
60% 6
10=High
1=Low
40% 4
20% 2
0% East H West Hawai'i North / East South / West 0
East Hawal'l sland 2023 West Hawar' sland 2023 North / East Kaua'i 2023 South / West Kaua'i 2023
Island 2022 Fall . Island 2022 Fall . Kaua‘i 2022 Fall . Kaua'‘i 2022 Fall .
Spring Spring Spring Spring
ETop Box (9-10) 32% 36% 26% 26% 27% 25% 27% 22%
O Mid-Range (6-8) 36% 30% 33% 28% 35% 41% 35% 32%
B Bottom Tier (1-5) 28% 28% 38% 39% 35% 28% 29% 41%
B DK/Rf 5% 5% 3% 7% 2% 5% 8% 5%
Base 106 228 162 225 120 145 131 145
m MEAN 7.1 7.1 6.3 6.3 6.7 6.8 6.8 6.3

Q3. In 2019, visitors spent nearly $18 billion in Hawai‘i, which produced $2 billion in state tax revenues to support local schools,
hospitals, and infrastructure. Do you think tourism is worth the issues associated with the industry?
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“I feel like tourism is worth the issues associated with the industry” -

By Demographics

Visitor Industry

100%

80%

60%

40%

20%

0% Visitor Non-Visitor
isi -Visi
Industry HH Industry HH 18-34 35-54 55-64 65+ <$75K $75-$100K $100K+

I Top Box (9-10) 26% 23% 20% 23% 27% 30% 23% 25% 28%
CMid-Range (6-8) 36% 37% 37% 36% 34% 38% 31% 40% 45%
I Bottom Tier (1-5) 34% 35% 37% 38% 34% 25% 41% 31% 24%
= DK 5% 6% 5% 3% 4% 7% 5% 5% 2%
Base 1068 892 442 643 313 496 876 313 481
FI-MEAN 6.6 6.5 6.2 6.4 6.8 7.1 6.2 | 6.6 7.1

Q3. In 2019, visitors spent nearly $18 billion in Hawai'‘i, which produced $2 billion in state tax revenues to support local schools,
hospitals, and infrastructure. Do you think tourism is worth the issues associated with the industry?

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,

10=High
1=Low
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// UNEARTH AHA! INSIGHTS, MASTER YOUR MARKET.

Tourism Management Strategies
(Fall 2022 - Spring 2023)



“Eliminate illegal vacation rentals on my island” - By County

100% [ - 10
80% - - 8
60% - -
10=High
1=Low
40% - - 4
20% - 2
0% Hawa' Vau 0
. awai'‘i . aui .
overalL | VAL oanu o rlawal island oy County Kaua'i Aol
2022 Fall Sorin 2022 Fall Sorin 5022 Fall 2023 2022 F};II 2023 2022 Fall Sorin
pring pring Spring Spring pring
B Top Box (9-10) 53% 52% 49% 52% 60% 49% 61% 50% 62% 71%
O Mid-Range (6-8) 23% 24% 25% 25% 17% 20% 21% 26% 18% 17%
B Bottom Tier (1-5) 20% 21% 21% 21% 19% 29% T 16% 18% 16% 11%
B DK/Rf 4% 3% 4% 3% 4% 3% 2% 6% 4% 1%
Base 1949 1960 811 816 451 453 397 401 290 290
B MEAN 7.8 7.8 7.6 7.7 8.0 7.3 \L 8.3 8.1 8.4 8.7
Q7. Legally, the state of Hawai‘i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely Important and (

4 .
\>/\//§\ Ommtrak 1 means Not Important at All, how important is it that the state [INSERT} to help better manage tourism?
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“Eliminate illegal vacation rentals on my island” - By Area (O‘ahu)

100% - -1 10
80% - - -1 8
60% - - -1 6
10=High
1=Low
40% - - 4
20% - - 2
0% ‘ 0
Urban ‘Ewa / Ewa / Windward North Central
Urban Leeward y Wai‘anae | Windward . North Central .
Honolulu Honolulu Leeward 0'ahu Wai‘anae 2023 0'ahu O‘ahu Shore Shore 0'ahu O‘ahu
2022 Fall | 2023 O'ahu 2023 | 2022Fal 1 gping | 2022Fan | 2923 | ooooFan | 2923 oopoFan 2023
Spring 2022 Fall Spring Spring Spring Spring
B Top Box (9-10) 55% 52% 44% 48% 44% 44% 44% 48% 61% 49% 44% 69%’[‘
O Mid-Range (6-8) 26% 30% 29% 23% 16% 10% 21% 26% 16% 22% 28% 17%
B Bottom Tier (1-5) 13% 15% 26% 27% 39% 39% 28% 24% 22% 29% 27% 12%
mDK/Rf 6% 3% 2% 2% 1% 6% 7% 2% 1% 0% 2% 2%
Base 300 300 151 150 75 79 125 125 80 80 80 82
= MEAN 8.2 8.0 7.3 7.6 6.5 6.8 7.4 7.2 7.7 7.2 6.9 8.5 ’]‘

\3\/ Ommtrak Q7. Legally, the state of Hawai‘i is not able to limit travel to the islands. Usinga 10-point scale where 10 means Extremely Important " m.r

and 1 means Not Important at All, how important is it that the state [INSERT]} to help better manage tourism?



“Eliminate illegal vacation rentals on my island” - By Area (Maui County)

100% 10
80% 8
60%
10=High
1=Low
40% 4
20% 2
0% 0
. . Central / East " . - . - .
West Maui West Maui Central / East Maui 2023 | Moloka‘i 2022 | Moloka‘i 2023 I Lana‘i 2022 Lana‘i 2023
2022 Fall 2023 Spring Maui 2022 Fall Spring Fall Spring Fall Spring
E Top Box (9-10) 65% 61% 62% 50% 46% 38% 43% 34%
O Mid-Range (6-8) 15% 26% 22% 25% 10% 21% 57% 56%
B Bottom Tier (1-5) 16% 11% 14% 18% 44% 36% 0% 11%
B DK/Rf 5% 2% 2% 7% 1% 5% 0% 0%
Base 150 150 177 176 54 50 16 25
® MEAN 8.4 8.4 8.4 8.1 6.8 7.2 | 8.5 8.1
s\/ Ommtrak Q7. Legally, the state of Hawai'‘i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely Important m

and 1 means Not Important at All, how important is it that the state [INSERT]} to help better manage tourism?
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“Eliminate illegal vacation rentals on my island” -
By Area (Hawai‘i Island & Kaua‘i)

100%
80%
60%
40%
20%
0%
East Hawai'i East Hawai'i West Hawai‘i West Hawai‘i North / East North / East South / West South / West
Island 2022 Island 2023 Island 2022 Island 2023 Kaua'‘i 2022 Kaua'i 2023 Kaua'‘i 2022 Kaua'i 2023
Fall Spring Fall Spring Fall Spring Fall Spring
B Top Box (9-10) 60% 47% J/ 58% 51% 59% 69% 68% 74%
CIMid-Range (6-8) 19% 21% 16% 18% 18% 21% 16% 12%
B Bottom Tier (1-5) 18% 30% T 20% 28% 18% 9% 13% 13%
= DK/Rf 4% 2% 5% 4% 5% 1% 3% 2%
Base 226 228 225 225 145 145 145 145
 —_al 8.1 7.2 J/ 8.0 7.3 \L 8.2 8.7 8.7 8.8

Q7. Legally, the state of Hawai'‘i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely Important

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,

and 1 means Not Important at All, how important is it that the state [INSERT} to help better manage tourism?

10
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“Eliminate illegal vacation rentals on my island” - By Demographics

Visitor Industry

Income

100% -

80% -

60% -

40% -

20% -

0% Visitor Non-Visitor
Industry HH Industry HH 18-34 35-54 55-64 65+ <$75K $75-$100K $100K+

B Top Box (9-10) 50% 55% 53% 45% 51% 60% 50% 56% 55%
I Mid-Range (6-8) 25% 23% 27% 27% 22% 18% 24% 24% 24%
B Bottom Tier (1-5) 22% 21% 18% 25% 22% 18% 23% 19% 19%
= DK 4% 2% 2% 3% 5% 3% 3% 1% 2%
Base 1068 892 442 643 313 496 876 313 481
*VIEAN 7.7 7.8 8.0 7.4 7.7 8.1 7.7 7.9 7.8

Q7. Legally, the state of Hawai‘i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely Important and 1 means Not

Important at All, how important is it that the state [INSERT] to help better manage tourism?

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,




“Stop approval of additional legal vacation rentals on my island” -
By County

100% -
80%
60% - -
40% -
20% -
0% Hawal Mav
) awai‘i . aui "
OVERALL O\é%lszL O‘ahu g(?;:l; T;\gﬁ(ljl Island C':;IS:# County Kaua'i g%éa:;
2022 Fall Sprin 2022 Fall Sprin 5022 Fall 2023 5022 Fé“ 2023 2022 Fall Spring
pring pring Spring Spring P
B Top Box (9-10) 36% 35% 33% 34% 33% 31% 47% 39% 49% 49%
O Mid-Range (6-8) 29% 27% 31% 28% 25% 22% 29% 26% 21% 28%
B Bottom Tier (1-5) 30% 32% 31% 32% 35% 43% T 20% 27% 28% 21%
B DK/Rf 5% 6% 5% 6% 7% 5% 4% 8% 3% 2%
Base 1949 1960 811 816 451 453 397 401 290 290
B MEAN 6.9 6.8 6.8 6.8 6.6 6.2 7.7 7.3 7.5 7.9

10

Q7. Legally, the state of Hawai'i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely Important and 1 means Not

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,

Important at All, how important is it that the state [INSERT} to help better manage tourism?
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“Stop approval of additional legal vacation rentals on my island” -

(O‘ahu)

100% -
80% | - -
60% . -
40% |- -
20% - -
0% .
Urban ‘Ewa / Ewa / Windward North Central
Urban Leeward y Wai‘anae | Windward ) North Central .
Honolulu Honolulu Leeward O'ahu Wai‘anae 2023 O'ahu O‘ahu Shore Shore O'ahu O‘ahu
2022 Fall | 2923 O'ahu 2023 | 2022Fall 1 g ine  2022Fall | 2923 ooookan | 2923 o000 Fan 2923
Spring 2022 Fall Spring Spring Spring Spring
B Top Box (9-10) 38% 37% 23% 27% 31% 32% 35% 37% 54% 47% 31% 38%
O Mid-Range (6-8) 32% 29% 35% 28% 23% 27% 25% 27% 18% 19% 33% 30%
m Bottom Tier (1-5) 23% 26% 39% 40% 40% 32% 34% 33% 26% 31% 33% 31%
B DK/Rf 7% 8% 3% 5% 6% 8% 6% 4% 2% 3% 3% 2%
Base 300 300 151 150 75 79 125 125 80 80 80 82
H MEAN 7.3 7.2 6.4 6.4 6.1 6.6 6.6 6.5 7.5 7.1 6.4 6.9

., . Q7. Legally, the state of Hawai‘i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely Important
\>/\<\\ Ommtrak and 1 means Not Important at All, how important is it that the state [INSERT} to help better manage tourism?
/ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.



“Stop approval of additional legal vacation rentals on my island” -
By Area (Maui County)

100% 10
80% 8
60% 6
10=High
1=Low
40% 4
20% 2
0% 0
. . Central / East . " | - . - .
West Maui West Maui Central / East Maui 2023 Moloka‘i 2022 Moloka‘i 2023 Lana‘i 2022 Lana‘i 2023
2022 Fall 2023 Spring Maui 2022 Fall Spring Fall Spring | Fall Spring
B Top Box (9-10) 45% 51% A47% 38% 48% 33% 46% 23%
OMid-Range (6-8) 27% 24% 31% 27% 11% 18% 48% 27%
B Bottom Tier (1-5) 20% 21% 19% 27% 37% 42% 6% 45%
BEDK/Rf 7% 4% 3% 8% 4% 7% 0% 5%
Base 150 150 177 176 54 50 16 25
® MEAN 7.8 7.8 7.8 7.3 7.3 6.0 7.9 6.7
Q7. Legally, the state of Hawai'i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely Important

p . ) . e
\>\\//§\ Ommtrak and 1 means Not Important at All, how important is it that the state [INSERT} to help better manage tourism? 15
/ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.



“Stop approval of additional legal vacation rentals on my island” -
By Area (Hawai‘i Island & Kaua‘i)

100% -
80%
60%
40%
20%
0%
East Hawai'i East Hawai'i West Hawai'i West Hawai'i North / East North / East South / West | South / West
Island 2022 Island 2023 Island 2022 Island 2023 Kaua‘i 2022 Kaua‘i 2023 Kaua‘i 2022 Kaua'‘i 2023
Fall Spring Fall Spring Fall Spring Fall Spring
B Top Box (9-10) 32% 30% 34% 32% 48% 47% 50% 52%
O Mid-Range (6-8) 27% 22% 23% 21% 21% 31% 19% 23%
B Bottom Tier (1-5) 36% 43% 35% 42% 29% 20% 26% 22%
B DK/Rf 6% 5% 8% 4% 2% 2% 4% 2%
Base 226 228 225 225 145 145 145 145
® MEAN 6.6 6.1 6.6 6.3 7.4 7.8 7.7 7.9

Q7. Legally, the state of Hawai‘i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely Important

/, .
\>/\//§\ Ommtrak and 1 means Not Important at All, how important is it that the state [INSERT} to help better manage tourism?
/ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.
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“Stop approval of additional legal vacation rentals on my island” -

By Demographics

Visitor Industry Income
100% -
80% - -
60% - -
40% - -
20% -
0% Visitor Non-Visitor
Industry HH Industry HH | 18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
I Top Box (9-10) 34% 36% 36% 32% 32% 40% 37% 42% 29%
I Mid-Range (6-8) 29% 26% 30% 28% 29% 22% 26% 25% 30%
I Bottom Tier (1-5) 32% 32% 28% 37% 34% 30% 32% 28% 37%
B DK 5% 6% 7% 3% 5% 8% 5% 4% 5%
Base 1068 892 442 643 313 496 876 313 481
 ——A) 6.8 6.9 7.1 6.6 6.6 7.1 6.9 7.2 6.4

Q7. Legally, the state of Hawai‘i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely Important

and 1 means Not Important at All, how important is it that the state [INSERT} to help better manage tourism?

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,
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“Do not allow building of additional hotel/condo/timeshare units

on my island” - By County

100% -
80% -
60% - -
40% -
20% -
0% H Maui
. e awal’l . aul -
OVERALL O\Q%F;’;LL 0‘ahu gggg "I';‘;Vﬁc'j' Island C'\gjr‘]‘t' County Kaua'i g%‘;a?)'
2022Fall | 202 2022Fall | 20> e 2023 el 2023 2022Fall | 20>
pring pring Spring Spring pring
B Top Box (9-10) 38% 38% 35% 36% 36% 32% 48% 45% 57% 54%
OMid-Range (6-8) | 31% 20% 33% 31% 26% 24% 31% 22% |, 17% 24%
Bottom Tier (1-5)  26% 20% 26% 27% 34% 40% 19% 27% 24% 20%
B DK/Rf 5% 5% 5% 5% 4% 3% 2% 5% 2% 2%
Base 1949 1960 811 816 451 453 397 401 290 290
= MEAN 72 72 72 72 6.8 6.4 7.8 75 7.9 8.1

10

Q7. Legally, the state of Hawai'‘i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely Important and 1 means Not

7 . l(
Y% Omnitra
// UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.

Important at All, how important is it that the state [INSERT} to help better manage tourism?
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“Do not allow building of additional hotel/condo/timeshare units on
my island” - By Area (O‘ahu)

100% - : 10
80% - - - - 8
60% - - - - 6
10=High
1=Low
40% |+ - - -1 4
20% - - - 2
0% ; 0
Urban ‘Ewa / Ewa / Windward North Central
Urban Leeward . Wai‘anae | Windward ) North Central .
Honolulu Honolulu Le(?ward O'ahu Wai‘anae 2023 O'ahu O‘ahu Shore Shore O'ahu O‘ahu
2022 Fall | 2023 Oahu 2023 | 2022Fall 1 oiine | 2022Fan | 2923 | goooFan | 2923 oo0pfFan | 2023
Spring 2022 Fall Spring Spring Spring Spring
B Top Box (9-10) 37% 37% 30% 30% 44% 37% 39% 41% 57% 54% 27% 42%
O Mid-Range (6-8) 34% 29% 37% 35% 31% 27% 28% 33% 19% 24% 33% 33%
B Bottom Tier (1-5) 22% 29% 30% 30% 23% 25% 31% 25% 23% 21% 32% 21%
B DK/Rf 8% 6% 4% 5% 2% 11% 2% 2% 1% 1% 8% 4%
Base 300 300 151 150 75 79 125 125 80 80 80 82
H MEAN 7.4 7.1 7.0 7.0 7.5 7.4 7.0 7.3 8.0 7.8 6.5 7.6 T

\§\/ Ommtrak Q7. Legally, the state of Hawai‘i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely Important

' and 1 means Not Important at All, how important is it that the state [INSERT} to help better manage tourism?



“Do not allow building of additional hotel/condo/timeshare units on

my island” - By Area (Maui County)

100%
80%
60%
40%
20%
0%
. . Central / East o . - -
West Maui West Maui Central / East Maui 2023 Moloka‘i 2022 Moloka‘i 2023 Lana‘i 2022 Lana‘i 2023
2022 Fall 2023 Spring Maui 2022 Fall Spring Fall Spring Fall Spring
B Top Box (9-10) 56% 54% 45% 44% 54% 46% 64% 41%
O Mid-Range (6-8) 23% 28% 35% 21% 10% 14% 20% 38%
B Bottom Tier (1-5) 17% 16% 19% 29% T 32% 30% 16% 21%
B DK/Rf 4% 2% 1% 5% 4% 10% 0% 0%
Base 150 150 177 176 54 50 16 25
= MEAN 8.2 8.2 7.7 7.3 7.6 7.1 8.3 7.8

Q7. Legally, the state of Hawai'‘i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely Important

& . and 1 means Not Important at All, how important is it that the state [INSERT} to help better manage tourism?
Y% Omnitrak
/ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.
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“Do not allow building of additional hotel/condo/timeshare units on
my island” - By Area (Hawai‘i Island & Kaua‘i)

100% 10
80% 8
60% 6
10=High
1=Low
40% 4
20% 2
0% East H West H North / East South / West 0
East Hawar'i island 2023 West Hawai'l land 2023 North / East Kaua'i 2023 South / West Kaua" 2023
Island 2022 Fall . Island 2022 Fall , Kaua‘i 2022 Fall . Kaua‘i 2022 Fall .
Spring Spring Spring Spring
B Top Box (9-10) 32% 27% 41% 39% 55% 51% 61% 57%
O Mid-Range (6-8) 29% 28% 22% 19% 16% 25% 18% 23%
B Bottom Tier (1-5) 35% 42% 33% 38% 29% 22% 15% 17%
B DK/Rf 4% 3% 4% 5% 0% 2% 6% 3%
Base 226 228 225 225 145 145 145 145
E MEAN 6.7 6.2 6.9 6.8 7.6 7.9 8.3 8.3

Q7. Legally, the state of Hawai‘i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely Important
and 1 means Not Important at All, how important is it that the state [INSERT} to help better manage tourism?

7, .
Y% Omnitrak . A DBEDT



“Do not allow building of additional hotel/condo/timeshare units on
my island”- By Demographics

Visitor Industry Income
100% - -

80% - - |

60% - 1

40% | 1

20% - ]

0% Visitor Non-Visitor I

Industry HH Industry HH 18-34 35-54 55-64 65+ | <$75K $75-$100K $100K+

B Top Box (9-10) 40% 36% 38% 36% 36% 40% 41% 37% 33%
I Mid-Range (6-8) 27% 30% 33% 25% 36% 26% 28% 26% 32%
B Bottom Tier (1-5) 28% 29% 25% 36% 23% 28% 26% 30% 33%
E= DK 5% 4% 4% 4% 5% 6% 5% 7% 1%
Base 1068 892 442 643 313 496 876 313 481
,-I-MEAN 7.2 7.1 7.4 6.8 7.2 7.3 7.4 7.1 6.8

Q7. Legally, the state of Hawai'‘i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely Important

and 1 means Not Important at All, how important is it that the state [INSERT} to help better manage tourism?

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,

159



“Charge visitor access fees to state parks and trails” - By County

100% -
80% -
60% - -
40% -
20% -
0% H Maui
‘ awai‘i . aui .
OVERALL O\Q%F;’;LL 0‘ahu gggg "I';‘;Vﬁc'j' Island C'\gjr‘]‘t' County Kaua'i g%‘;a?)'
2022Fall | 202 2022Fall | 20> e 2023 el 2023 2022Fall | 20>
pring pring Spring Spring pring
B Top Box (9-10) 35% 34% 34% 33% 35% 33% 41% 35% 43% 47%
OMid-Range (6-8) | 34% 32% 35% 34% 34% 20% 28% 26% 34% 27%
®Bottom Tier (1-5)  27% 31% 27% 30% 27% 33% 27% 34% 20% 22%
B DK/Rf 4% 3% 4% 3% 4% 4% 4% 5% 2% 4%
Base 1949 1960 811 816 451 453 397 401 290 290
= MEAN 7.0 6.9 6.9 6.8 7.0 6.8 7.4 6.9 76 77

10

Q7. Legally, the state of Hawai'‘i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely Important and 1 means Not

/, .
\>/\//§\ Ommtrak Important at All, how important is it that the state [INSERT} to help better manage tourism?
/ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.
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“Charge visitor access fees to state parks and trails” - By Area (O‘ahu)

100% | - - 10
80% - - - 8
60% | - 6
10=High
1=Low
40% - -4
20% - - -2
0% , 0
Urban ‘Ewa / Ewa / Windward North Central
Urban Leeward y Wai‘anae | Windward ) North Central .
Honolulu Honolulu Lee‘ward O'ahu Wai‘anae 2023 O'ahu O‘ahu Shore Shore 0'ahu O‘ahu
2022 Fall | 2923 O'ahu 2023 | 2922Fal 1 gping | oo22Fal | 2923 opooFan | 2923 | opoofan | 2923
Spring 2022 Fall Spring Spring Spring Spring
E Top Box (9-10) 33% 40% 33% 23% 38% 32% 39% 31% 40% 48% 27% 32%
O Mid-Range (6-8) 37% 32% 39% 37% 21% 21% 34% 40% 25% 23% 31% 36%
B Bottom Tier (1-5) 24% 25% 26% 36% 37% 42% 26% 27% 29% 28% 40% 31%
E DK/Rf 6% 3% 1% 4% 4% 6% 2% 2% 6% 1% 3% 1%
Base 300 300 151 150 75 79 125 125 80 80 80 82
® MEAN 7.0 7.2 7.0 6.3 6.4 6.2 71 6.8 7.3 7.3 6.4 6.9
Q7. Legally, the state of Hawai‘i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely Important

/, .
\>/\//§\ Ommtrak and 1 means Not Important at All, how important is it that the state [INSERT} to help better manage tourism?
/ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.

161



By Area (Maui County)

100%

80%

60%

40%

20%

0%

“Charge visitor access fees to state parks and trails” -

Central / East

I Moloka'‘i 2022

Moloka‘i 2023

Lana‘i 2022

Lana‘i 2023

West Maui West Ma.ui Cen.tral / East Maui 2023 _ _

2022 Fall 2023 Spring Maui 2022 Fall Spring Fall Spring Fall Spring
ETop Box (9-10) 40% 44% 41% 33% 43% 42% 26% 27%
OMid-Range (6-8) 29% 32% 28% 24% 17% 21% 45% 49%
B Bottom Tier (1-5) 23% 19% 27% 37% 40% 27% 29% 24%
B DK/Rf 8% 5% 4% 5% 0% 9% 0% 0%
Base 150 150 177 176 54 50 16 25
® MEAN 7.4 7.7 7.4 6.7 \1/ 6.7 7.3 7.1 7.0

\§\/ Omnltrak Q7. Legally, the state of Hawai'‘i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely Important
e and 1 means Not Important at All, how important is it that the state [INSERT]} to help better manage tourism?
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“Charge visitor access fees to state parks and trails” -
By Area (Hawai‘i Island & Kaua‘i)

100%
80%
60%
40%
20%
0%
East Hawai'i East Hawai'i West Hawai'i West Hawaii North / East North / East South / West | South / West
Island 2022 Island 2023 Island 2022 Island 2023 Kaua'‘i 2022 Kaua‘i 2023 Kaua'‘i 2022 Kaua'‘i 2023
Fall Spring Fall Spring Fall Spring Fall Spring
B Top Box (9-10) 34% 33% 37% 33% 40% 46% 49% 50%
OMid-Range (6-8) 38% 29% 29% 30% 37% 27% 30% 27%
B Bottom Tier (1-5) 25% 35% 1 30% 31% 22% 22% 17% 21%
B DK/Rf 3% 3% 5% 6% 2% 5% 4% 2%
Base 226 228 225 225 145 145 145 145
= MEAN 7.1 6.9 6.9 6.8 7.5 7.6 7.9 7.8

Q7. Legally, the state of Hawai‘i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely

/ . Important and 1 means Not Important at All, how important is it that the state [INSERT} to help better manage tourism?
Y% Omnitrak 163
/ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.
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“Charge visitor access fees to state parks and trails” -
By Demographics

Visitor Industry Income
100% -
80% - -
60% - -
10=High
40% - - 1=Low
20% -
0% Visitor Non-Visitor
isi -Visi
Industry HH Industry HH 18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
B Top Box (9-10) 32% 36% 31% 34% 34% 37% 32% 36% 36%
CMid-Range (6-8) 33% 31% 32% 31% 34% 34% 30% 33% 36%
Em Bottom Tier (1-5) 32% 29% 34% “ 33% 28% 26% 34% 28% 27%
= DK 3% 4% 4% 2% 4% 3% 4% 4% 1%
Base 1068 892 442 643 313 496 876 313 481
A 6.7 7.0 6.5 ﬂ 6.8 7.1 7.2 6.7 7.0 7.0

Q7. Legally, the state of Hawai'‘i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely Important
and 1 means Not Important at All, how important is it that the state [INSERT} to help better manage tourism?
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“Designate resident-only days of the week at some state parks,

beaches and trails” - By County

100% -
80% -
60% - -
40% -
20% -
0% H Maui
. e awal’l . aul -
OVERALL O\Q%F;’;LL 0‘ahu gggg "I';‘;Vﬁc'j' Island C'\gjr‘]‘t' County Kaua'i g%‘;a?)'
2022Fall | 202 2022Fall | 20> e 2023 el 2023 2022Fall | 20>
pring pring Spring Spring pring
B Top Box (9-10) 32% 30% 31% 30% 32% 28% 36% 30% 41% 32%
OMid-Range (6-8) | 27% 27% 28% 28% 23% 25% 26% 25% 18% 27%
®Bottom Tier (1-5)  36% 38% 35% 37% 40% 43% 34% 39% 34% 39%
B DK/Rf 5% 5% 5% 5% 5% 4% 3% 6% 7% 2%
Base 1949 1960 811 816 451 453 397 401 290 290
= MEAN 6.5 6.3 6.5 6.4 6.2 6.0 6.7 6.3 6.9 6.6

10

Q7. Legally, the state of Hawai'‘i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely Important and 1 means Not

/, .
\>/\//§\ Ommtrak Important at All, how important is it that the state [INSERT} to help better manage tourism?
/ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.
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“Designate resident-only days of the week at some state parks,
beaches and trails” - By Area (O‘ahu)

100% - . -+ 10
80% | - : 8
60% | - - -
10=High
1=Low
40% - - - -1 4
20% - - - _ 2
0% ; 0
Urban ‘Ewa / Ewa / Windward North Central
Urban H Ul Leeward Wai Wai‘anae | Windward ) North sh Central .
Honoluly | Honolulu - Leeward 0‘ahu aranae | 5523 0‘ahu O'ahu Shore ore 0‘ahu O'ahu
2022 Fall | 2023 O'ahu 2023 | 2022Fall 1 giing | 2002 Fan | 2923 | oopoFanl | 2923 o002 Fan | 2023
Spring 2022 Fall Spring Spring Spring Spring
B Top Box (9-10) 30% 31% 29% 24% 31% 24% 34% 31% 47% 42% 29% 40%
OMid-Range (6-8) 27% 27% 32% 33% 18% 24% 27% 30% 16% 16% 34% 23%
E Bottom Tier (1-5) 34% 37% 34% 39% 48% 45% 36% 34% 37% 40% 35% 35%
EDK/Rf 8% 6% 5% 4% 3% 7% 3% 5% 0% 3% 2% 1%
Base 300 300 151 150 75 79 125 125 80 80 80 82
E MEAN 6.6 6.5 6.4 6.3 5.9 5.6 6.6 6.5 6.9 6.7 6.5 6.6
Q7. Legally, the state of Hawai‘i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely Important

/, .
\>/\//§\ Ommtrak and 1 means Not Important at All, how important is it that the state [INSERT} to help better manage tourism?
/ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.

166



“Designate resident-only days of the week at some state parks,

beaches and trails” - By Area (Maui County)

100%

80%

60%

40%

20%

0%

Central / East

Central / East

Lana‘i 2023

West Maui West Maui : : Moloka‘i 2022 | Moloka‘i 2023 Lana‘i 2022

2022 Fall 2023 Spring Ma“F'a2”022 Masup'r?n%B Fall Spring Fall Spring
B Top Box (9-10) 35% 42% 37% 28% 35% 27% 9% 24%
O Mid-Range (6-8) 14% 28% 29% 24% 25% 24% 36% 41%
m Bottom Tier (1-5) 46% 26% 31% 41% 35% 44% 54% 33%
B DK/Rf 5% 4% 3% 6% 6% 5% 0% 2%

Base 150 150 177 176 54 50 16 25

B MEAN 6.2 7.4 6.9 6.1 6.8 5.8 6.0 7.1

Q7. Legally, the state of Hawai'i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely Important

7, - . . . . ,,
\>\\//§\ Ommtrak and 1 means Not Important at All, how important is it that the state [INSERT} to help better manage tourism?
/ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.
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“Designate resident-only days of the week at some state parks,
beaches and trails” - By Area (Hawai‘i Island & Kaua‘i)

100% - 10
80% - - 8
60% - - 6
10=High
1=Low
40% - - 4
20% - - 2
0% 0]
East Hawai'i East Hawai'i West Hawai'‘i West Hawai'i North / East North / East South / West South / West
Island 2022 Island 2023 Island 2022 Island 2023 Kaua‘i 2022 Kaua‘i 2023 Kaua‘i 2022 Kaua‘i 2023
Fall Spring Fall Spring Fall Spring Fall Spring
B Top Box (9-10) 36% 23% 27% 33% 40% 30% 42% 36%
OMid-Range (6-8) 22% 29% 24% 20% 19% 26% 17% 27%
B Bottom Tier (1-5) 38% 44% 43% 41% 34% 40% 36% 36%
B DK/Rf 5% 4% 6% 5% 8% 3% 5% 1%
Base 226 228 225 225 145 145 145 145
E MEAN 6.3 5.8 6.1 6.3 7.0 6.4 6.7 6.8
Q7. Legally, the state of Hawai'i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely Important
and 1 means Not Important at All, how important is it that the state [INSERT]} to help better manage tourism?
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“Designate resident-only days of the week at some state parks,

beaches and trails”- By Demographics

Visitor Industry

100%
80% -
60% -
40% - I
20% - |
0% Visitor Non-Visitor I
Industry HH Industry HH I 18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
B Top Box (9-10) 30% 30% ! 32% 28% 29% 32% 30% 26% 33%
I Mid-Range (6-8) 27% 27% I 30% 27% 25% 26% 26% 31% 30%
B Bottom Tier (1-5) 39% 38% | 35% 42% 41% 35% 40% 39% 35%
= DK 4% 5% . 4% 3% 5% 8% 5% 5% 2%
Base 1068 892 I 442 643 313 496 876 313 481
*VIEAN 6.3 6.4 | 6.5 6.2 6.2 6.4 6.2 6.3 6.6

Q7. Legally, the state of Hawai'‘i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely Important

and 1 means Not Important at All, how important is it that the state [INSERT} to help better manage tourism?
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“Educate visitors and residents to malama the islands and each
other” — By County

100% 10
80% 8
60% 6
10=High
1=Low
40% 4
20% 2
0% Hawai’i Maui 0
. wai'i . ui ..
overaLL | OVERALL 0‘ahu O'ahu Hawal' Island Maul County Kaua'i Haua'i
2023 2023 Island County 2023
2022 Fall Sorin 2022 Fall Sorin 5022 Fall 2023 5022 Fall 2023 2022 Fall Sorin
pring pring Spring Spring pring
E Top Box (9-10) 65% 65% 64% 63% 69% 70% 62% 62% 73% 76%
OMid-Range (6-8) 24% 24% 25% 26% 19% 19% 26% 27% 18% 17%
B Bottom Tier (1-5) 9% 10% 9% 10% 9% 9% 11% 10% 6% 7%
B DK/Rf 2% 1% 2% 1% 3% 1% 2% 1% 3% 0%
Base 1949 1960 811 816 451 453 397 401 290 290
E MEAN 8.7 8.6 8.6 8.6 8.8 8.8 8.5 8.5 9.1 9.0
., . Q7. Legally, the state of Hawai'‘i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely Important and 1 means Not
\§\/\\ Ommtrak Important at All, how important is it that the state [INSERT} to help better manage tourism?
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“Educate visitors and residents to malama the islands and each
other” - By Area (O‘ahu)

100% [ - - 10
80% - -1 8
60% | - -1 6
10=High
1=Low
40% - 4
20% |- .
0% ‘ 0
Urban ‘Ewa / Ewa / Windward North Central
Urban Leeward y Wai‘anae | Windward ) North Central .
Honolulu Honolulu Leeward 0'ahu Wai‘anae 2023 0'ahu O‘ahu Shore Shore 0'ahu O‘ahu
2022 Fall | 2923 O"ahu 2023 | 2022Fall 1 qins | 2022Fan | 2923 goooFan 2923 oopoFan | 2923
Spring 2022 Fall Spring Spring Spring Spring
B Top Box (9-10) 66% 57% 55% 64% 67% 70% 68% 67% 80% 71% 63% 74%
OMid-Range (6-8) 25% 29% 33% 25% 13% 15% 19% 24% 14% 19% 24% 22%
B Bottom Tier (1-5) 5% 11%T 11% 10% 19% 13% 11% 8% 4% 10% 9% 3%
B DK/Rf 4% 2% 0% 0% 2% 2% 1% 1% 2% 0% 4% 0%
Base 300 300 151 150 75 79 125 125 80 80 80 82
u MEAN 8.9 8.4 \L 8.3 8.6 8.3 8.5 8.6 8.7 9.3 8.8 8.6 9.2
Q7. Legally, the state of Hawai‘i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely Important
and 1 means Not Important at All, how important is it that the state [INSERT} to help better manage tourism? m

7 . l(
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.
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“Educate visitors and residents to malama the islands and each
other” - By Area (Maui County)

100% -
80% - -
60% - -
40% -
20% - -
0% Central / East | Central / East
West Maui West Maui | -1 2/02""23 Mot 2/02335 Moloka' Moloka'i Lana‘i 2022 | Lé&na‘i 2023
2022 Fall 2023 Spring . 2022 Fall 2023 Spring Fall Spring
Fall Spring
®Top Box (9-10) 65% 68% 61% 60% 79% 71% 52% 57%
OMid-Range (6-8) 26% 23% 26% 28% 18% 14% 38% 33%
B Bottom Tier (1-5) 6% 8% 12% 11% 4% 15% 10% 10%
B DK/Rf 2% 1% 2% 1% 0% 0% 0% 0%
Base 150 150 177 176 54 50 16 25
m MEAN 8.7 8.8 8.4 8.4 9.2 8.6 8.3 8.7

o . Q7. Legally, the state of Hawai‘i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely Important
\>/\§\ Ommtrak and 1 means Not Important at All, how important is it that the state [INSERT} to help better manage tourism?
/ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.
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“Educate visitors and residents to malama the islands and each
other” - By Area (Hawai‘i Island & Kaua‘i)

100% -
80%
60%
40%
20%
0%
East Hawai'i East Hawai'i West Hawai‘i | West Hawai'i North / East North / East | South/West | South/West
Island 2022 Island 2023 Island 2022 Island 2023 Kaua'‘i 2022 Kaua‘i 2023 Kaua'‘i 2022 Kaua‘i 2023
Fall Spring Fall Spring Fall Spring Fall Spring
B Top Box (9-10) 71% 71% 65% 69% 2% 74% 75% 79%
0 Mid-Range (6-8) 18% 21% 21% 16% 20% 19% 15% 14%
B Bottom Tier (1-5) 9% 8% 9% 12% 6% 7% 6% 7%
B DK/Rf 2% 0% 5% 3% 2% 0% 4% 0%
Base 226 228 225 225 145 145 145 145
= MEAN 8.8 8.8 8.9 8.7 9.0 9.0 9.2 9.1

Q7. Legally, the state of Hawai‘i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely Important

/, .
\>/\//§\ Ommtrak and 1 means Not Important at All, how important is it that the state [INSERT} to help better manage tourism?
/ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.
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“Educate visitors and residents to malama the islands and each
other”- By Demographics

Visitor Industry

Income

100% [ -

80% | -

60% - -

40% - -

20% - -

0% Visitor Non-Visitor
Industry HH Industry HH 18-34 35-54 55-64 65+ <$75K $75-$100K $100K+

B Top Box (9-10) 68% 61% 66% 58% 65% 1% 64% 65% 64%
I Mid-Range (6-8) 21% 29% 24% 29% 27% 19% 24% 26% 29%
B Bottom Tier (1-5) 10% 9% 9% 13% 6% 9% 12% 9% 7%
= DK 1% 1% 1% 1% 1% 1% 1% 0% 1%
Base 1068 892 442 643 313 496 876 313 481
*VIEAN 8.7 8.6 8.7 8.4 8.7 8.7 8.5 8.7 8.6

Q7. Legally, the state of Hawai'‘i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely Important

and 1 means Not Important at All, how important is it that the state [INSERT} to help better manage tourism?

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,




“Encourage visitors to volunteer and give back during their visits

gy
to Hawai‘i” - By County
100% -
80% - -
60% - -
40% -
20% - -
0% Hawai‘i Maui
. wai‘i : ui i
OVERALL O\é%zgu 0‘ahu 25"2; T;‘;Vﬁ:j' Island C'\é'jr‘]‘t' County Kaua'i g%uzasl
2022 Fall o 2022 Fall Sorn 2099 Fall 2023 205 F)elall 2023 2022 Fall Sorn
pring pring Spring Spring Pring
B Top Box (9-10) 36% 34% 33% 32% 41% 39% 40% 37% 47% 42%
O Mid-Range (6-8) 34% 36% 35% 38% 30% 30% 31% 32% 29% 30%
B Bottom Tier (1-5)]  26% 27% 27% 26% 25% 28% 28% 27% 21% 25%
B DK/Rf 4% 4% 5% 4% 5% 4% 1% 4% 3% 2%
Base 1949 1960 811 816 451 453 397 401 290 290
= MEAN 71 71 71 7.0 7.3 7.0 7.3 7.2 7.6 7.4

10

., . Q7. Legally, the state of Hawai'‘i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely Important and 1 means Not
\>/\<\\ Ommtrak Important at All, how important is it that the state [INSERT} to help better manage tourism?
/ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.
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“Encourage visitors to volunteer and give back during their visits to

gy ‘
Hawai‘i” - By Area (O‘ahu)
100% [ - - 10
80% - - 8
60% - - -1 6
10=High
1=Low
40% - -4
20% - -2
0% - 0
Urban ‘Ewa / Ewa / Windward North Central
Urban Leeward y Wai‘anae | Windward ) North Central .
Honolulu Honolulu Leeward 0'ahu Wai‘anae 2023 0'ahu O‘ahu Shore Shore 0'ahu O‘ahu
2023 O‘ahu 2022 Fall , 2023 2023 2023
2022 Fall Spring 2022 Fall 52[§)r|2n?; Spring 2022 Fall Spring 2022 Fall Spring 2022 Fall Spring
B Top Box (9-10) 31% 32% 32% 28% 44% 38% 41% 31% 49% 52% 31% 36%
O Mid-Range (6-8) 37% 36% 42% 40% 19% 28% 28% 44% 24% 25% 33% 40%
B Bottom Tier (1-5) 26% 26% 26% 29% 34% 33% 27% 22% 25% 20% 29% 24%
B DK/Rf 7% 6% 1% 4% 3% 1% 4% 3% 3% 3% 8% 0%
Base 300 300 151 150 75 79 125 125 80 80 80 82
BE MEAN 7.1 7.1 7.0 6.7 6.7 6.8 7.2 7.1 7.7 7.8 6.9 7.6
., . Q7. Legally, the state of Hawai‘i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely Important
\>/\<\\ Ommtrak and 1 means Not Important at All, how important is it that the state [INSERT} to help better manage tourism? 176 m
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“Encourage visitors to volunteer and give back during their visits to

Hawai‘i” - By Area (Maui County)

100%

80% - -

60% -

40% -

20%

0%

Central / East

Central / East

Moloka‘i

Moloka‘i

Lana‘i 2022

Lana‘i 2023

West Maui West Maui . .

2022 Fall | 2023 Spring Ma“F'aQHO” MaS“p'riznO;?’ 2022 Fall | 2023 Spring Fall Spring
B Top Box (9-10) 39% 43% 40% 35% 40% 49% 49% 52%
O Mid-Range (6-8) 36% 32% 30% 33% 30% 18% 20% 41%
m Bottom Tier (1-5) 20% 2% 20% 20% 20% 19% 21% 5%
B DK/Rf 4% 4% 1% 3% 1% 14% 0% 2%
Base 150 150 177 176 54 50 16 25
= MEAN 75 76 7.2 7.0 7.2 78 7.9 8.7

., . Q7. Legally, the state of Hawai‘i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely Important
\>/\<\\ Ommtrak and 1 means Not Important at All, how important is it that the state [INSERT} to help better manage tourism?
/ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.
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“Encourage visitors to volunteer and give back during their visits to
Hawai‘i” - By Area (Hawai‘i Island & Kaua‘i)

100% -~ - — 10
80% | 8
60% | 6
| 10=High
1=Low
40% | 4
20% | 2
0% 0]
East Hawai'‘i East Hawai‘i West Hawai'‘i West Hawai'‘i | North / East North / East South / West South / West
Island 2022 Island 2023 Island 2022 Island 2023 Kaua'‘i 2022 Kaua'‘i 2023 Kaua‘i 2022 Kaua‘i 2023
Fall Spring Fall Spring Fall Spring Fall Spring
B Top Box (9-10) 40% 37% 41% 41% 45% 43% 50% 41%
OMid-Range (6-8) 31% 31% 28% 27% 30% 29% 27% 32%
B Bottom Tier (1-5) 24% 29% 25% 26% 23% 27% 18% 23%
B DK/Rf 4% 2% 5% 5% 2% 2% 5% 4%
Base 226 228 225 225 145 145 145 145
m MEAN 7.4 7.1 7.2 7.4 7.4 7.3 7.9 7.6
Q7. Legally, the state of Hawai‘i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely Important
and 1 means Not Important at All, how important is it that the state [INSERT} to help better manage tourism?

7 . l(
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“Encourage visitors to volunteer and give back during their visits to

a ‘ a ” -
Hawai‘i”- By Demographics
Income

100%

80%

60%

40%

20%

0% Visitor Non-Visitor
Industry HH Industry HH 18-34 35-54 55-64 65+ | <$75K $75-$100K $100K+

B Top Box (9-10) 36% 32% 35% 32% 30% 36% I 34% 34% 34%
I Mid-Range (6-8) 34% 37% 39% 36% 33% 34% | 34% 34% 40%
B Bottom Tier (1-5) 27% 26% 23% 30% 30% 23% | 29% 27% 22%
E= DK 3% 4% 3% 2% 6% 6% ; 3% 5% 3%
Base 1068 892 442 643 313 496 | 876 313 481
FldWEAN 7.1 7.0 7.3 6.9 6.8 7.4 7.0 7.1 7.2

Q7. Legally, the state of Hawai'‘i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely Important

and 1 means Not Important at All, how important is it that the state [INSERT]} to help better manage tourism?

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,
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General Perceptions
of the Visitor Industry



Perception of Tourism Industry in Hawai‘i - Overall

100%
80%
60%
40%
20%
0% Yr 2021 Yr 2022 Yr 2023
Yr 2019 Yr 2020 r<t Yr 2021 Fall r<t Yr 2022 Fall r<t
Spring Spring Spring
E=mTop Box (9-10) 30% 30% 23% |, 22% 23% 26% 25%
—IMid-Range (6-8) 48% 40% J, 44% 40% 44% 40% 42%
E=m Bottom Tier (1-5) 20% 28% 1 31% 35% 32% 31% 30%
= DK 2% 2% 2% 2% 2% 2% 4%
Base 1707 1709 1779 2007 1955 1949 1960
sl | EAN 7.4 7.0 | 6.6 | 6.4 6.6 6.7 6.7

Q1. Using a 10-point scale where 10 means Extremely Favorable and 1 means Not Favorable at All, please give me your

opinion of Tourism as an industry in Hawai'i?

7 . l(
Y% Omnitra
// UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.

181

10=High
1=Low



Perception of Tourism Industry in Hawa

‘i - By County

100% .
80% .
60% -
40% .
20% _
0% " .
. . Hawai’i Hawai‘i . . . .
OVERALL OVERALL | O‘ahu 2022 | O‘ahu 2023 Island 2022 | Island 2023 Maui County | Maui County | Kaua‘i 2022 | Kaua'‘i 2023
2022 Fall |2023 Spring Fall Spring Fall Spring 2022 Fall | 2023 Spring Fall Spring

E==Top Box (9-10) 26% 25% 25% 25% 27% 26% 30% 27% 26% 23%

C—Mid-Range (6-8) 40% 42% 41% 44% 40% 35% 36% 37% 38% 42%

B Bottom Tier (1-5) 31% 30% 31% 28% 32% 35% 32% 33% 35% 31%

B DK 2% 4% 3% 4% 1% 4% 1% 4% 1% 4%

Base 1949 1960 811 816 451 453 397 401 290 290

s\ EAN 6.7 6.7 6.7 6.7 6.7 6.6 6.7 6.6 6.7 6.9

Q1. Using a 10-point scale where 10 means Extremely Favorable and 1 means Not Favorable at All, please give me your
opinion of Tourism as an industry in Hawai‘i?
7, .
3% Omnitrak
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.
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Perception of Tourism Industry in Hawai‘i - By Area (O‘ahu)

100%
80%
60%
40%
20%
0% .
Urban ‘Ewa / Ewa / Windward North Central
Urban Leeward y Wai‘anae | Windward ) North Central .
Honolulu Honolulu Le?ward O'ahu Wai‘anae 2023 0'ahu O‘ahu Shore Shore 0'ahu O‘ahu
2022 Fall | 2023 | Oahu 2023 | 2022Fall ooing | 2022 Fan | 2923 ooooFan 2923 | oopoFan 2023
Spring 2022 Fall Spring Spring Spring Spring
B Top Box (9-10) 26% 25% 24% 23% 18% 14% 23% 23% 29% 12% 31% 39%
CIMid-Range (6-8) 39% 49% 45% 43% 36% 23% 41% 42% 35% 39% 48% 39%
I Bottom Tier (1-5) 31% 23% 30% 28% 46% 51% 29% 32% 36% 48% 21% 23%
== DK/Rf 4% 3% 2% 5% 1% 12% 7% 3% 0% 1% 1% 0%
Base 300 300 151 150 75 79 125 125 80 80 80 82
,-I-MEAN 6.8 6.9 6.6 6.7 55 5.0 6.7 6.3 6.5 5.6 7.3 7.5
Q1. Using a 10-point scale where 10 means Extremely Favorable and 1 means Not Favorable at All, please give me your
opinion of Tourism as an industry in Hawai'i? 183
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Perception of Tourism Industry in Hawai‘i -

By Area (Maui County)

100%

80%

60%

40%

20%

0%
West Maui West Maui C&”;L?'Q/ogzﬂ C&”;L?'Q/OEZSt Molokai Moloka' Lana‘i2022 | Lana‘i 2023
2022 Fall 2023 Spring Fall Spring 2022 Fall 2023 Spring Fall Spring
B Top Box (9-10) 19% 32% T 34% 25% 13% 26% 23% 46%
O Mid-Range (6-8) 41% 38% 34% 37% 42% 30% 66% 44%
B Bottom Tier (1-5) 35% 25% 32% 34% 46% 44% 11% 10%
B DK/Rf 5% 4% 1% 4% 0% 0% 0% 0%
Base 150 150 177 176 54 50 16 25
m MEAN 6.4 7.2 1 6.8 6.5 6.1 6.5 73 8.3

Q1. Using a 10-point scale where 10 means Extremely Favorable and 1 means Not Favorable at All, please give me your opinion of Tourism

as an industry in Hawai‘i?

184
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Perception of Tourism Industry in Hawai

By Area (Hawai‘i Island & Kaua‘i)

100%
80%
60%
40%
20% |
0% |
East Hawai'i East Hawai'‘i West Hawai'i West Hawai'i I North / East North / East South / West South / West
Island 2022 Island 2023 Island 2022 Island 2023 Kaua‘i 2022 Kaua'‘i 2023 Kaua'‘i 2022 Kaua'‘i 2023
Fall Spring Fall Spring Fall Spring Fall Spring
E Top Box (9-10) 28% 26% 25% 24% 25% 26% 27% 18%
O Mid-Range (6-8) 43% 35% 37% 35% 40% 41% 34% 44%
B Bottom Tier (1-5) 28% 36% 38% 35% 34% 29% 35% 33%
B DK/Rf 2% 3% 1% 6% 1% 4% 3% 5%
Base 226 228 225 225 145 145 145 145
m MEAN 6.9 6.5 6.4 6.6 | 6.7 6.9 6.6 6.8

Q1. Using a 10-point scale where 10 means Extremely Favorable and 1 means Not Favorable at All, please give me your opinion of Tourism

as an industry in Hawai‘i?
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Perception of Tourism Industry in Hawai‘i -
Visitor Industry Household vs Non-Visitor Industry Household

100% 10
80% 8
60% 6
10=High
1=Low
40% 4
20% 2
Visit Visit Non-Visit Non-Visit Non-Visit Non-Visit 0
isitor Visitor isitor Non-Visitor on-Visitor on-Visitor Non-Visitor on-Visitor Non-Visitor on-Visitor
Industry Industry Industry Industry Industry Industry
Industry Industry Industry Industry
Household Household Household | Household Household Household
Household Household Household Household
2021 2021 Fall 2022 2022 Fall 2023 2021 2021 Fall 2022 2022 Fall 2023
Spring Spring Spring Spring Spring Spring
B Top Box (9-10) 27% 26% 25% 29% 29% 20% 19% 21% 23% 20%
CMid-Range (6-8) 43% 37% 42% 39% 39% 44% 42% 46% 42% 44%
B Bottom Tier (1-5) 29% 34% 32% 31% 28% 33% 36% 31% 31% 32%
DK 2% 2% 1% 1% 4% 3% 3% 2% 4% 3%
Base 928 1063 1028 1137 1068 851 944 927 812 892
*VIEAN 6.8 6.6 6.7 6.8 6.9 6.4 6.2 6.6 6.6 6.4
\§\///§\ Omnitral( Q1. Using a 10-point scale where 10 means Extremely Favorable and 1 means Not Favorable at All, please give me your ( DBEDT
Z2N s v o st opinion of Tourism as an industry in Hawai‘i? 186 P s e e o



Perception of Tourism Industry in Hawai‘i

- By Demographics

100% 10
80% 8
60% 6
10=High
40% 4 1=Low
20% 2
0% 0
i $75-$100K $100K+
I Top Box (9-10) 25% 27% 21% 25% 23% 27% 27%
C—IMid-Range (6-8) 34% 39% 48% 52% 37% 48% 48%
I Bottom Tier (1-5) 36% 30% 28% 22% 34% 25% 23%
i DK 5% 4% 3% 1% 5% 1% 1%
Base 442 643 313 496 876 313 481
sl EAN 6.3 6.7 6.7 7.0 6.4 6.9 7.1

Q1. Using a 10-point scale where 10 means Extremely Favorable and 1 means Not Favorable At All, please give me your
opinion of Tourism as an industry in Hawai‘i.
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“This island is being run for tourists at the expense of
local people” - Overall

100%
80%
60%
40%
20%
0% Yr 2021 Yr 2022 Yr 2023
Yr 2020 Spring Yr 2021 Fall Spring Yr 2022 Fall Spring
I Top Box (9-10) 32% 29% 33% 31% 32% 30%
CMid-Range (6-8) 35% 37% 35% 36% 34% 38%
mmm Bottom Tier (1-5) 29% 30% 29% 30% 29% 29%
B DK 3% 4% 3% 3% 4% 4%
Base 1709 1779 1999 1955 1949 1960
#VIEAN 6.9 6.8 7.0 6.9 6.9 6.9

Q4.2. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree

or disagree that...?

10=High
1=Low
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“This island is being run for tourists at the expense of
local people” - Overall

80%

70%

60%

50%

40%

30%

20%

10%

0%

% strongly/ somewhat agree island is being run for tourists at expense of local people

66% 67% 7% 68% 67% 67% 67%

62% 63% 62% 64%
58% 59%
56% 55% 56%
| | | | 5‘/. | | |

Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr
2002 2005 2006 2007 2009 2010 2012 2014 2015 2017 2017 2018 2019 2020 2021 2021 2022 2022 2023
Spring Fall Spring Fall Spring Fall Spring

In order to track the data (change in rating scale) from 2009 on a rating of 6-10 was used to approximate the percent that felt

positively about this statement.

Q4.2. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
or disagree that...?
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“This island is being run for tourists at the expense of
local people” - By County

100% - - 10
80% - | g
60% - | 6
? 10=High
1=Low
40% - 14
20% - - 2
0% ” ” 0
. . Hawai'i Hawai‘i . . . o
OVERALL OVERALL | O‘ahu 2022 | O‘ahu 2023 Island 2022 | Island 2023 Maui County | Maui County | Kaua'‘i 2022 | Kaua‘i 2023
2022 Fall |2023 Spring Fall Spring . 2022 Fall | 2023 Spring Fall Spring
Fall Spring
E==Top Box (9-10) 32% 30% 33% 29% 27% 28% 37% 35% 34% 35%
C—Mid-Range (6-8) 34% 38% 34% 39% 36% 29% \L 34% 39% 36% 37%
Emm Bottom Tier (1-5) 29% 29% 29% 28% 32% 39% 28% 22% 28% 25%
B DK 4% 4% 4% 4% 4% 4% 2% 4% 2% 4%
Base 1949 1960 811 816 451 453 397 401 290 290
s\ EAN 6.9 6.9 6.9 6.9 6.6 6.4 7.1 7.2 7.2 7.1

Q4.2. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
or disagree that...?

7/, .
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“This island is being run for tourists at the expense of
local people” - By Area (O‘ahu)

100%
80% 1
60% 1
40% -
20% J
0% ‘
Urban Urban Ewa / LeEx]a{d Wai‘anae | Windward Windward North North Central Central
Honolulu | Leeward ; Wai‘anae . O‘ahu Shore . O‘ahu
Honolulu 2023 O'ahu O‘ahu 5022 Fall 2023 O‘ahu 5023 Shore 5023 O‘ahu 5023
2022 Fall Spring 5022 Eall S2I[())”2n3g Spring 2022 Fall Spring 2022 Fall Spring 2022 Fall Spring
BN Top Box (9-10) 34% 27% 31% 28% 43% 45% 29% 26% 51% 50% 24% 27%
C—Mid-Range (6-8) 31% 39% 38% 42% 28% 24% 33% 45% 29% 20% 41% 43%
B Bottom Tier (1-5) 30% 30% 27% 28% 25% 27% 36% 25% 20% 26% 29% 25%
I DK/Rf 6% 5% 3% 2% 4% 5% 3% 4% 0% 5% 6% 6%
Base 300 300 151 150 75 79 125 125 80 80 80 82
—_al 7.0 6.8 6.9 6.9 7.4 7.5 6.5 6.8 7.9 7.7 6.6 7.0
Q4.2. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
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or disagree that...?
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“This island is being run for tourists at the expense of local
people” - By Area (Maui County)

100% 10
80% 8
60% 6
10=High
1=Low

40% 4

20% 2

0% Central / East Central / East 0

West Maui West Maui ‘:A”alz? 2/ 02323 :A”al';? 2/02335 Moloka‘i 2022 | Moloka‘i 2023 | Lana‘i 2022 Lana‘i 2023
2022 Fall 2023 Spring Fall Spring Fall Spring Fall Spring
I Top Box (9-10) 38% 43% 38% 35% 23% 16% | 16% 24%
C—Mid-Range (6-8) 39% 38% 34% 39% 12% 21% 45% 53%
mmm Bottom Tier (1-5) 17% 13% 26% 22% 65% 55% | 39% 23%
I DK/ Rf 5% 6% 2% 3% 0% 8% I 0% 0%
Base 150 150 177 176 54 50 I 16 25
—_al 7.6 7.8 7.2 7.2 5.5 5.4 ' 6.2 7.1
Q4.2. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
< . di that...?
\>/\//§\ Omnltral( or disagree tha . m
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“This island is being run for tourists at the expense of local
people” - By Area (Hawai‘i Island & Kaua‘i)

100% - 10
80% - 8
60% - 6
10=High
1=Low
40% 4
20% -2
0% 0
East Hawai'‘i East Hawai'‘i West Hawai'i West Hawai'i North / East North / East South / West South / West
Island 2022 Island 2023 Island 2022 Island 2023 Kaua'‘i 2022 Kaua'‘i 2023 Kaua'‘i 2022 Kaua'‘i 2023
Fall Spring Fall Spring Fall Spring Fall Spring
EEE Top Box (9-10) 24% 20% 31% 39% 35% 37% 32% 30%
CIMid-Range (6-8) 37% 31% 36% 26% 34% 35% 40% 39%
mmm Bottom Tier (1-5) 35% 44% 29% 31% 30% 22% 25% 29%
I DK/Rf 4% 5% 4% 4% 1% 6% 3% 2%
Base 226 228 225 225 145 145 145 145
,-I-MEAN 6.5 5.9 6.8 7.0 7.1 7.3 7.2 6.9

Q4.2. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree

A : or disagree that...?
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“This island is being run for tourists at the expense of local
people” - By Demographics

Income
100% - - S ol
80% - [ - - B B R B B
60% |  f- T s T
0% -  t———1 14 11 1 |1 1
20% |- ---- S - --- - - - - - - - - - - - - - - -
0%
18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
I Top Box (9-10) 33% 33% 30% 21% 33% 28% 24%
C—IMid-Range (6-8) 41% 33% 37% 42% 34% 46% 41%
B Bottom Tier (1-5) 21% 31% 29% 33% 29% 24% 30%
DK 5% 3% 4% 3% 4% 2% 4%
Base 442 643 313 496 876 313 481
el EAN 7.3 6.9 6.7 6.4 7.0 6.9 6.7
Q4.2. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being
Completely Agree and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.
\/// .
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“My island’s economy is too dependent on tourism” -

100%
80%
60%
40%
20%
0% Yr 2021 Yr 2022 Yr 2023
r r
Yr 2020 Spring Yr 2021 Fall Spring Yr 2022 Fall Spring
B Top Box (9-10) 57% 49% 46% 47% 44% 41%
C—IMid-Range (6-8) 30% 34% 35% 34% 35% 40%
mm Bottom Tier (1-5) 12% 15% 17% 17% 18% 15%
m DK 2% 2% 2% 2% 3% 3%
Base 1709 1779 1999 1955 1949 1960
sl | EAN 8.4 8.0 7.9 7.9 7.7 7.8

Q4.5. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree

or disagree that...?
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“My island’s economy is too dependent on tourism” -
By County

100% - 5 -1 10
80% - - - - 8
60% | - - -
° 10=High
1=Low
40% - - 4
20% - - -1 2
0% ” ” 0
. . Hawai‘i Hawai‘i . . . "
OVERALL OVERALL | O‘ahu 2022 | O‘ahu 2023 Island 2022 | Island 2023 Maui County | Maui County | Kaua‘i 2022 | Kaua‘i 2023
2022 Fall |2023 Spring Fall Spring : 2022 Fall | 2023 Spring Fall Spring
Fall Spring
== Top Box (9-10) 44% 41% 44% 41% 35% 34% 50% 45% 54% 53%
I Mid-Range (6-8) 35% 40% 36% 43% 39% 34% 29% 39% 30% 31%
B Bottom Tier (1-5) 18% 15% 17% 13% 22% 28% 20% 14% 16% 14%
= DK 3% 3% 3% 3% 4% 3% 1% 2% 1% 1%
Base 1949 1960 811 816 451 453 397 401 290 290
A 7.7 7.8 7.7 7.8 7.5 7.1 7.7 7.8 8.1 8.2

Q4.5. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
or disagree that...?

% Omni
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“My island’s economy is too dependent on tourism” -

By Area (O‘ahu)

100% 10
80% 8
60% 6
10=High
1=Low
40% 4
20% 2
0% ; ; 0
Ewa / Ewa / . .
Urban Urban N N Windwar | Windwar North North Central Central
Leeward | Leeward | Wai‘ana | Wai‘ana . . f f
Honolulu | Honolulu O'ahu O'ahu e 2022 e 2023 d O‘ahu | d O‘ahu Shore Shore O‘ahu O‘ahu
2022 2023 X 2022 2023 2022 2023 2022 2023
Fall Spring 2022 2023 Fall Spring Fall Spring Fall Spring Fall Spring
Fall Spring
B Top Box (9-10) 45% 38% 41% 44% 41% 45% 44% 39% 63% 51% 42% 44%
C—Mid-Range (6-8) 37% 48% 34% 37% 28% 27% 36% 41% 26% 35% 43% 47%
N Bottom Tier (1-5) 15% 11% 22% 17% 29% 21% 17% 15% 11% 15% 14% 8%
I DK/Rf 3% 3% 4% 2% 3% 7% 2% 5% 0% 0% 1% 1%
Base 300 300 151 150 75 79 125 125 80 80 80 82
,-I-IVIEAN 8.0 7.9 7.4 7.7 7.1 7.5 7.8 7.6 8.4 8.1 7.7 8.2
Q4.5. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
. - ; -
%Q Omnltl‘al( or disagree that...7 197 m-r



“My island’s economy is too dependent on tourism” -

By Area (Maui County)

100% . - 10
80% 1 - 8
60% . -1 6
10=High
1=Low
40% 1 - 4
20% . | -2
0% I 0
West Maui | West Maui E‘ﬁﬁ;ﬁ i E%Zr;tﬁéﬁ i Moloka'i Moloka'i | L&na‘i2022 | Lana'i2023
2022 Fall 2023 Spring 5022 Fall 2023 Spring 2022 Fall 2023 Spring Fall Spring
B Top Box (9-10) 50% 61% 54% 44% 11% 18% 28% 47%
= Mid-Range (6-8) 27% 24% 31% 42% 5% 24% 47% 43%
B Bottom Tier (1-5) 19% 14% 15% 11% 82% 58% \L 25% 10%
= DK/Rf 4% 1% 1% 2% 3% 0% 2% 0%
Base 150 150 177 176 54 50 16 25
sl EAN 8.0 8.2 8.0 7.9 3.2 5171 6.9 8.3
Q4.5. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
2 i :
%Q Omnltl‘al( or disagree that...? 108 m



“My island’s economy is too dependent on tourism” -
By Area (Hawai‘i Island & Kaua‘i)

100% [ - 10
80% - - 8
60% - - 6
10=High
1=Low
40% + - 4
20% - - - 2
0% 0
East Hawai‘i | EastHawai‘i | West Hawai‘i | West Hawai‘i ; North /East | North/East | South/West | South/ West
Island 2022 Island 2023 Island 2022 Island 2023 I Kaua'‘i 2022 Kaua'i 2023 Kaua'‘i 2022 Kaua‘i 2023
Fall Spring Fall Spring Fall Spring Fall Spring
B Top Box (9-10) 34% 30% 37% 41% 52% 53% 57% 53%
CIMid-Range (6-8) 41% 33% 36% 36% 31% 34% 26% 27%
I Bottom Tier (1-5) 21% 34% T 24% 20% 16% 11% 15% 19%
== DK/Rf 5% 3% 4% 4% 1% 2% 2% 1%
Base 226 228 225 225 145 145 145 145
eV EAN 7.5 6.7 | 7.4 7.7 8.0 8.3 8.3 8.1
Q4.5. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
. - ; ,
%Q Omnltl‘al( or disagree that...? 199 m-r



“My island’s economy is too dependent on tourism” -

By Demographics

Income
100%
80%
60%
40%
20%
0%
18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
I Top Box (9-10) 43% 46% 43% 31% 42% 44% 40%
C—IMid-Range (6-8) 40% 35% 39% 50% 39% 44% 44%
B Bottom Tier (1-5) 14% 16% 15% 16% 16% 12% 14%
B DK 2% 2% 3% 3% 4% 0% 2%
Base 442 643 313 496 876 313 481
el EAN 7.8 7.8 7.8 7.5 7.8 7.9 7.7
Q4.5. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being
Completely Agree and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.
\/// .
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“Tourism should be actively encouraged on my island -
Overall

100% - 10
80% -1 8
60% - 6
40% -4
20% -2
0% : : , 0
Yr 2020 Yr 2021 Spring Yr 2021 Fall Yr 2022 Spring Yr 2022 Fall Yr 2023 Spring
I Top Box (9-10) 22% 22% 21% 24% 23% 23%
C—1Mid-Range (6-8) 32% 33% 31% 32% 33% 33%
B Bottom Tier (1-5) 43% 42% \L 46% 42% 42% 43%
= DK 3% 2% 1 2% 2% 3% 2%
Base 1709 1779 1999 1955 1949 1960
s\ EAN 6.1 6.1 5.9 6.1 6.1 6.1

Q4.8. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
or disagree that...?

201
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“Tourism should be actively encouraged on my island” -
By County

100% - B -1 10
80% - - | g
60% - - | 6
40% - - !
20% | - - -1 2
0% " " 0
. . Hawai‘i Hawai‘i . . . o
OVERALL OVERALL | O'ahu 2022 | O‘ahu 2023 Island 2022 | Island 2023 Maui County | Maui County | Kaua‘i 2022 | Kaua'i 2023
2022 Fall 2023 Spring Fall Spring Fall Spring 2022 Fall | 2023 Spring Fall Spring
B Top Box (9-10) 23% 23% 22% 23% 26% 23% 24% 21% 20% 19%
C—Mid-Range (6-8) 33% 33% 34% 34% 32% 30% 29% 32% 26% 31%
B Bottom Tier (1-5) 42% 43% 41% 42% 40% 44% 45% 43% 53% 48%
= DK 3% 2% 3% 1% 3% 3% 2% 4% 0% 2%
Base 1949 1960 811 816 451 453 397 401 290 290
s\ EAN 6.1 6.1 6.1 6.1 6.2 6.0 5.8 5.9 5.5 5.7

Q4.8. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
or disagree that...?

\\///\ i
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“Tourism should be actively encouraged on my island” -

By Area (O‘ahu)

100% -
80% -
60% - -
40% -
20% - -
0% ;
Urban ‘Ewa / Ewa / Windward North Central
Urban H Ul Leeward Wait Wai‘anae | Windward ) North sh Central .
Honoluly | Honolulu | Leeward = “q. aranae | - 5023 0‘ahu O'ahu Shore ore 0‘ahu O'ahu
2022 Fall | 2023 | Oahu 2023 | 2022Falll ooing 2022 Fal | 2923 | ooooFan | 2923 oop2Fan 2023
Spring 2022 Fall Spring Spring Spring Spring
B Top Box (9-10) 22% 26% 20% 19% 3% 18% 22% 18% 23% 13% 37% 36%
C—Mid-Range (6-8) 37% 38% 35% 36% 26% 16% 31% 34% 25% 19% 35% 25%
mmm Bottom Tier (1-5) 38% 36% 44% 45% 68% 59% 40% 45% 50% 66% 27% 37%
B DK/Rf 3% 1% 2% 0% 3% 7% 7% 2% 1% 1% 2% 2%
Base 300 300 151 150 75 79 125 125 80 80 80 82
Al 6.2 6.4 6.1 6.0 4.3 4.8 6.1 5.8 5.5 4.6 7.2 6.7
Q4.8. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
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or disagree that...?
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“Tourism should be actively encouraged on my island” -
By Area (Maui County)

100%

80%

60%

40%

20%

0%

Central / East

Central / East

Moloka‘i 2022

Moloka‘i 2023

Lana‘i 2022

Lana‘i 2023

West Maui West Maui : .
2022 Fall 2023 Spring Ma“F'a2”022 Masur;ri2nogzs Fall Spring Fall Spring
B Top Box (9-10) 10% 27% T 28% 19% 16% 13% 4% 45%
C—IMid-Range (6-8) 30% 35% 30% 33% 11% 18% 42% 43%
Em Bottom Tier (1-5) 56% 35% ., 40% 44% 73% 63% 54% 12%,
B DK/Rf 3% 3% 1% 4% 0% 6% 0% 0%
Base 150 150 177 176 54 50 16 25
 ——_l=al 4.9 6.2 T 6.1 5.9 3.9 4.2 5.6 8.2 ’[‘
Q4.8. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
or disagree that...? 504
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“Tourism should be actively encouraged on my island” -
By Area (Hawai‘i Island & Kaua‘i)

100% 10
80% 8
60% 6
10=High
1=Low
40% 4
20% | 2
0% | 0
East Hawai'i East Hawai'i West Hawaii West Hawaii North / East North / East South / West South / West
Island 2022 Island 2023 Island 2022 Island 2023 | Kaua‘i 2022 Kaua‘i 2023 Kaua‘i 2022 Kaua‘i 2023
Fall Spring Fall Spring Fall Spring Fall Spring
B Top Box (9-10) 26% 24% 26% 22% 19% 19% 23% 19%
CIMid-Range (6-8) 37% 29% 25% 30% 29% 35% 20% 26%
I Bottom Tier (1-5) 34% 44% 47% 44% 52% 44% 55% 54%
== DK/Rf 3% 3% 3% 4% 0% 3% 1% 1%
Base 226 228 225 225 145 145 145 145
 ——_l=al 6.4 6.1 6 6.0 5.7 5.9 5.3 5.4
Q4.8. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree
or disagree that...?
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“Tourism should be actively encouraged on my island” -
By Demographics

100%
80%
60%
40%
20%
0%
18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
I Top Box (9-10) 21% 24% 21% 24% 21% 29% 24%
C—IMid-Range (6-8) 26% 33% 39% 37% 30% 37% 38%
B Bottom Tier (1-5) 51% 42% 38% 38% A47% 33% 37%
B DK 3% 1% 2% 1% 2% 1% 1%
Base 442 643 313 496 876 313 481
el EAN 5.7 6.1 6.2 6.3 5.8 6.6 6.4
Q4.8. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being
Completely Agree and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.
\/// .
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“| feel like | have a voice in my island’s tourism

development decisions” - Overall

100%
80%
60%
40%
20%
0%
Yr 2020 Yr 2021 Yr 2021 Yr 2022 Yr 2022 Yr 2023
Spring Fall Spring Fall Spring
== Top Box (9-10) 8% 7% 8% 10% 10% 7%
C—Mid-Range (6-8) 12% 16% ’]\ 16% 17% 14% 16%
B Bottom Tier (1-5) 7% 73% 73% 67% 69% 70%
= DK 4% 4% 4% 6% 6% 7%
Base 1709 1779 1999 1955 1949 1960
alles MEAN 3.6 3.8 3.8 4.0 4.0 3.8

Q4.11. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All

agree or disagree that...?

, how much do you

10
8
10=High
1=Low
2
0
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“| feel like | have a voice in my island’s tourism
development decisions” - By County

100% - . - 10
80% [~ - -~ 8
60% - - -1 6
? 10=High
1=Low
40% - - 14
20% - - - 2
0% " ” 0
. . Hawai‘i Hawai‘i . . . o
OVERALL OVERALL | O‘ahu 2022 | O‘ahu 2023 Island 2022 | Island 2023 Maui County | Maui County | Kaua'‘i 2022 | Kaua‘i 2023
2022 Fall |2023 Spring Fall Spring . 2022 Fall | 2023 Spring Fall Spring
Fall Spring
B Top Box (9-10) 10% 7% 9% 6% 10% 10% 14% 8% 10% 14%
C—Mid-Range (6-8) 14% 16% 15% 16% 10% 17% 14% 16% 13% 13%
B Bottom Tier (1-5) 69% 70% 68% 2% 4% 65% \L 66% 68% 75% 68%
== DK 6% 7% 7% 6% 6% 8% 6% 8% 2% 6%
Base 1949 1960 811 816 451 453 397 401 290 290
sl EAN 4.0 3.8 4.0 3.7 3.7 4.0 4.3 4.0 4.0 4.1
Q4.11. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you
agree or disagree that...?
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“| feel like | have a voice in my island’s tourism development
decisions” - By Area (O‘ahu)

100% = 10
80% s 8
60% - 6
10=High
1=Low
40% - 4
20% - 2
0% ‘ 0
Urban ‘Ewa / Ewa / Windward North Central
Urban Leeward y Wai‘anae | Windward ) North Central .
Honolulu Honolulu | Leeward 0'ahu Wai‘anae 5023 0'ahu O‘ahu Shore Shore 0'ahu O‘ahu
2023 O‘ahu 2022 Fall . 2023 2023 2023
2022 Fall Spring 2022 Fall S?;?r?neé Spring 2022 Fall Spring 2022 Fall Spring 2022 Fall Spring
B Top Box (9-10) 10% 8% 9% 3% 9% 10% 7% 4% 12% 2% 14% 9%
C——Mid-Range (6-8) 14% 21% 18% 12% 11% 5% 16% 14% 10% 13% 17% 18%
mmm Bottom Tier (1-5) 68% 65% 67% 80% 78% 80% 71% 76% 7% 80% 63% 62%
DK/ Rf 9% 7% 6% 5% 2% 5% 7% 6% 1% 5% 6% 11%
Base 300 300 151 150 75 79 125 125 80 80 80 82
snllll1EAN 3.9 4.0 4.0 3.4 3.7 3.5 3.8 3.4 3.5 2.9 4.6 4.3
Q4.11. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you

7 . l(
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.

agree or disagree that...?



“| feel like | have a voice in my island’s tourism development
decisions” - By Area (Maui County)

100% 1 — 10
80% I I - 8
60% | | 6
10=High
I I 1=Low
40% | | 4
20% ] ] 9
0% Central / East Central / East 0
West Maui West Maui entral / Bast | Central / Bast | ;001492022 | Moloka'i2023 | Lanai2022 | Lana‘i 2023
2022 Fall 2023 Spring Maui 2022 Maui 2023 Fall Spring Fall Spring
Fall Spring
= Top Box (9-10) 3% 15% 1 18% 5% J, 6% 21% 0% 23%
—IMid-Range (6-8) 12% 16% 12% 15% 36% 21% 23% 44%
mmm Bottom Tier (1-5) 77% 60% ., 64% 72% 58% 53% 77% 26%
B DK/Rf 8% 9% 6% 8% 0% 4% 0% 6%
Base 150 150 177 176 54 50 16 25
sl EAN 3.2 4.6 4.5 3.7 | 4.7 4.9 4.1 69 T

Q4.11. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you
agree or disagree that...?

\/// .
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“| feel like | have a voice in my island’s tourism development

decisions” - By Area (Hawai‘i Island & Kaua‘i)

100% 10
80% | 8
60% | 6
| 10=High
1=Low
40% | 4
20% [ 2
0% 0
East Hawai'i East Hawai'i West Hawai'i West Hawai'i I North / East North / East South / West South / West
Island 2022 Island 2023 Island 2022 Island 2023 Kaua'‘i 2022 Kaua‘i 2023 Kaua'‘i 2022 Kaua'‘i 2023
Fall Spring Fall Spring Fall Spring Fall Spring
B Top Box (9-10) 11% 10% 8% 9% 9% 18% T 13% 7%
C—Mid-Range (6-8) 9% 19% 12% 16% 13% 12% 12% 15%
mmm Bottom Tier (1-5) 74% 63% |, 74% 67% 77% 63% 71% 74%
B DK/Rf 6% 8% 6% 9% 2% 7% 4% 4%
Base 300 228 151 225 75 145 125 145
——a) 3.8 41 3.5 4.0 4.0 4.4 4.0 3.7
Q4.11. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you
/, .
%\//Q Omunitrak  agree or disagree that...? 1 & DBEDT
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“I feel like | have a voice in my island’s tourism development
decisions”- By Demographics

Income
100% 10
80% 8
60% 6
10=High
40% 4 1=Low
20% 2
0% 0
18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
B Top Box (9-10) 10% 7% 3% 6% 7% 7% 8%
CIMid-Range (6-8) 15% 19% 14% 16% 15% 18% 19%
I Bottom Tier (1-5) 69% 68% T7T% 71% 70% 69% 70%
DK 7% 6% 6% 8% 7% 6% 4%
Base 442 643 313 496 876 313 481
,-I-MEAN 3.9 3.9 3.4 3.9 3.8 4.0 3.9

Q4.11. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being
Completely Agree and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.

\/// .
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“Tourism supports other industries important to residents like
agriculture” - By County

100% - . -
80% - - i B
60% - - | B
40% - - - -
20% - - i B
0% " .
. . Hawai‘i Hawai'i . . . o
OVERALL OVERALL | O‘ahu 2022 | O‘ahu 2023 Island 2022 | Island 2023 Maui County | Maui County | Kaua‘i 2022 | Kaua‘i 2023
2022 Fall |2023 Spring Fall Spring . 2022 Fall |2023 Spring Fall Spring
Fall Spring
B Top Box (9-10) 22% 22% 21% 22% 23% 20% 26% 20% 23% 26%
CMid-Range (6-8) 35% 37% 36% 39% 32% 33% 33% 36% 28% 36%
mmm Bottom Tier (1-5) 39% 37% 39% 36% 41% 43% 38% 41% 45% 37%
= DK 4% 4% 4% 4% 4% 4% 3% 3% 4% 1%
Base 1949 1960 811 816 451 453 397 401 290 290
 ——A) 6.1 6.2 6.1 6.3 6.0 6.0 6.2 6.0 6.0 6.3

10
8
10=High
1=Low
4
2
0

Q4.12. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not
Agree At All. You can choose any number between 1 and 10.

4, itrak
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“Tourism supports other industries important to residents like

100% | - - - 10
80% - - 8
60% - - 6
10=High
1=Low
40% - 4
20% - 9
0% , 0
Urban ‘Ewa / Ewa / Windward North Central
Urban Leeward y Wai‘anae | Windward ) North Central f
Honolulu H%r(‘)oz'g'” L%?Wr?rd 0‘ahu \2"’5"2'32""?' 2023 O‘ahu gggé‘ Shore 2%2; O‘ahu gggg
ahu a )
2022 Fall Spring 2022 Fall SngIQn’o;g Spring 2022 Fall Spring 2022 Fall Spring 2022 Fall Spring
B Top Box (9-10) 24% 24% 15% 17% 7% 14% 22% 23% 26% 15% 32% 32%
O Mid-Range (6-8) 32% 47% 41% 39% 34% 19% 36% 28% 30% 27% 40% 34%
B Bottom Tier (1-5) 39% 27% \L 42% 42% 51% 56% 37% 45% 38% 55% 24% 27%
B DK/Rf 5% 2% 2% 3% 8% 11% 5% 4% 6% 4% 4% 7%
Base 300 300 151 150 75 79 125 125 80 80 80 82
= MEAN 6.1 6.6 T 5.9 6.2 4.6 4.9 6.3 5.9 6.0 4.8 7.0 7.0
Q4.12. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,

Agree At All. You can choose any number between 1 and 10.
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“Tourism supports other industries important to residents like
agriculture” - By Area (Maui County)

100% 10
80% 8
60% 6
10=High
1=Low
40% 4
20% | 2
0% I 0
. . Central / East " o R - .
West Maui West Maui Central / East Maui 2023 Moloka‘i 2022 Moloka‘i 2023 | Lana‘i 2022 Lana‘i 2023
2022 Fall 2023 Spring Maui 2022 Fall Spring Fall Spring | Fall Spring
B Top Box (9-10) 13% 29% T 30% 17% J, 7% 26% T 4% 27%
O Mid-Range (6-8) 30% 37% 33% 36% 33% 25% | 48% 54%
B Bottom Tier (1-5) 50% 29% »l« 34% 44% 59% 40% | 48% 19%
B DK/Rf 7% 4% 3% 3% 1% 9% : 0% 0%
Base 150 150 177 176 54 50 | 16 25
m MEAN 5.1 6.6 | 6.5 5.8 4.6 6.0 | 5.6 7.0

Q4.12. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not

A . Agree At All. You can choose any number between 1 and 10.
Y& Omnitrak s M(DBEDT



“Tourism supports other industries important to residents like
agriculture” - By Area (Hawai‘i Island & Kaua ‘i)

100% 10
80% 8
60% 6
10=High
1=Low
40% 4
20% | 2
0% 0
East Hawai'i East Hawai'i West Hawai'i West Hawai‘i | North / East North / East South / West South / West
Island 2022 Island 2023 Island 2022 Island 2023 Kaua‘i 2022 Kaua‘i 2023 Kaua‘i 2022 Kaua‘i 2023
Fall Spring Fall Spring Fall Spring Fall Spring
B Top Box (9-10) 25% 20% 20% 22% 22% 31% 26% 18%
O Mid-Range (6-8) 33% 36% 30% 29% 29% 34% 28% 37%
B Bottom Tier (1-5) 39% 41% 44% 46% 46% 33% 43% 44%
B DK/Rf 4% 4% 6% 4% 4% 1% 4% 1%
Base 226 228 225 225 145 145 145 145
m MEAN 6.2 6.0 5.7 5.9 | 5.9 6.5 6.1 5.9

A . Q4.12. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not
> DBEDT
%Q Omnltrak Agree At All. You can choose any number between 1 and 10. 216 ( PR e



“Tourism supports other industries important to residents like
agriculture” - By Demographics

100% -

80% - 3

60% - 3

40% - 3

20% - 3

0% Visitor Non-Visitor

Industry HH Industry HH I 18-34 35-54 55-64 65+ I <$75K $75-$100K $100K+
B Top Box (9-10) 24% 19% 19% 19% 24% 27% 19% 26% 25%
I Mid-Range (6-8) 37% 37% 34% 37% 47% 36% 35% 45% 38%
B Bottom Tier (1-5) 36% 39% 43% 40% 27% 33% | 42% 28% 34%
= DK 3% 4% 4% 4% 2% 3% f 4% 1% 3%
Base 1068 892 442 643 313 496 I 876 313 481
#VIEAN 6.3 6.1 5.8 6.0 6.7 6.6 5.9 6.7 6.6

Q4.12. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not
Agree At All. You can choose any number between 1 and 10.

*Note: Changed in Spring 2022 fielding from “Tourism supports other industries like agriculture.”

4, itrak
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“Tourism supports our local businesses like retail, dining, etc.” -
By County

100% - -
80% - - -
60% - - -
40% - - -
20% - - -
0% " .
. . Hawai‘i Hawai‘i . . . "
OVERALL OVERALL | O‘ahu 2022 | O‘ahu 2023 Island 2022 | Island 2023 Maui County | Maui County | Kaua‘i 2022 | Kaua‘i 2023
2022 Fall |2023 Spring Fall Spring . 2022 Fall |2023 Spring Fall Spring
Fall Spring
= Top Box (9-10) 36% 38% 35% 38% 40% 38% 33% 38% 41% 42%
C—Mid-Range (6-8) 39% 39% 40% 40% 34% 37% 40% 38% 39% 38%
B Bottom Tier (1-5) 24% 21% 24% 21% 23% 23% 26% 24% 18% 19%
B DK 2% 1% 2% 1% 2% 2% 1% 1% 2% 1%
Base 1949 1960 811 816 451 453 397 401 290 290
snllilVIEAN 7.3 7.4 7.2 7.4 7.5 7.3 7.1 7.2 7.6 7.8
Q4.12. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not
Agree At All. You can choose any number between 1 and 10.
7, .
3% Omnitrak
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.
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“Tourism supports our local businesses like retail, dining, etc.” -

By Area (O‘ahu)

100% = 10
80% - 8
[0) |
60% 10=High
1=Low
40% + - 4
20% . 2
0% ; 0
Urban ‘Ewa / Ewa / Windward North
Urban Leeward . Wai‘anae | Windward ) North Central
Honolulu Leeward . Wai‘anae ) O‘ahu Shore .
Honolulu 2023 O'ahu O‘ahu 5022 Fall 2023 O‘ahu 2023 Shore 2023 O‘ahu
2022 Fall . 2023 Spring 2022 Fall ) 2022 Fall ) 2022 Fall
Spring 2022 Fall Spring Spring Spring
E Top Box (9-10) 37% 42% 29% 33% 18% 33% 39% 38% 45% 30% 43%
OMid-Range (6-8) 37% 40% 48% 38% 34% 27% 39% 45% 32% 41% 40%
B Bottom Tier (1-5) 24% 16%\1, 23% 28% 47% 36% 21% 16% 24% 27% 15%
mDK/Rf 3% 1% 0% 0% 1% 4% 2% 1% 0% 1% 2%
Base 300 300 151 150 75 79 125 125 80 80 80
m MEAN 7.3 7.6 7.1 7.0 5.6 6.7 T 7.5 7.5 7.6 6.8 7.9 7.7
Q4.12. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do
Not Agree At All. You can choose any number between 1 and 10. m,r

4, itrak
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“Tourism supports our local businesses like retail, dining, etc.”

By Area (Maui County)

100%
80%
60%
40%
20%
0% Central / East
West Maui West Maui Central / East :Aau? 2/028'3’5 Moloka'i 2022 | Moloka'i2023 |  Lana'i 2022 Lana‘i 2023
2022 Fall 2023 Spring Maui 2022 Fall Spring Fall Spring Fall Spring
B Top Box (9-10) 29% 44% 1 35% 36% 26% 32% 19% 51% |
O Mid-Range (6-8) 35% 34% 41% 38% 40% 37% | 55% 30%
m Bottom Tier (1-5) 34% 19% 4, 23% 25% 33% 30% 26% 20%
m DK/Rf 2% 2% 1% 0% 0% 1% 0% 0%
Base 150 150 177 176 54 50 | 16 25
W MEAN 6.7 76 T 7.2 7.1 6.8 6.9 6.7 8.2 T

Q4.12. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do

7 . l(
Y% Omnitra
// UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.

Not Agree At All. You can choose any number between 1 and 10.
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“Tourism supports our local businesses like retail, dining, etc.”-

By Area (Hawai‘i Island & Kaua‘i)

100%
80%
60%
40%
20%
0%
East Hawai'i East Hawai'i West Hawai'i West Hawai‘i North / East North / East South / West South / West
Island 2022 Island 2023 Island 2022 Island 2023 Kaua‘i 2022 Kaua‘i 2023 Kaua‘i 2022 Kaua‘'i 2023
Fall Spring Fall Spring Fall Spring Fall Spring
B Top Box (9-10) 39% 37% 42% 39% 42% 41% 39% 45%
O Mid-Range (6-8) 37% 36% 31% 38% 38% 37% 42% 40%
B Bottom Tier (1-5) 22% 25% 26% 20% 19% 21% 17% 15%
B DK/Rf 3% 1% 1% 3% 2% 1% 1% 1%
Base 226 228 225 225 145 145 145 145
H MEAN 7.6 7.2 7.4 7.5 7.6 7.6 7.6 8.0

Q4.12. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do

7 . l(
Y% Omnitra
// UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.

Not Agree At All. You can choose any number between 1 and 10.
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“Tourism supports our local businesses like retail, dining, etc.” -

By Demographics

Visitor Industry Income
100% - 10
80% - - 8
[0) L. _
60% 6 10=Hign
1=Low
40% - -
20% - 2
0% Visitor Non-Visitor 0
Industry HH | Industry HH 18-34 3554 55-64 65+ | <$75K $75-$100K $100K+
B Top Box (9-10) 41% 35% 32% 36% 42% 45% 32% 43% 45%
—1Mid-Range (6-8) 37% 41% 41% 39% 38% 40% 40% 39% 38%
E=m Bottom Tier (1-5) 21% 22% 25% 24% 20% 14% 26% 18% 16%
DK 1% 2% 2% 1% 1% 1% 1% 0% 1%
Base 1068 892 442 643 313 496 876 313 481
sl | EAN 7.4 7.3 7.0 7.1 7.6 7.9 7.0 7.6 7.8

Q4.12. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not
Agree At All. You can choose any number between 1 and 10.

\/// .
Y& Omnitrak



“| feel like more effort is being made to balance economic benefits of tourism and
quality of life for residents” - By County

223

10=High
1=Low

100% - . -
80% - - i B
60% - - | B
40% - - -
20% - - i B
0% " .
. . Hawai‘i Hawai‘i . . . "
OVERALL OVERALL | O‘ahu 2022 | O‘ahu 2023 Island 2022 | Island 2023 Maui County | Maui County | Kaua‘i 2022 | Kaua‘i 2023
2022 Fall |2023 Spring Fall Spring . 2022 Fall |2023 Spring Fall Spring
Fall Spring
= Top Box (9-10) 17% 15% 17% 15% 17% 14% 19% 15% 13% 18%
C—Mid-Range (6-8) 32% 32% 33% 32% 27% 31% 30% 30% 32% 32%
B Bottom Tier (1-5) 45% 47% 44% A47% 49% 48% 46% 48% 48% 44%
B DK 6% 6% 6% 6% 7% 7% 5% 7% 7% 6%
Base 1949 1960 811 816 451 453 397 401 290 290
snllilVIEAN 5.7 5.6 5.8 5.7 5.5 5.5 5.7 5.5 5.4 5.8
Q4.12. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not
Agree At All. You can choose any number between 1 and 10.
7, .
3% Omnitrak
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“| feel like more effort is being made to balance economic benefits of tourism and

quality of life for residents” - By Area (O‘ahu)

100% - 3 3 10
80% | - : 8
60% - - | 6
10=High
1=Low
40% - - - 4
20% - : B
0% ‘ 0
Urban ‘Ewa / Ewa / Windward North Central
Urban Leeward y Wai‘anae | Windward . North Central .
Honolulu Leeward : Wai‘anae . O‘ahu Shore . O‘ahu
Honolulu 5023 O'ahu O‘ahu 5022 Fall 2023 O‘ahu 5023 Shore 2023 O‘ahu 5023
2022 Fall . 2023 Spring 2022 Fall . 2022 Fall . 2022 Fall .
Spring 2022 Fall Spring Spring Spring Spring
B Top Box (9-10) 19% 17% 13% 11% 6% 11% 23% 13% 16% 11% 18% 20%
O Mid-Range (6-8) 33% 37% 34% 30% 15% 17% 34% 34% 23% 19% 40% 30%
m Bottom Tier (1-5) 40% 39% 47% 53% 76% 61% 39% 45% 54% 64% 39% 48%
B DK/Rf 8% 7% 6% 6% 4% 11% 4% 7% 7% 6% 3% 2%
Base 300 300 151 150 75 79 125 125 80 80 80 82
E MEAN 6.0 6.0 5.7 5.6 3.7 4.5 6.1 5.6 5.0 4.5 6.3 5.8
Q4.12. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do
Not Agree At All. You can choose any number between 1 and 10. m,r

7 . l(
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“l feel like more effort is being made to balance economic benefits of tourism and
quality of life for residents” - By Area (Maui County)

100% 10
80% 8
60% 6
10=High
1=Low
40% 4
20% | 2
0% | 0
. . Central / East o o - .
West Maui 2022 | West Maui 2023 Central / East - | Moloka‘i 2022 Moloka‘i 2023 - . Lana‘i 2023
. . Maui 2023 . Lana‘i 2022 Fall .
Fall Spring Maui 2022 Fall Spring Fall Spring Spring
B Top Box (9-10) 11% 15% 21% 15% 9% 22% 4% 11%
OMid-Range (6-8) 26% 33% 31% 29% 27% 24% 36% 54%
B Bottom Tier (1-5) 53% 47% 44% 49% 60% 45% 45% 32%
B DK/Rf 9% 5% 4% 7% 4% 9% 15% 3%
Base 150 150 177 176 54 50 16 25
= MEAN 4.8 5.6 5.9 5.4 I 4.7 6.0 5.9 6.7

7 . l(
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.

Q4.12. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do
Not Agree At All. You can choose any number between 1 and 10.



“I feel like more effort is being made to balance economic benefits of tourism and
quality of life for residents” - By Area (Hawai‘i Island & Kaua ‘i)

100% 10
80% | 8
g ]
60% 6 10=High
I 1=Low
40% y 4
20% 1 2
0% East H West Hawai‘i North / East South / West 0
East Hawa' island 2023 West Hawarl sland 2023 | North/ East Kauati2023 | South/West '\ ai2023
Island 2022 Fall : Island 2022 Fall : Kaua‘i 2022 Fall . Kaua'‘i 2022 Fall .
Spring Spring Spring Spring
B Top Box (9-10) 20% 15% 14% 13% 13% 21% 14% 13%
OMid-Range (6-8) 27% 33% 26% 29% 36% 34% 25% 29%
B Bottom Tier (1-5) 46% 47% 52% 50% 47% 41% 50% 50%
BEDK/Rf 7% 5% 8% 9% 4% 5% 11% 8%
Base 226 228 225 225 145 145 145 145
= MEAN 5.7 5.6 5.2 5.3 | 5.5 5.9 5.3 5.6
Q4.12. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do
Not Agree At All. You can choose any number between 1 and 10. m

7 . l(
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.
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“l feel like more effort is being made to balance economic benefits of tourism and
quality of life for residents”- By Demographics

Income

Visitor Industry

100% - -, 10
80% | - . g
60% - - -~ 6
10=High
40% | - -4 1=low
20% - - - 2
0% Visitor Non-Visitor 0
Industry HH Industry HH 18-34 35-54 55-64 65+ <$75K $75-$100K $100K+
B Top Box (9-10) 14% 15% 15% 14% 9% 20% 14% 14% 19%
I Mid-Range (6-8) 35% 29% 27% 31% 36% 38% 30% 36% 34%
B Bottom Tier (1-5) 44% 50% 53% 50% 46% 36% 49% 47% 42%
= DK 7% 6% 5% 6% 9% 7% 7% 2% 6%
Base 1068 892 442 643 313 496 876 313 481
*VIEAN 5.7 5.5 5.4 55 5.6 6.2 5.4 5.9 6.0

Q4.12. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not
Agree At All. You can choose any number between 1 and 10.

\/// .
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“I feel like tourism is being better managed on my island” -
By County

100% - -+ 10
80% | - g
0, L. -
60% 10=High
1=Low
40% | - 4
20% - - - 2
0% " " 0
. . Hawai‘i Hawai‘i . . . "
OVERALL OVERALL | O‘ahu 2022 | O‘ahu 2023 Island 2022 | Island 2023 Maui County | Maui County | Kaua‘i 2022 | Kaua‘i 2023
2022 Fall |2023 Spring Fall Spring . 2022 Fall |2023 Spring Fall Spring
Fall Spring
B Top Box (9-10) 15% 12% 15% 12% 15% 10% 16% 12% 10% 11%
CMid-Range (6-8) 29% 33% 30% 34% 24% 32% 25% 29% 27% 35%
mmm Bottom Tier (1-5) 48% 47% 46% 46% 51% 47% 55% 52% 53% 50%
= DK 8% 8% 8% 8% 10% 11% 4% 8% 10% 3%
Base 1949 1960 811 816 451 453 397 401 290 290
 ——A) 5.4 5.3 5.5 5.4 5.4 5.2 5.3 5.2 5.0 5.4

Q4.12. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do
Not Agree At All. You can choose any number between 1 and 10.

% Omni
Y% Omnitrak »s @ DBEDT
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“I feel like tourism is being better managed on my island” -
By Area (O‘ahu)

100% -
80% - - - -~
60% - - _ [ _
40% - - : -
20% | - : -
0% ‘
Urban ‘Ewa / Ewa / Windward North Central
Urban Leeward , Wai‘anae | Windward ) North Central .
Honolulu Leeward . Wai‘anae ) O‘ahu Shore . O‘ahu
Honolulu . O‘ahu 2023 O‘ahu Shore O‘ahu
2023 O‘ahu 2022 Fall . 2023 2023 2023
2022 Fall , 2023 Spring 2022 Fall . 2022 Fall ! 2022 Fall ,
Spring 2022 Fall Spring Spring Spring Spring
B Top Box (9-10) 16% 12% 16% 8% 4% 7% 10% 13% 14% 12% 23% 24%
O Mid-Range (6-8) 27% 39% 33% 37% 18% 17% 38% 30% 23% 13% 39% 31%
B Bottom Tier (1-5) 47% 40% 43% 46% 73% 70% 47% 51% 53% 70% 34% 41%
mDK/Rf 10% 8% 9% 9% 5% 7% 4% 6% 10% 5% 4% 5%
Base 300 300 151 150 75 79 125 125 80 80 . 80 82
H MEAN 55 5.7 5.7 5.3 3.7 4.1 5.2 5.2 4.9 3.8 »L 6.6 6.0

7 . l(
Y% Omnitra
// UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.

Q4.12. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do

Not Agree At All. You can choose any number between 1 and 10.
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“I feel like tourism is being better managed on my island” -
By Area (Maui County)

100% [ gy mEEES EEEE R
80% - [N - - - - N SESE -
60% - - Lam | -
40% - - - SN N B
20% - - - - - - S - - - - - .-
0% Central / East
West Maui 2022 | West Maui 2023 | Central / East entral / Eas Moloka‘i 2022 | Moloka‘i2023 | . . Lana‘i 2023
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Q4.12. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do
Not Agree At All. You can choose any number between 1 and 10.
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“I feel like tourism is being better managed on my island” -

By Area (Hawai‘i Island & Kaua‘i)

100%
80%
60%
40%
20%
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East Hawai'‘i astHawa | West Hawai'‘i estHawa North / East 0 . as South / West o
island 2022 Fall | !$18Nd 2023 140022 Fall | 1818Nd 2023y a 0000 Fall | KAUBT2023 1 0002 Fall | KaUA' 2023
Spring . Spring Spring Spring
B Top Box (9-10) 17% 8% \L 12% 14% 7% 12% 14% 11%
O Mid-Range (6-8) 25% 34% T 22% 28% 26% 38% 29% 30%
B Bottom Tier (1-5) 49% 46% 55% 50% 57% 46% 46% 56%
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7 . l(
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET.

Q4.12. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do

Not Agree At All. You can choose any number between 1 and 10.
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“I feel like tourism is being better managed on my island” -
By Demographics

Visitor Industry
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*VIEAN 5.3 5.4 | 5.2 5.2 5.0 5.9 5.1 5.7 5.8

Q4.12. Please tell me how much you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree and 1 meaning Do Not
Agree At All. You can choose any number between 1 and 10.
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Appendix A: Island Supplement



Key Recommendations & Takeaways - O‘ahu

sentiment among O‘ahu residents stabilized with scores remaining stable

e Reflecting Statewide trends, perception of tourism flattens: Overall
between Fall 2022 and Spring 2023.

Key Resident Sentiment Tracking Statements (O‘ahu)

Fall Spring Fall

Tourism has brought more benefits
than problems

Tourism worth the issues with $2
billion in taxes for schools, hospitals, etc.

-- -- 6.85 6.55

Perceived impact of tourism on you and

. 6.02 6.04 6.16 6.01
your family

Tourism is being better managed on my

. 5.14 5.33 5.50 5.37
island

My island is run for tourists at expense

7.01 6.80 6.93 6.90
of local people

One bright area remains that O‘ahu residents appreciate tourism’s
sponsorship of festivals and activities compared to other areas.

Hawai‘i
Island

Mean Score

Tourism sponsors festivals/activities

6.6 6.1 5.7 5.9
for residents and visitors

*Red font indicates questions where higher ratings are worse for Tourism sentiment.

Resident Sentiment remains lower on the North Shore and the Wai‘anae coast:
Sentiment towards the industry is not distributed evenly throughout the island
with these two areas reporting the least favorable perceptions.

Honolulu and North Shore communities: Although O‘ahu residents generally

e Support for Managed Tourism Strategies remains robust, particularly among
supported these initiatives, strategies resonate differently across communities.

Specifically, strategies to limit vacation units and charging fees to reduce visitor
access is especially popular among those in Honolulu and the North Shore.

Wai‘anae

Windward

Mean Score Honolulu el
Leeward
No additional
7.1 7.0

hotel/condo units
Eliminate illegal 8.0 76
rentals
Stop gpproval of 72 6.4
vacation rentals
Charge visitor fees 7.2 6.3

7.4

6.8

6.6

6.2

7.3

7.2

6.5

6.8

Central
7.8 7.6
7.2 8.5
7.1 6.9
7.3 6.9

e Public awareness of Destination Management Action Plans rose to 26 percent

meaning that around 1-in-4 residents had heard of these plans.

Specific

initiatives faired much better with around 45 percent aware of work in pre-/post-
arrival communication, implementing stewardship plans, and collaborating with
community partners to enrich the lives of visitors/residents.
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O‘ahu - Key High Level Resident Sentiment Indicators

Perception of tourism
industry in Hawai‘i -

Perceived impact of tourism

on the State

Perceived impact of
tourism on you and

Tourism has brought
more benefits than

Favorability your family problems

100%

80%

60%

40%

20%

0% , , ) ,
Fall 2022 Spring 2023 Fall 2022 Spring 2023 Fall 2022 Spring 2023 Fall 2022 Spring 2023

I Top Box (9-10) 25% 25% 27% 25% 17% 13% 19% 20%
CIMid-Range (6-8) 41% 44% 38% 41% 29% 33% 39% 33%
mmm Bottom Tier (1-5) 31% 28% 32% 32% 37% 39% 39% 44%
= No Impact 0% 0% 1% 1% 13% 13% 0% 0%
B DK/Rf 3% 4% 3% 2% 4% 2% 4% 3%
Base 811 816 811 816 811 816 811 816

Q1. Using a 10-point scale where 10 means Extremely Favorable and 1 means Not
Favorable at All, please give me your opinion of tourism as an industry in Hawai‘i.

4, itrak
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and Your Family?

Q.4. I'm going to read you some statements about tourism, and ask you to please tell me how much
you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree
and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.

Q2a/b. Using a 10-point scale where 10 means Extremely Positive and 1 means Extremely
Negative, how would you rate the overall impact tourism has on...The State as a whole/You
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O‘ahu - Key Island-Specific Resident Sentiment Indicators

Negative Impacts Tourism Management
. . ) o | feel like tourism is
The island is run My island’s economy Tourism should be Feel | have a voice in my being better
for tourists at is too dependent on actively encouraged island’s tourism managed on my
expense of local tourism on my island development decisions island
people
100% [ -
80% - -
60% - -
40% - -
20% -
0% , , , : :
Fall 2022 | Spring 2023 | Fall 2022 | Spring 2023 | Fall 2022 | Spring 2023 | Fall 2022 | Spring 2023 | Fall 2022 | Spring 2023
I Top Box (9-10) 33% 29% 44% 41% 22% 23% 9% 6% J/ 15% 12%
CMid-Range (6-8) 34% 39% 36% 43% 34% 34% 15% 16% 30% 34%
B Bottom Tier (1-5) 29% 28% 17% 13% 41% 42% 68% 2% 46% 46%
E=DK 4% 4% 3% 3% 3% 1% 7% 6% 8% 8%
Base 811 816 811 816 811 816 811 816 811 816
mnlladV EAN 6.9 6.9 1.7 7.8 6.1 6.1 4.0 3.7 5.5 5.4

Q7. Legally, the state of Hawai'‘i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely
Important and 1 means Not Important at All, how important is it that the state to help better manage tourism?
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Key Recommendations & Takeaways - Maui County

After peaking in 2022, sentiment among Maui residents has stabilized: Community trends: Although favorability towards tourism rose strongly in West

In Spring 2023, perceptions (_’f the tourism mdustry have fIa’Ftened Maui and Lana‘i, weaker perceptions in Central and Eastern Maui balanced
compared to the surge observed in the previous year. While many residents out the overall scores, resulting in a level outcome. Moreover, Moloka'i
still believe that tourism brings benefits, negative perceptions are rising. continues to exhibit lower tourism sentiment compared to other areas. These

findings further highlight the uneven distribution of both the problems and

Key Resident Sentiment Tracking Statements (Maui County) benefits associated with tourism.

[ j j ] [ [
2021 2022 2022 2023 Residents are receptive to Managed Tourism Strategies: Maui County is
Tourism has brought more benefits - 5411 T = amenable to better tourism management strategies specifically regarding
than problems ’ : ' visitor accommodations. Support on Maui County is much higher compared to

those on O‘ahu or Hawai‘i Island.

Tourism worth the issues with $2

billion in taxes for schools, hospitals, etc. - - e 8L

Perceived impact of tourism on you and Mean Score O‘ahu Hawai‘i Maui Kaua'

- 5.97 5.72 6.40 T 6.50 P County

My island is run for tourists at expense Eliminate illegal vacation rentals on my 77 73 81 8.7

e —— 7.18 8.01 T 7.11 \L 7.19 Fehaig]

; ; Stop approval of additional legal vacation
IC\Jﬂnytl(:);Z’zwrl;:s(ins economy is too dependent 772 8.30 T 7 68 \L 7 84 N 6.8 6.2 7.3 7.9
Do not allow additional hotel/condo,
*Red font indicates questions where higher ratings are worse for Tourism sentiment. timeshare 4 / 7.2 6.4 s 8.1

the industry, Maui residents were less optimistic that the industry is worth residents (36%) while familiarity with the specific initiatives is higher still with
It. between 40-50 percent aware. Residents of Moloka'i are less aware with only

9-19 percent aware of these specific plans.
Hawai‘i

Island

Mean Score

Tourism worth the issues with $2
billion in taxes for schools, hospitals, etc. 6.6 2 g 80
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Maui County - Key High Level Resident Sentiment Indicators

Perception of tourism
industry in Hawai‘i -

Perceived impact of tourism

on the State

Perceived impact of
tourism on you and

Tourism has brought
more benefits than

Favorability Ly problems
100%
80%
60%
40%
20%
0% , ) , :
Fall 2022 Spring 2023 Fall 2022 Spring 2023 Fall 2022 Spring 2023 Fall 2022 Spring 2023
B Top Box (9-10) 30% 27% 27% 26% 22% 21% 22% 21%
C3Mid-Range (6-8) 36% 37% 37% 37% 31% 29% 38% 30%
B Bottom Tier (1-5) 32% 33% 36% 36% 35% 31% 37% 45%
C—INo Impact 0% 0% 11% 18%
DK/ Rf 1% 4% 0% 1% 0% 2% 2% 4%
Base 397 401 397 401 397 401 397 401

Q1. Using a 10-point scale where 10 means Extremely Favorable and 1 means Not
Favorable at All, please give me your opinion of tourism as an industry in Hawai'‘i.

4, itrak
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and Your Family?

Q.4.I'm going to read you some statements about tourism, and ask you to please tell me how much
you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree
and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.

Q2a/b. Using a 10-point scale where 10 means Extremely Positive and 1 means Extremely
Negative, how would you rate the overall impact tourism has on...The State as a whole/You

238



Maui County - Key Island-Specific Resident Sentiment Indicators

Negative Impacts | Tourism Management
. . . o | feel like tourism is
The island is run My island’s economy Tourism should be Feel | have a voice in my being better
for tourists at is too dependent on actively encouraged island’s tourism managed on m
. . y
expense of local tourism | onmyisland development decisions island
people
100% - - -+ 10
80% - - . 8
60% - - B
10=High
40% - - -- 4 1=Low
20% - - 9
0% : : : ; . 0
Fall 2022 | Spring 2023 Fall 2022 Spring 2023 Fall 2022 Spring 2023 Fall 2022 | Spring 2023 Fall 2022 | Spring 2023
B Top Box (9-10) 37% 35% 50% 45% 24% 21% 14% 8% 16% 12%
I Mid-Range (6-8) 34% 39% 29% 39% 29% 32% 14% 16% 25% 29%
B Bottom Tier (1-5) 28% 22% 20% 14% 45% 43% 66% 68% 55% 52%
= DK 2% 4% 1% 2% 2% 4% 6% 8% 4% 8%
Base 397 401 397 401 397 401 397 401 397 401
el EAN 7.1 7.2 7.7 7.8 5.8 59 4.3 4.0 5.3 5.2

Q7. Legally, the state of Hawai'‘i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely
Important and 1 means Not Important at All, how important is it that the state to help better manage tourism?
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Key Recommendations & Takeaways - Hawali

| Island

Resident sentiment has stabilized following a boost in 2022: Key
indicators of resident sentiment leveled off since Fall’22 in the vital
measures of the industry providing more benefits than problems and being
better managed overall.

Key Resident Sentiment Tracking Statements (Hawai‘i Island)

Fall Spring Fall Spring

Tourism has brought more benefits than

problems
Tourism worth the issues with $2
billion in taxes for schools, hospitals, etc. 6.72 6.76
Percelveq impact of tourism on you and 591 6.18 6.34 6.13
your family
My island is run for tourists at expense of 6.63 6.51 6.62 6.40
local people

Overall, Hawai'i island residents are less likely to perceive the negative

effects compared to other areas (My island is run for tourists, too
dependent on tourism). These residents also acknowledge that the tax
revenues brought in by the industry do help mitigate some of the issues.

Hawai‘i Maui .

Mean Score O‘ahu Isl\;vncljl Cou:’zy Kaua‘i
My island is run for tourists at expense of 6.9 6.4 79 71
local people ' : ' ’
My island’s economy is too dependent on 78 71 78 8.2
tourism ' : ) '
Tourism worth the issues with $2
billion in taxes for schools, hospitals, etc. 6.6 6.8 6.3 6.6

*Red font indicates questions where higher ratings are worse for Tourism sentiment.

Community Differences: Residents of West Hawai‘i Island, on the other hand,
are experiencing the negative effects of the tourism industry more
prominently. They are more likely to express the sentiment that their island is
being run primarily for the benefit of tourists and that the island is too
dependent on tourism. The concerns raised by residents in this area are
driving up the overall negative perceptions for the island as a whole.

Support for Managed Tourism Strategies aligns with the problems generated
by the industry: In addition to having weaker sentiment towards the tourism
industry, residents of West Hawai‘i Island are significantly more supportive of
managed strategies, such as restricting the construction of additional visitor
accommodations and implementing designated resident-only days.
Furthermore, despite the additional tax revenue generated by the industry,
residents in this area do not perceive it as worth the associated issues.

Mean Score West Hawai'i East Hawai'‘i
Tourism worth the issues with $2 6.3 71
billion in taxes for schools, hospitals, etc. ) :
Do not allow additional hotel/condo/ timeshare 6.8 6.2
Designate resident-only days at some state parks, 6.3 5.8
beaches and trails : ’

Awareness of Destination Management Action Plans rose to 25 percent
during this time while familiarity with specific initiatives faired better at 40-44
percent aware.
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Hawai'i Island - Key High Level Resident Sentiment Indicators

Perception of tourism
industry in Hawai‘i -

Perceived impact of tourism

on the State

Perceived impact of
tourism on you and

Tourism has brought
more benefits than

Favorability Ly problems
100%
80%
60%
40%
20%
0% , ) , :
Fall 2022 Spring 2023 Fall 2022 Spring 2023 Fall 2022 Spring 2023 Fall 2022 Spring 2023
B Top Box (9-10) 27% 26% 27% 24% 20% 17% 20% 17%
C3Mid-Range (6-8) 40% 35% 36% 41% 24% 28% 30% 31%
B Bottom Tier (1-5) 32% 35% 33% 32% 37% 36% 47% 48%
C—INo Impact 1% 1% 16% 15%
DK/ Rf 1% 4% 3% 1% 3% 3% 3% 4%
Base 451 453 451 453 451 453 451 453

Q1. Using a 10-point scale where 10 means Extremely Favorable and 1 means Not
Favorable at All, please give me your opinion of tourism as an industry in Hawai'‘i.

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,

and Your Family?

Q.4.I'm going to read you some statements about tourism, and ask you to please tell me how much
you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree
and 1 meaning Do Not Agree At All. You can choose any humber between 1 and 10.

Q2a/b. Using a 10-point scale where 10 means Extremely Positive and 1 means Extremely
Negative, how would you rate the overall impact tourism has on...The State as a whole/You
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Hawai'i Island - Key Island-Specific Resident Sentiment Indicators

Negative Impacts | Tourism Management
. . . o | feel like tourism is
The island is run My island’s economy |  Tourism should be Feel | have a voice in my being better
for tourists at is too dependent on actively encouraged island’s tourism managed on m
. . y
expense of local tourism on my island development decisions island
people
100% - - -+ 10
80% - - . . 8
% - - - 6
60% 10=High
40% - - 4 1=low
20% - . 9
0% : : : ; . 0]
Fall 2022 Spring 2023 Fall 2022 Spring 2023 Fall 2022 Spring 2023 Fall 2022 Spring 2023 Fall 2022 Spring 2023
B Top Box (9-10) 27% 28% 35% 34% 26% 23% 10% 10% 15% 10%
I Mid-Range (6-8) 36% 29% 39% 34% 32% 30% 10% 17% 24% 32%
B Bottom Tier (1-5) 32% 39% 22% 28% 40% 44% 4% 65% 51% 47%
= DK 4% 4% 4% 3% 3% 3% 6% 8% 10% 11%
Base 451 453 451 453 451 453 451 453 451 453
el EAN 6.6 6.4 7.5 7.1 6.2 6.0 3.7 4.0 5.4 5.2

Q7. Legally, the state of Hawai'‘i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely
Important and 1 means Not Important at All, how important is it that the state to help better manage tourism?
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Key Recommendations & Takeaways - Kaua‘i

0 Although key indicators made slight gains, sentiment was largely stable in e Resident Sentiment is similar across Kaua‘i communities: There were no

Spring 2023: Improvements that tourism’s benefits outweigh the risks significant differences between key tracking statements across the island,
and that the industry is better for families, while positive, did not result in a indicating that each area of the island shares similar sentiment towards the
statistically significant increase. benefits and problems of tourism on the island.

Key Resident Sentiment Tracking Statements (Kaua'i)

Fall Spring Fall Spring Kaua‘i reports the strongest support for Managed Tourism Strategies in the
Mean Score 2021 2022 2022 2023 State: Residents are more supportive of strategies aimed at better managing the

tourism industry compared to the State overall. These strategies including
Tourism has brought more benefits than . . .
problems measures related to accommodations, access, and educating visitors, are seen
as effective ways to mitigate the negative impacts of tourism.
Perceived impact of tourism on you and 6.27 597 6.14 6.36
your family ’ ’ ’ ’
M S . Gap to
Tourism is being better managed on my 526 4.79 5.04 541 €an score the State
island ' ' ’ ’
T T B TS e G e T 207 743 715 14 Eliminate illegal vacation rentals 8.7 +1.0
local people No additional hotel/condo/timeshare units 8.1 +0.9
The idea that tourism improves quality of life and provides support for SHED EEOUEl Ol SRR S8 VEGEIaN (G 7 A
othfar .|n.dustr|es are two bright spots where Kaua'i residents are more Charge access fees to state parks,/trails 77 +0.8
optimistic compared to other parts of the State.
Mean Score I-lialwrz:\y
sa Destination Management Action Plans awareness was inline with other parts of
Tourism enhances residents’ quality of 5.5 53 5.2 57 the State at 24 percent. Familiarity with specific programs such as policy efforts
life ' ' ' on appropriate behavior for visitors/residents, managing overtourism, and
Supports our local businesses like retail, 74 23 29 78 developing educational materials is much higher at 29-40 percent.

dining etc.

*Red font indicates questions where higher ratings are worse for Tourism sentiment.
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Kaua'i - Key High Level Resident Sentiment Indicators

Perception of tourism
industry in Hawai‘i -

Perceived impact of tourism
on the State

Perceived impact of
tourism on you and

Tourism has brought
more benefits than

Favorability your family problems
100%
80%
60%
40%
20%
0% : , . ,
Fall 2022 Spring 2023 Fall 2022 Spring 2023 Fall 2022 Spring 2023 Fall 2022 Spring 2023
B Top Box (9-10) 26% 23% 25% 27% 19% 17% 19% 15%
C3Mid-Range (6-8) 38% 42% 35% 41% 26% 29% 34% 38%
mmm Bottom Tier (1-5) 35% 31% 39% 30% 41% 36% 47% 44%
C—INo Impact 0% 0% 12% 14%
DK/ Rf 1% 4% 1% 2% 1% 3% 1% 3%
Base 290 290 290 290 290 290 290 290

Q1. Using a 10-point scale where 10 means Extremely Favorable and 1 means Not
Favorable at All, please give me your opinion of tourism as an industry in Hawai'‘i.

4, itrak
3% Omnitra
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,

and Your Family?
Q.4. I'm going to read you some statements about tourism, and ask you to please tell me how much
you agree or disagree with each statement using a scale of 1 to 10 with 10 being Completely Agree
and 1 meaning Do Not Agree At All. You can choose any number between 1 and 10.

Q2a/b. Usinga 10-point scale where 10 means Extremely Positive and 1 means Extremely
Negative, how would you rate the overall impact tourism has on...The State as a whole/You
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Kaua'‘i - Key Island-Specific Resident Sentiment Indicators

Negative Impacts Tourism Management
. . . o | feel like tourism is
The island is run My island’s economy Tourism should be Feel | have a voice in my being better
for tourists at is to_o dependent on actively encouraged island’s tourism N managed on my
expense of local tourism on my island development decisions island
people
100% - - -+ 10
80% - - - . 8
[0) L. _ ] . — .
60% 6 10=High
1=Low
40% - - - - 4
20% - - 19
0% : : : ) , 0
Fall 2022 Spring 2023 Fall 2022 Spring 2023 Fall 2022 Spring 2023 Fall 2022 Spring 2023 Fall 2022 Spring 2023
B Top Box (9-10) 34% 35% 54% 53% 20% 19% 10% 14% 10% 11%
I Mid-Range (6-8) 36% 37% 30% 31% 26% 31% 13% 13% 27% 35%
B Bottom Tier (1-5) 28% 25% 16% 14% 53% 48% 75% 68% 53% 50%
= DK 2% 4% 1% 1% 0% 2% 2% 6% 10% 3%
Base 290 290 290 290 290 290 290 290 290 290
el EAN 7.2 7.1 8.1 8.2 5.5 5.7 4.0 4.1 5.0 5.4

Q7. Legally, the state of Hawai'‘i is not able to limit travel to the islands. Using a 10-point scale where 10 means Extremely
Important and 1 means Not Important at All, how important is it that the state to help better manage tourism?
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Appendix B: Respondent Profile



Respondent Age

100% - - p— - -
80% |- - [ —— e N
60% - JRN - - - --- [N - - - - (- - - - - S - - - - - - - -
A0% - - - - - - - - - [RE—
20% (-~ S - - - - - - - - - - - -
0% ” : ,
OVERALL O‘ahu Hawai'i Island Maui County Kaua‘i
Em18to 34 28% 29% 30% 26% 22%
C35to 54 31% 31% 31% 34% 22%
B 55 to 64 16% 17% 13% 11% 16%
EE65 and older 23% 22% 22% 26% 32%
B DK/ Rf 2% 1% 4% 3% 9%
Base 1960 816 453 401 290
mnlll\ EAN 49.0 48.8 47.8 49.9 54.0

D1: What was your age on your last birthday?
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Respondent Age (By Area - O‘ahu)

100% o
80% - -
60% - | _
40% -+ - -
20% - | _
0% ‘Ewa /
W .
OVERALL O‘ahu Urban Leeward Waianae Windward |\ 04 Shore | Central O'ahu
Honolulu | O‘ahu
O'ahu
18 to 34 28% 29% 21% 36% 52% 23% 28% 40%
=35 to 54 31% 31% 32% 36% 26% 28% 24% 21%
55 to 64 16% 17% 15% 16% 17% 25% 12% 21%
=365 and older 23% 22% 32% 12% 2% 23% 27% 18%
B DK,/Rf 2% 1% 1% 1% 3% 0% 10% 0%
Base 1960 816 300 150 79 125 80 82
el EAN 49.0 488 52.3 44.4 39.6 51.4 515 46.2

D1: What was your age on your last birthday?
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Respondent Age (By Area - Maui County)

100%

80%

60%

40%

20%

0%

OVERALL Maui County West Maui Ce”t@'ﬂﬁ iEaSt Moloka'i Lana’|

Base 1960 401 150 176 50 25

B 18 to 34 28% 26% 27% 27% 0% 24%

=135 to 54 31% 34% 30% 36% 26% 11%

EE55 to 64 16% 11% 17% 10% 6% 19%

=165 and older 23% 26% 18% 24% 63% 45%

B DK/Rf 2% 3% 9% 2% 5% 2%

stV EAN 49.0 49.9 47.3 49.1 65.7 57.7

D1: What was your age on your last birthday?
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Respondent Age (By Area - Hawai‘i Island)

100%

80%

60%

40%

20%
0% ” " "

OVERALL Hawai‘i Island East Hawai‘i Island West Hawai‘i Island
Base 1960 453 228 225
Em18to 34 28% 30% 31% 28%
C—135to 54 31% 31% 34% 27%
55 to 64 16% 13% 11% 16%
65 and older 23% 22% 20% 25%
B DK/ Rf 2% 4% 4% 4%

q-l-MEAN 49.0 47.8 46.6 495
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D1: What was your age on your last birthday?
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Respondent Age (By Area - Kaua‘i island)

100%
80%
60%
40%
20%
0% , : )
OVERALL Kaua‘i North / East Kaua‘i South / West Kaua'i
Base 1960 290 145 145
B 18 to 34 28% 22% 27% 14%
—c35to 54 31% 22% 23% 20%
B 55 to 64 16% 16% 16% 16%
65 and older 23% 32% 28% 38%
DK/ Rf 2% 9% 6% 13%
sl EAN 49.0 54 52.2 56.8

D1: What was your age on your last birthday?
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Respondent Ethnicity

OVERALL 0‘ahu ARKE

Island
Caucasian 20% 15% 32% 28% 28%
Japanese 18% 22% 9% 8% 9%
Hawaiian 24% 22% 27% 28% 24%
Filipino 10% 9% 9% 14% 18%
Other 28% 31% 23% 21% 22%

D2: What is your ethnic background?
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Respondent Ethnicity (By Area - O‘ahu)

‘Ewa /

: Urban y Windward Central
OVERALL O‘ahu Honolulu L((e)?;ﬁ:d Wai‘anae O0'ahu North Shore 0'ahu
Caucasian 20% 15% 19% 11% 5% 18% 24% 12%
Japanese 18% 22% 27% 20% 2% 15% 2% 36%
Hawaiian 24% 22% 11% 29% 57% 27% 33% 23%
Filipino 10% 9% % 15% 9% 5% 11% 7%
Other 28% 31% 37% 26% 28% 35% 30% 22%
D2: What is your ethnic background?
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Respondent Ethnicity (By Area - Hawai‘l Island)

overaL Ml Bt Westivar
Caucasian 20% 32% 26% 40%
Japanese 18% 9% 12% 5%
Hawaiian 24% 27% 28% 26%
Filipino 10% 9% 10% 7%
Other 28% 23% 24% 22%

D2: What is your ethnic background?
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Respondent Ethnicity (By Area — Maui County)

Maui Central /

OVERALL . y WestMaui oo lyioui Molokal  Lana
Caucasian 20% 28% 22% 30% 22% 27%
Japanese 18% 8% 7% 8% 4% 11%
Hawaiian 24% 28% 35% 26% 42% 15%
Filipino 10% 14% 16% 13% 17% A7%
Other 28% 21% 19% 23% 14% -

D2: What is your ethnic background?

\/// -
Y% Omnitrak 255



4 .
3% Omnitrak
///\ UNEARTH AHA! INSIGHTS. MASTER YOUR MARKET,

Respondent Ethnicity (By Area - Kaua‘i)

Caucasian 20% 28% 28% 29%
Japanese 18% 9% 11% 5%

Hawaiian 24% 24% 24% 23%
Filipino 10% 18% 14% 24%
Other 28% 22% 24% 19%

D2: What is your ethnic background?
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Household Size

OVERALL O‘ahu

1-2 45% 46% 46% 40% 40%
3-4 32% 32% 31% 37% 29%
5-6 14% 15% 11% 10% 13%
7+ 6% 4% 9% 10% 14%
REFUSED 5% 4% 7% 6% 13%
MEAN 3.0 2.9 3.0 3.3 3.2

D3: How many people, including yourself, live in your household?
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Household Size (By Area - O‘ahu)

‘Ewa /

OVERALL O‘ahu o Losward  Walanae WA North shore o
1-2 46% 60% 33% 16% 51% 41% 39%
3-4 32% 28% 35% 26% 35% 21% 41%
5-6 15% 9% 23% 24% 10% 21% 17%
7+ 4% 2% 5% 21% 1% 10% 2%
REFUSED 4% 1% 5% 14% 4% 10% 1%
MEAN 2.9 2.5 3.3 4.8 2.7 3.5 3.1

D3: How many people, including yourself, live in your household?
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Household Size (By Area - Hawai‘i Island)

overauy  Hoval - Est o Wy
1-2 45% 46% 47% 45%
3-4 32% 31% 34% 26%
5-6 14% 11% 10% 12%
7+ 6% 9% % 12%
REFUSED 5% % 6% 8%
MEAN 3.0 3.0 2.9 3.2

D3: How many people, including yourself, live in your household?
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Household Size (By Area - Maui County)

Maui

Central /

OVERALL County West Maui East Maui Moloka‘i
1-2 45% 40% 39% 38% 56% 4%
3-4 32% 37% 34% 38% 31% 22%
5-6 14% 10% 10% 10% 6% 3%
7+ 6% 10% 9% 10% 6% 2%
REFUSED 5% 6% 11% 6% 3% 2%
MEAN 3.0 3.3 3.2 3.4 2.7 2.1

D3: How many people, including yourself, live in your household?
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Household Size (By Area - Kaua‘i)

1-2 45% 40% 40% 40%
3-4 32% 29% 27% 32%
5-6 14% 13% 16% 8%
7+ 6% 14% 11% 19%
REFUSED 5% 13% 12% 13%
MEAN 3.0 3.2 3.1 3.2

D3: How many people, including yourself, live in your household?
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Marital Status

Hawai'‘i .

OVERALL lsland Maui County
Single,
never 33% 34% 30% 30% 24%
married
Married 42% 41% 39% 46% 43%
Divorced,
separated, 15% 14% 15% 13% 22%
widowed
Domestic 7% 7% 9% 5% 2%
Partnership
Other 1% 1% 1% 0% 0%
Refused 4% 3% 6% 5% 8%

D4: What is your marital status?



Marital Status (By Area - O‘ahu)

‘Ewa /

‘ Urban v Windward Central

OVERALL O‘ahu Honolulu Lg(?;/v:l:d Wai‘anae O'ahy North Shore o'ahy
ﬁ:gﬁ'z TV 33w 34%  36%  35%  44%  33%  21%  24%
Married 42% 41% 39% 42% 26% 42% 49% 54%
Divorced,
separated, 15% 14% 16% 12% 9% 17% 20% 7%
widowed
ggﬁ‘f:rts";ip 7% 7% 6% 7% 8% 4% 5% 10%
Other 1% 1% 0% 1% 3% 1% - -
Refused 4% 3% 2% 2% 10% 4% 4% 4%
D4: What is your marital status?

Y% Omnitrak & DBEDT
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Marital Status (By Area —-Hawai‘i Island)

Hawai'i East Hawai‘i West Hawai‘i

OVERALL Island Island Island
fr:gﬁ'z d”e"er 33% 30% 32% 28Y%
Married 42% 39% 37% 40%
Divorced,
separated, 15% 15% 14% 17%
widowed
Domestic 7% 9% 11% 7%
Partnership
Other 1% 1% 1% 1%
Refused 4% 6% 5% 6%

D4: What is your marital status?
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Marital Status (By Area — Maui County)

Maui : Central / " "

OVERALL County West Maui East Mavi Moloka‘i Lana‘i
igﬁ'; d”e"er 33% 30% 24% 33% 11% 16%
Married 42% 46% 49% 45% 60% 47%
Divorced,
separated, 15% 13% 15% 11% 27% 35%
widowed
Domestic 7% 5% 29% 6% . .
Partnership
Other 1% 0% 0% - - -
Refused 4% 5% 10% 5% 2% 2%

D4: What is your marital status?
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Marital Status (By Area - Kaua‘i)

OVERALL

Kaua‘i

North / East

Kaua'i

South /
West Kaua‘i

i’q'gf:lee d”e"er 33% 249% 25% 22%
Married 42% 43% 43% 43%
Divorced,

separated, 15% 22% 24% 20%
widowed

Domestic. 7% 2% 3% 1%
Partnership

Other 1% 0% - 1%
Refused 4% 8% 5% 12%

D4: What is your marital status?
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Education

OVERALL Hawai‘i Island Maui County
H.S. or less 21% 20% 26% 25% 26%
Bus/Trade School/ 27% 26% 30% 28% 28%
Some college
College Graduate 49% 52% 39% A44% 38%
DK/Refused 3% 2% 5% 4% 8%

D5. What is the last grade in school you completed?
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Education (By Area - O‘ahu)

OVERALL  O‘ahu Hg;z?l:’m Lee&imaé,ahu Wai‘anae Wi(;’,‘;"rfﬁrd North Shore Central O‘ahu
H.S. or less 21% 20% 15% 28% 45% 15% 8% 9%
ggfn/ :C?:”eezghoo'/ 27% 26% 23% 27% 36% 31% 32% 27%
College Graduate 49% 52% 61% 44% 14% 53% 52% 63%
DK/Refused 3% 2% 1% 1% 4% 1% 7% 1%

D5. What is the last grade in school you completed?
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Education (By Area - Hawai‘i Island)

OVERALL Hawai'i Island East Hawai‘ilsland ~ West Hawai‘i Island
H.S. or less 21% 26% 26% 25%
ggfn/ gr:(jﬁazghoo'/ 27% 30% 29% 25%
College Graduate 49% 39% 39% 37%
DK/Refused 3% 5% 6% 12%

D5. What is the last grade in school you completed?
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Education (By Area - Maui County)

Maui

Central / East

OVERALL County West Maui Mavui Moloka‘i

H.S. or less 21% 25% 12% 28% 17% 24%
Bus/ Trade School/ 57 28% 40% 26% 22% 33%
Some college

College Graduate 49% 44% 39% 44% 59% 42%
DK/Refused 3% 4% 9% 2% 3% 2%
D5. What is the last grade in school you completed?
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Education (By Area - Kaua‘l)

H.S. or less 21% 26% 26% 25%
g‘;rsn/ eTgiﬂggSeChoo'/ 27% 28% 29% 25%
College Graduate 49% 38% 39% 37%
DK/Refused 3% 8% 6% 12%

D5. What is the last grade in school you completed?
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Employment Status

; Hawai'‘i W ET]
OVERALL 0‘ahu eland Sy
Currently 63% 64% 58% 61% 56%
Employed
Not
37% 36% A2% 39% A4%
Employed

D6: Are you currently employed?
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Employment Status (By Area - O‘ahu)

‘Ewa /

OVERALL — Leeward  Wailanae Vindward o Lo opore  Cental

Honolulu O'ahu O‘ahu O‘ahu

g;rgle:ytgd 63% 64%  66%  69%  47%  68%  62%  56%
E;tployed 37% 36% 34% 31% 53% 32% 38% 44%

D6: Are you currently employed?
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Employment Status (By Area - Hawai‘i Island)

OVERALL Hawai‘i Island East Hawai‘i West Hawai‘i

Island Island
Currently 63% 58% 57%  59%
Employed
Not 37% 42% 43% 41%
Employed

D6: Are you currently employed?
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Employment Status (By Area - Maui County)

W ET] . Central / " -
OVERALL County West Maui East Maui Moloka‘i Lana‘i
Currently 500 61% 4%  62%  41%  42%
Employed
Not
37% 39% 36% 38% 59% 58%
Employed

D6: Are you currently employed?
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Employment Status (By Area - Kaua*)

North / East South /

DR AN Kaua‘i West Kaua‘i
Currently 63% 56% 60% 49%
Employed
Not 37% 44% 40% 51%
Employed

D6: Are you currently employed?
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Gender

OVERALL AL

Island
MALE 49% 51% 45% 46% 45%
FEMALE 50% 48% 55% 529% 55%
OTHER 1% 1% 1% 29 1%

D7: What is your gender?
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Gender (By Area - O‘ahu)

‘Ewa /

OVERALL ez Leeward Wai‘anae Win‘dward North Shore Ce‘ntral
Honolulu 0" O‘ahu O‘ahu
ahu
MALE 49% 51% 54% 51% 42% 47% 44% 47%
FEMALE 50% 48% 45% 48% 55% 50% 55% 53%
OTHER 1% 1% 1% 1% 3% 3% 1% 0%

D7: What is your gender?
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Gender (By Area - Hawai‘i Island)

East Hawai‘i West Hawai‘i

OVERALL Hawai'i Island

Island Island
MALE 49% 45% 45% 43%
FEMALE 50% 55% 54% 57%
OTHER 1% 1% 1% 0%

D7: What is your gender?
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Gender (By Area - Maui County)

Maui Central /

OVERALL County WestMaui ooc ;i Moloka
MALE 49% 46% 50% 46% 40% 37%
FEMALE 50% 52% 45% 52% 60% 61%
OTHER 1% 2% 5% 2% 0% 2%

D7: What is your gender?
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Gender (By Area - Kaua‘l)

MALE 49% 45% 48% 39%
FEMALE 50% 55% 51% 61%
OTHER 1% 1% 1% 1%

D7: What is your gender?
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Occupation

OVERALL

Professional 12% 12% 9% 11% 11%
Management 5% 6% 5% 5% 6%
Admin/clerical 6% 7% 4% 4% 5%
Service 0 0 o o o
(Hotel/Restaurant) % 4% [t 6% 6%
Sales 5% 4% 5% 7% 5%
Sﬁgrnf‘;{oye . 37% 36% 42% 39% 44%
Other 27% 28% 25% 25% 21%
Refused 3% 3% 3% 4% 2%

D8: What is your occupation?
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Occupation (By Area - O‘ahu)

OVERALL O‘ahu  Urban Honolulu ‘Ewaé.;ﬁﬁward Wai‘anae Wg’,‘;"rﬁm North Shore  Central O‘ahu
Professional 12% 12% 16% 10% % % 13% 12%
Management 5% 6% 6% 7% - 7% 5% 2%
Admin/clerical 6% % 8% 8% 6% 6% 3% 6%
f’égﬁfréﬂi’fe / 5% 4% 4% 5% 6% 5% 2% 3%
Sales 5% 4% 2% 6% 5% 7% 7% 4%
Sigﬁg{oye . 37%  36%  35%  31%  53%  32%  38%  44%
Other 27%  28%  27%  28%  24%  35%  22%  29%
Refused 3% 3% 3% 4% 1% 1% 10% 1%

D8: What is your occupation?
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Occupation (By Area - Hawai‘i Island)

Hawai‘i East Hawai'i West Hawai'i

OVERALL Island Island Island
Professional 12% 9% 10% 8%
Management 5% 5% 4% 7%
Admin/clerical 6% 4% 5% 3%
Service (Hotel/ 59 79 39, 59%
Restaurant)
Sales 5% 5% 6% 3%
Sig:ﬁg{oye . 37% 42% 43% 41%
Other 27% 25% 23% 27%
Refused 3% 3% 1% 5%

D8: What is your occupation?
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Occupation (By Area — Maui County)

OVERALL C'\é'j:t'y West Maui éesrt‘t;;ﬁ . Moloka' Lana’
Professional 12% 11% 11% 11% 7% 7%
Management 5% 5% 3% 5% 10% 7%
’;‘l r:(':;/l 6% 4% 4% 4% 3% 3%
Service
(Hotel/ 5% 6% 9% 6% - 9%
Restaurant)
Sales 5% 1% 6% 1% 3% 5%
Eﬁgﬁgl/oye ) 37% 39%  36%  38%  61%  58%
Other 27% 25% 29% 26% 13% 9%
Refused 3% 4% 2% 4% 3% 2%

D8: What is your occupation?
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Occupation (By Area - Kaua‘i)

OVERALL North / East South / West
Kaua'i Kaua‘i
Professional 12% 11% 11% 9%
Management 5% 6% 6% 6%
Admin/clerical 6% 5% 7% 3%
Service (Hotel/ 59 6% 59 6%
Restaurant)
Sales 5% 5% 6% 4%
Sigﬁg{oye . 37% 44% 40% 51%
Other 27% 21% 23% 17%
Refused 3% 2% 1% 3%

D8: What is your occupation?
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Household Income

OVERALL Hawai'‘i Island Maui County

<$25K 11% 10% 17% 7% 8%
$25K-$35K 10% 11% 11% 9% 6%
$35K-$50K 12% 13% 14% 9% 10%
$50K-$75K 13% 12% 16% 15% 10%
$75K-$100K 16% 17% 13% 15% 15%
$100K-$150K 16% 17% 9% 16% 14%
$150K-$200K 7% 8% 4% 6% 6%
$200K+ 4% A% 2% 4% 4%
DK/ Rf 11% 8% 14% 17% 26%
D9: Which of the following broad categories includes your household's total annual income from all sources before taxes for 2022?
Just stop me when | come to the correct category?
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Household Income (By Area - O‘ahu)

. Urban ‘Ewa / y Windward .
OVERALL O‘ahu Honolulu  Leeward O'ahy  'Vaianae P North Shore Central O‘ahu

<$25K 11% 10% 10% 10% 38% 8% 3% 4%
$25K-$35K 10% 11% 10% 12% 27% 7% 9% 5%
$35K-$50K 12% 13% 11% 17% 8% 6% 9% 17%
$50K-$75K 13% 12% 13% 11% 3% 15% 14% 13%
$75K-$100K 16% 17% 17% 18% 6% 17% 9% 24%
$100K-$150K 16% 17% 17% 17% 2% 20% 13% 24%
$150K-$200K % 8% 9% 8% - 11% 10% 7%
$200K+ 4% 4% 6% 2% 4% 3% 5% 2%
DK/ Rf 11% 8% 7% 6% 12% 14% 29% 4%

D9: Which of the following broad categories includes your household's total annual income from all sources before taxes for 20227
Just stop me when | come to the correct category?
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Household Income (By Area - Hawai‘i Island)

OVERALL Hawai‘ilsland  East Hawai‘i Island West Hawai‘i Island

<$25K 11% 17% 22% 10%
$25K-$35K 10% 11% 12% 9%

$35K-$50K 12% 14% 17% 10%
$50K-$75K 13% 16% 18% 14%
$75K-$100K 16% 13% 10% 18%
$100K-$150K 16% 9% 7% 11%
$150K-$200K % 4% 3% 5%

$200K+ 4% 2% 1% 4%

DK/ Rf 11% 14% 11% 19%

D9: Which of the following broad categories includes your household's total annual income from all sources before taxes for 2022?
Just stop me when | come to the correct category?
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Household Income (By Area - Maui County)

Central / East

OVERALL Maui County West Maui Maui
<$25K 11% 7% 8% 7% 4% 7%
$25K-$35K 10% 9% 5% 11% 3% 9%
$35K-$50K 12% 9% 9% 10% 4% 13%
$50K-$ 75K 13% 15% 14% 15% 17% 9%
$75K-$100K 16% 15% 15% 16% 13% 9%
$100K-$150K 16% 16% 19% 16% 11% 15%
$150K-$200K 7% 6% 7% 6% - 7%
$200K+ 4% 4% 4% 4% 1% 3%
DK/ Rf 11% 17% 19% 15% 46% 27%

D9: Which of the following broad categories includes your household's total annual income from all sources before taxes for 2022?
Just stop me when | come to the correct category?
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Household Income (By Area - Kaua‘l)

North / East South / West

OVERALL

Kaua'i Kaua'i
<$25K 11% 8% 12% 2%
$25K-$35K 10% 6% 5% 9%
$35K-$50K 12% 10% 13% 5%
$50K-$75K 13% 10% 10% 12%
$75K-$100K 16% 15% 16% 13%
$100K-$150K 16% 14% 18% 8%
$150K-$200K % 6% 5% 8%
$200K+ 4% 4% 4% 5%
DK/ Rf 11% 26% 19% 38%

D9: Which of the following broad categories includes your household's total annual income from all sources before taxes for 2022?
Just stop me when | come to the correct category?
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Years in Hawai

OVERALL  O‘ahu
Owars P 1% T
ylgaz 19 8% 7% 10% 11% 7%
rQn?)ry:arS o 20% 21% 17% 21% 22%
DK/ Rf 2% 1% 5% 3% 8%

D10: How many years have you lived in Hawai‘i?

292



Years in Hawai‘i (By Area O‘ahu)

‘Ewa /

OVERALL O‘ahu oo Losward  Wal'anae WO North shore
;?)Syse?rz " 13%  12%  12%  13% 7%  10%  11%  15%
ylgatrg 19 8% % 1% 4% 8% 6% 9% 8%
2OVAISOT 0% 21%  24% 8% 7% 26% 2% 16%
Som 57%  59%  56%  62%  76%  57%  50%  60%
DK/ Rf 2% 1% 1% 2% 1% 1% 5% -

D10: How many years have you lived in Hawai‘i?
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Years in Hawai‘i (By Area - Hawai‘i Island)

OVERALL Hawai‘i Island East Hawai'i West Hawai'i
. slnd____siand

Less than 10 13% 19% 18% 20%
years

10 to 19 years 8% 10% 9% 11%
20 years or more 20% 17% 18% 16%
Born in Hawai'i 57% 50% 52% 46%
DK/ Rf 2% 5% 3% 7%

D10: How many years have you lived in Hawai‘i?
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Years in Hawai'i (By Area - Maui County)

OVERALL C'\é'j;‘t'y West Maui Cem,::;ﬁ iEaSt Moloka'i
;ngstha” 10 13% 12% 14% 12% 7% 3%
10to 19 years 8% 11% 4% 13% 3% 3%
i\%ry:ars or 20% 21% 18% 20% 37% 45%
ﬁgwaiif‘i 57% 53% 59% 52% 51% 49%
DK/ Rf 2% 3% 5% 2% 3% 2%

D10: How many years have you lived in Hawai‘i?
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Years in Hawai'‘i (By Area - Kaua“l)

OVERALL

North / East

Kaua'i

South / West
Kaua‘i

;s:fstha” 10 13% 7% 6% 7%
10 to 19 years 8% 7% 10% A%
20 years or more 20% 22% 20% 24%
Born in Hawai'i 57% 56% 57% 55%
DK/ Rf 2% 8% 6% 11%

D10: How many years have you lived in Hawai‘i?
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Appendix C: Resident Sentiment Drivers
Analysis



Drivers of Resident Sentiment

Within the overall drivers of the net benefit of tourism, the
specific individual attributes with the most weight are:
Creates job opportunities for residents: 11%

Supports local businesses: 10%
Create job opportunities with paths for advancement: 9%
Creates shopping, restaurants and entertainment

opportunities for residents: 9%

s“ Omnitrak
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“Tourism has

brought more
benefits than
problems”

guiddous

Drivers
(Driver Weight)

Negative Impacts (10%)
Fall ‘22 6%
Spring ‘22 9%

. Attribute
Attribute ;
Weights
Creates job opportunities for residents 11%
Supports local businesses 10%
Creates jobs opportunities with paths for advancement 9%
Creates shopping, restaurants and entertainment opportunities for residents 9%
Supports other industries like agriculture 8%
Sponsors festivals, activities & sports events for residents & visitors 7%
Is an industry that enhances residents’ quality of life 6%
Helps fund the stewardship of Hawai‘i's natural resources, parks and cultural sites 5%
Should be actively encouraged on my island 3%
Contributes to the perpetuation of Native Hawaiian culture and language 3%
Tourism is being better managed on my island 2%
More effort is being made to balance economic benefits of tourism and quality of life 1%
for residents °
Natural resources in my community are being improved and better maintained 0%
My island’s economy is too dependent on tourism 6%
This island is being run for tourists at the expense of local people 4%
| have a voice in my island's tourism development decisions 6%
Eliminate illegal vacation rentals 3%
Stop approval of additional legal vacation rentals 2%
Do not allow building of additional hotel/condo/timeshare units 1%
Authentic presentation of Native Hawaiian language and culture 2%
Educate visitors and residents to malama the islands and each other 1%
Educate visitors about protecting Hawai‘i's natural environment & cultural resources 1%
Designate resident-only days of the week at some state parks, beaches and trails 0%
Charge visitors fees to access public parks and trails 0%
Encourage visitors to volunteer and give back during their visits to Hawai‘i 0%
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