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Piilani Promenade

Maur. Hawan

COMING SOON

Project Description

Piilani Promenade is made up of roughly 68 acres of developable land on Fillani Highway in Kihe

ently in the pre-develcpment phase and doing pre-ieasing for spaces

160,000 square feet

EXHIBIT I-19

http://eclipsedevelopmentgroup.com/CS_maui.htm 2/26/2012
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RETAIL SPACE AVAILABLE
PIILANI PROMENADE
415,000 SQUARE FOOT POWER CENTER
PART OF A 65 ACRE RETAIL DEVELOPMENT
MAUIL, HAWAII

Eclipse Development Group is pleased to offer for lease a truly irreplaceable
first class retail development located on the Island of Maui. The
development is located on Piilani Highway, the major north/south arterial for
the west side of the Island. Piilani Highway is also the only route into the
higher end resort communities of Makena and Wailea. With over 700,000
total square feet of retail Piilani Promenade will capture shoppers from the
entire Island.

Piilani Promenade is situated with primary frontage along Piilani Highway
(over % of a mile of frontage), the islands major traffic arterial (over 38,000
cars per day), and will be bisected by what will become the “Up County
Road” which will ultimately provide direct and quick access to Kahului
Airport. Piilani Highway is the connector between the higher end hotel
travel destinations of Makena and Wailea, the Kahului Airport and Cruise
Ship ports in Kahului; and the northern road to Lahaina, Ka’anapali and
Kapalua. These two roads and unparalleled 1% class architectural design put
this development at “Main & Main” and help make this the new retail and
entertainment focal point for tourists and locals alike.

The location of Piilani Promenade benefits from sitting at what is projected
to be the largest intersection on the Island which provides easy access to; the
tourist population (whose average stay is roughly 9 days on the Island); the
permanent population on the Island; and the vacation home owners. In
addition to all the high end residential growth planned immediately
surrounding Piilani Promenade as well as planned developments further
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down Piilani Highway in Makena (2 planned communities) there is a brand
new high school projected for 2014 opening on Piilani Highway roughly a
half a mile from the site.

With significant barriers to entry in the market, Piilani Promenade is the
shining example of prime retail sites. Taking over 14 years to entitle and
being located at Main & Main for traffic on the west end of the Island, this

development is one that will likely never be duplicated on the Island of
Maui.

Maui currently provides approximately 61 hotels with over 10,600 rooms;
103 condominium projects with over 7,300 rooms; and 40 different Bed and
Breakfast properties. Maui attracts approximately 2,900,000 visitors each
year which only adds to the already strong demographic base of the Island.

Piilani Promenade will be a roughly 415,000 square foot retail development
with national and local retailers which will provide a one-stop shopping
experience for the Island. We have tenants that will range from 1,000 square
feet up to over 150,000 square feet, and space is available now for those
ready to move on this dynamic retail opportunity.
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OPPORTUNITY HIGHLIGHTS
IRREPLACEABLE RETAIL LOCATION
SIGNIFICANT BARRIERS TO ENTRY

FUTURE TRANSPORTATION CORRIDOR FOR AIRPORT AND UP
COUNTRY RESIDENTIAL COMMUNITY

LOCATED IN THE MIDDLE OF TOURISM TRAFFIC (MAIN AND MAIN)

4 2.9 MILLION VISITORS ANNUALLY ( Nine (9) day average stay)

STRONG DEMOGRAPHIC BASE WITH AVG HH INCOME IN EXCESS OF
$86,000 PER YEAR

ADJACENT HIGH SCHOOL CONSTRUCTION TO BEGIN IN APPROX 2012

FUTURE RESORT, RESIDENTIAL, GOLF COURSE IN PLANNING ALONG
PIILANI HIGHWAY NEAR THE PROPERTY

UNPARALELLED ARCHITECTURAL DESIGN

FOR LEASING INFORMATION CONTACT:

Paul C. Bernard
Executive Vice President
Eclipse Development Group
17802 Sky Park Circle #200
Irvine, Ca 92614
949-251-8828 (Direct)
949-251-9979 (Facsimile)

clipsedes dopmenturoup.con




I

|

{
|
he 1

=

=
0]
=z
2l
ps |

11
(el

BUILDINGIMZ

=€

SCALE 140"

ELEVATIONS

ARCHITECTS ORANGE

MAUI, HAWAII

Clrele, Sulte 200
ifornla 92514
Maln: 919251 8555
Tacalmile: $49.251.9779

-Coher

ECLIPSE MAUI RETAIL CENTER
NT "oz
GROUP ==



S SYNIHY TN
S LeN OV INANHYY

e

et Ak, SR

-~ E[ERENE(
ALINDWAGD GINNT

N ORI &t

ANIWdOIEAIT
ALINOWWOD
O3INNYId
J100H3S

HOIH/M3N

ey
ssaNisng
SRGEL




dfiod9
INIWJOTIAIG

MFINTD VLI Invw ASAITDE

PLIZ6 FlI0j|| €] Dujni

6L66'IST 616 DIRujT]
QUT V1IN 911 peding godst

HYMVYH ‘INYW

&

it}

7o
It

| S

l

tw__n AR AR ARAL
a.
ﬂ Ul a%w
* L "
e
=
. e
1 1 il
—_—

fHit

it }m
}%ﬁ it
i
ettt
D
-——-_.._'____m

= il o e e s

-  ——=
o e = = = >

_ == = @ —— ==
= == == == == == =

GittHOHHOHH DD

(D OO OO

= O
i
= Ot
(i
O

T
it 4t
HiHD Ottt
D Ottt
= (IR Wit
= (HHHHHHIR O
QI I
%
-

\: ,_1: ' I 3 | }a
S (ST T l ;

p——. S a
i—— 5
s

- .
T
- -

[]1H:H+n+i fi | 11
= D [ PR
Dttt \L— “L

. K
‘d

{4 Ty e e o S - -
R £ = = o . Z o M T = e

-H1% pA r = T

¥
L e T 28 s oz
0

FONVHO SL1OFLIHOEYV

NYId 311IS

05R6-850 (psd) 99928 VINMODIITYD ‘JONYHO “1S FONVYO HIHON ##i

oy

. @ . ]
ouvy

‘O3AUADHD DNDRYd

7=

———————

46000°4 1V'E

TYioL
Gans | o

auY 0aa
THVIA

FEETITH

48 LTIy

aTTv.L8 08d's




Demographic Profile Expanded

Census, Estimates & Projections

Lon: -156.453892 / Lat: 20.771033 May 2010
Kihei, HL . 1.00 Hile 3.00 Hiles 5.0G tileg
Population
Estimated Population (2010) 7,481 17,444 23,433
Census Population (1990) 3,315 9,831 13,407
Census Pepulation (2000) 5,811 15,037 20,462
Projected Population (2015) 9,418 19,292 24,545
Forecasted Population (2020) 11,422 21,655 27,433
Historical Annual Growth 1990 to 2000 2,496 7.5% 5,205 53% 7,056 5.3%
Historical Annual Growth 2000 to 2010 1,671 7.5% 2,408 53% 2,971 53 %
Projected Annual Growth 2010 to 2015 1,937 5.2% 1,648 2.1 % 1,512 13%
Est. Population Density (2010) 2,828.84 psm 937.66 psm 447.92 psm
Trade Area Size 2.64 sqmi 18.60 sqmi §2.32 sqmi
Households
Estimated Households (2010) 2,706 6,549 9,208
Census Households (1990) 1,101 3,697 5,081
Census Househo!ds (2000) 2,034 5,464 7,777
Projected Households (2015) 3,530 7,473 10,088
Forecasted Households (2020) 4,362 8,588 11,371
Households with Children (2010) 927 343% 2,122 324% 2,761 30.0%
Average Household Size 2.76 2,66 2.54
Average Household Income
Est., Average Household Income (2010) 69,614 75,036 78,762
Proj. Average Household Income (2015) $76,351 $B82,246 $86,488
Average Family Income (2010) $77,462 $87,484 $92,894
Median Household Income )
Est. Medlan Househo!d Income (2010) $60,427 $60,620 $63,683
Proj. Median Household Income (2015) $63,550 $64,462 $68,261
Median Family Income (2010) $66,890 $72,651 $79,343
Per Capita Income
Est. Per Capita Income (2010) $25,181 $28,390 $31,194
Prof. Per Capita Income (2015) $28,620 $32,106 $35,261
Per Capita Income Est. 5 year change $3,439.47 -12.0 %$3,715.30 -11.6 %$4,066.87 -11.5%
Other Income
Est. Disposable Income (2010) $50,073 $50,153 $52,338
Proj. Disposable Income (2015) $52,562 $53,133 $55,795
Disposable Income Est. S year change $2,489.18 5.0 %4$2,979.66 5.9 9643,457.44 6.6 %
Est. Average Household Net Worth (2010) $422,553 $480,534 $537,668
Daytime Demos
Total Number of Businesses (2010) 316 886 1,151
Total Number of Employees (2010) 2,230 6,249 8,588
Company Headqtrs: Businesses (2010) 0 0.0 % 1 0.1% 1 0.1 %
Company Headqtrs: Employees (2010) 0 00% 10 02% 15 02%
Unemployment Rate (2010) 5.64 % 5.41 % . 5.27 %
Employee Population Per Business 71lto1 70t01 75t01
Residential Population per Business 23.7t01 19.7t0 1 204to1
Est. Adj. Daytime Demographics (Age16+) 4,019 10,416 14,089

Cemmcgraphic Source: Applled Gecgraphic Sclutiens / TIGER Gecgraphy

©2010 Sites USA, Chandler, Arizona, 480-491-1112 Page 1 of 5

This report was produrzed using datn from private and government sources deemed to be reliable. The Informattan herein is provided without representation or warranty.
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Demographic Profile Expanded

Census, Estimates & Projections

Lon: -156.453892 / Lat: 20.771033 May 2010

K_ihei,_HI,

1.00 Mile 3.060 rhles 5.00 rilzs

Househald Income Distribution
HH Income $200,000 or More (2010) 25 09% 169 26% 305 33%
HH Income $150,000 to 199,999 (2010) 86 3.2% 285 4.4 % 566 6.1 %
HH Income $100,000 to 149,999 (2010) 461 17.0% 1,112 17.0% 1,640 178%
HH Income $75,000 to 99,999(2010) 307 11.3% 809 124% 1,133 123 %
HH Income $50,000 to 74,999(2010) 754 2729% 1,536 23.5% 1,957 21.3%
HH Income $35,000 to 49,999(2010) 457 169% 1,013 155 % 1,336 145 %
HH Income $25,000 to 34,999(2010) 245 9.1% 638 9.7 % 900 9.8%
HH Income $15,000 to 24,999(2010) 187 6.9 % 485 7.4 % 697 7.6 %
HH Income $0 to 14,999 (2010) 185 68% 502 7.7% 674 73%
HH Income $35000+ (2010) 2,089 77.2% 4,924 75.2% 6,937 753 %
HH Income $75000+ (2010) 878 325% 2,375 36.3% 3644 39.6%
Housing
Total Hdusing Units (2010) 3,778 9,918 14,814
Housing Units Occupled (2010) 2,706 71.6% 6,549 66.0% 9,208 62.2%
Housing Units, Owner Occupled (2010) 1,345 35.6% 3,210 324% 4548 30.7 %
Housing Units, Renter Occupled (2010) 1,361 36.0 % 3,339 33.7% 4660 31.5%
Housing Units, Vacant (2010) 1,072 284 % 3,369 34.0% 5,606 37.8%
Median Years in Residence (2010) J yrs 3 yrs 3 yrs
Marital Status
Never Married (2010) 1,743 291 % 4,150 29.4% 5,546 289 %
Now Married (2010) 2,790 46.6 % 6,526 46.3% 8501 464 %
Separated (2010) 337 5.6% 713 5.1% 960 5.0%
Widowed (2010) 245 4.1% 615 44 % 861 4.5 %
Divorced (2010) 879 14.7% 2,096 149% 2,809 15.2%
Household Type
Population Family (2010) 6,091 814% 14,001 80.3% 18,518 79.0%
Population Non-Family (2010) 1,357 18.1 % 3,368 193 % 4,820 20.6 %
Population Group Qtrs (2010) 34 0.5% 75 04 % 95 0.4 %
Family Household (2010) 1,680 62.1% 3,930 60.0% 5408 58.7 %
Married Couple Family With Kids (2010) 635 47.2% 1,430 446 % 1,848 40.6%
Average Family Household Size (2010) 3.63 3.56 3.42
Non-Family Household (2010) 1,026 379% 2,618 40.0% 3,800 41.3%
Household Size
1 Person Household (2010) 767 2B4 % 2,003 306% 2,922 31.7%
2 Person Households (2010) 796 294 % 1,936 29.6% 2,877 31.2%
3 Person Households (2010) 409 15.1 % 957 146% 1,313 143 %
4 Person Households (2010) 344 12.7% 786 12.2% 1,065 116%
5 Person Househalds (2010) 178 6.6 % 397 6.1 % 489 5.3 %
6+ Person Households (2010) 211 7.8% 459 7.0 % 543 59%
Household Vehicles
Total Vehides Available (2010) 5,517 13,073 127,986
Household: 0 Vehicles Available (2010) 75 14% 231 1.8% 363 20%
Household: 1 Vehides Availahle (2010) 8689 16.1% 2,208 169% 3,253 18.1 %
Household: 2+ Vehicles Available (2010) 1,742 31.6% 4,110 314 % §593 31.1%
Average Vehides Per Household (2010) 2 2 2

Demographic Scurce: Appiled Geographic Solutions / TIGER Geography

©2010 Sites USA, Chandler, Arizona, 480-491-1112 Page 3 of S

This report wes produced using dota from private and government sources deemed to ba reliable. The Infarmation herein Is pravided without representation or warranty.



Demographic Profile Expanded

Census, Estimates & Projections

Lon: -156.453892 / Lat: 20.771033 May 2010
‘Kihei, HI . . R
: 1.00 rile 3.00 iiics 5.00 iilns

Labor Force
Est. Labor: Population Age 16+ (2010) 5,898 13,888 18,913
Est. Givillan Employed (2010) 4,100 695% 9,664 696% 13,346 70.6%
Est. Civillan Unemployed (2010) 333 5.6 % 751 54 % 996 53%
Est. In Armned Forces (2010) 9 0.2% 57 0.4 % &5 0.3%
Est. Not In Labor Force (2010) 1,456 24.7% 3,416 246% 4,506 23.8%

Occupation (2000)
Occupation: Population 16+ 3,053 8,004 11,225
Mgmt, Business, & Financial Operations 343 11.2% 869 109% 1,312 11.7%
Professional and Related 370 12.1% 1,010 12.6% 1,562 14.1%
Service 939 308% 2,412 30.1% 3,263 29.1 %
Sales and Office 798 26.1 % 2,127 266 % 3,005 268%
Farming, Fishing, and Forestry 33 11% 62 08% 98 09%
Construction, Extraction, & Maintenance 301 99% 870 109 % 1,123 10.0%
Production, Transport, & Material Moving 269 88% 653 8.2% B4l 75%
Percent White Collar Workers 49.5 % S0.1 % 526 %
Percent Blue Coflar Workers 50.5 % 49.9 % 474 %

Consumer Expenditure (in Millions)
Total Household Expenditure (2010) $149 $379 $552
Total Non-Retall Expenditures (2010) $86 57.7% $219 576 % $318 57.6%
Total Retall Expenditures (2010) $63 423 % $161 424 % $234 424 %
Apparel (2010) $7 48% $18 48% $26 48%
Contributions (2010) $5 35% $14 3.6 % $21 3 8%
Education (2010) $3 23% $9 24% $14 25%
Entertainment (2010) $8 56 % $21 5.6% $31 5.6 %
Food And Beverages (2010) $23 154 % $58 153 % $84 152 %
Furnishings And Equipment (2010) $7 4.4% $17 44 % $25 45%
Gifts (2010) $4 2.6 % 10 2.6% $15 2.7 %
Heaith Care (2010) $9 6.1% $23 6.0% $33 6.0%
Household Operations {2010) $5 35% $14 3.6% $20 3.7%
Miscellaneous Expenses (2010) $2 1.7% $6 1.7% $9 1.7%
Personal Care (2010) $2 1.5% %6 15% 48 1.4 %
Personal Insurance (2010) $1 1.0% $4 1.0% $6 1.0%
Reading (2010) $0 0.3% $1 0.3% $2 0.3 %
Sheflter (2010) $29 19.2% $73 193 % $107 19.3%
Tobacco (2010) $1 0.7% $2 06% $3 06%
Transportation (2010) $30 204 % $76 20.2°% $110 20.0 %
Ulilities (2010) $11 7.1% $26 7.0% $38 6.9 %
Educational Attainment

Adult Population (25 Years+)(2010) 5,095 12,041 16,562
Elementary (0 to 8)(2010) 190 3.7% 354 2.9 % 409 25%
Some High School (9 to 11}(2010) 349 6.8 % 678 5.6 % . 849 5.1 %
High Schoal Graduate (12)(2010) 1,557 30.6% 3,709 308% 4,923 29.7%
Same College (13 to 16)(2010) 1,274 25.0% 3070 255% 4,248 256 %
Assodiate Degree Only(2010) 525 103 % 1,249 104 % 1,717 104 %
Bachelor Degree Only(2010) 852 16.7% 2,156 179% 3,045 184 %
Graduate Degree(2010) 348 6.8% 824 68% 1,372 83%

DBemggraphic Scurce: Applied Gengraphic Solutions / TIGER Geography
©2010 Sites USA, Chandler, Arizona, 480-491-1112

Page 4 of 5
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Demographic Profile Expanded

Census, Estimates & Projections

Lon: ~156.453892 / Lat: 20.771033 May 2010
Kihei, HI , I
1.00 #ile 3.00 thles 5.00 Hiles

Units In Structure
1 Detached Unit (2000) 900 31.6% 2,587 31.5% 3,672 29.8%
1 Attached Unit (2000) 238 B83% 538 66% 636 5.2%)| .
2 to 4 Units (2000) 122 43% 358 44% 576 47% g
5 to 9 Units (2000) 455 16.0% 861 10.7% 1,588 129%| %
10 to 19 Units (2000) 179 63% 577 70% 813 66% ‘g
20 to 49 Units (2000) 169 59% 677 83% 1,267 103% |3
50 or more Units (2000) 786 27.6% 2,589 31.5% 3,756 30.5% §
Mobile Home or Trailer (2000) 0 0 0 £
Other Structure (2000) 0 0 0 §

Homes Built By Year x
Homes Buiit 1999 to 2000 15 0.5% 54 0.7% 128 1.0%|
Homes Bullt 1995 to 1998 241 85% 475 58% 750 61%[2
Homes Bulit 1990 to 1994 696 244% 1,810 22.1% 2,887 23.5%)|¢
Homes Bulit 1980 to 1989 738 259% 2,104 256% 3,380 27.5% ¥
Homes Bullt 1970 to 1979 972 34.1% 3,126 38.1% 4,303 35.0%
Homes Built 1960 to 1969 110 3.8% 373 45% 49 4.0%|E
Homes Built 1950 to 1959 37 13% 122 15% 167 14%]|S
Homes Bullt Before 1949 41 14% 142 17% 198 16%|%

Home Values (2000) 2
Home Values $1,000,000+ 15 25% 61 38% 88 4.1%|g
Home Values $500,000-$999,999 0 00% 9 06% 58 2.7%|2
Home Values $460,000-$499,959 0 00% 20 12% 93 43% g
Home Values $300,000-$399,959 92 15.0% 283 177% 414 193 %S
Home Values $200,000-$299,999 383 62.7% 844 529% 1,041 48.5%
Home Values $150,000-$199,999 81 13.3% 254 159% 293 13.7%
Home Values $100,000-$149,999 37 60% 106 6.7% 136 63%
Home Values $70,000-$99,999 3 05% 14 09% 14 07%|¢
Home Values $50,000-$69,999 0 00% 0 00% 0 00%|%
Home Values $25,000-$49,959 0 00% 0 00% 0 00%|g
Home Values $0-$24,959 0 0.0% 6 04% 9 04%|E
Owner Qccupled Median Home Value $249,831 $251,935 $270,194 E
Renter Occupled Median Rent $757 $752 $766 5

Transportation to Work (2000) ®
Drive to Work Alone 2,302 753% 6,118 762% 8470 753%|3
Drive to Werk in Carpoo! 336 11.0% 940 11.7% 1,457 12.9%| 35
Trave! to Work - Public Transportation 21 07% B 05% 57 05%)|&
Drive to Work Motorcycle 45 15% 94 12% 95 0.8%| 3
Walk or Bicydle to Work 166 54% 410 51% 551 4.9%|%
Other Means as 1.1% 73 0.9 % 98 0.9 % E
Work at Home 152 5.0% 35 4e% 523 47%|"

Travel Time (2000) .
Travel to Work in 14 Minutes or Less 792 27.3% 2,410 314% 3,728 34.8%
Trave! to Work in 15 to 29 Minutes 1,348 46.4% 3,324 433% 4,247 39.6%
Travel to Work in 30 to 59 Minutes 638 220% 1,644 214% 2,353 21.9%
Trave! to Work In 60 Minutes or More 127 44% 295 38% 400 37%
Average Travel Time to Work 21 mins 20 mins 20 mins

Demographic Source: Appiled Geographic Solutions / TIGER Geography
©2010 Sites USA, Chandler, Arizona, 480-491-1112
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CASE STUDY | MAUI OUTLETS

Maui Qutlets

Maui, Hawati

COMING SOON

Project Description

Located on Maui's south side at the center of the island’s tounst resons and attractions mn Lahamna
and Maalea Farbor Maui Qutlets offers a second-te-one opportunity to become pan of a first-ciass
ocutlet shoppirg destination set in a first-class location. Not only situated near the vast majority of
the island’s permanent population, the property's proximity to the arpont along with \Wailea
Kapalua and cther upscale resort areas makes Maui Cutlets accessible to nearly three million
affluent visitors annually whose average length of stay exceeds nine days

Developed or a roughly 30-acre site of pristine real estate. Maul Qutiels offers a gross leasable
area of approxmately 300 000 square feet. |is stellar visibilty coupled with its unparalleled location
will result in the project becoming the shopping focal point of the island where tenants will enjoy

unprecedented market presence

With mare than three quarters of a mile of frantage along one of Maul's busiest highways, the site
sees roughly 38.000 cars per day. This figure is expected tc double once the expansion of
Upcountry Read is completed, conveniently connecting Maui Qutlets to the area's residential
market and on to nearby Kahulul, In fact, the addition of ight tum lanes along Piilani Highway and
the instaliation of two signalized Intersections added along Kaonculu Street, will truly make the
Maw Outlets’ site "Man ang Main "

B DOWNLCAD SITEPLAN

2/26/2012
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' The location of the Maui Outlets provides an

amazing opportunity to be part of a first class

Outlet Mall that is located on the west side of

Maui at the center of the tourist resorts and the

tourist attractions of Lahaina and Maalaea

H arbor, where charter fishing, whale watching
and snorkeling trips to M olokini depart.

' The proximity to Wailea, Kapalua and other high end destination resorts, will make
' this project accessible to over 2.9 million visitors per year whose average stay is in

_ excessof 9days. This coupled with the unparalleled quality of this development |

and the ocean and island views make the Maui Outlets a multiple visit tourist |

! attraction for each visitor. ‘
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The 300,000 SF GLA Maui Outlet center sits on roughly 30 acres of pristine irreplacesble red estete
on the Idand of Maui. The site provides over three quarters of a mile of frontage on one of the
busiest highways on the isand with over 38,000 cars per day. This is expected to dmost double when
the expansion of the “Up Country Road” is completed, connedting the site to the Up Country
residentid market then on to Kahului.

Proximity to Walleg Lahaing Kgpdua and other high end resort communities will meke this project
the shopping focd point of the Idand and will provide tenants with a market presence not ssen in
meny other development opportunitiesin the country.

In addition to its tremendous visibility, access will be excellent with the addition of right turn lanes
dong Piilani highway and the addition of two signdized intersections added dong the extension of
Kaonoulu Sregt which turns into the Up Country Road extension. The new access signds and road
extension will truly make this site “Main and Main’ on the Island of Maui.




B
Maui Outlets represents a unique opportunity a alocation tha has significent barriers to entry for future
competition within a retal market tha is underserved, despite having strong demographics and high
housshold incomes.

The project will be of a high level timeless design paterned to fit the architecturd heritage of Hawai and
will indude numerous amenities for both tourists and loca customers. The site is a premier location that
captures travelers to the idands tourist destinations and the arport, but dso will continue to command
future growth due to adjacent highway connections which will define the site as “Man and Man” within
the flow of tourism traffic paterns

$o# A

Size: 2nd largest of the Hawaian |dands. Population: 117,644

Biggest Towns: Number of Visitors Annually:

1. Kehului, 2. Wailuku and 3. Lahaina Approx. 2.9 million/ yeer. Avg. Say = 9 days
Average Household I ncome: (TTMIT] Number of Hotels:

* This represents 22015 projection Approximately 61 with 11,000 rooms.
Number of Vacation Condominiums: Major I ndustries:

Approximately 103 with 7,500 units. Tourism, Sugar, Catle and Agriculture

< e ¥2¥ CK- ° "= Other retal centers on theidand indude:

¢ Queen Ka’ahumanu Center: (9.6 m )
o Macy's
o Sears
o Forever 21
o American Eggle
e Shopsat Wailea: (6.4 m)
o LouisVuitton
o Gucad
o . John Boutique
o Guess
e Whalers Village: (24 m)
Coach
Louis Vuitton
Billabong
Crocs

Haleakala

O O 0O O
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